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1 O8 Pil ume 


| a Guaranteed by % os 
Senne) ) 1 Hit the Sales Jackpot! 
_ we” 45 apyransid ' f \ 9 oe! 

: | | Here is a “natural” for you if there ever was one! The sensa- 
FOUR: EXCITING tional acceptance of Aristo-mats in “Jackstraw at the National 
COLORS Hardware Show proves it. Congoleum-Nairn chose wisely in 

permitting Aristo-mat to become a teammate of its nationally 

¢ ‘Flair’ istone gray) advertised beautiful “Jackstraw line. Aristo-mat has put into 

\\ ty brown) Jackstraw'’ mats all of its own nationally advertised, nation- 
a \saitdess= 

. othe" blue) 

















ally accepted features. Like all Aristo-mats they have patented 
Kant-Kut-Korners, are heat resistant, have asbestos-cushioned 
backs. Colors are reproduced on durable metal that won't 
chip, peel or stain. Feature Aristo-mats in ‘Jackstraw’ and 
you ll hit an even bigger jackpot in your stove mat sales 
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ivision of PHOENI x TABLE MAT co 
1718 E. 7 5th Street «+« Chicago 49, lil. 


rrlett Road 





WOOD SCRAPERS 


Designed to do a cleaner job—easier 


ey stomne’ . 


#10—The right price for 
/ your largest market — the 
homeowner. Perfect for 
window sash work and tight 
quarters. Replaceable blade 


#40—7” overall length and perfect balance 
combine to make this all-around scraper the 
fastest seller any dealer can stock. 142” 
double blade. 


+ 50—The fastest wood scraper on the mar- 
ket. 9” length gives perfect leverage in any 
position. Shaped to ease and speed scraping. 
2/2” double blade. 


,#8— Perfectly balanced pistol grip 

J promotes more even scraping—reduces 

/ hand fatigue. Requires less pressure to 

remove tough, old finish or even down 
rough spots. 2'%/2"° double blade. 


#+CS-1 — Keen cemented carbide 
/ blade lasts 100 times longer. 4 
edges, 4 different-shaped corners 
remove paint from metal, wood, 
masonry, etc., with ease equalled by 
no other scraper. All-steel, finely 
balanced handle. 2'/2” blade. 





interchangeable Scraper Blades 
x Red Devil Blades for re 


ted Dev 

#WS-7 — All-aluminum handle 
makes this the perfect scraper 
for heavy duty and long use. 
Designed for fast, effortless 
scraping with perfect leverage 
in all positions. 242" double 
blade 





















, GRILLS 


@ AN ACCEPTED SELLING NAME 
@ BEAUTIFUL NEW DIFFERENT DESIGNS 
@ MANY “STAND OUT” SELLING FEATURES 


@ SPECIAL DEEP-DRAWN CONSTRUCTION 
-RUGGED AND STURDY ; 


@ A COMPLETE LINE FROM ONE 
DEPENDABLE -SOURCE 


@® 12 MODELS TO CHOOSE FROM 
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HE DUNCAN HINES LINE was developed 
& keep pace with America’s very 
real demand for charcoal grills. Only 
Hemp and Company, one of America’s 
foremost designers and manufacturers 
of outdoor products, could have 
interpreted so perfectly the needs 

and desires of the patio host. 


Not just a new grill, but a 

completely new idea in charcoal 
cooking to theet the wants of ; 
millions of outdoor cooks. i 


Order From Your Jobber LET 


OR WRITE FOR LITERATURE 





BY THE MAKERS OF 


LITTLE BROWN JUGS 
E CHESTS 


& 


HEMP AND COMPANY, INCORPORATED 





PRODUCERS OF QUALITY METAL PRODUCTS FOR 92 YEARS 
5501 MURRAY STREET «© MACOMB, ILLINOIS 
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NEW UNIVERSAL HOT POT 
PRICED FOR QUICK SALES: 


CrILDREN'S INSTANT COFFEE STERUMIZE MAKE 
LUNCH OR TEA BABY FOODS BOTTLES SAUCES 


95 


. Menvtecturers suggested 





only 


veteit or fom trede Price 


b 3 


SNUG-FIT TOP 
COOL HANDLE 
2 NO-DRIP SPOUT 
ae ) HI-LO CONTROL 
) MEH, N QUART CAPACITY 


gS ev THE “EQN : ; = f iat WIDE TOP OPENING 
CONSUMER : 


sevice sine av i 7 
PARENTS’ 1a s 


+. MAAGATINE . 


HUNDREDS OF USES MEAN DJJ) Hi-Lo CONTROL GIVES TWO HEATS... 
“HIUNDREDS OF SALES ONE FOR WARMING... ONE FOR BOILING 




















Heat Baby Foods * Cook Formula 

Cook Cereals * Cook Puddings 

Cook Vegetables * Make Stews 

Make Hot Drinks * Instant Coffee or Tea 

Emergency Hot Water ~* Sick Room Vaporizer 
Warm Canned Foods ° Heat Soups back-to-school” gift. Built to Universal quality standards, featured tor 

Boil or Poach Eggs ~* Sterilize Bottles convemence and priced for top sales appeal, this new Universal Hot Pot will 


Fast and automatic, this versatile new Universal Hoc Pot will e 
leader in quick turnover. Every home can use one. For speedy heating of 


liquids or foods ror quick mr ils or sna ks the { niversal Hort Pot fills 


the bill It 5 ideal for any size family rar b nc he lor ip irtments Or tora 


Warm Leftovers * Make Sauces he a fast seller for vou all vear ‘round 


Austhor IN AMERICA’S MOST COMPLETE LINE OF ELECTRIC HOUSEWARES! 


JOIN UNIVERSAL’S SPRING SELLERAMA 


ASK YOUR DISTRIBUTOR ABOUT 
+ THE BIG BONUS OFFER AND HOW 


TO GET A UNIVERSAL HOT POT saa LANDERS, FRARY & CLARK, NEW BRITAIN, CONN. 
el : : 
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Mode! 1909R8-W-Y-8 


Baked white ename! 


(> body: red. white 
yellow orvblock cup 
a 











/ 
SWING-A-WAY MANUFACTURING CO., ST. LOUIS, MO. ee 


Hardware selling 


oped in every field. 


Business ran in spurts. Whoever ended the year with a gai 
can be sure he got it only because he worked hard for it. The honeymoon was 
over and the men were being separated from the boys. 

But, did we really get back to work? Or did we just talk a good job. We spe 
much time complaining about discount houses and the need for better margins 
But. specifically, W hat did we do LG help ourselves ¥4 Did we take any concrete step 
toward improving our selling methods? Did we try to make our store more 
attractive to shoppers’? What was done to make it possible for stome! 
to shop faster? Did we try to sharpen up our promotions? 

Or did we, in tact, continue to do business in the same way as in the AST 
gnoring the many changes that took place in the way our competition was 
attracting our customers. 

The basis of the high standard of living that we enjoy in America 
never ending effort to make something better, to do something: better. We know 
that if we succeed in doing a better Job in whatever we are doing, we can 1 Ke 
our reward in better pay or better profits. That is the way our free enterp) 
system WOPrKS. 

If we give our neighbors—our customers—something a little better thar 
have been vetting, we can expe LO De paid better for that ser\ ‘ The better ‘ 
service we give, the better our own gain. In short, under our tem of fr 
enterprise, there is a chance for everyone to gain. 

But, if we do not improve our services, we cannot expect to be rewards 
If your customers are being drawn to more attractive stores, where the sal 
help is better trained, the fault can be laid at no one’s door but your ow! 

Consider what happens, for example, in the automobile trade if a n ir 
of cars gets behind the times in the styling or performance of |! al He 
quickly loses his customers. Would you buy today a car that was exact the 
same in appearance and performance as it was three years ago i ould 
for the same money, buy a competitive car that was up to dat all respect 
Of course you wouldn’t. Well, you face the same problem in the retail busine 

tetailing methods and styles change. Stores are made more attractivs 
ypping is made easier; services are altered to suit changes in customers need 

In short, styles in retailing change, just as do automobile model styles 
nad. wi k 


When December 


Looking back at 1954, I think we'll all agree that it 


> 
_— 


HARDWARE AGE, JANLARY 6, 


‘7 
- 
i 





Just Among Ourselves 


Informal Editorial Comments 





By W. A. Phair 


last Vy ars model... 


is torn off our calendar and we face the first month of the 

iess we all wonder a little bit about how the coming 12 months will 
+] 7 ’ ’ > 7% : ‘ ‘ } , . ‘ . i } : » ‘ 5 j ‘ . 

tn Lne past year. | Suspect that all ol “us also look back at what VA 


some thought 


to 


how 


we Can do a be 


+ 


Lt 


ter job in 


? 
L 


the coming ] 


‘> 


was a confusing year 


ee" ti 


( 


Ty 





montns 


grew rougher in practically every trade. Distribution aberrations devel 
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Just Among Ourselves | ZB 


informal editorial comments 


ur methods 


1950 model 


So, what can I do about it? 


Keeping a store up to date is an all year round job of consta! 
in little things. It does not mean putting in a new front ever 
completely refixturing every two years. It does mean, however, 
on the alert for new idea iat can be used in your store to improve 


services, or to reduce the cost of selling. 


How Canh Ol these ideas? Well. about the best wav would pe 
different stores each week in various parts 
v4 


get through with this traveling, vou wouldn 


important job of running the store. 


A much easier and be r way to get these ideas |} to careful 
issue Of HARDWARI , the traveling is done f you by HA editors. 
Information is Ct l] ; + ‘OTT dozens of stores and the best and most useful 


— . . . ’ 
ideas and pi ‘es are culled out and put in front of you every two weeks. 


| 


We know for a fact that you can get many, many useful ideas of each 
issue. We know this because hundreds of dealers have written us telling how they 
have made profitable use of information published in HA. We know this because 
we have visited many stores where the owner has pointed out to us how he made 


use oT ideas he f und in HA. 


50, in making your plans for improving your store operations for next year, 
make it a practice to carefully go through each issue of HA. Don’t try to read it 
all in one sitting. Take your time. The editorial columns of HA are arranged 
to permit you to find your information quickly and completely. 


> 


As an example of the helpful information you will find in HA, turn to the 


Housewares Merchandising Guide in this issue, beginning on page 91. Here you 


will find discussions and suggestions covering many important phases of 
housewares selling. A great deal of careful planning went into this Guide. The 
editors consulted with many merchandising authorities in gathering the 
information. They visited and corresponded with many stores t 

answers to the question, how tou make housewares more profitable. 


The photographs of displays that begin on page 106 were selected from 
thousands of such photos in our files. They were selected to illustrate clever and 
practical handling of display problems that most stores run into. You are sure to 
find here a display idea that you can put to work in your store. 


A very important feature of this year’s Housewares Guide is the Promotion 
Planner that is on page 110. This Promotion Planner is designed to help 
overcome one of the biggest problems of the average store owner; how to get 
consistency into his housewares promotions. You can apply this Planner right 
to your own store and have the same sort of a year-round advertising and store 
display promotion setup as is used by the chains. 


These are just samples of the type of helpful information you can obtain 
from a careful reading of each issue of HA. If you wart to make a New Year's 
resolution that will put added profit in your pocket over the next 12 months, 
then make a resolution to read each issue of your HA carefully. 
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At last... 
SL7D/NG DOOR HARDWARE, 


you can be proud to sell! 















No. 720'% 


; y 
tLatch sey —— N 7 2 )} 























Here is a line of sliding door hardware that you @ Adaptable to any type of sliding door, includ- 

can sell with complete confidence. It’s ing cabinets, storage compartments, etc. 

LOC KW Ut 1D... a name that stands for de- @ Chrome finish inside, brass outside for bath- 

pendability. room doors; brass finish both sides for bed- 
| room and other doors 

LOCKWOOD sliding door hardware is made to 

the same quality and performance standards as @ Lutching device also serves as pull 


OCKWOO ‘Vlindric ‘ks. It wi “O" ) : — 
LOCKW D « ylind ical locks. | M i] Pro\ di Ingenious design of catch eliminates bounce- 
you with new opportunities to cash in on the Do- back 


[t-Yourself and home modernization markets. 
@ Adjustable strike accommodates minor posi- 


@ Complete line of locksets and latch sets... tional changes of doors 
each set available for metal or wood doors ar 
| or 1%" thick @ Cup escutcheons available as pulls (No. 700 


( oaditasinh. LOCKWOOD HARDWARE MANUFACTURING CO. 
Fitchburg, Massachusetts 


Simple, fool-proof installation with LOCKWOOD SPEEDRIL 


ge vx ack oH a 
‘ , 2 ey." 7 


- 





a 


SPEEDRIL mokes light work of hord labor... assures occuracy. Assemble outside cup with cam Assemble inside cup with 
After boring two holes with SPEEDRIL and preparing shallow mortise engaging tailpiece of latch. machine screws. 

isome aos for LOCKWOOD cylindrical locks), insert latch in hole in 

edge of door ond attach with screws 
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ashington 


NEWS and VIEWS 


Washington Bureau of 
MARDWARE AGE 


Federal Controls Program 
Headed for A Slow-Down 


Appointment of new administrators to the Federal 
controls office apparently reduces the possibility that 
he Kisenhower Administration will ask for stand-by 
authority to freeze prices, wages, credit and rents 
during the 1955 congressional session. 

Control officials are not convinced that the power 

needed, but they fear the task of readying the 

ols program is still too little advanced to use 

me and manpower to try to muscle such a mea- 
nrough Congress. 

main job confronting the new planners is de- 

y policies under which a price freeze (already 

would be thawed—under what conditions 

prices, wages, credit and rents be permitted to 

increase, and when would consumers get more, or 

less. goods 

New boss of the program is Edward J. Phelps, 

wholesale trade consultant who controlled 
prices during World War II and the Korean war. 
His assistant is Nelson H. Eddy, New York, another 
veteran controller. 


OUTLOOK Bs de ral planne rs aye war oT 
the public hearings a legislative drive would 
¢ bring on, afraid the public would be ‘‘unneces- 


saruy alarmed” tf details of the controls pr 


gran should he aire d. 


Economic Forecast for 1955— 
Fat Consumer Pocketbooks 


The nation’s factories will maintain a high level! 
of production in 1955—and thus continue paying good 
salaries to keep consumers in spending money—ac- 
cording to the latest forecast by the U. S. Commerce 
Department. 

Almost every industry surveyed says expects 
business in the new year to be better than 1954; 
almost or just as good as 1953. Economist agree that 
the economy will remain in a gentle upward spiral 
for a year or two more. 


10 


Highlights of the forecast include: 
Construction: New construction activity should hit 


an all-time high of $39.5 bilhon, $2 billion above 
1954, and more than 1.3 residential units will 
started. 

Consumer durables: Depletion of high invento 


puts all lines, from sporting goods, toys, pens 


pencils to appliances, furniture and ceramics 
t 


‘avorable position. 


OUTLOOK—Near-record Christmas sales 
in most areas caught some ove rcautious deal- 
ers short of stocks. Now. with indications of 
anothe r good Sé lling year, di ale rs & hould 
make Sire the have ple nty OF me rchandis¢ 


on ha nd. 


FTC Action Against Appliance 
Maker May Help Discounters 


The Justice Department’s antitrust sult against a 
major appliance maker for 1 distribution policies 
may put out of commission one weapon conscientious 
manufacturers have been o fi | 
selling. 

Federal attorneys claim that Philco imposes rest} 
tions upon wholesalers and retailers which violate 
antitrust laws. Included are practices which pre\ 
wholesalers from selling out of their territories 
retailers from selling appliances to other retailers. 

An important part of discount selling involves 
ing merchandise from retailers or wholesalers in di 
tant areas. Manufacturers have been trying to bott 
up those sources of discount supplies. 

The company contends that its distribution meth 
is designed to protect the public from unscrupulou 


° . ‘ : - > ‘ ’ . ¥ . . . ‘ .1 " 
dealers and to insure that proper service facilities 


Uy 


available. 


OUTLOOK—Phiuco warns that an unfa 
able FTC action lu force manutacture rs to 
establish their own distribution organizations. 
A nothe a fT cr pould he to j amper n oanurace- 


turers’ attempts to police fair trade. 


(Continued on page 162) 
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/ No. 22 45¢ Retail 


j No. 500 65¢ Retail 


Laminated 1-3/4" steel 
case. Muiti-sprirg ward 






Laminated 14,” steel 
case. Spring warded 
locking mechanism. ' 
40 key changes. a 










ed locking mechanism. 


60 key changes. 





No. 7 Steel $1.00 Retail No. 3 Steel $1.25 Retail No. 1 Steel $1.50 Retail No. 5 Steel $1.75 Retail 
Compact 1-3/16” laminated Strong 1%” laminated case. Rugged 134” taminated case. Husky 2” laminated case. Brass 
case. Pin tumbler security, brass Solid brass cylinder and locking Brass cylinder, pin tumbler secur- cylinder, pin tumbler security 
cylinder and locking lever. lever. Pin tumbler security. ity. Heavy brass locking lever. Extra-heavy brass locking lever 


-_ . r rep “ —— , 
maste® " MASTER g mastE® " MASTER » maste®® MASreg , wastt ie MASTEd 4 master’ Z =e ig MASTER 





No, 44 25¢ Retail No. 55 30¢ Retail No. 66 35¢ Retail No. 77 $1.00 Retail 
1%” hard-wrought steel case. 1%” hoard-wrought steel case. Powerfully riveted 134” wrought All-bross pin-tumbler locking 
Reinforced edge. Improved lever Master-perfected lever security. stee| cose. Multi-spring lever mechanism. Key changes pract 

security. 10 key chonges. 12 key changes. security. 12 key changes. cally unlimited. 1%” steel case. 


a MASTER ® Masre, | wastl® ™ Masres | maste® 












r No. 105 50¢ Retail 


Ge™)] Laminated 1-3/16” 
| & : | 
+ taitla steel case. Strong hasp, heovy slide 
ii warded security. bolt, 1344” lam 


/ Brass locking lever. : , noted steel pod 

j if 105 key changes. b. : B/ Ox? lock — all in one! 
; : _Ss<2y 

Master Jock Company, Milwaukee 45, Wis. © World Leading Padlock Wanufacturers 
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No. 1500 $1.20 Retail 
Musk y¥,doubd e-woall 1 Ya, * 


caste Bross locking 






Powerfy modern 


450 $1.50 Retail / 


mechanism. 3 number 


ciaiing nmract ca y 





un mited comb nahons 















New Portable Cooler Line 


' » : 7 . 
Three new portable coolers 


’ : ' +) ‘ ve. 
i<4 | ii vw | n a rie vA 


spintex, 


in 


and a self-locking lid latch. Hinges 
are hidden and drain plug is re- 
cessed. Outside case is made 
heav\ vyaye steel finished in ice 
yreen enamel. Family model (illus- 
trated ), measures LO+ox18x13% 
in., has a capacity of 2550 cubic in 
and lists for $13.95. Party model 
is Yxl6%exl2% in., has a storage 
capacity of 1860 cubic in. and lists 
for $9.95. De Luxe Service model 
is 15x22x16 in., has a capacity of 
4600 cubic in. and lists for $19.95. 
All prices slightly higher west of 
the Rocky Mountains, in Florida 
and New Fngland States. Coleman 
Co 


For more data circle Neo. 1 on postcard. p. 177 


Cup Rack 

Cup Rack is designed to allow 
interchangeable stacking for drying 
and storing with the Rubbermaid 


i2 


scrapers are merch: 
unter display card. Retail, $1.49 
each. Hyde Mfg. ¢ 
For more data circle No. 3 on postcard, p. 177 
lass and China Handling Rack. 
Measuring 17x13'.x3' in., rack is 


heavy duty plasticol, Short-Shackle Padlock 


to hot water. New short-shackle padlock makes 
it will prying difficult. Called Stubby, 
or peel. Wooster Rubber laminated steel padlock has a 


} } 
For more data circle No. 2 on postcard, p. id ions hackle that holds 


Paint Scraper 


No. 83 Super Speedster paint 


scraper features a special red head 
hand knob that enables user to 


draw or pull scraper at an angle, 


PAINT SCRAPER 


closely against a “4 in. staple. There 
is no room to fit a lever between 
the shackle and the staple to pry 
the shackle open. Case is cadmium 
rustproofed, has an extra-heavy 
brass locking lever, and a hardened 
steel shackle to resist sawing. Re- 
tail price is $2. Master Lock Co. 


For more data circle No. 4 on pesteard, p. 177 
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. 
FOR THE HARDWARE DEALER 
Portable Electric Drill 
Model 137 Homemaster %% in. P 
drill features a universal AC-D 
l15-volt motor; spur-type redu 
tion gears; speed of 2500 r.p.m 
re r} nd ear type nus 
catalogs price 18 }o.U4 Vit? ‘ 
gested retail of $4.59 No. 8808 
set contains eight bits In sizes “°. 
(/16, *, gs, 11/16 i x, and | 
in. Special price is $3.33; sug 
gested retail, $4.98. Regular price 
13 $3.67: sugygested retail, $5.49 
Irwin Auger Bit Co. 
chuck key attached to cord for con- For More data circle No. 6 on postcard, p. 177 
venience; trigger switch with push- 
button locking device located in a , 
pistol yrip for one-hand operation. Closet Accessories 
Drill is 2 9/16 in. wide, 5 5/16 in. New Fairfield line of closet ac- 
high, 7‘ in. long; weighs 2 lb, 12 cessories includes a tie rack (illus- 
. oz. Vertical drill stand, Model 5009, trated) with a hinged arm; twin 
converts Homemaster into a drill 
press. Porter-Cable Machine Co. nf 
. For more data circle Ne. 5 on postcard, p. 177 am 
\ 
had 
Wood Bit Sets Sone 2 
Two new sets of Speedbor a ls 
wood bits for ‘ in. electric drills — — 
are being offered at special intro- | 
ductory prices until May 1, 1955. = . a 
Set No. 886 M (illustrated) con- 
sists of six bits, sizes %., 4, *s, %4, 


“s and 1 in Introductory price 





etn. Ke idbie ; 


to dealer is $2.80 with a suggested 


retail of $ :. l 9. Regular dealer { (Continued on page 17 | ; 
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Want more information on these 
products? Then use free post 
card on page 177. 


in hardware merchandise... 











TO HELP YOU 


SELL 


NEW DISPLAYS 
AND OTHER DEALER 





Fixture Merchandiser 











stock of the 18 best 


selling 
fixtures plus a literature rack and 
a section of perforated board for 
fixture display. Instructions for us- 
Tipe perforated board are contained 
with each merchandise) Turn- 
buckles, Inc. 


For more data circle No. 7 on postcard, p. 177 


Hardware Merchandiser 
Select-a-Pak merchandising pro- 
comprises the purchasing, 
selling of cabinet 
forged 


gram 
displaying and 
hardware, 


hardware, iron 


(Continued on page 192) 



























| | 
| ALL RETAIL | 
| Oct STORE 
1954 . | 
Nov.* a SALES 
1954 | 
(Seasonally | 
Nov. iust | 
ante unadjusted) | 

(in billions) 
° preliminary ) 











Good Business Year 
For Hardware Trade 
Now Appears Likely 


Having J ist yone through the 





throes of taking inventory, the 










average hardware dealer probabl: 





finds his stock lower than it was 





a year ago. 







if 30, he is in the same pOsi- 
tion as retailers in many lines of 


consumer trade who have been buv- 





ing in conservative fashion for 


some mont hs. 






Economists who have been con- 





sidering the inventory situation be- 






lieve that the liquidation of inven- 
tories has fairly well run its course 


and soon it will be necessary fo} 








retailers to begin placing more sub- 


stantial orders. 


The slackening in hardware 






store buying is reflected in the 





latest available data OT) wholesale 





hardware sales. In October. whole- 





salers’ sales were 8 pct lower than 
in October, 1953. And in the previ- 
ous month these sales were 13 pct 










lower than in August, 1953. 
If consumers continue their cur- 
rent rate of spending all branches 






of the hardware trade can look fo 
an excellent year. 








However, there is no question but 


that all phases of the retail trad 


are going to be very competitive 
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ibaa Al 
Million More Workers This Year 
» Consumer Spending May Rise 3% 


» November Sales Topped ‘53 Total 












Economists Agree 


'55 May Become Second Best Business Year 





tne hnignest year of economic ac- cussion on the business o 


tivity it might well replace 1954 as and that in the main the results 
the second best year. nave been gratifvingly accurate. 
This was the consensus of the Bradford B. Smith, Economist, 
Economic Forum, an annual meet- The United States Steel Corp.., 
ing of economists held under the foresees higher steel production 
ispices of the National] Industrial! and generally stable business con- 
Conference Board. litions. He said he thinks steel] 
John S. Sinclair, President of production will be about a half- 
e Conference Board, pointed out dozen percentage points higher in 





While 1955 might not become that this was the ninth Forum dis- 


. . 
.» > iy 
ALIVUNA 


1955. 
Thomas §. Holden, Vice Chair- 
Retailers Expect man, F. W. Dodge Corp., said his 


. company predicts a 5 pet increase 
High Level of Sales nepic-SaRe fab goalie 
in physica] volume of building con- 
Many of the nation’s retailers struct 





ion this year. He thought 


“look forward to a continuing non-farm dwelling starts in 1954 ' 
high level of sales in the first 6 would probably total about l,- 
months of 1955,” according to 200,000 and estimated that this 
the Commerce Dept. vear there will probably be l,- 
In a year-end Survey, govern- 250.000 home starts. 
ment interviewers found many Most of the increase will be in 
merchants impressed with the single-family houses. Residential 
confidence and optimism of the buildings will be larger and of bet- 
American public. ter quality. Additions and altera- 
Retailers in 33 key cities said tions will also be in greater 
they expected Christmas sales volume. 
to exceed year-ago volume by an George P. Hitchings, Manager, 
average of 5 pet. Economic Analysis Dept., Ford 








(Continued on page 206) 
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DELUXE 


Porcelainware 


o 


: . Belmont Deluxe 
Black Beauty Whiie Sauce Pan 
Sauce Pot 


7? 





Pa \ 
¢q___? 


Write today for new 


1955 


Selmout 
CATALOG 
24 pages in 5 colors 


... off the 
press soon 





; 
: 
; 


Black Beauty 

Curvex Double Boiler 
New Belmont Deluxe 
White Curvex Pot 


This superb new black-trim white and white-inside black Belmont ware 


has proved on counters everywhere that it se//s fast. 


Housewives have been waiting for it, wanting this kind of beauty and 
quality ... at prices they can all afford. 


They can’t resist the solid quality feel of it, the pleasing absence of garish 
colors, the smooth rolled-under beads that won't snag fingers or towels. It’s love 


at first sight .. . that’s why you can now make real profit from your display of 


Belmont Deluxe! 
The Gelimoul Company 
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Stunning 
Ow 













Belmoutl PEE, 


CONTINENTAL TY 


Porcelainware 



















Chicken Fryer Skillet 


This beautiful new Belmont Continental Ware was a sensation at its Congratulations to 
advance showing at the Chicago Hardware Show. HIBBARD, SPENCER, 
BARTLETT & CO.! 


Smart modern styling in marbled black with white inside... extra heavy 

gauge steel for extraordinary durability... comfort-grip Bakelite handles... deluxe 12. 
. p Tri oa 
craftsmanship, no bead to snag fingers or towels. ee hy 


ing, efficient cooking features of fine porcelain. 1855-1955 


You cook, serve and store in Continental Ware—with all the easy clean- yf, 100 YEARS Of seni 
: \ 
\ 
Nt fie 


Y 


 HIBBARO. SPENCER iJ 


Your customers buy it on sight... wonderful for gifts! YX 
Baerernra co 
Write now for folder on new Belmont Continental Ware. ~~ ip 


110 Belmont Street ¢ New Philadelphia, Ohio (ridge toot Compony 


Sykes 
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ANOTHER SUCCESSFUL HARDWARE SELLING TEAM—RETAILER, JOBBER AND RUBBERMAID. 
C. N. Elizey, Jr., Owner and Manager, Elizey Bros. Hardware, Biloxi, Miss.; C. L. Hargrove, Salesman, 
Woodward, Wight and Company, New Orleans, La. 


“I wish my other lines would 
turn as fast as Rubbermaid...” 


says C. N. ELLZEY, owner and manager 


ELLZEY BROTHERS, Biloxi, Mississippi 


RETAILER SAYS: “At first, I stocked only the few Rubbermaid items which I 

thought were hot sellers. Mr. Hargrove convinced me that I should stock the full 

line. Results amazed me. My business jumped from about 200 to 300 dollars a year 
over a thousand dollars. Rubbermaid wouldn’t get the space it has in my small 
re unless it was paying its way.” C. N. Ellzey, Owner and Manager, Ellz 


+} 


hers, Biloxi, Miss. 


JOBBER SALESMAN SAYS: “On Rubbermaid, I talk the full line to all my 
accounts. And because of Rubbermaid’s method of packaging, they can get good 
coverage of the full line, and still purchase in full cartons. The price range of Rubber- 
maid fits all the customers that my accounts serve. And best of all—with Rubbermaid 
my accounts aren't bothered by the problem of returned merchandise.”’C. L. Hargrove, 
Salesman, Woodward, Wight & Company, New Orleans. 


RUBBERMAID SAYS: “Every home in your area needs one or more Rubber- 
maid items. Women everywhere have grown to accept Rubbermaid as a basi 
household product. They see it advertised in their favorite magazines. They expect 
to find it in your store. Be ready for them—and big profits—with the complete 


basic Rubbermaid assortment. Display it in a busy traffic spot, on the sales-tested 





Rubbermaid display unit. And follow through by reordering often enough to keep 


your basic stock complete. The women-—-and Rubbermaid—will do the rest.”’ 








Are you realizing extra profits with Rubbermaid? If not, join Rubbermaid’s successful 


hardware selling team today. Call your jobber now! Lue WoosTeR RUBBER COMPANY, 


Wooster. Ohio. 
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“Americana. is DECOWARES newest 
sales-creating pattern. Its warmth and 
che CTINeESS W il] appe | to today 'S shopper 


looking for a touch of vestervear in the 


y 

u 
mode ig 
g 


rn home. Bright reds and greens in 
the design blend attractively to catch the 
shopper Ss eVe ind tan \ The wood-burning 
stove. butter churner. bellows and cuckoo 
clock are all there bringing the “good 

old davs” to life again. This DEC OWARE 


patt rn is Americana at its salable best 








CONTINENTAL CAN COMPANY » 


CONTINENTAL CAN BUILDING, 100 East 42nd Street, New York 17. N. ¥ 
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it's UNIVERSALS one-piece 


Aluminum Case Vacuum Bottle 
with the exclusive 


SNAP-TITE STOPPER 


7 


~\. , 
~ 


.*~ 
ta 
> A 


y 
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ie, 
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Here's the vacuum bottle that’s tops in eye 
appeal... and buy appeal! It’s Universal’s 
all-new Aluminum Case Vacuum Bottle 
with all the “sell features’ every consumer 
wants—check ‘em yourself and see! 


<x 


A 


X= 








One-piece seamless case— 
completely “RUST PROOF” 


from top to bottom 





Stainless Steel and Rubber 
“SNAP-TITE” stopper is | p | ht | 


odorless, sanitary and efhcient 


Stainless Steel filler cushion 


YS 
— 














“Shur-Grip” design prevents 
slipping and breakage 








ROC-LITE plastic cup that's 7 | 4 


Smart in appearance : . 
casy to use ; y 
, uy 
Ne. 2622-—pint | No. 3322—aqvart 


FOR ALL THE FACTS ON UNIVERSAL 
VACUUM BOTTLES AND FOOD JARS 
WRITE US TODAY! 


SEE US AT THE 
CHICAGO SHOW! 
No. 9820 —10 ox. 


Booths 207, 209, 211, 213, 215 
LANDERS FRARY & CLARK, NEW BRITAIN, CONN. 
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GOOD REASONS FOR ORDERING NEW ITEMS BY GILTON 


America’s Fastest-Selling Kitchen Convenience Line 


, ie > 
ate > ; 
ok Foe 

"z 
; . 


<eco 
nae ae 





Slash your handling costs! 


You pay a lower freight rate. You use 

50% less warehouse space. You load and 
unload in half the time. You ship at a 
lower freight rate. 










Zoom your turnover! 


Tidaienainenenshen tui Now you can offer 

upholstery famous Gilton quality at 
low promotion-prices. 
An unbeatable 
combination that means 
faster sales. 

> minut 
led ust © 


KD4—kitchen chair 





East 
; é ‘ ee Striking ebony frome cor 
“iat ae tras'ts with hancsome 
* eas . . pearl or tweed upholstery 
; fats Seas Re te. 3 Cr , = all ole ene a - 
| re 
dg 
De ea 
Bi er | 
iy tig Pek , ~ ‘ 
Hares Increase your profits: 
ie Gea 
— 
gn Today's market insists that you lower 
OAR your handling costs while increasing your 
= Me iette: turnover. It’s the sure way to make 
aps your profit picture brighter. 





| _— at 

” ay ya 

: ae 

| gtk 


: 4 ; ro aA as ‘ 
KD2-kitchen stool | a ioe | 
ET EE a 2 gelles dae to your best customers 


ec eee §=6throughout the year. 





us at the Ho ‘sewares Show . .BOOTHS 449 -451 


G j L T 6) Nie CORP., 


145—58th Street, Brooklyn 20, N. Y. 
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Easy profits for you! 3rd big year! 


er GARDEN SPECIAL 





Boosted sales 82.7% 
in 54. This year 
Tl be pushing it 

even “Moore’_on TV ! 


Gay 


Repeated at your request—the same sure- 
fire promotion that piled up profits for you 
last spring and the spring before: The Simoniz 
Floor Wax Free Garden Special! Your cus- 
tomers get free Vaughan’s Sure-Bloom flower 
seeds worth 95¢, banded to quart and half- 
gallon sizes of Simoniz. You get easy profits! 
Last spring sales zoomed 82%. This spring 
they’ll go even higher— backed by this hard- 
hitting program of advertising: 


a» 4 — Daytime TV: ‘The Garry Moore Show’’!* 
: ‘The Bob Crosby Show’’!* 
— Nighttime TV: ‘The Big Story’’!* 


pitt 
— Sunday Magazine Sections —in 4 colors! 
“Ff E c i: og — Atyour store: Sales-tested display pieces—in full color! 


Don’t miss this easy way to boost your floor 


A. | wax profits. Stock, feature, display the color- 
PACKS VAUGHAN’S ~ st ful seed pack of Simoniz Non-Scuff Floor Wax! 
MARIGOLD, Mixture of Smoll 


La} 
sg PETUMIA, Dwort tring Vora SELF-DISPLAYING! NOTHING 
ee, Rae Ro TE 
c ie | wees 


FOR YOU TO DO BUT 


WATCH YOUR PROFITS GROW! 
' SIMONIZ:= FLOOR WAX 


Pad 








“THIS OFFER FEATURED ON ALL 3 NETWORK TV SHOWS! 
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Which picture will sell the MOST ironing tables? 


RidJid KNEEROOM * 


Conventional stand-up type ironing table ALL-STEEL ADJUSTABLE IRONING TABLE 


Sell ironing ease... Sell the AéaJid! KNEE ROOM! 


With KNEE ROOM in the picture, it’s easy to see And remember, every Rid-Jid sale leads automatically 
why they stop ... look ...compare...and buy’ toa second sale when you stock Rid-Jid Airflow Pad 
Rid-Jid! No other ironing table offers more complete and Cover Sets. 
ironing ease. 


Adjustable to 10 comfort levels, the Rid-Jid Knee Backed by the 


Room Ironing Table features S-shaped legs . . . curved 


to allow knee room so the ironer can sit comfortably industry’ S hottest \\ wrt 


into the table. This now famous Rid-Jid feature is =/ 
av ~ > 
s- : 
se ~ 








Yap ) A? ter! | 
Pp: ire nis ae, 








strikingly dramatized in national ads reaching thou- advertising 
sands of women and convincing them to see Rid-Jid campai 
Knee Room for themselves. And when they do, Rid- PGIGN.....+.+- 





. > . ———— 
Jid’s gleaming chrome-and yellow-beauty...patented  , ) » | 
: : 3 nmin on tie Aner \ m campaign by 
open-mesh top... easy height adjustments... . and ‘turing Rid-Jid in > Gemenaeenen demantentinns, ied cee & Wid 
wonderful knee room ... cinch another Rid-Jid sale! Jid Knee Room and you'll set a new kind of sa | 


Get the big news about Ns 






ALUMINUM AY 
LADDERS “ONY 


visit The: 3M -.eleht.m, Leh eS Write your own sales ticket for 1955 


with Rid-Jid Aluminum Ladders. Featuring safety, comfort. 
795 -J97 ~ 799 strength and eye appeal, these brilhant new designs are backed 
by all the construction know-how of America’s largest producers 
of wooden stool, step and extension ladders. ‘The result? Sky 
rocketing sales in just 6 months! You'll see why when you see 


Olea taa SHOW the new Rid-Jid Aluminum Ladders at the Housewares Show. 


JAN. 13-20 





at the Chicago 





THE J. R. CLARK COMPANY ©@ Spring Park, Minnesota 
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EVERYTHING: 


See the “World's Finest Cooking Utensils’’ at the National 
Housewares Exhibit, Navy Pier, Chicago, January 13-20 FOUR CUP 
BOOTHS 640, 642, 644, 646 PERCOLATOR 


Latest addition to Revere's fa- 
mous line of coffee makers! 
No. 1514. 


STAINLESS 
STEEL 
CANISTERS 


Sold in sets or individually. 
Unique Lucite Tel-U-Top 
knobs show what's inside. 


No. 885 
5 Quart 
TEA KETTLE 


Stainless steel with copper bottom 
Bakelite cover knob and handle. 
Easy to clean. Easy to pour. Easy 
to fill through spout or top. 


COPPER 
STENSIL 
HANGERS 


To display Revere Ware, cov 
ers and tools attractively 
Colorful set packaging. Two 
styles — No. 450 Wreath. 
No. 455 Medallion. 


NOW! MINIATURE REVERE WARE! 


The “World’s Finest’ utensils in miniature. 
A complete line in colorful set cartons. 
See them for the first time at the Chicago 
Housewares Show. 


BOOTHS 640, 642, 644, 646 


REVERE COPPER AND BRASS INCORPORATED 


Rome Manufacturing Company Division 
Rome, New Y ork « Clinton, Illinois« Riverside, California 
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VALLEY FORGE CREATIO 


what a market! 


5.000.000 refrigerators now in use! 4,000,000 new ones every vear! And ever, 


one a potential source of sales for these wonderful \ alles Forge space savers! 


what easy-sell products! 


Made to make refrigerators more useful, more convenient for the housewife! 
kLvervone wants them... everyone 1s looking for the ideal refrigerator food 


containers and trays. 


HERE THEY ARE! 
all beautifully packaged to move fast 





ltem , 0] rPREEZ« 
ARRANGER—2 heavy. bright- 
plated, rust-resistant slide-easy 
trays, each with five compart- 
ments tor holding frozen food 
packages upright. Travs. stack 
one on top of the other, hold ten 
packages in only 6 inches of 
shelf width. Lets housewife FILI 
packages neatly, conveniently, 
An easy seller! 


ltem 207P—Unbreakable REFRIG- ae — Item 203P—Unbreakable REFRIGC.- 
ARRANGER—O6 polyethylene con- . tg ARRANGER Container Set—3 poly- 
tainerseach containing acup and a half, 6 : ethylene containers with transparent 
transparent snap fitting lids in a bright. : snap fitting lids... A two-way seller: 
zinc-coated, heavy metal rack. Entire : _ they fit the door shelves of modern 


set slides into 4 inches of shelf space , —_ | refrigerators; they fit all Refrigarranger 


saves the equivalent of one cubic foot , travs. Sell them for shelf-in-door use. 


ol retrigerator space. Hlas evervthing ; ; Sell them as replacements to over a 


housewives have been asking for ie million REFRIGARRANGER owners. 


MADE TO MAKE REFRIGERATORS MORE USEFUL 


Backed by Solid Sales Promotion Program 


Come see us at the Chicago Show, Booth 1041C 
VALLEY FORGE CREATIONS, INC. 


214 West Front Street, Media, Pennsylvania 
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Keep Cool and Collect with 





Insist on the Best... 
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MET-L-TOP 
PADS AND 
COVERS 


“Made right... to fit tight!” 

That's the sales story that is making CREAM CITY 
MET-L-TOP Ironing Table Pads and Covers a buy-word 
all over America. They are made righ¢—in our own 
plants—by skilled workers—to fit snug and tight on a// 
standard 54-inch tables. Attractively boxed pad and 
cover sets, and table covers only. 
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“& MET-L-TOP 


IRONING TABLES 


Plenty of 
room for 
knees and 

a _ Sn = “> legs! 

* Guaranteed by ~ 

Good Housekeeping 


®, a” 
45 agvietscd ™ 


When it comes to 
ironing tables, Cream City 
MET-L-TOP really leads the field. 
Three great models that meet 
every woman's needs. Model C-690 
shown here is the last word in 
ironing comfort. Loads of 
knee-room ... famous double-top 
construction ... sparkling 
decorator colors. It will 
top your “‘best seller’’ list. 


GALVANIZED 
WARE 


The CREAM CITY Galvanized 
Ware line includes scores of 
items that have national recogni- 
tion for tops in quality and value. 
Whether it’s a hot-dipped pail, a 
sheet metal garbage can, or one 
of our many specialty items, the 
Cream City label is your assur- 
ance of excellent construction... 
handsome styling ... and accept- 
ance in the homes and on the 
farms of America. 
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= a Youngstown Kilehens x 


aVAUE PARADE 


BEGINNING JANUARY 2 1955 


é ALL NEW! -— 


, rn Ce 
VALUE NO. 1 


24° CABINET SINK 


tolog No. $-54-S4) 


4 BIG 
DRAWERS 


NEW CHROME 
FAUCET 


Suggested retail price, only 








oN 
a — ™ 
$ oo te 
9 lete with | 
foucet ond strainer oe) i 


Youngstown Kitchens Food Waste Brand-new 8 chrome swinging 


VA LU t a | © eo Disposer easily instolled .. . sell mixing-foucet on all five 
° 


it with any of these specials. specials! Guaranteed 5 years. 





ALL a 
| VALUES 3,4 & 5 


42° Cabinet Sink, 2 drawers, drainboard right or left 


4 * 
(Cat. Nos. $-42-SR2 and $-42-S12). >Bg" 
Suggested retail price, only 
x 
54° Cabinet Sink, 2 drawers 799”5 
(Cat. No. $-54-S). Suggested retail price, only . . . 


« 
66 Cabinet Sink, 2 drawers J 34” 
(Cat. No. $-66-S). Suggested retail price, only . . . 


r We ancl Seut? 





AND LOOK AT THIS PROMOTION PACKAGE! 


66” CABINET SINK ®@ 8-page 4-color broadsides © Giant window poster 


@ Eye-catching mobile display @ Die-cut sink tags 


@ Special newspaper ad mats 
4 BIG DRAWERS CONTACT YOUR YOUNGSTOWN KITCHENS DISTRIBUTOR NOW! 
NEW CHROME FAUCET 


oxeeh 
sai DP Youngstown Kitchens 


95 © with Sold in the United States, Canada and most parts of the world 
feucet ond strainers MULLINS MANUFACTURING CORPORATION @ WARREN, OHIO 
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SYLVANIA HEAT LAMPS 


are TRIO) in this 
: “NEW COUNTER-DISPLAY 


x 7D Pins ‘ — ca i a. i, » 
CVITADIA Vid 
DIVE WEAT Us 
iia ise fo 
Scores .of Here's the hottest heat lamp deal you ve ever seen 


Pe oucehold user BI Sylvania’s new, compact, nine-lamp assortment—ready to 


display—ready to bring you a suggested list of $15.45. 



































With the Sylvania assortment, you use only 244 feet of 
counter space, to display six standard Sylvania Heat Lamps 


and three red-bow!], hard-glass lamps. 


Get your nine-lamp Sylvania Heat Lamp assortment and 
watch it move! With proper associated displays—watch it 
move other merchandise too—-from nail polish and sham- 
poo to glue and paint. It's displayed to move fast—uit's 


priced to give you a good return, 
Place your order with your Sylvania supplier today. 


SYLVANIA ELECTRIC Propucts Inc., 1740 Broadway, New 

y ork ly. N y , (in ( anada piversily ] “wel Buildine. S/ 

Catherine Sire CT, Montreal. P O } 

LIGHTING + RADIO + ELECTRONICS 
TELEVISION + ATOMIC ENERGY 














For double sales 
display Sylvania Heat Lamps 
a. with 


SHAMPOO ENAMELS 
NAIL POLISH GLUES 
7 LINIMENTS COLD REMEDIES 
PAINTS HOBBY KITS 
27-inch width leaves , 


plenty of counter space for 
associated displays. 


coop your we on SYLVANIA ™ 


...fastest growing name in sight 
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had 
SPECIAL PYREX @AK/INGWARE 
DEAL FOR FEBRUARY/ 


Your customers get 
this casserole 
“i 


when they buy this one at regular price 





Get set for plenty of extra business 
during February when a lot of your cus- 
tomers jump at this chance to get a free 
PYREX Bakingware casserole which 
costs you nothing. That's the time to sel! 
them a set of matching individual casse- 
roles for the whole family 


@ Remember—every individual casserole 
you give away means a sale of the two- 
quart casserole tor $1.50—so tie in and 
promote this big event for all it’s worth! 


& 
% 
- 





; 


y 7Hls. 816 OFFER ADyERTISED 
iW LIFE AND Fanny cipclt! 











4 
. ~ 
- EN 


<a'{\ 


Life Magazine for January 31, and Family Circle for February, both 
on the newsstands, January 27, will carry a full-page in color, telling 
some 33,674,000 readers about this big offer—and many of those 
readers will be your own customers. So be sure to put a reprint of 
the ad on your window or in your store to remind them to get 


their free casseroles and buy the big two-quart casseroles from you! 











CONSUMER 
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PRODUCTS DIVISION 


8'4"” Round Dish—95c 





2-qt. Oblong Dish—$1.35 


8-oz. Individual Casserole—65c 


8'2”" Shallow Dish—60c 







8” Square Dish—$1.25 





1'2-qt. Oblong Dish—$1.15 





1'a-qt. Deep Baking Dish—$1.25 


THIS BIG PROMOTION WILL HELP YOU SELL ALL 
THESE PYREX BAKINGWARE FAVORITES! 


Sure — you can make a lot of extra profits on 
the casserole deal alone, but that’s only the 
beginning! Use this big promotion as a wedge 
to sell your entire line of PYREX Bakingware 


—and other PYREX Ware, too. 


Build attention-getting displays of PYREX 
Ware in your store, alongside the casseroles 
you're offering free. Give your customers plenty 
of opportunity to select all the PYREX Ware 
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they Il need while they're in the mood to buy. 


If you tie in with this big FREE CASSEROLE 
promotion in every way possible, you're likely 


to wind up with the greatest February sales of 


PYREX Ware you ve ever had. 


So check your stocks, order from your PYREX 
Ware distributor, and get your share of extra 
profits from this big event! 


°° CORNING, N. 





First Again! KORRECT-WAY 


Quality Made HAIRPIN LEGS 
IN DECORATOR PASTEL 


COLORS 


FOR FURNITURE, FIXTURES, TELEVISION, RADIO 
AND HOME WORKSHOP 


The newest trend to pastel finishes in painted furniture, television, 








radio and other furniture items make these colorful Hairpin Legs 
the most timely product on the market today. 





CHOICE of FOUR TESTED and APPROVED 
DECORATOR PASTEL COLORS and BLACK 


Watermelon Pink Gunmetal 
Antique White Mist Green 


Korrect-Way Hairpin Legs are beautifully finished 
in high baked enamel, the most durable enamel! 
finish known 


AVAILABLE IN 6”, 9”, 12”, 16", 22”, 28" 
SIZES 


ALSO AVAILABLE IN BEAUTIFUL 
BRASS PLATE AND CHROME PLATE 


LOW NET PRICES 
HIGH MARK-UPS 


Packaged for 
self-selection 


in two-color cor- 


tons. Each size leg is 





packed in sets of four 














-GLIDES FOR HAIRPIN LEGS 


Available in Gold or Black Finish 


PROTECTS FLOORS, RUGS, 
LINOLEUM 


Glides snap on ’%”, 7; 16” 
and *” rod 


No. MS101A—GOLD 
No. MS101B—BLACK 


Packed 4 in Box 
one gross boxes per carton 








order samples e write for prices ; 
New York Office P P Chicago Office 


inthe sec: KORRECT-WAY PRODUCTS 29 wen scons s 


New York City AMERICAN FIXTURE AND MANUFACTURING CO. Chicago, Illinois 
2300 LOCUST ST. ST. LOUIS 3, MO. 
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ae STEADY 
i. a 

|@ PROFITS... 
WHITH FAMOUS 


wer aE NEW FREEZE-O-TRAY 
ring, no beating, automatically shuts 


j Le xX off when ice-cream is ready. Fits any 


\Z FG modern refrigerator tray space 


ak HOME PRODUCTS LIST PRICE: $18.95 


1S <=> ——, 
on Qi lj 

ey | Re we. STOCK 
MED ai, = | 3) Bee : 








Makes one quart of ice-cream the 
modern way. . . electrically. No stir- 
















nF ONG SE OSS sll 
y 
On < * THREE WINNERS! 
“¢ F “ \ , » | 
DO 4 eae 
A, 
<7 NEW TWIN GLASS PERCOLATORS 
\ = 
“~ © A handsome pair of profit-makers! 
KG 
Ss Good-looking combination coffee- 
4 Sp makers-and-servers. In two popular 
SY sizes to answer customer demand! 
LIST PRICE: 4-cup economy size $3.95 
@) ; 8-cup family size $5.95 
Ue) 
0 @ 





mm - 4 } Lex Customers are PRE-SOLD... 


S | By Confidence in a great name SILEX-HANDYHOT BLENDETTE 


The versatile appliance that blends, 
motion whips, beats, purees, mixes. Quiet, 
ibration-free, easy to clean. Priced 

O O Gea © » >) right for a waiting market. 


Good How sekeep) " 
“ LIST PRICE: $14.95 


ILEX 42 


Hartford 2, Conn., Chicago, Ill., St. Johns, P.Q., 


e By effective advertising and pro 
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... breaking all records 
tor housewares sal 


METALOID’S *, 
Execiug New 


STEEL FACED 


PANEL BAR* 


Here comes your 1955 best seller! Blazing a record- 
breaking trail of spectacular new sales achieve- 
ments! Exclusive by Metaloid, Panel Bar sells fast 
because it answers the housewife’s urgent need for 
a popular priced wall storage unit. Included with 
the beautiful, durable steel faced panels are as- 
sorted hooks and handi-shelf in modern wrought 
iron finish. Panel Bars are individually packed, 
ready for easy mounting. 

*Trade Mark Reg. Patents Pending 


SEE IT NOW ... PLUS the complete 
line of nationally famous Metaloid 
products for the home! New Styles! New Colors! Gorgeous Colors in Modern Stucco Texture Design 

...» plus Coppertone and Chrome Plated 
Hundreds of uses in Kitchens, Garages, 


Closets, Basements, Utility Rooms, etc. 


FREE DISPLAYS 








Deluxe utility tables and 
serving tray carts, beoutifully 


Distinctively styled household chrome plated or wrought 


step stools. Matchiess beauty, 


iron finish. 3 way electric 
Gurability ond voaive! 


ovtiets 


The nations finest stove and 

utility mots! Dazzling, tus- Cash in on these handy, 
trous chrome plated and inexpensive hose hangers 
stainless stee!. Gorgeous new Populor with everybody! 
multicolor designs | A perfect spring promotion 


COUNTER FLOOR 
Take advantage NOW of our special introductory offer ' 
Includes your choice of these colorfully attractive 
Panel Bar metal displays! Plan your own big promo 
tion! Ask your jobber write or wire for full details! 


Complete Display—Plus Special Show Offers—Booths 924-926-928 National Housewares Show 


THE COMPANY 





8701 UNION AVENUE + CLEVELAND 5, OHIO 
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NAVY PIER 


C-983, 
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HOPE TO SEE YOU! 
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Empire Brushes Takes Over 
Famous Wonder-Wand! 


Super Wonder-Wand, Pioneer and Leader In The Fountain Brush Field, 
Now Backed By The Most Powerful Sales Organization In The Industry 






New Ownership Signals Stepped-Up Promotion Campaign 








EXCLUSIVE FEATURES: 


© Interchangeable heads — Durostyrene bristles, 
DuPont sponge ¢ Jet Spray—special aerator pre- 
vents splash e Soft Vinylite bumper prevents scratch- 
ing @ Built-in detergent chamber ¢ Wonder-Foam 
Detergent Pak ® On-off control valve with leak- 
proof brass hose connection ® Self-display box 


FREE GOODS! 


MILLIONS 
ALREADY SOLD! 


Special early booking plan gives you bigger 
Hardware Week profit. | FREE Wonder-Wand with 


every 11 you buy. Special Offer good from 


January 13 until March 31. Get your order in today. : 
| We are 
Chicago Housewares Show participating 


BOOTHS 955-57-59 


IRHA Hardware Week 
April 15-23 


All your brushes from one dependable source 


EMPIRE BRUSHES, INC. 
Port Chester, New York 


Empco Brushes of Canada, Ltd., Montreal 





HARDWARE 
sToet 


_ we 


Now 

it’s the New 
EMPIRE 
Super 





for washing cars, walls, 


windows, screens, exteriors, etc. 










] 
<i O8 4 Mfuns o 


>" Guaranteed by » 
Good Housekeeping 
” oy * 





x 
45 aoveatist0 wis 


THE SEAL THAT 
MAKES THE SALE! 


A “plus” to help you sell 


SA9S5 

retail 
Packed '/2 doz. to carton; 
10 ibs. per doz. 
Handles packed 


separately: “2 doz. to carton. 


Still only 












Wonder-Wand 
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COMPLETELY 
Nalayieh tal 
AND 

Naya dial) 














ALL-NEW 


EMPIRE DeLuxe 
Sponge Mop No. 5464 











* 
















Fair Traded 


Guaranteed 5 years. 
Packed '% doz. to carton; 
34 ibs. per doz. 

. Refills $1.98 each, 
individually boxed. 

6 Ibs. per doz. 





Chicago Housewares Show 
Booths 955-57-59 


Port Chester, New York 





IT SQUEEZES WHEN DRY! 

No pre-soaking necessary. Easier to dis- 
play and demonstrate. Sponge is pre- 
creased so that customers can test 
squeezing action for themselves. (Crease 
disappears after first wet use) 


TWICE THE SPONGE SURFACE! 

Big, double-size sponge — 38 square 
inches, a full inch thick. Holds twice as 
much water. 


PLASTIC SCRUB BRUSH! 
Bakelite styrene bristles—scrub dirt out 
of corners, remove stubborn spots. 


FEWER PARTS TO LOSE OR BREAK! 
Exclusive new design makes the Empire 
Sponge Mop the longest lasting, easiest 
working on the market. 


COLORFUL ALL-METAL HANDLE! 
Made for a lifetime; can never splinter 
or break. Metal hanging ring. 


WAXES FLOORS, SHAMPOOS RUGS, 
WASHES WINDOWS AND WALLS! 





® “ome Ow ee @ - 
HARDWARE 
store 
We are a 
participating 


IRHA Hordwore Week 
April 15-23 


All your brushes from one dependable source 


EMPIRE BRUSHES, INC. 


Empco Brushes of Canada, Ltd., Montreal 








AT LAST 
a Trouble-F ree, 
Fully Automatic 


Sponge Mop 
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YOU CAN PICK 


Profite off the Floor 


Q 


rr 


_ »U.S. RUBBER 


Corrugated KF O R 


Matting 
Restaurants Banks 


Stores Libraries 
Theatres Schools 
Night Clubs Churches 
Apartment Houses Hospitals 





Office Buildings Auditoriums 
Hotels Ships 
Clubs 


U.S. Royalite® perforated and corrugated mats and 
matting, and U.S. Geometric Roll Matting are the ideal 
floor covers. They are loaded with strong selling features, 
packed with profit-pulling points. For example: 


@ Rich colors and designs @ Noiseless to walk on 
@ Cleaner, more sanitary @ Can be furnished with any 


U.S. Geometric ® Tough, durable identification desired 
Roll Matting 


U.S. Stair treads are available in a variety of lengths and 
are made to withstand rugged conditions. 


For full information contact any of our 27 District 
Sales Offices, or write to address below. 


“U.S.” Research perfects it. 
“U.S.” Production builds it. 


U.S. Industry depends on it. 





UNITED STATES RUBBER COMPANY 
MECHANICAL GOODS DIVISION - ROCKEFELLER CENTER, NEW YORK 20, N. Y. 


Heese « Belting « Expansion Joints « Rubber-to-metal Products « Oil Field Specialties « Plastic Pipe and Fittings « Grinding Wheels « Packings « Tapes 
Moided and Extruded Rubber and Plastic Products « Protective Linings and Coatings « Conductive Rubber « Adhesives «+ Roll Coverings « Mats and Matting 
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Juet between the two of us... 
Glasbakes got the doqgondest line 
, tor $$ you ever saw !! 


i 








See it yourself... 


@ PITTSBURGH Jan. 9-14 @ CHICAGO Jan. 13-20 
Rm. 408, Wm. Penn Hotel Booth 735-139, Navy Pier 












Glasbake 





Designed for Baking...Styled for Serving 
Guaranteed for Life fi 


McKEE DIVISION Thatcher Glass Manufacturing Co., Inc., Elmira, N.Y. 


Factories: Elmira, N.Y., Jeannette, Pa., Lawrenceburg, Ind., Strector, Ill., Saugus, Calif. 
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NATIONAL LOCK Socrue SS preoree 
systemalt yes... 


PURCHASING, DISPLAYING, QUICK- SERVICE SELLING 


the popular “SELECT-A-PAK’’ PACKAGE 


For profitable selling there’s noth- 
ing like this handy slide box with 
clear acetate cover. Customer can 
open it, examine merchandise, close 
it again. Saves sales time. Encour- 
ages impulse purchase of hardware. 


MERCHANDISE LAYOUTS and MERCHANDISE ASSORTMENTS 
Layouts for effective display 


With each merchandise assortment you 
get FREE a painted Masonite counter 
layout with lettering stencilled to 
indicate proper display position for 
each hardware item. Layout also 
indicates base lines for glass binning. 


COUNTER LAYOUT FREE 
WITH EACH ASSORTMENT 


Selected Assortments 


Three popular well-balanced assort- 
ments including the finest of hardware. 
All items are individually packed in 
handy ‘“Select-a-Pak”’ slide boxes for 
quick-service selling. Open stock to 
meet your replacement requirements. 


® Cabinet Hardware in Bright Chrome, Dull Bronze and Bright Brass Finishes 
® Forged Iron Hardware in Dead Black, Old Brass and Old Copper 


 eeltiiitiaa mw tiltmh lil oimst lath ¢laae.tt lait aitt 


<7 pical Assortment No. 5 includes 1 dozen each of 25 different cabinet 

¥, hardware items with a retail value of $159.96, less your regular 

ft discount. With each assortment you receive FREE a layout and 
ow € display board, or display panel, with mounted hardware. 

of ¥ WRITE FOR “SELECT-A-PAK" CATALOG—PRICE LIST No. 255 


pe 
ext oot. 
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DESIGNED FOR USE WITH MODERN ISLAND. 
WALL AND GONDOLA TYPE FIXTURES 


DISPLAY BOARDS shown with step-up wall unit. 























DISPLAY BOARDS ALSO FIT 
CABINET DOORS ON NRHA 
AND OTHER WALL UNITS 





Matching DISPLAY BOARD or DISPLAY PANEL FREE with each assortment 


: DISPLAY PANELS shown with island unit 


COMPLETE FLOOR UNIT, 
AVAILABLE IF DESIRED 


If your present fixtures are 
inadequate, order this ideal 
unit. Finished in Natural 
Mapbe. Size, 30 by 47 by 55 


Write us if your wholesaler cannot take care of your requirements for ‘‘Select-a-Pak’’ hardwore. 


NATIONAL LOCK COMPANY 


Rockford, Illinois e@ Merchant Sales Division 


Originator of “Select-a-Pak" ...teader in Merchandising 
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Big Profits for Dealers with Fast-moving, High Mark-up Kaiser Aluminum Shade Screening 








Unique features make Kaiser Aluminum 
Shade Screening Easy to Sell! 


Keeps rooms up to 15° cooler in 
hottest sun! Tiny louvers are set 
at an angle to block hot sun 
rays. Often eliminates need for 
air conditioning. Where air con- 
ditioning is planned, smaller 
units can be used. Where air 
conditioning exists, operating 
costs are cut! 


Cuts harsh light glare! Admits 
plenty of soft light. Air circu- 
lates freely. 


Protects against sun-fading! 
Keeps sun from fading draper- 
ies, other furnishings. 


Protects against insects! Screens 
out insects like any standard 
screening. 

Gives daytime privacy! Made 
from tough, high-grade alumi- 
num. Can't cause ugly red rust 
stains on sills and siding. Never 
needs paint. Corrosion-resistant. 


Easy to install in any type frame. 








Homeowners all over the country 
are turning to amazing Kaiser Alu- 
minum Shade Screening to keep 
their rooms as much as 15° cooler! 
Result: sales of this revolutionary 
cooling device last summer contin- 
ued to climb — exceeding the previ- 
ous year’s record sales by 54%! 
And along with the big and stead- 
ily rising sales of Kaiser Alumium 
Shade Screening goes a whopping 
dealer mark-up — averaging 55%! 
Stock up now with adequate sup- 
plies to handle the demand of 


American Home and Better Homes & Gardens 
will carry more advertising for Kaiser Aluminum 
Shade Screening than ever before—at the peak 
of next surmmer'’s selling season. And you'll get 
other proved selling helps—including samples, 
advertising mats, consumer literature, direct mail 
pieces, a dramatic demonstrator for your store, 
sales training booklets, plus a generous coopera- 
tive advertising allowance! All backed up by the 
help of Kaiser Aluminum’s national sales force. 


homes, offices, stores and factories 
in your area. Available in regular or 
tension frames from sash and screen 
manufacturers, and in convenient 
rolls from jobbers. 


For free sample, full information, 
and names of your nearest suppliers, 
contact the Kaiser Aluminum sales 
offices listed in your telephone di- 
rectory. Or write: Kaiser Aluminum 
& Chemical Sales, Inc., General 
Sales Office, Palmolive Bldg., Chi- 
cago 11, Illinois. Executive Office, 
Kaiser Bldg., Oakland 12, California. 


Ford Motor Company's Southgate, California 
parts depot (above) and other buildings benefit 
from Kaiser Aluminum Shade Screening. Think 
of the potential industrial installations in your 
area! According to Ford's Richmond, Virginia 
Depot Manager, Mr. M. G. Mehrens. “All instal- 
lations have proved satisfactory in two ways; one 
im improving the morale and efficiency of our 
people, and second, with savings in the operating 
expense of our air conditioning system.” 
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ro 8) 8 Od 
iz SLIDING DOOR 


f HARDWARE 


a combination for 
every size and 
=> type of door 


If the door slides, there’s Coburn Sliding Door 
Hardware. The wide range of capacities, from 300 















pounds to 6,000 pounds, for folding, sliding, single or 
multiple track doors, for any use, makes Coburn your 
best source of supply. 


And for most sales opportunities, stock the Coburn #5916 
Door Set, with a capacity of 300 pounds and for doors 
up to 1% inches thick. This convenient packaged 

set contains everything required except the track. With 
standard track in stock, you can sell the complete 
hardware for practically any light door installation. 


For home garage doors, the Coburn #500 Swing-Over 
Door Set is a natural. Dependable, easily installed, and 
easy to operate, you should add it to your line. 


Write for catalog #200 to Coburn Sales and Engineering, 
56 Sterling Street, Clinton, Mass. 


2577 
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CLEANER ON 


2IDE-NO WOBBLE 
TIGHT FIT 


reasons why 


b U y e rs C h 0 0 S e Warren-Teed picks give the buyer what 


he wants most in a pick... 13% longer life and 


increased ‘‘dig-ability.”” The secret’s in 
superior forging and accurate machining from 
tough, high carbon, open hearth steel 


Buyers spot the outstanding workmanshi 
TQ 0 q Warren-Teed picks instantly. That's why 
you can stock them with confidence and sel 
with ease. 
/ ( KS Write tor New Catalog 


rai... 


WARREN-ZTEED 


7 


Check your inventory today. 
Order in Easy-to-Stock, 
a Easy-to-Display 

Colored Cartons. 


WARREN TOOL CORPORATION 


s \ ts " 
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Bob Davis, B&D Home RC This new %-inch Utility Drill ($38.95) is per- 


Service Director, shows Black fect for selling to electricians, plumbers, carpen- 
ters, others in service trade, and advanced 
craftsmen. They’ll go for its increased capacity 
for tougher-than-ordinary jobs. Demonstrate it 
and watch it sell! 99 







& Decker Dealers how he can 


LG 
— Goen ntw mukere 





























With the new 

| & 
Vp Uh ly WH 
®W¢ You can sell high profit B&D Hole Saws to C@ This B&D Screw 
every customer who owns a drill! The %-inch Driving Attachment, at 


Utility Drill drives up to 1%-inch Hole Saws— | only $10.45 retail, prac- 
the combination is perfect for electrical and | tically sells itself to 
plumbing work. And when you buy an Assortment | every drill owner whose 
you get a colorful storage and display rack free! 99 wrist aches from driving 
screws by hand! Comes 
complete with blades for 
slotted and Phillips Head 
screws. Stock three, and 
you get a handsome dis- 
play piece free! 97 











ee The new %-inch Utility Drill Kit is making a hit with 
repairmen everywhere! it includes the ¥%-inch drill. 3 
Hole Saws, 3 masonry bits, 3 wood augers, and 8 twist 
drills, in a steel box. Retails at only $64.95. Order this 
kit—and other B&D tools and accessories—from your 


nearbDy B&D wholesaler 39 


FOR INDUSTRY, SHOP, FARM AND HOME 


Black& Decker 


PORTABLE 
ELECTRIC TOOLS 





THE BLACK & DECKER MFG. CO., Dept. H501, Towson 4. Md. 








ar 



















































































See the HILLBILLY LINE of hickory handles! 


STEP RIGHT UP, MR. DEALER. . 
brand new hickory handle priced low enough to 


appeal to everybody, good enough to satisfy any- 
body! 


. check this 


Tennessee, where the world's toughest hickory grows! 


STEP RIGHT UP, MR. DEALER .. . give your 
handle customers complete satisfaction at a tiny 


cost .. . build yourself more sales, more repeat 
sales, and bigger profits... with HILLBILLY 
HICKORY HANDLES! 


STEP RIGHT UP, MR. DEALER . . . get acquainted 
with the hickory handle that hails from the hills of 


Write Today For Complete Price List 
HOLTHOUSE « HARTUP., inc 


WAYNESBORO, TENNESSEE 
makers of world-famous Hill Hickory Handles 
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A Sales-Winning Three From... 


New! MIGHTY HANDY WYTEFACE TAPE 


New Mighty Handy Wyteface Steel Tapes are 
extra rigid because they are extra wide... 3/4 
inch! On one edge are feet, inches, and 1/16 
inch markings. On other edge are continuous 
inches (1-120) and 1/16ths. 10 feet long. Pack- 
aged in plastic boxes of attractive design and 
shape. Offered to you in self-display cartons. . 

a most unique and eye-catching tape display! 





New! HANDY WYTEFACE IN PLASTIC BOXES 


You can expect even faster sales from —_— 


Handy Wyteface Tape Rules! Now packaged in 


attractive transparent plastic boxes, they will 
have even greater consumer appeal than ever 
before. 6’, 8’, and 10’ lengths. New self-display 
cartons show them off to best advantage. No 
increase in price! 
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¥ 

New! FAVORITE WYTEFACE IN PLASTIC BOXES 
K&E’s famous Favorite Wyteface Steel Tapes 
(25', 50°, 75° & 100’) are now packaged in 
octagonal-shaped transparent plastic boxes. Fa- 
vorite Wyteface Tapes feature red foot markings 
repeated at every inch, with black graduations 
and numbers ona white background. New counter 
display cartons show the product off to best 
advantage 


KEUFFEL & ESSER CO. 


Est. 1867 
New York « Hoboken, N. J. 


Chcogo - St. Lows - Detrot# - Son Francisco «+ Los Angeles « Montreal 















BRAND NEW 
RED HOT 
SALES MAKERS 


ay WEP SPECIAL DEAL 





AVAILABLE THRU JANUARY, 1955 


ALL NEW, NATIONALLY ADVERTISED, FAS E 


Includes both WEN “Quick-Hot” Soldering Guns — the new, light, 
low-priced General Utility Model 199 and the famous Heavy Duty 
Model 250 — mounted on eye-catching, sales making Disploy 
Boord 19-25 together with 12 assorted interchangeable replace- 
Tips (Standard, Extra Long Life, Long Nose, and Hot Cutting). 


SOLDERING GUN & TIP SALES BOARD 





oe 


i FASTER and EASIER with 


| LLECTROM/C SOLDERING GUN 





Everywhere these Boards have gone up — so hove sales. Attractive 
Window Streamer and other advertising material included. 


ALSO 


#404 HEAVY DUTY SANDER 


There’s nothing like it on the market. 
Has amazing power — more H.P. per 
ounce of its 3% Ib. weight than any 
electric sander made. Has large sand- 
ing grea too — 20”. Its all nylon 
plastic case is practically unbreak- 
able. Operates on 110-120 V. A.C. 
60 cycle, 14,400 straight line action 
strokes per minute. Tests over 100.,- 
000,000 strokes in 140 hours continu- 
ous operation. Fully guaranteed. In 
handsome metal Kit Box with 15 


sheets Assorted Production Papers 


and 2 Polishing Cloths. 
COMPLETE KIT only... $19.95 UST 


What Vou 


LIST 
] +199 General Purpose L 7.95 


Soldering Gun 


1 4250 Soovy Suty, AB Pe $12.95 


pose Soldering Gun 


12 Assorted tips $ 4.95 


(Packed in Display Board Carton) 


‘ 3 . +25A4 Standard $ 45 


Tips 


-3-#25x20 "ry $1.50 


Tips 


8 2200)."™™ S150 


Cutting Tips 


-3- +1984 “°"9 No" = $1.50 


Tips 
#404 Meovy Puy $19.95 
TOTAL RETAIL PRICE. . $45.80 
SPECIAL DEAL COST. . .$25.80 


Youur Tey “205 


Besides, you keep the Display Board, cost 
priced at $5.00 and worth many times 
that as a tool to keep sales going strong 
— and no limit on what you can buy 
during the January sale. 


Use Handy Coupon 


to let us know you'll come in on this Sell- 





“agg and how you want it shipped. 








stg N We'll go along on this Sell-Ebration. Ship us___ | anaes 
Quontity 


THROUGH 
OUR JOBBER 


whose name and 
oddress we ve 
filled in here. 

















‘ALE by p R © D U * T Ss P | N C eo; 5808 Northwest Highway, Chicago 31, Illinois 
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on the 5 Best Selling 
GLEASON WHEELS 


— for the ‘‘Do It Yourself’’ market — for the replacement 
market — 6” and 8” industrial quality wheels now list un- 
der $2.00 each (slightly higher in the West). Now, more 
of your customers will be buying wheels than ever before! 
For added value, 3 of these wheels, No. 813, No. 1013, 
No. 1213, now come with hub caps. Reducers are included 
to convert standard '%2” bores to %” and 76” bores. 
GLEASON Steel Disc, Ball Bearing Wheels . . . the same 
wheels furnished to equipment manufacturers — give your 


son 400. 6” Wheel, customers most value-per-dollar. 


Here's the Deal that Gets You 
Rolling on Wheel Sales — 


No. 522 Gleason Wheel Deal — with compact, col- 

ortul, all-metal display stand — includes the 5 most 

ee ee popular sizes (3 with hub caps). Reducers are in- 

Sie ae thane aes cluded to convert 2” bores to %” and “%s” bores. 
A total of 8 wheels plus promotional aids. Mail 

coupon today to order your 522 GLEASON Wheel 

Deal! Get rolling in the wheel business, toward 

faster turnover and profits, with an investment of 

Ne. 1023-8, 10” Wheel, it less than $20.00. 


10 75" 


2 re 
Lists at $1.60. 


MAIL TODAY 
Ww 


GLEASON © CORP. 


6515 W. Stete S?.. Milwaukee 13, Wis. 





Have My Jobber ship me the No. 522 GLEASON Wheel 
Deal that lists for $19.91 and bill me at my regular 
discount. 


Nome 


No. 1213, 12” Wheel, 
12 « 1.75” Tire 
with Mub Coo 


Lists ot $2.86. 


Stote 





Send Descriptive Literature and Prices 
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BIG YEAR ’ROUND SALES 


‘A Power Mower, Ce 
‘oY 


p 
for Every La ied | \ || Oe 
_ —s / Lt A, o> 
XP-160 Ss Ta) ~~ aa ae 
20” Self-Propelled ~ i : | () 
Trimmer e Ef 4) 


| S Lawn Scout 53 
Gas , ie = _- 18” Gas 





A Leaf Mulcher is Available 
for Every HOMKO Rotary Mower 
as an Accessory 
LP-230 
20” Gas 


LP-430 
24” Gas 


5” Hand 
Trimmer 
Electric 


18” Trimmer 20” Remote Control 


Electric Electric 
LS-200 20” Accessory: Sweeper Hitch (Hitch only— to be used 


Lawn Sweeper 


. , ~ i+ ;= a 
LS-240 24” Ly ‘ ; » 7 / 
/ 7 ’ / caeteeen 
Z ) y> 


with Lawn Sweeper Mode! LS-240) 


Accessory: 


Seeder and : a Accessory: 
Spreader ‘ Cart 


Accessory: 
Dual Wheels 


oN FP wee 
ae : = 
Accessory: RR-140 30” Riding Mower 
Roller G 
as 


Get Complete Information on HOMKO LAWN EQUIPMENT from your Jobber Today or Write for Catalog 


Manufactured by WESTERN TOOL & STAMPING CO. 


2725 SECOND AVENUE «. DEPT. 15 © DES MOINES 13, IOWA 
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YOU SEE the Bigger and/Better 























































|\GARDEX Garden Tool Line for/1955? ‘ 
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\~+32444 
| 
Ee £345 
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NEW! 


Stronger, smoother 
construction 


NEW! 


Brighter colors 


NEW! 
Additional 


tools 


NEW! 


Sales packed 
displays 





GARDEX, INC, MICHIGAN CITY, INDIANA 








GARDEX carven-piser 


HOLDS OVER ONE HUNDRED TOOLSI 

The only modern merchandiser that lets you put your garden tools where 
the traffic is! No wonder it’s the greatest merchandising success in garden 
tool history — with dealers coast to coast reporting it outsells any wal! or 
other type of display two to one! 


a complete garden tool department 
anywhere in your store! 





Now, with the Gardex Garden-diser, you can stock over 100 tools up 
front, during the season, along with your display of fertilizers, lawn 
mowers, etc. This enables you to take full advantage of related selling, 
something you can’t do when your garden tools are stacked in a perma- 
nent display somewhere in the back. 


(A) Holds 48 long handle tools — stimulates multiple purchases. 


(B) Price cards tell how te use tools —customers sell themselves. 
(C) All steel construction. Attractive appearance. Uncluttered. 


COMPLETE ASSORTMENT INCLUDES: 


No. 960 GARDEN-diser display Rack (not available sep- 
arately). 


No. 961 Tool Assortment consisting of 48 long handle tools 
and 63 Midget tools plus ‘No. 940 garden tool hangers, all 
in quantities as shown below. (Note: see price list for per- 
missible substitutions). 


g 3 EA. 3 EA. 


6 EA 6 EA 


No. 001 Sp. Fork 
Zone 1, $2.98 
Zone 2, $3.19 


3 EA. 


No. 1514 Cultvtr. 
Zone 1, $2.29 
Zone 2, $2.39 


/4 


No. O11 Spade 
Zone 1, $3.10 
Zone 2, $3.35 


3 EA. 
No. 25014 Rake 


Zone 1, $2.29 
Zone 2, $2.45 


3 EA. 
No. 401 Edger 


Zone 1, $2.89 
Zone 2, $3.05 





TOTAL LIST VALUE OF TOOLS 


COST OF GARDEN-diser RACK 


DEALER TOTAL COST 
(Freight Prepaid) 





DEALER NET PRICE OF Toots 108.31 


22.95 








131.26 








5A24 PRINTED IN U.S.A 


No. 022 Shove! 
Zone 1, $2.80 
Zone 2, $3.00 


3 EA. 
No. 25134 Rake 
Zone 1, $1.98 
Zone 2, $2.10 


3 EA. 


No. 403 Rake 
Zone 1, $1.69 
Zone 2, $1.80 


— 


No. 740 Trowel 
Zone 1, 85¢ 
Zone 2, 89¢ 


6 EA 
No. 70C Weeder 
Zone 1, 65¢ 
Zone 2, 69¢ 


6 EA 
No. 714 Cultvtr 
Zone 1, 65¢ 
Zone 2, 69¢ 


6 EA 


No. 717 Rake 
Zone 1, 70¢ 
Zone 2, 75¢ 


- 


a 6 EA 


No. 732 Culti-Hoe 
Zone 1, 75¢ 
Zone 2, 79¢ 


3 EACH 

No. 751 Dibble 
Zone 1, $1.29 
Zone 2, $1.35 


No. 741 Trowel 
Zone 1, 85¢ 
Zone 2, 89¢ 


6 EA. 
No. 703 Fork 
Zone 1, 55¢ 
Zone 2, 59¢ 


6 EA. 


No. 713 Cultvtr 
Zone 1, 55¢ 
Zone 2, 59¢ 


6 EA 


No. 715 Rake 
Zone 1, 65¢ 
Zone 2, 69¢ 


we 
6 EA. 
No. 721 Culti-So 
Zone 1, 65¢ 
Zone 2, 69¢ 


8 BOXES OF 4 
No. 940 HOOKS 
Zone 1, 4/50¢ 
Zone 2, 4/We¢ 


PRICING ZONES — Zone 2 prices apply in Mont., Wyo., Colo., Okla., Texas and all 
States to the west thereof. Zone 1 prices in balance of continental U.S.A. 


GA AD inc. Michigan City ind. 












now GAPDEX gives you MORE THAN EVER 
at no increase in prices! 





NEW TOOLS ...FULLY ASSEMBLED... FIN 
NEW MAHOGANY FINISHED HANDLES... 
new line including spades and shovels. And all at 
Or write us for new catalog. 




















ER QUALITY CONSTRUCTION ... BEAUTIFUL 
NEW DISPLAY ASSORTMENTS .. . a complete 
no increase in prices. See your Gardex jobber now. 
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FLORAL SPADE. Exclusive FLORAL SHOVEL. idea! GRASS WHIP. Serrated or e 
design. Convenient 5%” x 8” companion with Floral Spade Plain Edge. Heat treated . 
blade with foot rest and taper- One-piece 5%” x 8 biade blades sharpened on both . 
ed socket. 1-prece construc- with foot rest and tapered sides, detachable ° 
thon D-gr pon 27" handle socket ; Blade BY" x 1%” Handle 7 
No. 017. List price, Zone 1, No. 028. 42” handle | 30° long with 3%” ferrule ° 
$2.65. Zone 2, $2.80 No. 027, D-grip on 27” han- | No. 440. Plain Edge. List e 
die. List price, Zone 1, $2.65 price, Zone 1, $1.40. Zone 2 . 
Zore 2, $2.80 $1.49 . 
No. 441. Serrated Edge List e 
price, Zone 1, $1.55. Zone ; ° 
$1.65 . 
GQuases — ————— —_ - _ —— 
| . 
‘ . 
. 
~~ | °° GARDEX “MIDGET” 
. 
\ | ° MERCHANDISER 
» 
. New colors and new display make Ameri- 
) . cas most popular, most profitable Midget’ 
' ° tools even more popular nore profitable 
| | - New green-and-yellow color combination 
| | e new improved design 
WOMAN’'SHOE. Sma’ ht FLORAL RAKE. idea! for | WEED CUTTER. Extra wide ° Get your “Midget” Merchandiser FREE 
weight, with 5° polished biade women. Light all stee! neat treated biade with ser- 2 in one assortment or only 93c in another 
tapered socket, 4 handie. Just close together curved teeth rated edge. Scythe-sharp on *. 
right for working between Especially for use in light soil, both sides. Detachable - we 
closely grouped plants small flower beds, shrubs Biade: 2%" x 14”. Round han- o wis 3 gee wT ~ 
No. 9005. Zone 1, $1.79. Zone hotbeds, etc. 3%” handle, 10 | dle 1%” diameter. Overall e . 
2, $1.89 teeth — 7A" wide length: 33” . 
No. 253-10. Zone 1, List $1.59 No. 443. Zone 1, List $1.75 7 
Zone 2, $1.65 Zone 2, $1.89 2 
s 
. 
a ° 
} * 
<P ; 
7 
Ay e 
. 
. 
. 
2 o 
= 
> 
. 
BROOM RAKE. 22 temp- DANDELION CUTTER $##$DANDELION and CLEAN- > 
ered spring stee! teeth wor , (‘Lawn Wee ler) V-shaped H uP RAKE. For removing e 
come ioose under hardest use forged stee! biade 1%” wide | dandelion blossoms before - 
18” wide Teeth are rep'ace- No 431 Zone 1. List Ro they go to seed. also for rak- . 
able. 4 handie Zone 2, 9% ing up dead grass, ‘eaves ° 
No 420 Zone 1 List $! 39 acorns etc Se ‘ clean } ° , 
, 7 . i Bt O6it- mn 
. eee rvs ' — - 
Zone 2 $1 49 nee womens FOS pe aos teeth. 5 handie. 76 teeth ° LADY GA RDEX First tine of tools 
| i¢ ’ a ; 6s nG Gg ~ 
> _ . - | 16% wide . specifica y selected for women Opens 
shrubs. 7 round steel teeth, 1‘. 7 7 
4A" wide, 34’ handle | pe Tie ° a whole new selling area for you oaded 
‘ eer oo one 2, $2.35 ° bh ‘ make 
No. 418. Zone 1, List $1.29 . $ + te Soo a ve oy with display and 30 
a OD + ’ i¢ 
roe oom Zone 2. $1.35 - 08. NWO. 955. Vet fuil deta ’ 





No. 752 BULB PLANTER. 





For Gladiolus, Tulip and other 

large bulbs. Barre! : 244" diam- ' 

eter, 2%" deep. Overa od 
Length: 8”. List, each 7% No. 761 
Zone 2 x 


JUNIOR TOOLS. Outstand ng qu 


No. 761 JR. SPADE. List price, Zone 
1, $1.29. Zone 2, $1.35 


No. 762 JR. SHOVEL. List price 
Zone 1, $1.29. Zone 2, $1.35 


NOTE: Zone ? prices apply in Monta 


Send for NEW, fully illustrated 20-page, 
FREE Catalog. Write today! 
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Why 


* No. 763 


ality. colorful, oriced for mpulse sales 
No. 763 JR. RAKE. List price. Zone No. 765 JR. CULTIVATOR. List 
] $! 19. Zone 2 3! 2° price Zone 1, 9B Zone a $1 05 
No. 764 JR. HOE. List price, Zone No. 766JR. CULTI-HOE. List price, 
1, $1.19. Zone 2, $1.25 Zone 1, $1.09. Zone 2. $1.1 


na, Wyoming, Colorado, Oklahoma, Texas and west 


GARDEX, INC. 
50! N. Carroll Ave. Michigan City |, Ind. 
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Melnor¢ 
_ Swingin’ spray trio 


™ 


A 7M Brand New! no.550 
to & Now—a third model of 
ee as Melnor’s famous 


2 == “Swingin’ Spray’’...volume 


priced to open up a tre- 


mendous new sprinkler market. 9 
Retail 








All 3 with “PERMA- 
SEALED’ Motor Unit 
Completely separates water flow from 


(Right) No. 550—Covers up to 1710 sq. ft... . Retail 8.95 





(Center) No. 700—Covers up to 2000 sq. ft. . . Retail 11.95 motor. Trouble-free...because grit and aed: | 
(Left) No. 1000—Covers up to 2400 sq. ft. . . Retail 13.95 


dirt stay out...lubrication stays in! 











UNOR GIVES) 
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Tag 
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Connector Repair Coupling Kit 


ra 


“ Hose 
* Shut-Off 
Valve 


Goose Neck 
Connector 


Seeveceeescceseecoesesesesee” 


Most powerful advertising program in Melnor’s history starts 
this spring in all major magazines plus newspapers and TV from coast to coast. 
See us in Chicago at the Independent Housewares Exhibit, Morrison Hotel, Room 628 


MELNOR Metal Products Co., Inc. 10-40 45th Avenue, Long Island City 1, New York 
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A good quality model, made for 
the buyer who wants a serviceable 
rubbish burner at a low price. Has 
same type Ziprtop and “Volcano” 
bottom as the heavy duty models. 
Rust-resisting galvanized finish; ver- 
tical wires spaced 2 inches apart and 
electro welded to supporting rings 
at each point of contact. 26 inches 
high, 19 inches in diameter. Weight, 
65 pounds per dozen. Shipped 
nested, a dozen to a bundle. 


A better burner, built to last for 
years. Heavy rust-resisting galvan- 
ized wire in close 1 inch spacing, 
permanently electro-welded to sup- 
porting rings. Extra strong construc- 
tion makes the HW-303 Ziprtop the 
perfect home model and is well 
suited for use by factories, stores, 
parks and institutions. 28 inches 
high, 19 inch diameter at top. 
Weight 90 pounds per dozen. 
Shipped nested, a dozen toa bundle. 


The best of the ourners, this extra- 
heavy duty model combines the 
added strength of close-spaced ver- 
tical wires welded to more than a 
dozen heavy-duty rings to provide 
a closer mesh for safer burning .. . 
longer life span. Ideal for muni- 
cipalities, parks, institutions as well 
as home use. Also 28 inches high, 
and 20 inches in diameter at the top. 
Weight 113 pounds per dozen 
Shipped nested, a dozen to a bundle. 


Manufacturers of the 


4 


Nationally Famous Hi-lo line 








3 PROVEN PROFIT MAKERS 


The Ziprtop rubbish burners are a 
proven volume seller wherever 
they're shown. One quick look and 
customers can see that here’s a 
handier, easier way to perform a 
usually unpleasant job. Easy to open 

. easy to close, the non-loseable 
interlocking Ziprtop, is unaffected by 
continuous burning. Ziprtop is the 
only rubbish burner with the ex- 
clusive conical, “Volcano” bottom 
that is 300% stronger than ordinary 
flat bottom construction. Rubbish 
burns faster and more completely in 
a Ziprtop because of the powerful 
drafting characteristics created by 
the “Volcano” bottom. 
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Pull Any Loop Push Any Loop Sag-Proof Bottom 


it's Open it's Closed Speeds Burning 





SAFE SHIPMENT ASSURED! 


This rugged sleeve protects 
burners in shipment. Makes 
fine store display basket, too! 


UNION STEEL 
PRODUCTS CoO. 


ALBION 
MICHIGAN 


wif 


e Tried and Proven in the Field! 
e Every Mower Factory Guaranteed! 
e A Quality Product Competitively Priced! 


Exeelle “/rouble-Pree Kota ry Models 


bd 


: r 
ant o? 


The finest full 21” cutting width 
rotary mower on the market 

for larger lawns. Heavy duty 2 
HP. Briggs & Stratton 4-cycle 
engine. Same high velocity ejec- | An 18” 
tion chute, friction clutch, trim- trolled power mower for 
ming siot, handie adjustment, ; the smal! lawn. Plugs into 
concave front, and cutting height ry any 


» , a nel. . ‘ 
adjustments as on 18” model y A.C. power ou 


push-Dutton 


115 volt, 60 cycle 
enciosed cut 
with 4 
jel 251 ane 
oCce & 
Multiple utting he 
Reversible handle for 
way mowing 


Rotary 


A durable, heavy duty 18” ro- 
tary mower with 1.6 H.P. Briggs 
& Stratton 4-cycle engine 

for smaller lawns. High velocity 
side ejection chute, friction 
clutch, trimming siot, adjust- 
able handie and many other 
features 


NATIONALLY ADVERTISED IN: 


America’s prestige national magazines reaching the entire 
er mower market. Big, colorful ads in LIFE, POST, 
ETTER HOMES and AMERICAN HOME backed by 
special market ads in FLOWER GROWER and SUNSET 
sell the EXCELLO name for you . . . assure you more 

n your share of profitable power mower business during 


the coming year. 


EXCELLO— Your Best Line for Volume Sales and Profits 


Now, more than ever before, dealers with a power mower line that has stood the 
test of time will cash in on potential business. No single item in the “big ticket” 
field promises such rich rewards... or such costly headaches if merchandise doesn’t 
stay “sold.” Sell EXCELLO and be sure that each sale made means full profit 
earned. Only EXCELLO is the complete, quality, sure-profit line. 





America’s Most Dependable 


Reel and Rotary Power Mowers. 






@ This year protect your power mower profits by selling EXCELLO, the trouble-free line. 















Every mower field-tested! Every mower guaranteed and backed by coast-to-coast 

service for normal wear and tear repairs! Once sold, EXCELLO stays sold, too. 

NO returns, NO profit reduction through lost selling time and hidden handling charges! 
And remember, EXCELLO enables you to meet a// selling requirements 

from one source. Six EXCELLO reel and rotary models give you complete market 
cO*veTaLpe for every lawn up to estate size. You and your customers 


can depend on EXCELLO... America’s most dependable power mower! 
HA 7 A “ a 
Excello “Jrouble-Pree Reel Wlodets 


Conant @ a 8 =a 


As “Ac? nr r s > 
Amer . Ss mec | c DU ar D wer mower 


for lawns up to estate size! 1.6 HI 

vi Briges & Stratton 4-cycle engine. Fu 
Red 21” cutting width. Finger tip positive 

itch and throttle controls. A quality 


product in every respect Built for long 
te, trouble-free service and iow overa 


t The ndustry > best Duy! 







A sturdy, easily operated ree 
e wer mower Tor Ssmaiier ww 
1.1 H.P. Briggs & Strattor 


Re + Ath Cings 
Full 18 cutting Wid r pertip 


controls. Positive 









Nation-W 1d 








EINEKRE & COMPANY 


Since 1902 Springfield, Illinois 
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with the 


NEW Columbian 
COLPACK 
Rope Rack 


Here it is . . . the fast, easy way to sell rope and 

sell it profitably! 

Columbian Manila Rope sells readily and in large 
quantities to homeowners, farmers, boat owners and 
industrial firms. The handy Colpack carton originated 
by Columbian keeps your stock neatly coiled — free 

from dust — easy to dispense — appealing to custom- 

ers. And now this new Rack makes an eye-catching 
display — presents rope in an attention-getting 
manner that earns extra profits from impulse sales. 
Columbian's Colpack and Rack are a money- 
making combination! Your jobber can prove it — 


see him for the facts. 


COLUMBIAN 
Rope Company 


Auburn “The Cordage City” N. Y. 


Bose measures 20° x 29". Rack 
holds one Colpock 25, two 50's 
ond one box of 100 ft. connected 
coils. Comes completely ossem- 
bied, ready to use. 
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For 1955 DuPont OFFERS a 
profit-making 
leader 
weee* ROSE ticco: 


Across-the-board protection for roses in one package! 
Now, you can answer all pest-control problems with this one 


















product. Complete formula—includes insecticides and famous 
““Fermate’’® Fungicide. Available in 1-lb. package with 
new, sifter top; handy, refillable 8-oz. dust gun and 3-lb. bags. 





WEATHER-RESISTANT PACKAGES 


Yellow, lithographed tops and bottoms re 





isting, tie products together for striking displays. 
Soon, ane DIENT > as : 
o  Bencine 8 Monae miene 





? Aare actin eneey) wow 
sranterastingt caitite . 


FULL-COLOR BAGS 


New bags, printed in brilliant, full color will 


ee permet?) -..) -* 
ST ae + mien thee 529 PP ~ 
NGREDIENTS - _? o 





’ 
a 
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dress up your shelves .. . until your customers get a look 
and take them home' 
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DROP-SHIP DEAL ORDER FROM THIS FAST-SELLING LINE OF 
$15.00 FREE DU PONT GARDEN CHEMICALS 


Floral Dust « Fruit Tree Spray « Veg. Garden Dust « Tomato Dust 
Rose Insecticide & Fungicide « Lawn Weed Killer « PC Cri _— 1s8 Killer 
Receive one full case ‘“‘Ammate’’* Weed and Brush Killer 


1 lb. Floral Dust. or Soluble Plant Food « Aphid & Mite al Df 
1 lb. Fruit Tree Spray, or Spray ° FerroFTE - pe a | GUPQND 
’ . ; Methoxychlor 50° « DDT 50© « 
1 lb. Veg. Garden Dust, or mate” « Fungicide A 

2 lb. ‘Tomato Dust BETTER THINGS FOR BETTER LIVING 


FREE with every 20-case drop shipment. SEND THIS COUPON TODAY THROUGH CHEMISTRY 














KE. |. du Pont de Nemours & Co. (In | 
SPRING DEAL 7 (;rasselli Chemicals Dept., Wilmington 98, Delaware 7 
Le. , > ‘ 

Please send me more information on Du Pont’s 1955 Garden 
$6.00 FREE | Line and the new, free deals | 
1 doz. 1-oz. Aphid & Mite Spray FREE 7 

; ; Name an 
with every 9 cases when shipped from your ' | 
iobber. City ” — 
= 
| state. | 
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WISS 


earden tool 
rotit-makers! 


Here are six new self-selling display s of the 


world’s finest and most popular garden tools. 
th f Chears Already they have won the enthusiastic 
“s is approval of dealers who have seen them. 
‘ . ry 7 
-¥ Pe 
Rey PA ne 


QUALITY SHEARS 


W is S FOR OVER A CENTURY 
Fan edn. - 


‘ib a — 
\ \ 





\ 


VR Vs: 





Sih am 
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WisS FEATURES: 
e The onlv line with “best sellers” in 
all three categories—hedge, grass 
and pruning shears. 

e The most complete line of preci- 
S1IOn) tools tor both the professional 
and the home gardenet 

e The line “pre-sold” by national 
advertising 

o Standard of quality verywhere! 


1 FREE GT-12 DISPLAY Really Sf IIs VTass she 


Shows »¢ ich of the { popula: Wiss Crass She 


Retail Value $46.80 Dealer s Cost $31.20. 


2 FREE GT-55 DISPLAY — | pall each of 15 best- 


sellers. Gi iSS Pruning. Flower and Hedge She 


Retail Value $46.60. Dealer's Cost $31.07. 


Prices slightly 





‘“aTs. 


ATS 


ats 


GT-250 MERCHANDISER 


Piierie 





+ square teet. Grass Pruning Hedg ind 
Lopping Shears. She WS all ol the be st sellers 
in one location. Retail Value $204.80 (with free 
goods), Dealers Cost $141.93 
FREE HP-3 DISPLAY } pairs if tamous Wiss #908 
Hiv-Power Pruning Shears. Compact. onlv 8% 
x 1%” x LO Retail \ ilue SS.S5. Di ilers Cost 


85 U0) 


FREE HP.10 DISPLAY 2 pctllS ct’. it hy of thy 5 ras 
test selling Pruning Shears pattern: Retail Value 
$29 0) 1) iler's ( cst S19 533 


GT-100 DISPLAY —Cilt chest display. Contain 

#s%-A Heda Shi irs. #908 Hy Powe! Prunin 

Shears, #700 Grass Shears. booklet “How t 

Prune. Value $9.85. Retail Price $8.95. Dealer's 
Cost $5.97. 


n Denver and West 


THE SIMEST PRUNING SHEARS .- 
~-=-~- €0O8 EVERY PueFPOSE 





ee ee eee _ _ 

THE By . 

WSS esata tat | 
a eects 


— 





HARDWARE AGE, JANUARY 6, 1955 



















































63 











aie i 
e Big TILLER : 


~*~ for large gardens, 





TILLER/MOWER for small 
gardens. 









A CHOREMASTER dealer is a profit-making dealer 
because CHOREMASTER is the most complete line 
of quality outdoor power equipment under one name, | A 
And the dealer’s territory is protected! h A \ 
The new complete CHOREMASTER line for ‘55 features: | NY 
@ World’s No. 1-Wheel Garden Tractor .. . the biggest 
selling 1-wheel tractor of them all. ‘ | 
@ the most complete line of Garden Tillers... the new | \ 
double duty Tiller/Mower for small gardens, 
the new Big Tiller for large gardens. 
@ 8 new quality Rotary Mowers .. . 12 chain saw Ae \ 


e models .. . and 2 power hole diggers. 
\) . 














@ CHOREMASTER CHAIN 
SAWS in 2 ranges of horse- 
power... 12 models, 
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@ World’sNo.1-Wheel GARDEN 
TRACTOR the biggest 
selling 1-wheel tractor 

of them all. 


@ 8 New Quality CHOREMASTER 
ROTARY MOWERS with Leaf 
Mulching Attachments. 
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OMPLETE 1955 LINF 


OF QUALITY OUTDOOR POWER EQUIPMENT 
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apart hs | i — 
CHOREMASTER backs you up with advertising rT Uiring irim ~- 


: :; , . iris 
promotions and guarantees no other line willexceed: | 





big space ads in leading national and regional magazines. | 


Sales-making literature for every product. 


special “FIELD DAY’ demonstration promotions. 

a big newspaper campaign covering your region. 

generous Co-op advertising plan. | 
TV movie spots and radio recordings. | 


easy payment plan for your customers. 


HOREMASTER 


DIVISION 


WEBER ENGINEERED PRODUCTS, INC. 
828 EVANS ST., CINCINNATI 4, OHIO 





Cc 


Some Valuable Protected Territories Open for 
Dealers . . . Write at once for complete 
information on how you, too, can become 


a profit-making CHOREMASTER dealer! 
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QUICKER 























WITH AMERICA’S MOST COMPLETE LINE OF 


PLYMOUTH | 


GARDEN HOSE 
AND LAWN SPRINKLERS 





CANTON 
Guaranteed for 5 years 
@ Eye-appealing opaque green @ Non-rust 
plings. 
@ Outstanding value. 


Perma-Grip cou- 


© 7/16” 1.0. Round in shape 


+ o8 , Ot 
_ ve 
.* ® oy 


> "Guaranteed by ™ GUARANTEED 
ee” «100% VINYLITE 


#5 *Ovre! sit 


NO FINER QUALITY 


(;uaranteed for 


PLYMOUTH FEATHERWEIGHT 


PLYMOUTH 
© Opaque colors: red or green. sroemmsise 
@ Solid machined brass reat- 

tachable couplings. 
@ %2” 1.0. 12 sided shape. 


PLYMOUTH TRANSPARENT 


@ Brilliantly transparent red or 
green. 

@ Solid machined brass reat 
tachable couplings 

© %2” 1.D. Round in shape. 





Guaranteed for 7 years 


WORTHMORE TRANSPARENT 
© Beautiful transparent green. 
© 7/16” 1.0. Round in shape. 
@ Non-rust Perma-Grip  cou- 

plings. 


worthimer, 
- TRANS? Ane! = 
Ganeoen #OGBE 


WORTHMORE 


© Opaque colors: red or green. 

© Solid machined brass reat- 
tachable couplings. 

© 7/16” 1.0. Round in shape. 





(;uaranteed for 


PLYMOUTH LAWN SPRINKLER 


e Brilliant transparent green. 
Sparkling beauty with un- 
usual sales appeal. 

@ Exclusive “LAY-FLAT” Design. 
Extruded and completely flex- 
ible. 

@ 25 and 50 ft. lengths with | 
flush-out cap for easy clean 


ing. \ ¢. a 


_ 


yw 


> , —~_—— 
' PLYMOUTH 


+ 4a 


lawn Sprinkier 


25 


Scientifically spaced holes a 
smooth, gentic spray 
enough for delicate flower 








ALL ARE AVAILABLE IN EITHER 


25-FT. OR 50-FT. LENGTHS 


HARDWARE 
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MR. JOBBER: THIS IS FOR YOU! 


SUN ™ SURF 


FOLDING ALUMINUM FURNITURE 


Me 


* HERE IS 
A LINE 
THAT WILL 


SELL LIKE 
=) .W 44} 


Looks like a million . . . built to take it year after 





year . . . and priced to sell like the very devil! 
Nationally-advertised, Guaranteed by Good House- 
keeping! And YOU can do a big job. with the Sun ‘n 
Surf Line because it's priced-protected against unfair 
competition, and stocked by your local distributor’ 
Get the full SUN 'N SURF story . send coupon today' 





TERRACE KING budget 
priced chair in handsome 
check or McCord Plaid 
Saran with modern plastic 
lacing. Front folds in one 
motion. Weighs 4 lbs. 





LAWN KING “‘Wonder CONTOUR KING folding contour 
Fold’ chair with highly chair. Unbreakable Tenite plastic 
polished embossed arms. arms; one motion fold. Extra wide 
Spacious design. Extra ‘“Tu-Tone’’ Saran webbing on one 
wide “Tu-Tone Saran inch tubing trame. Weighs 93 lbs 


webbing. Unique one 
motion fold. Weighs 7 lbs. 













ey j SUN KING 5-position 

é "R-. SS H chair = finger-tip 

’ co ~ = j one _ poe on 

§ a poliched cluninen 

SEE US AT s and mame head 

, t ld " 
NATIONAL <= ea a Weighs lj tbs. 
HOUSEWARES r 2 | 
Oe i | : ;, 
SHOW p34 ~~ / FOLD-A-WAY TABLE of Lo, SEND FOR FULL-COLOR CATALOG 

Booth 1.000 year-round uses. All -+-= \* L SS SV enn 


Aluminum with scratch- 


, 
= 
> resist embossed top. Now 
1009-C ' 180 Sq. In. larger with 
.———— new Comflort-Zone top 


; 
) | serves 8. Holds over 40 
ii times own weight. 


— 


All-Luminum Products. 36th & Reed Sts.. Phila. 46. Pa. 


Please send literature and prices on A 











Sun ‘N Surf Aluminum Furniture 


My distributor is 









Store Name 
Buyers Name 


36th & Reed Sts. City Zone State 


Phila. 46. Pa. 


oo oe ee eee ee ~——_——- 
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HEATLAND 


ELECTRIC WELDED STEEL TUBING 


for “Bend-Ability 
and Dependability 


wTTTUTTT Ri mt lk 


BANKERS SECURITIES BUILDING « PHILADELPHIA « PA 


* MILLS WHEATLAND ~ PA. DELAIR + HJ 
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— 1 iene at — 


ZS Introducing the We Y/ Ingersoll 


STAR 





EXTRA LIGHT 


3/2 TO 3% POUNDS 


EXTRA STRONG — 
WELDED PAD 


iN BACK 








Ask your distributor or write 
direct for full details 





INGERSOLL STEEL DIVISION 


Borg-Warner Corporation « New Castle « Indiana 


7 





| Be Closed-Back Shovel Line featuring the 


* LITE 





Lightweight Models 


Here they are—the new Ingersoll ‘‘Star-Lite’’ Shovels. 
Closed back! Extra light! Extra strong! 


* One-piece blade and socket 
—blade specially heat treated 
for maximum strength. Easily 
passes U.S. Government 
strength tests. 


* Smooth, closed-back — steel 
pad electrically welded to 
back of blade. 


* Straight taper handle 
makes handle replacement 
easy—no handle bend to 
worry about. 

* Smaller frog gives greater 
capacity. 


* Perfect balance means eas- 
ier handling. 





* Blade steel made by in- 
gersoll—famous TEM-CROSS* 
electric furnace cross rolled 
steel—biade edges guaran- 
teed not to split or curl. 

* Round and square point 
models — Dee or long handle 
in light and regular weights. 


* Aluminum finish on blades 
for added buy-appeal. 





SELL MORE TWINE WITH 


 apghiayn 


TWINE SSORTMENTS 


é +1N GENERAL ASSORTMENT 


This all purpose assortment gives you a real 6 Balls Jute Garden Twine 
6 Balls Polished India Twine 
3 Balls Red Gift Cord 
and in minimum space. You stock and dis- 3 Balls Green Gift Cord 
play a wide variety...the easy way. Each 15 Balls Cabled Household & Kite Twine 
15 Balls Parcel Post Twine 
(Balls are 10¢ sellers) 


Twine Department with minimum inventory 


+I1N assortment contains: 


+25 BIG BALL ASSORTMENT > 


This is NEW, this is DIFFERENT . . AN 
ASSORTMENT OF BIG BALLS that’s a BIG 


sales item. The twine is a good buy. balls are 


The King Cotton Big Ball Twine 


oo 


Assortment #25 contains: 


10 Balls 300’ Parcel Post Twine 

6 Balls 500’ Cable Kite Twine 

it’s sure to stop the impulse +t Balls 500° 4 Ply Household Twine 

| valanced assortment gives you excel- | Balls 160’ 2 Ply Jute Twine 

t variety with very little inventory. 3 Balls 175’ = 18 India Twine 

ye oe eee eee ee 3 Balls 150° +24 India Twine 

3 Balls 60° =4%2 India Twine 

3 Balls 150’ = 15 Mason Twine 
(Balls are 25¢ sellers) 


almost > times the usual Tootage The display 


— 


nipper is printed in} eve-catching blue and 


the customer is often prompted to buy more than 
one ball, more than one type 


@ #100 JUTE & INDIA ASSORTMENT 


This assortment gives the customer a Display Box Self Shipper is printed in 
chance to choose India or Jute, heavy or blue and yellow on white and makes a 
light. The display often prompts the cus- very attractive floor or counter display. 
tomer to buy several balls of different : 

iii: ile. eemciimennt aim mealiGatdmes in Each #100 assortment contains the follow- 
carry a wide variety without heavy inven. "8 popular sizes and types: 

tory of individual types. 25 Balls +60 Polished India 

The uses for twine of this type are innu- 2° Balls +18 Polished India 

merable. In the home, store, office, farm 2° Balls +36 Polished India 

and factory — wherever a strong, economi- 25 Balls 3-ply Jute 

cal twine is needed. (Balls are 20¢ sellers) 





THE KING COTTON LINE 


® Sash Cord ® Chalk Line 
® Clothesline ® Cotton Rope 


® Drver Cord ® Venetian Blind Cord 
© Twine See teal JOHN H. GRAHAM & CO., INC. 
© Mason’sLine ©¢ NYLON Cord 105 DUANE STREET * NEW YORK 8, N. Y. 
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The Safety Six are selling like Sixty: 









KEY BLANKS 


pRee 


WITH FIRST ORDER. 


REORDER THROUGH 
YOUR JOBBER 




































RUGGED & RuSTifss 


SM 17 
PADLOCK DISPENSER 


_f 


This promotion pays you many times over... @ tidy, Here’s your front. 
profitable package with popular priced padlocks and free eneetes “ite! 
key blanks. Order open stock today, and continue to Keep it loaded 
cash in! 





Six is your lucky number 


The Slaymaker Safety Six—the only complete line of solid 
cast brass padlocks in the medium price range—-make a great 


RE-ORDER AD 
P 

SUPplied fo 
and the dj 


merchandising success story. They're different. They don’t requirements on 


- 
This orde 


r pad is 
nanager . 


ie ¢ : 
Conve Nien 


s! 7 ; 
aVailahle i, ke , way Maker ? 
i yed alike S@Tries 


conflict with any other lock in the store no paint to flake 
away, well protected against the weather, and above all, 
they're priced right. Nos. 68, 78, 88 have Slaymaker’s ex- 
clusive Super-Tumbler mechanism that provides smooth opera- 
tion and many more key changes than any other disc-tumbler 
padlock 
















And what a bargain! 


Your profit on the first order is 50%. For just 
$11.80 you get the colorful self-dispensing 
counter display and 24 locks. Retail value is 
$17.72... giving you an initial profit of $5.92. 





If you have ‘em, 
you'll sell ‘em. 
Use this reorder blank. 


ORDER THROUGH YOUR JOBBER 






SLAYMAKER Lock 
‘* : " a W h (¢ — 
Makers of World's rt Lancaster, Pa. 


omplete line of Padlocks” 








"WH 
a 











SLAYMAKER LOCK COMPANY Lancaster, Pa., U.S.A. 

















EV TIEL CA 
Safety Six 


Produced by expert craftsmen, backed by 


advertising, sold by 


leading hardware dealers across the country. 


PADLOCK No. 55 


Solid cast brass. Polished finish. 
For standard security. Size across 
case, 5". Double-ward mecha- 
nism. Tough, rustless steel shackle 

chrome finish. Two coined keys 
Packed in individual boxes. One 
dozen to display carton. Weight 
1% ib. doz. Key blank K254 


Suggested price per doz. $3.60 


Suggested retail 45< each 


PADLOCK No. 75 


A larger version of the 55, Solid 
cast brass. Size across case 17%’. 
Double-ward mechanism. Tough, 
rustiess steel shackle—chrome 
finish. Two coined keys. Packed in 
individual boxes. One dozen to 
display carton. Weight 3 Ib. doz. 
Key blank K253. 


Suggested price per doz. $4.40 


Suggested retail 55< each 


PADLOCK No. 95 


Big brother of the 55 and 75. Size 
across case, 1%°". Solid cast brass, 
polished finish. Tough, rustless 
steel shackle—chrome finish. Two 
coined keys. Packed in individual 
boxes. 4% doz. to display carton. 
Weight 4 Ib. doz. Key blank K25) 


Suggested price per doz. $5.20 


Suggested retail 65< each 
















PADLOCK No. 68 


“Super-Tumbler’’ mechanism licks 
the old bogey of interchanges. 
Padiock is solid cast brass with 
polished finish. Size across case 
14%’. Tough, rustless steel shackle 
chrome finish. Two coined keys. 
Packed in individual boxes. % 
doz. in display carton. Weight 
2% Ib. doz. Key blank K224. 


Suggested price per doz. $6.25 


Suggested retail 79c each 


PADLOCK No. 78 


“Super-Tumbler’”’ mechanism for 
Super-security. Solid cast brass, 
polished finish. Size across case 
] Tough, rustiess steel shackle 
—chrome finish. Two comed keys. 
Packed in individual boxes. 4% doz. 
in display carton. Weight 4 Ib. per 
doz. Key blanks K230 and K230B, 
Suggested price per doz. $7.10 


Suggested retail 89c each 


PADLOCK No. 88 


Here's the biggest, finest padlock 
of all '“‘Super-Tumbler” mechanism 
permits 960 key changes! Solid 
cast brass, polished finish. Size 
across case |, Tough, rust 
less steel shackle—chrome finish. 
Two coined keys. Packed in indi- 
vidual boxes. ¥% doz. to display 
carton. Weight 6 Ib. doz. Key blanks 
K230 and K230B 

Suggested price per doz. $8.80 


Suggested retail $1.10 each 


Your refill stock comes 
individually boxed for 
fast turnover - packed 
by the dozen or half- 
dozen in this eye- 
catching display 
carton. 


DON'T GET CAUGHT WITH YOUR 
STOCK DOWN! REORDER THE 
SAFETY SIX TODAY! 


Slaymaker LOCK COMPANY ¢ LANCASTER, PA. U.S.A. 











GRIFFIN HARDWARE 


SELLS ON SIGHT 





The Self-Service Package 
They’ll Reach for / 


SELLS ON SIGHT—Griffin's new visible pak offers popular Griffin 
Hardware in a complete sales unit. A transparent plastic blister 


contoured to the shape of each product protects avainst moisture 


and handling. Each “see-thru” package includes the correct numbe1 


of screws. 

YOUR CHOICE of Griffin Hardware items. Select your items. Buy 

only what sells best—the visible pak speeds turnover. 

GRIFFIN INCREASE PROFITS this quick way. [his attractive self-service pak 
ITEMS sells on sight. Ask for catalog page GV-1. Order from your dis 


SELECT YOUR 


tributor today. 


Ay 


R] FFIN Vy Euergy DOOR NEEDS THREE 
MANUFACTURING COMPANY 














ERIE © PENNSYLVANIA 


REPRESENTATIVES 





ATLANTA, Ge DALLAS, Texos JACKSON, Miss SAN FRANCISCO, Coll, 
ve slter S Jonns _ - S ns é | , siier Je ¢ 4 ~rwis 
917 St. Choerles Avenve mte Fe & ig P © Boa 7113 2450 |7™ Street 
BOSTON, Mess paneven Col ° KANSAS CITY, Me SEATTLE, Wesh 
Austin & Eddy inc. Roy Ll. Rogers Horvey D. Rush & Sons RP. F. Bevers 
> Broad Street 1620 Garfield Street 4638 } Nichols Porkway 4524 East 60% Street 
CHICAGO. wt DETROIT, Mich NEW YORK. N_Y ST. LOUIS, Me 


vv Dur C | peorge A pf eQgG The 8B S Aider ‘ "pany Vv ¢ Meiboum & Co 
argo Avenes 141 W. Exght Mile Rood 45 Werren Street 6954 Olecthae Avenve 
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DAZEY takes 
the lid off 
the Biggest Hardware Week Value 
< in the book! 





4 ok nw VALUE 


with magnetic lid lifter 





“Os, % o, ~ 

* Guoranteed by © 

Good Housekee ping 

, e, a® 
40veetsid vat 


IT’S DAZEY’S “KLEAN-KUT” CAN OPENER 


Feature it in windows, on counters, in For all the facts on this extra special 
mass displays. It’s an outstanding value value, write us today or contact your 
for every one of your best customers. local distributor. 


@ Baked chip-resistant white enamel finish SEE US AT THE CHICAGO SHOW 
@ Lifetime grease-sealed cutting wheel Booths 203 —205 

@ Magnet holds cut-off can lids 

@ Swings flush to wall when not in use 


@ Colorful package. Display band on carton 
features special sale price St. Louis 7, Mo. 
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L00K! 3 Brilliant, New Ensembles 
in MATCHED MMIASTERWARE 


Make 3 or 4 Sales Where You Mace One Before 


6 ——~=_> 


AAT A LA AO MAS 
(GE = AP Me saad Yi YL Wii ¥ oF 7s | 





































E-ENAMEL £ ‘ : N 
cnro™ "Semby, i CERTIFIED QUALITY EX Y 
, ie that has marked . 


S02 Sys * 


“| Leadership for 30 Years ey | 


OE Tt ore Ay SEA UP SUSE ANS LUE YP SUS BOM 








S anette 


White — Red — Yellow 





Built-in wood slicing 
hoard Removable shei? 
stries, pies, roll 


for pastries, , ror 
Breadette Rounded, easy-to-clean 
* 


orttom. ond Tee 


Now You Can Profit As Never Before 
SSpwetmany on the Trend Toward ENSEMBLES and (RAAT? 
STYLED-UP asomile 


KITCHENS 
ld 

















See Matched 
Masterwore... 
the most complete 
line in its freld, 
including the 
exclusive, new 
Chrome-Enamel 
Ensembles in 3 


colors, at 


MATTER 
Spaces 144-146 METAL 
Novy Pier PROOUCTS, IN 
Jan. 13-20, ‘55. PO. Bex 95 


Bufcleo 5. N Y 








v Display SANETTE WAXED BAGS 


~—- 
Only Sanette Bags hove such a high wox content — 50% more than 
any others... . for necessory, moisture-resistant durability, Sample 
Bag in every Sonette. In handy, 50 bag Dispenser packages. 
No. $8-5-50 for 15 to 20 qt. cans 


Here’s a Continuous Source 
of Profit for You 





No. $8-3-50 for 10 to 14 at. cans 





REVOLUTIONARY! 
fF” WARM FLOOR HEATING 
i IN EVERY ROOM — 
vit * 


JUST LIKE A FURNACE 


Lz BUT WITHOUT THE q 
fe HIGH COST OF 3 | 
Pe. A FURNACE 
b>. INSTALLATION! 


33 Siegler Heater Dealers in 


th a few hundred dollars you can base your 


: A . , S a ‘Sy ; - Ee 
@ Be pee ~~. oe te 
. eee ey * ‘ ; 
obs hes i 
: 2 ee yt eo 
4 te ~ ; 
4 , - 
: i 
a : : 
. 7 * hh 
: : th j 
. : 
at 
‘ : 
: ri F : | 
ad 


ri Nee Sao = 
SIEGLER A. Sai = 


YOU “OWN” A HUGE 
PROFITABLE MARKET! 


The day that Siegler’s Patents were 
granted, half the homes in America 
became Siegler prospects! 








NOW COMPARE THE MORE-THAN-DOUBLE PROFITS 























ye 


YOU CARRY MANY YOU AND EVERYBODY ELSE 
“UNPROTECTED” ITEMS FIGHT FOR THE SAME PROSPECT 


Everybody else sells the same type products, Your competitors crowd you; . price- 
too! 

















cutting is your only weapon! 


LET US PROVE HOW SIEGLER CAN 


@ 
FOR FULL DETAILS CONTACT THE §leglen 
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HEATER PATENTS 
70925,000 A YEAR PROFIT 


25 states, in just 2 seasons made over $1,000 000 profit! 












YOUR ADVERTISING BRINGS YOU'RE IN BUSINESS 
‘EM ONLY TO YOUR STORE! WITH A SMALL INVESTMENT! 


YOU get full benefit and Siegler An inexpensive Hot Demonstration 
pays the biggest part. Prospects Room will clinch your sales! No 
reached by you must buy from added overhead . . . but big addi- 
YOU. tional profits! 


SIEGLER DEALERS WITH THE AVERAGE RETAIL OPERATION! 


fit SiS 
LP OF 
i EN Wri 





YOUR ADVERTISING ALSO YOU HAVE A LARGE INVEST- YOUR REWARD IS 
HELPS YOUR COMPETITORS MENT WITH VAST OVERHEAD! SLASHED PROFITS! 
| Huge investment, small return: 
“Sure sales" become ‘‘shoppers”’ Big inventories and many depart- 


that's doing business the hard 


when everybody sells the same! ments lower your profits! 





PUT YOU IN THE BIG MONEY — FAST!! 
HEATER CORPORATION, CENTRALIA, ILLINOIS 


HARDWARI 
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merchandisee 
ro Sell: 


Mark-Time 25 tk Anniversary ' 


Household Timer Package 


Booth 


in the 
Drill Hall 





Representatives Wanted ! 








M. H. RHODES. INC. “” Hartford 6G, Conn. 


America's leading designers and manufacturers of mechanical timing devices. 
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Your | 
Housewares 
of the 

month. ... 


EVERY 














a 





Gentlemen: 


Please ship Handiracks at $2.25 each 
(packed 4 to a carton— 25 ibs.; 4 cartons 
— 16 racks — 100 Ibs.) F.O. 8B. Worcester. 
Please include display cards and newspaper mats. 
| realize over-limit size of cartons prohibits 
shipment by parcel post. 


2 oe Se ee ee ee eee ee Oe Be 
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quick turnover with ten sparkling feet of versatile hanging 
space for kitchen, bathroom, nursery every gleaming inch 
a profit builder for YOU. 


® Light as a feather — for pick-up-ease 

® Heavily chromed, silky smooth finish — gives long wear 
® Durable plastic feet — can’t mar floors 

® Costs you only $2.25 —retails for just under $4.00 


























Year in, year out, Handirack gives brilliant performances in 


" >s ry “ ry 
bd i) qv i - 
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Join The Handirack Parade of Profite RIGHT NOW! 


be 
Nome | 
Store Name _ 
Ship to (Street) = 
City es 


Sicte_ Ship Vie 
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THIS BIG FREE PROMOTION KIT WILL STEP UP YOUR SALES... 
STEP UP YOUR AVERAGE PRICES...FOR MORE PROFIT 


Once AGAIN True Temper brings you the 


hardest hitting promotion program in the 
entire fishing tackle business. 





For 1955 it is a tremendous package of 
integrated sales tools that are ready to go 
to work in your store—on your customers 

to boost your tackle business. All the 
point-of-sale materials described here 
are free. 

















This big new promotion is designed to 
interest your customers in better quality, 
better value equipment. All True Temper 
rods are of unvarying quality, regardless 
of price class. 




















Ttutvwueee 
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Big 22 x 28” Full-Color ““GET READY TO GO FISHING” 
Counter Display With STOP 'EM and SELL 'EM Features 


This hard-working display is worth plenty! It contains a combina- 
tion of promotion features that snags customers and sets them up 
for bigger, more profitable sales. 


Get this kit and sell up with True 
Temper. Your customers will get greater 
fishing satisfaction, you'll get a higher 
average sale. 


a) SELLING FEATURE 


No fisherman can pass up 
the urge to try the fascinat- 
ing ‘True Temper Fishing 
Time Calculator. |t tells the 
time of day when fish are 
supposed to bite best. Cus 
tomer sets the dials and 
picks the day he’s going 
fishing. ‘here is the answer 

the best hours for fishing 
An intriguing attention- 
getter that stops customers 
and holds them. 


2) SELLING FEATURE 


Display contains a generous 
supply of current month’s 
fishing tipsheet, The Fishing 
Calendar. ‘This is a roundup 
of fishing conditions from all 
over the country, specially 
prepared for True Temper 
by the experts of SPORTS 
ILLUSTRATED magazine. We 
keep you supplied each 
month with quantities of 
up-to-date Fishing Calendar 
Folders for your customers. 





Floaclpeaten for 





The ROD of CHAMPIONS 
The LURES of EXPERTS” 


WINDOW BANNER 


oy SELLING FEATURE 


Display contains plenty of 


two-color, giveaway folders 
which describe the ‘True 
‘Temper line of fine tackle 
for fresh-water and salt- 
water fishing. Like the dis- 
play, this folder sells the 
advantages of high-quality 
equipment. It sells UP and 
that means more profitable 
business for you. 


ROD ACTION TESTER 


This rubber weight fits on the 
tip of any rod. You can use it 


€) SELLING FEATURE 


Big, dramatic close-up illus- 
trations which and 
describe the kind of quality 
features that have made 
True ‘Temper rods famous 
for more than 30 
These explain the values in 
well-made rods 
Help you step up the aver- 
age price of the rods you sell. 


show 


years. 


and reels. 


YOUR SELECTION 


OF ADVERTISING MATS 


We'll send you proofs of two 


15x 42° 


An extra-large, four-color window banner tells 
‘em you're in business and brings’em in. Edges 
are gummed for quick attachment to inside 
of window. 


to get a rod into the custom- 
er’s hands. Let him check the 
feel and action of fine True 
‘Temper rods and select the one 
best suited to him. 


dozen advertising mats you can 
obtain for use in newspaper ad- 
vertisements and mailing circu- 
lars. Cover entire line of True 
‘Temper rods, reels and baits. 


EMPER., 





Entire merchandising package is free 
to any True Temper tackle dealer. 
TO OBTAIN YOURS, CONTACT 
YOUR TRUE TEMPER WHOLESALER IMMEDIATELY ! 


Hurry The supply of these kits is limited ! 


RUE 
FISHING TACKLE DIVISION 


Geneva, Ohio 
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[ You 
free copy 
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q | Get ready to ¢ 0 FISHING / 7 


Wustroted 
folder of 
ROOs 
Retis 
Lwers 
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NEW PROFIT-BUILDERS FROM THE FAMOUS 7RUE JEMPER. LINE 


. 
Left to right: Three new lures for 
spin casting—Shimmy Spoor 
Shimmy Spinner, and the Shimmy 
Junior all from the broad Trve 


Temper line of Al Foss bait: 


which con increcse your sales. 
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emper SPINNAKER 
new quality tubular rod for af , multi-purpose 
ng . ont True Tempe 


SPIN. r iece r 


el 
= | 
— on art« * rte 
ele y wi vers © pe 

, roa Dy rep 


with stiff 1 tip 


4 


1955 


rod with axrerTe 


Irve Temper now has |0 pop 
lar reels for all types of fishing. 
eft: DYNAMIC Spinning Reel 
with precision drag. Rights 
SWEETWATER Casting Ree! for 


modern light tackle 
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SPORTS AFIELD subscribers are heavy buyers in hardware stores. 


= lil That’s the case in Mt. Kisco, N. Y.! 


| Victor Simonson, Owner, Cox & Fish, Inc., 
says: “| know practically all of the sub- 
scribers to Sports Afield. Most of them are 
on my books. They are my neighbors, friends, 
and regular customers."’ 


Ae. 


it’s 85°% in Lee’s Summit, Mo.! 


William L. Taylor, Mgr. Spicer Hardware, 
says: “It was no surprise to me to find that 
85% of the Lee's Summit subscribers to 
Sports Afield Magazine were our customers.”’ 





A hardware store's best customers are Sports ORT . A 

Afield's subscribers. It follows. Active, out- SP Fl EK LD 
door men like to work with their hands. And THE AUTHORITY FOR FISHING AND HUNTING 

a big item in their budgets is tools of all kinds ———E 

... power tools, carpenter's tools, garden SE cee ee + or 
tools, auto tools and other big-ticket, big- A Hearst Magazine 

profit items a hardware store sells. 959 Eighth Avenue, New York 19, N. Y. 


—_ 
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New 


RAY-O-VAC 
— FLASHLIGHT 


all-time 


- BIGGEST SELLER! 





This is the flashlight that has broken 
Ray-O-Vac sales records of all time. And 
that’s not all—dealers everywhere 
report it is shattering their sales 
records, too. Smooth, streamlined... 
Push-Pull Ring Switch... the handiest, 
dandiest flashlight switch ever designed 
. .. PUSH it’s on, PULL it’s off... 
they’re sold as fast as they’re delivered! 
Place your repeat order today. 


The HANDYMAN is carded in powerful displays 
like this—with one, two, or four flashlights. 
Put one up at the cash register, another 

at your regular flashlight display space, and 

a third one in your window. 


RAY-O-VAC COMPANY, MADISON 10, WISC. 
= ™ RAY-O-VAC CANADA, LTD., WINNIPEG, MANITOGA 
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designed exclusively 
for spinning! 


S pin fishermen will fall in love with 
Stratton & Terstegge’s brand-new tackle box 
—the My Spin’n’ Buddy. And what a profit- 
able romance it will be for you! Not just a 
small version of larger models or one with 
only a different tray—the My Spin’n’ Buddy 


is designed only for spin fishing. 


The My Spin’n’ Buddy features two, 

easy-to-operate cantilever aluminum trays. It’s 

a snap to locate the right gear in the 30 handy 

bait compartments, the convenient reel well, 

and three partitioned spaces in bottom for 

line, extra spools, leaders and additional 

tackle. Tackle stays exactly in place—regard- 

less of position of box. Overall depth is 3144 

inches, length 14 inches, and width 74 

inches. The My Spin’n’ Buddy is of sturdy For a sure-fire sales leader— 

gauge aluminum construction with natural be among the first to show 

satin finish. the new My Spin’n’ Buddy. The eS 
See the complete line of My Buddy Tackle Boxes and Falls City Minnow : 


Packie Boxes” 
Buckets on display in Rooms 768-769 at NSGA Show, February 6-10, 1955 lew seats 


. 


FALLS CITY DIVISION | 
STRATTON & TERSTEGGE CO., INC., P. O. BOX 1859, LOUISVILLE, KY. 
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74 years of 
manufacturing know-how 








* 215— Water Skipper 
# 120—Stay-A-Float 


The smortest vest ever made f water 


ve © © n suiers 4 vered with rev ronory 
wate ed with Kopok ° MARKSWAY CLOTH. It breathes, yet 
¥ © Ad . ompiletely waterpr ‘ DOriesa kly 

* he ‘ never gets soggy Pils on g nd 

pocroge piostic bog comfortable res: small ond large 


Sell the best and you'll 
: sell all your customers 


There is no substitute for experience in manufacturing safety equip- 
ment for sportsmen 


Seventy-four years of manufacturing experience has gone into the 
TAPATCO line for 1955 and it stands out in every quality feature of 
every product. This assures jobbers and dealers everywhere of finished 
products from top quality materials, well made and designed for 
customer appeal 


Manufacturing know-how means Research, Engineering, Plant facili- 
ties, Manpower, and Skill. TAPATCO has them all. Write for the new 
1955 literature and prices or see your favorite jobber 


THE AMERICAN PAD & TEXTILE CO. 


GREENFIELD, OHIO 
FAIRFIELD, CALIF. NEW ORLEANS, LA. 


In Canada: Tapotco, lid, Chethom, Ontario 
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SELL THE OUTBOARD 
ADVANTAGES... 


SUPER-QUIET! 
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HUSH-SPRING MOUNT iso- AQUAMUTE EXHAUST, a AUTOMATIC POWER BAILING ends laborious 
lates motor vibration to pro- Scott-Atwater exclusive, dipping, dumping, sponging, hand pumping. 
duce smooth, quiet ride. eliminates noisy sputtering Revolutionary Bail-a-matic is another Scott- 


of relief ports. Atwater exclusive ! 
BoA 
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Seotr- ATw, ..the super-quiet 
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Score Atwater | 


You’re handling a line with terrific 
sales appeal when you hang out your 
Scott-Atwater sign. By every yardstick, 
this all-new line of motors has what it 
takes for volume sales: quiet perform- 
ance, Bail-a-matic power bailing, and the 
most complete selection of motors offered 
by any outboard manufacturer. 


In addition, Scott-Atwater dealers enjoy 
powerful selling help, including dominant 


advertising (big ads in LIFE, POST, 
COLLIER’S and the leading outdoor 
magazines, with dealer listing newspaper 
ads in key cities) plus protected fran- 
chises, ‘‘year-to-pay”’ plan, free nation- 
wide warranty service plan. 

Get the facts about a protected Scott- 
Atwater dealership in your territory... 
write Scott-Atwater Mfg. Co., Inc., 
Minneapolis 13, Minn., Dept. HA-15. 









SE america's MOST COMPLETE LINE! 








~ 30 H.P. 
4 BAIL-A-MATIC 
STANDARD MODEL 






BAIL-A-MATIC 
ELECTRIC STARTING 


Also avail able 
3.6 H.P. Super Single 




















outboard that bails your boat 
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because SOUTHERN / fasteners arrive on schedule! 
Filling an important order? Then Time is 
Money. Waiting for your fasteners means 
costly loss. Southern knows this. With you 
in mind, we concentrate on prompt service. 
To make sure your order is filled promptly, 


we keep enormous stocks in the widest 
range of sizes and finishes — as much as two 
miles of 24-inch sheives stocked with wood 
screws alone. In a matter of minutes after 
your order reaches us your fasteners are on 
their way to you, by the carrier of your 
choice — motor transport, parcel post, rail, 
plane. 


Every screw shipped by Southern is rigidly 
inspected, for our reputation is built on 
QUALITY plus SERVICE. Let our Service 
save your Time. 


Write for free color label chart, package 
stock guide, bulk stock list. 
Box 1360-G 


WOOD SCREWS + STOVE BOLTS 


SCREW COMPANY 


STATESVILLE * NORTH CAROLINA 


SOLD THROUGH LEADING WHOLESALE DISTRIBUTORS 


FACTORY WAREHOUSES: NEW YORK, N. Y. CHICAGO, ILL. LOS ANGELES, CAL. ° DALLAS, TEXAS 
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Backed by the Best Known Trade Name 
in the Outing Industry 


For top cooler sales and profits in 1955, this new 
addition to the famous Coleman Outing Pal line is 
the Cooler you'll want to feature, display and sell. 
It has the name, quality and features your customers 
want. Competitively priced but it’s far ahead in ap- 
pearance, construction and performance. It will 
strengthen every dealer's bid for a bigger share of 
the tremendous outdoor market, when displayed 
along with the other Coleman “Outing Pals’’—the 
Coleman Camp Stove, Coleman Lanterns, Coleman 
Carrying Case and Camp Table. 


No other coolers have all the Coleman 14 selling 
points—like the exclusive fingertip lift, self-locking 
lid latch; curved inside corners for easier cleaning; 
large, non-loseable drain plug and low refrigeration 
“K” factor, that keeps food and drinks freezer-fresh 
longer. And the 3 Coleman Cooler sizes let you meet 
every demand for price and capacity 





14 RED HOT SELLING FEATURES 








| Ssizes 


FREE 1c | There's a Coleman 
Display Stand Cooler just right in 
rn - size and design for 
6 or More ) every Cooler Customer 


Coolers DELUXE SERVICE MODEL 


No. 633 (illustrated above 


A big capacity box with all the 
Coleman superior features. Flex 
ible Adjusto Tray to 5 different 
positions for wet and dry cold 
food compartments. Recessed, 
ammunition chest type handles 
won't pinch fingers. Outside di 
mensions: 13” x 22" x 16°. Ship 
ping weig:t 28 lbs 


Strong, folding, metal stand. 
Requires only about 4 sq 
feet of floor space. FREE 
with first assortment order 

of 6 or more Coleman No. 632—The FAMILY MODEL 
Coolers. Stand also sup 

plied at cost of only $2.50 
with initial order of 3 
coolers. Order yours now! 





1. Heavily insulated on all six sides with 8. Outside casing of heavy gauge zinc 

new provecive Johns-Manville Spintex coated stee! welded and riveted for Largest Capacity of any cooler im its 

- long-lite service : 
insulation giving Coleman Coolers low g price class Rigid Adjusto l ray to 4 
K-Factor 9. Inside lining made of specially treated different positions. Has all the Cols 
i ? , 4 -_ - { ) dé 

2. Seamless refrigerator-type gasket “holds heavy galvanized steel rust and cor man outst nding te acure ‘ putsi 

the Cold rosion resistant. All seams soldered leak dimensions: 1055" x 18* x 14%". Ship 

e orc 

proof ping weight 21 Ibs 

3. Self-locking Lid Latch, a refrigerator 10 


t t the ft f f 
ype opens a e touch of a finger wobbly lids 


Exclusively Coleman 


hammerloiad over viny! undercoat mar 


and corrosion resistant 





Wichita Kansas 





11. Ammunition chest type han 


plug avoids snagging (on 
Models No. 632 and 633 
heavy tight fitting bross 


4th in the famous “Outing Pals” Line (SEE OTHER SIDE) 


Lid inner liner gives rigid support no 


| No. 631—The PARTY MODEL 








. All i d rn ttom 
4 ——S Swe botto and sides dies provide comfortable Smaller in size, but with all the superior 
ore rounded for easy cleaning; helps grip — no pinched fingers refrigerating qualities 
prevent odors. An exclusive Coleman Recessed on Model No r of the larger models 
feature 633 ' Just right for parties, 
noenics, hunters, fisher 
5. Outside finish is attractive green, hard 12. Recessed “‘can’t-lose” drain 








men and general utility 
use. Heavy-duty single 
bail makes it €asy tO 
carry like a picnic bas 

























































































6. Hidden h nges clothing ond car up cap eliminates leaks ket Ourtsice limen 
holstery sate from snags. Outside corners 13. Adijusto-Trays provide wet sions: 9 x 16Y, . 
rounded and dry compartments 12! ? Shipping we ight 

16 Ibs 

7. Combination can and bottle opener 14. All hardwore heavily zinc 

fastened inside lid plated 
THE COLEMAN COMPANY INC 


for 1955 
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Outsell All Others! 


Because they have the Name, Quality and Features your Customers want. 


A Bigger, Stronger, Faster Selling Line 
to Supply the Booming Outdoor Market. 


Retail sales of Coleman outing equipment 
broke all sales records in 1954. Now, with new 


line of Coolers. 


it’s stronger than ever before to better meet 
the demands of the rapidly growing trend to 


Coleman FOLDING CAMP STOVES 


A top seller 





Coleman 
Model 413E, 


Popular 2-burner model 

Also model No. 425B. 
two large 43-burner 
model 426B with built-in pump; 
single burner 
master stove 


economy 
burners. 


Coleman Sports 





for 30 years 





More Coleman Camp Stoves were sold last year than all other 
brands combined. Lights instantly. Cooks like a gas range. No 
smoke, soot or dirt. Low-cost fuel available everywhere. De- 
pendable high-power burners easily regulated for choice of 
any cooking heat. Folds up and carries like small suitcase. One, 
two and three-burner models supply every outdoor cooking 


need. Folding highstand No. 


cooking height. Sell one with 


SEE OTHER SIDE 
for Details! 


10 brings it to comfortable 
every stove. 


To Make 1955 
YOUR BIGGEST 
Coleman Year 


COLEMAN OUTING PALS will 
be backed by the most powerful ad- 
vertising and sales promotion cam- 
paign in Coleman history in 1955 
Big, interesting ads in powerful na- 
tional magazines more colorful 
displays plenty of dealer helps 

Pius—a big nationwide window 
display contest—watch for details 
plan to take part. With Coleman 
you dominate the market! 


more outdoor living. Leader for more than 
50 years, Coleman is the brand to feature this 
year for greater sales, faster turnover and 
bigger profits. Coleman has the name, qual- 
ity and features your customers want. 


Coleman 
CARRYING CASE-CAMP TABLE 


(New 2-In-1 Outing Pal) 


This POO, 


all-steel carrying case unfolds into a strong, 
; 
ri ; 


gid camp table. Table legs, 4 sto 
pots, pans, food, hunting and fish: 
this 28 x 14 ( 
square table 
pact, eas) o hand! wal 


picnic Or 


is plus lots of dishe * 
ne gear, pack imside 
up in seconds as a 28 
supplies in this com- 
. whether on an 
(rip Has handy 


case. Sets 


comfort. Carr 
afternoon 
untry handle and 


Strong trun 


. Coleman FLOODLIGHT 
LANTERNS 


World famous for 50 years 


The most popular outdoor 
light on the market has a new 
tamily member—the beautiful, 
rugged, rust-proof “Protes- 
sional’ Model 202, pictured at 
left. Coleman Lanterns are a 
must for camping, fishing, eve- 
ning picnics, traveling, emer- 








gency Floodlights 100 ft 
Fight to ten hours serv- 
ice from single filling of low- 
cost, readily-available fuel 
Coleman REFLECTOR makes 
it high-power spotlight. Sell it 
with each lantern as a sports- 
man’s and emergency light 


use 


The Coleman 
“PROFESSIONAL,” 
NEW Model 202 


America’s 
floodlight lantern! 
Five other single 
and double mantle 
models both gaso- 
line and kerosene 
are also top sellers 


cire¢ le 


finest 








I 
Order Your Coleman Outing Pal Line for ’55 
_ from Your NOW! 





January 6, 1955 
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PEGS FOR BETTER PROFITS 


Housewares? Not for me! page 92 
Want better salespeople? 94 


Housewares sales are going up 





What's going on at home? 


Prospecting for profits 


15 ideas for better sellirig 





Housewares Promotion Planner 
































Housewares? 


not for me. 


Can you get along without housewares? Perhaps. But why not consider the 
facts in this article in deciding how important housewares are to your store? 


“Why bother with housewares ’ interest nd needs. They set the tern fo 
Why don't we stick to the old stapie naraware The store that successti 
ines we used to feature, such as tools, fasteners, gal. be as different from the sto 
vanized ware, shelf hardware, etc. My father made a 


good living doing that. Why should | 


messed up with women’s houseware items’ 


living today is different 


. The selling of hou 
result of these changes 
That question, in one torm or anotner, Ni: There ta a type of Deak 
asked by many hardwaremen. /t is a reasonable ques- bond ‘ baad 
ae statements. But, h 
Lion, because the expansion Ot nousewares saies Nas ingly. He admits th; 
forced many cnanges in hardware store operation ardware picture today, 
And no one welcomes change A oy ST 
The answer to the question can limit he atore’s advertiain: 
our lines to certain staples; we can the store a ties. The department 
-man's store, just as our fathers did. ndera why. 
But would such a store show inaer today s The nest nousewares 
conditions? department is in the sharp expansion in sales that 


We could still drive the same model car our father has taken place in ch a short period. From a rela- 
drove. We could live without today’s modern conve- tively minor position in the war years, housewares 
niences, just as he did. But, we don’t, because times sales have increased continually, ur oday they rep- 
have changed and we, in our everyday) lives, have resent about 20 res total 
changed with the times. Our customers have changed, volume 
too, And a store must also change with the times, or Various studies « iume by HARDWARE 
it will lose its usefulness to the community, AGE substantiate nigu lies also show 
The automobile and the airplane; the spread of that in larger stores, whe nere are facilities for 
electricity and running water; the radio, television doing a careful checkin: |} departmental profits, 
and consumer magazines with their influence on mil- this percentage runs higher 
lions of people, have all affected our way of living, 


~ 


our Why have housewares sales grow 
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Milady Is Versatile 


With womel assuming suc an important , ' , y ! iesn . ‘ em} 
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HARDWARE AGE 
4 HOUSEWARES e 
| MERCHANDISING GUIDE — 


Want better salespeople? 


Then why not train them yourself? 


An organized program of store 


meetings is the simplest and easiest way to develop better salesman- 


ship. How to plan and conduct store meetings is outlined in this article. 


by R. S. WILD 
merchandising editor 
Well informed, courteous salespeopk 
portant than any other single factor in 
That fact has 


lished many in studies of why people 


tomers to buy it 


a specific store. 

it is not always possible to good salespeople 
but you can train people to be good salesmen and 
women. 

Many training methods can be used for this pur- 
pose, but the simplest and easiest technique is that of 
store meetings. Holding store meetings for training 
green help and for helping more experienced peopl 
become better salespeople is an investment that pays 
for itself many times. 

How do you go about holding store meetings 


will provide the greatest benefits for you and vour 


store’ You begin by examining yourself. 


- 


Just as the nature of your store as a merchandising 
unit reflects your talents and personality, the benefits 


your staff will derive from store meetings will reflect 
It isn’t hard, but it does take planning. 


94 


he size of your store staff warra 
you to put yourself through a cours: 
ing. It isn’t as painful as it sounds 
ably find it stimulating. It will give 
and confidence necessary to do a good 

‘ofitable store meetings and drawing 

out of your people. 

ice your store meetings will be conducted, 
sense, aS a post-graduate course, approacn 
them should be on an adult level. respons! 
for their success and their value t your sale speopit 
is entirely your own. 

Careful planning 
hours of repetition t 
ning is as essential to the success of your store meet 
ings as it is to any phase of your merchandisi 

To keep your meetings from fi 
sion should have clearly defined 

sion. You must work 
You must be sure of your own material. 

To help you in limiting aimless discussion 
arrive at specific conclusions, you can approach 
meetings from two different poi of view 

One is the problem type of 


you want to get 
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staff at high selling to meet objections, and finally tne best metnods 10! 





meeting objectives in 
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| Why should a customer buy it? 
Where is it used? 
How is it used? 


Who makes it? 
What else does this company make? 
What material is used? 

What finishes, styles, etc., are available? 
How do you wash (shine, etc.} it? 

What are its chief features? 

What are its competitive features? 
How are repairs handled? 

What kind of guarantee does it have? 
Who backs up the quarantee? 

What is the exact price? 

What is price of competitive products? 
Are time payments available? 


meeting to keep |! nort a8 you 


Don't discuss too much at one meetin 


: 
’ 


to have several meetings over a period 


Vou attempt tc COVeG! TOW) mriuc!l vyTo ing 


fuse rather than clarify your employees 
After you have scheduled your store n 


timing and the place is your next consideratio1 


will pe influenced by th 


Pe & iniect to ne disc 
parti ilar meeting 


For most purposes, your own store is ideal location 


for a meeting The stage is already set: the atmos- 


; is ’ 


phere is right an rything 1 n hand if you 


demonstrating chniques, a new product, o1 
working out new display arrangements. It is also ide 


lor a manufacturer's or wholesaler’s representative 


: 


oo le ‘ ° . P i. , } 
make a presentation juentiy, you will 


nold most of the meetin in your store 


How about some refreshment? 


to schedul 


arTore 


idea to take 


the meeting compensates 


or their time ; the meeting 


iraging round-ta 


Paper, pencils and ash trays 
is are equ; arranye 

for visits a nearby 

plant. Today also, more 

conventions ; ade 


SCASONnA! nerTcenand 
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you and at least 
ment managers 
W holesalers 
which are of 
ip-tlo-date on me 
HARDWARE AGE. 
these meetings as Di 
Now everything 
ranged, time and 


nounced 


] are 


and pencil to take notes to be remembered. 
The proper use of questions help vy uide 
discussion and get at facts d | 
question-words and examine 
Ask, “How?” imi 
It brings ou 
ing something. 
Ask, “Why?” This 
being what it is, or for doin 


Ask. “Who?” With thi 
sibility. You pin down pe 


or future performance 
Ask. “When?” This 
of an activity, a sales d 
Ask. “Where?” Tl 
scene of an action or 
Ask, “What?’’ With 
at the broader, more general | 


It helps vou to arrive at 
problem. 

All talk is 1 
demonstration 
speaker, either a 
resentative, « 


; 


ob of a department manager 


A fumbler is a dud 
But be sure that 
and can think, talk, 

nervous 
However, it 

demonstration, 

How are 

‘nt 


> =>) 
nreresteqd 
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avaliabDie Tron 


a presentatio: 
to 70 pet of what th 
or after an audio-v! 
What are 
slide films, siler lid Li] , reeor lings, easel 
etc. You also have 
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cut price competition is getting stronger and dealers need better promotion aid, but... 


Housewares sales are going up! 


by E. L. BARRINGER 
marketing editor 


HA perwodically checks wit dealers for their opin- 
ions on various topics. This article reports the find- 
ings of anew Dealer Re port conce ring housewares 
It covers such subjects as how housewares are pro- 
moted; how and where ads are run; use of consumer 
catalogs; promotion aids of manufacturers: package 
quantittre s, ete. The study was made only of dealers 
selling housewares 

Housewares sales by hardware stores are still on 
the up trend. Volume in 1955 should be at least 10 
pet better than 1954. That’s the opinion of a ma- 
jority of the dealers who participated in the latest 
HA Dealer Study on housewares. All dealers report- 
ing in this study carry housewares. 

The gain in volume forecast by dealers for 1955 was 
made despite an expectation of stiff competition from 
discount houses and other outlets. Chief source of 
competition in housewares the dealers said, are, in 
order of importance, discount houses, food stores, 
drug stores, catalog houses and wholesalers selling to 
consumers, to name the first five on the list. 

Dealers who participated in this study also indi- 
cated that they plan to do more promoting of house- 
wares in 1955. As an aid in this effort, they would 
like to see more co-op advertising and a larger quan- 


tity of mats suitable for local newspaper use. 
These dealers were also strongly in favor of pre- 
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pricing of merchandise by the manufacturer. ight 
out of 10 would like to see this. 

The opinion that 1955 will see a further increase 
in housewares sales was voiced by 86 pct of the dealers 
questioned. 

Another 3 pet of the stores indicate that they ex 
pect their housewares sales to be about even with 
their 1954 sales. Only 10 pet think their housewares 
volume will fall below last year’s 

Price-cutting on fair traded housewares merchan- 
dise is of major concern to more than half of the 
reporting stores. Of these, 9 pet report that their 
housewares sales are “greatly” affected by discount 
selling. Another 41 pet feel they are “considerably” 
affected by discounters. 

Only 9 pet of the stores report “hardly any” effect 
from price cutting on fair traded housewares 

While about half of the reporting stores indicate 
that discount selling is not greatly affecting their 
housewares business, at this time, most of them find 
that there is an increasing amount of price cutting in 
their trading areas. 

Despite the stiffer competition which hardware 
dealers expect from discount sellers, they expect to 
use more intensive promotion as a means of getting 
a greater share of the growing housewares market. 

The hardware stores covered in this periodic Harp- 
WARE AGE study were also asked to comment on the 
kind of merchandising support they are getting from 
manufacturers and distributors. 

The increased merchandising efforts for this year 









Who Cuts Prices ? 


Dealers were asked 


What is the chief source of 


price cutting in your area on no- 
tional brands? 





They replied 
Discount houses : 27°, 
Food stores 20°/, 
Drug stores j 14°, 
Catalog houses 12%, 
Wholesale houses | 

selling direct 8°, 
Factory stores j °/, 


‘ ° 
Jewelry stores ‘ 5%, 
Union-operated : 

stores | 3%, 


Other hardware 
stores Se 


Tire stores yA 


indicated by the reporting stores include more pro- 
motions and store demonstrations, expanded lines, 
bigger advertising expenditures, improved displays 
A number also reported that they are planning the 
modernization, enlargement or 
housewares departments. 
Dealers like co-operative newspaper advertising, 
and would like to have more, because it provides more 
advertising at less cost to them, and thus stretches 
their housewares advertising budget. As one dealer 
puts it, “We get more page space for less money.” 
lt also encourages a better planned advertising pro- 
gram. Co-operative advertising, another 


dealer re- 
ports, “leads to more consistent promotion.” Another 


dealer reports that co-operative advertising “usually 
is better prepared and it is ready for immediate use.” 


Don't push sour items 

Dealers who express a dislike for co-operative ad- 
vertising are in the minority, but the few who give 
reasons for that dislike provide material useful for 
manufacturers in upgrading the quality of their ad- 
vertising material. For instance, several dealers men- 
tion the incorrect size of mats. 

Other criticisms were advertisements that overem- 
phasize one product, that are not personalized, or that 
are used mainly to introduce new products or push 
products that, as one dealer puts it, “have gone sour.” 

Newspaper mats which dealers can use in prepar- 
ing their own advertisements are very much wanted. 

When it comes to other helps from manufacturers 
on the promotion of housewares, dealers want, in 
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relocation of their 


addition to advertising mats: envelope stuffers, ban- 
ners and displays, both self-contained boxes and point- 
of-purchase displays. That is the order of popularity 

That envelope stuffers should rank first will be n 
surprise to HARDWARE AGE readers. A group 0! 


dealers, a year ago, when asked what manufacturers 
selling aids they desired put stuffers first. The larger 
stores make greater use of envelope stuffers, that in- 
vestigation indicated. Details of that study were 
given in HARDWARE AGE issue of Jan. 7, 1954, page 
118. This previous study showed that dealers prefer 


the size that can be used in small business envelopes 


We want suggested prices 


In the current study, dealers were asked about man- 
ufacturers putting suggested prices on houseware 
This is what 85 pct of the dealers want. When it 
comes to manufacturers including suggested selling 
prices in consumer advertising, about 80 pct want this 

Housewares are promoted off the store premises 
with consistent advertising programs. About 5 pct 
of the dealers report they advertise housewares daily, 
while 20 pct give some space to housewares in nearly 
every advertisement. The favorite time schedule is 
weekly, which some 36 pct of these dealers use. 

Preparation of these advertisements is mainly 32 
store function. That is why it is important that mats, 
and suggested copy and layouts, conform to space ri 
quirements both of dealers and newspapers. 

The study shows that about 74 pct of these dealers 


prepare their own advertisements while 


ile about 10 pct 
use the services of an advertisir 


ig agency. Only a 
few dealers reported that they rely entirely on the 
layouts prepared by their local newspapers. 

About two out of three dealers report that they 
have an advertising budget set up on an annual basis. 
A large majority of these dealers set aside from 2 to 


‘> 


5 pet of total store sales for advertising. 


8,800 catalogs per mailing 


Two-thirds of the dealers who have an annual 
budget, set aside a definite percentage of the total for 
housewares advertising. The amount set aside for 
housewares does not show a definite pattern. 

Another way hardware dealers promote housewares 
is to mail consumer catalogs at various times during 
the year. Aimost four out of five dealers report that 
they make such mailings. This group of dealers aver- 
ages 2.7 catalog mailings per year, and distributes an 
average of 8,800 catalogs per mailing. 

These dealers were asked for suggestions on how 
consumer catalogs can be improved. A summary 
the answers, put in one sentence, v 
merchandise shown in 


of 
vould be that the 
the catalogs should be more 
closely matched to the lines of merchandise they 
stock. 

Several dealers suggest that this can be done by 
having the catalog compilers work more closely with 
dealers. 

“Dealers should be consulted as to kinds of mer- 
chandise offered,” one dealer suggests 

“Let the retailers help in picking items,” says 


an- 
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dealer who participated in this housewares study. 
A third dealer suggests more variety of items “so 
that a new issue doesnt duplicate the last one too 
losely.”’ 
Almost 60 pct [f the dealers report housewares 
merchandise is used in window displays continuously. 
Store demonstrations, also, are used extensively by 


hardware stores to sell housewares. Two out of three 


A New HA Dealer Report 
on Housewares 





established in the housewares department. Some 41 
pet of the dealers report they use self service. Most 


of the stores that use self service for housewares use 


. dealers had one or more such demonstrations last year. : . : 
. ee self service or semi-self service in other departments 
Housewares are promoted also by offers of gift , 
: | mn of the store. 
wrapping of merchandise. About 85 pct of the re- ree ' -— 
. : , , } Qe Phe packaging practices o1 the ousewares heid, 
. porting stores offer gift wrapping service, and 89 pct 2 ) , 
ae ‘ " generally, are approved Dy) hardware dealers. Abou 
of this group do it without charge. | oat all 
) > 2] ) two out of three report that the quantities in full 
A check of the management methods used in oper- a : a | » at 
cartons are “just right. The others report the quan 
ating housewares departments indicates a trend among - - 
yee tities are “too large. 
hardware stores to vive greater responsibility to one 7 sian i fll 
—— ; 7 When it comes to retail discounts on housewares, 6&8 
individual. Housewares are merchandised on a de- gat “ay 2 sl , 
pet of the dealers report that they are “just about 
partmentalized basis, 91 pet of the dealers report. a os o ’ oe 
right,” against 30 pet who report that they are “too 
. short,” with a small minority reporting that they are 
Who does the buying? 1 : - 
too iong. 

Ho isewares D ivi! yr is the responsibility of the de- The Ove rall reaction of dealers parth ipating if} tnis 
partment head, so 41 pct of the dealers report. In 22 latest Dealer Study by HA was one of a growing 
pet of the stores the owners do the buying. Store man- awareness of the importance of housewares for the 

agers handle this function in 10 pet of the reporting profitable operation of a hardware store today. 
stores. In tne remainder ot the stores- 27 pct the There Was also evident a better appreciation of the 
buying of housewares is done by the department head eed for specialized buying and promotion to realize 
in co-operation th the store manager, or owner. the greatest benefits from a housewares section At 

The amount of floor space used to display all items the same time it was also ciearly indicated that many 
in their housewares lines varies considerably. About manufacturers must give more than lip service to 
one-fourth of the dealers report their department such matters as packaging and protection against 
takes up 1,200 sq. ft. The next most popular size area discounters if they want to preserve for themselves 
is 1,000 sq. ft. the benefits of the staple, independent outlets repre- 

Self service type of store operation is fairly well sented by the hardware trade. 

Dealers were asked They replied 

O/ 

Ahead 48°/. 

1 How did 1954 sales compare with Behind 379/ 

ehin 4 

o/ 

1953 sales? Even 8/0 

oO; 

No data V"/o 

: a o/ 

. 2 What do you expect your sales will : Ahead 86°/, 


be in 1955, compared with 1954? 


3 To what extent are your house- 


wares sales of fair traded items 


affected by price cutting? 
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Behind 10°, 


Even 4°, 


“ Greatly 10°, 
Considerably 41°, 
Slightly 25%, 
Hardly any 10°, 
No comment 14°, 
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What's going on at home ? 


by MYRNA JOHNSTON, Foods and Equipment Editor, Better Homes & Gardens 


\ + > : : : a . e | ' : : . . ] 4 , sy | ' ‘ , 
At long last folks are facing facts lacing tne reai- watched Wallis between dining and ilving room dls- 


ity that taxes are inevitable, that cooks and maids are appear. Now kitchen walls are 


> 


on the way out. Cab- 
but inets are suspended Irom tne cellng as a semi-screen 


past history, that finger bowls have gone forever 
Walls between utility room and kitchen have gone. If 


barbecued ribs are here to stay 

In new home planning, play areas are big-time: Mother must be the cook and laundress, she isn’t going 
Tennis courts, porches, patios, badminton and, of to shut herself in a closet. 
course, out West. swimm!) 

High building costs mean smaller ho , so folks 
extend the walls by building an outdoor living terrace. 
The key word is “OPEN.” Glass panels bring the important parties are built around a casserole dish or 
outdoors in and take the indoors out one of the handsome new chafing dishes. Research 


Come on over! 


Entertaining is informal and buffet in style. Big, 


Open partitions vive space to a tells us that 96 pct of our 4%. million Better Homes & 
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... what it means 


Gardens families prefer to entert 


in housewares 


p! itertain at home. Almost 

90) hi : r ? ; ? ’ TT) t . 

“J pr laVe FUeSLTS a Cast ONnCe a WeCK his enter- 

tain . . 1 éé.3 : : _ : 

taining is Mother’s part in the “do-it-vourself” trend. 

rn , . — 41 ; . . , ’ . >. . - . 
We know that 86 pct of our reader families served 
a Snack the last time they had guests. That’s a lot of 
’ : 1% . . : 

snacks! And there’s an endless list of helpers tnat 
Star i? this - Tbe cyt 1 Té rt ning yyy Ty . i “137 

< il hid ) } i aLaiis ~ ' rn PODp pe rs, aUutlU- 


matic 


trays 


and 


tray tables, handsome 


] . 
teaketties 


, 


4 } on ¥ . } 
wattie pDakers, elec 


, grill 


} 


craily re] v. y latpoc aT ' ] is } 
rally designed paper piates, CupS and napkins that cut 
out dishwashing. 

( ooking Ss on tne go in tne vard terract on tne 


** 


‘ee 


seeeeaeee 
2 see 


saaee 
, ’ 
eeeeare 
SEs 
seagate 


reeeaer 
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come th 


How 


electric roti 


porcn, aii tni 


the kitchen? The advent ot 


, . ; 
irver-cooKkers, 


matic percolators, toasters, grills and table brouers 

“Let’s eat out” now means out of doors whel 
weather permits. And not ist in California, eithe) 
In New York, Ohio, Connecticut, everywhere from 
coast to coast! 

Zooming sales in barbecue equipment mirror the 
popularity of backyard cooking and of indoor grill 
and kitchen fireplaces 

Wives have discovered that Father is Just a Dig 


Boy Scout at heart and, given a chance, hell broil a 
steak to a turn Mother gets help with the meal, and 
guests get a floor show while Vad prepares the “spe 
laity of the house.” 

Indeed, the ranks of men cook bbyists—are o} 
tne stead\ increase \\ find (nat mel wave yrreatel 
culinary courage They like adventuring wit! CASO! 
ngs, herds n recipes. lhere are g! and gaaget 
yalore for indoor and outdoor masculins okKers 
roll-around rotisseries eli yant Carving eC) d steal 
knives, tongs, giddy aprons <nd chef hats 
Big kitchen beloved again 

For all that cooking may take a vacation to the 
iving room or patio, | at n n the kitche 

Homemakers con Dicll My KItcCnNeNn Ss Lor mall.” 
SO now we Navi ’ Wingback to tne olonial days Vynel 
the kitchen was the hub of the home. Folks want 
room for eating, a barbecue fireplace, a IV, even a 
rocking chair. Every new French fryer, waffle baker, 
home treezer takes space, needs its own ! vif in the 
Arn . kK 1? stood ror “kits rey pol ay hit ri ‘ 

, KTS hen press ire ” 

Open planning is the trend in kitche We fi 
that 72 pet of ir readers have eating faciliti 
tneur kitchens 

(.abinets and penins ilar eatbars become room divid 
ers. Mother is in on all the fun a he cooks and chat 

t} lan ind yuest And mn tur Visitors yet i 
ang out {f being kitchen kibitzers (Onion and cat 

wwe odors? They take flight up the hood, wall, « 
t ing vent LTO! 

Color-conscious kitchens 

\ fe ‘ i pt trie lavorite KIitLcne! io! Wa 
reen lo dominantly yellow. Gray L1s0 
mportant. Last year’s newcomer, pink, continues ir 


and 


house. For example 





10} 












—— 


Curtain rods in Chinese red, Canary Velo 
Kven bedsprings are taking to the c 

Time was when copper meant a penny, 
means copper equipment and itensils 
fashions! Women are crazy over coppe! 

Wish you could see all the beautiful copper utensils 
and accessories that are lined up on our prop shelves. 
You'd find pans with copper bottoms or copper-toned 
lids, copper orange juicer, ice crusher, coffee makers, 
blender, double boiler, teakettle, casseroles, chafing 
dishes, canister sets, salad molds, fruit bowl, creamer 
and sugar bowl, copper-trimmed steak knives and 
carving set, wall dividers, mugs for cold drinks, and 
electric wall clocks. Plenty of inspiration for displays! 


Little things mean a lot 


Homemakers are thrilled with small helps that 
mean minutes saved, less fatigue. A knife sharpener 
is truly exciting after a struggle with dull paring 
knives. A set of colorful mixing bowls with a size 
to fit every recipe need is a morale booster. 

Women appreciate housewares. They marvel at the 
performance of new appliances and gadgets. Just note 
the faces of the girls as they watch a smooth demon- 
stration of, say, a vegetable cutter or slicer. 

Another trend—the popularity of undersized models. 
Show me the little lady who fails to get a gleam in 


her eye when she gets hold of a pint-size hand mixer 
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or a midget vacuum cleaner. There are Junior ranges, 
“traveling” refrigerators, little toasters, small barbe- 
cue units 

like sports car makers, have found it doesn't 

giant model to thrill America. 

Even VIP-husbands bow to gadgets and 
helpers. 
housewares and will always buy the deluxe model—for 
the little lady. We find men are interested in diagrams 
and sketches. If you present a working sketch of a 
gadget, you'll stop him every time. 

Folks are mighty busy today—not as much time for 
browsing or shopping around. 

Editorially we are aware of this speedy tempo. 
Articles must be presented in an attractive and un- 
cluttered manner. We must stop the reader the instant 
his eye sees the page, or he’s up and away. This is 


ditto on price). Appliance manulacturers, 


Frankly, men are a pushover for trick) 


true in merchandising display, too. 

3ut here’s the payoff. Never have readers been so 
appreciative of service helps and information. Along 
with do-it-yourself articles, comes the responsibility 
of the manufacturer and the merchant. People are 
inspired to action by the desire for home improve- 
ment. They want to step up, to think up, to live up, 
to have more attractive surroundings. They’re even 
willing to put forth elbow-effort to achieve their goals 


Time races on 

3et you could sell a million minute-stretchers to 
the young married who never have enough hours fo! 
all the home projects they want to undertake. The 
little wife wants to save time to enjoy her home, to 
join in on family and community activities. Any 
equipment, small or large, that lightens her load is 
welcome. 

In a reader survey we asked about appliances. Sixt) 
six pet press wool garments at home; 34 pct use a 
vacuum cleaner once a week; 17 pct depend on thei) 
pressure pan every day. They all indicate they want 
help to make housework more fun, speedier. 

Through research studies of Better Homes & Gar- 
dens readers we find our audience has three strong, 
motivating psychological drives. 

No. 1. Practicality. Readers seek practical infor- 
mation, answers to immediate problems: How to cut 
down on dishwashing; how to iron a shirt fast; how 
to cook with that new electric skillet; recipes for ove! 
meals. 

No. 2. 


ing.” Houses with three bedrooms, three baths: how 


Fantasy. Readers dream, too—‘just look- 


to grow orchids; recipes for glamorous desserts; lux- 
iry models of equipment beyond their present mean 
but maybe next year!). 

No. 3. 


way that wins the approval of family and friends 


Ostentation. Ideas for 


“Come over for barbecued chicken’ hich may mean 
“See my new rotisserie.” 
You can’t separate the thr 
ances and other housewares are 
group. Today's big interest is the 
ica welcomes everything you can offer to 
home pleasanter, her day easier, with more free ti 
her meals better. When we help her 
in her job, she boosts our success, too 


' 
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Pros p ecting 
Jo r pro fits 


in housewares 


In this forum, four officers or directors of 
the National Housewares Manufacturers 
Association give their ideas on what retail- 
ers can do to have a more profitable opera- 
tion in housewares, in 1955 


*.. do a better and more profitable 
operation on a few lines ... don't 
operate thinly on many lines.” 





a 
Aa 


The approach may change fhe Right time. Fron 


" , 7} 
: , > . + > a , ,* ’ rene Tr) OT) * i. - 
and ne rirrigyT LF = Trin differ. APLAL. j Mammen aii’ ijse. | ~ ‘ | ‘ cig) WV hear, | - } ry) Wu e ¢y ry 
‘ : 
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‘eat extent in most stores that when one en 
them they make an astonishingly favorable ar 
Impression on 


: 


istomers 


. . take advantage of the personal 
relationship that you have with your 
customers. 


Today's merchant prospectors 


re——realize that pronts 


’ 


Drop how efficient! ’ and effe 
andie Soaliedt , Sell 


order- 


nothing 


takes the tim 
learn sales 
vr ducts they 
s people also 
merchandise 


J. W. ALSDORF 


‘oO 


Volume must be small loss in 
gross sales can cause profits, under 
today’s operating co1 
To get this extra must first 
ascertain just wh iv housewares 
lines he carries are his top volume and profit pro- 
ducers, and plan his major effort for these lines. 

Too many retailers have failed to take advantage ol 
profit-producing assistance available from housewares 
manufacturers, largely because they have not Known 
of its existence. We urge retailers to ask their whole- 
salers and manufacturers just what kinds of help each 
can offer. 


We predict there 


that knowledge 


ores and a ts sales ed if ational and de- 


put to work, in 1955 than ever perative advertising, 
displays, mailers, sa! clinics and countless other 
forms. 


The retailer omevnin that no wholesaler 
1 no manuf: rer can plicate—a showcase for 
. » we urge retailers to ask their oa ee ee eae 
wholesalers and manufacturers just pone the 

what kinds of help each can offer.”’ “" 


display s. TO (Tre 


Ati‘ 
.**. 


is J Oct 


consumer-acce 


the volume | 
The housewares retailer mission of every retailer t} 
like every other businessman, in 1955, will be seeking 
new ways to volume, since this 


. 
; 


He can count upon 
is the zaler and manufact 


ire 
mr mrs 


i what he needs and 


: 
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. . Trends are nothing to worry in to look around. They can’t resist the color gadgetry, 


7 . 17 lity and brightness ot today’s dozens of rood NOU ¢?- 
about, as long as you're keeping up 
with them. 


ware items And remember, women control more 
and more of the purchasing power!) 
Throw the Want Book away! 
Prospecting means “exploring That’s right. throw it in the trash can Instead of 
or examining for something’ in this case, profits. depending on such an independable means of stock 


The old time prospector generally had to dig to find maintenance, put the burden on a sales person in your 
I } 


gold, silver or other precious ore, but today's forward- store or. if vou choose, appoint your tavorite dis 
thinking hardware operator need oniy JoOoK 1n the triputor s salesman as your housewares ' puyer. 
housewares section of his big distributor’s catalog to Make him responsible for checking your housewares 


find the valuable stuff he’s after: Profits’ stock at least twice a month and make sure he keep 
. With the do-it-yourself trend sweeping the country, them looking fresh and new with a proper inventory 

it’s a good bet that much of that effort is going into control 

the building of new kitchens, or the remodeling of old 3. Take advantage of manufacturers! 


. ones. Every time a housewife in your town gets a Houseware makers are spending millions of dollars 


new kitchen, you should be prepared to equip it with annually on displays, advertising, selling hints, and 

the nousewares items she'll need to be up-to-date. other types of selling helps Make full use of these 
Trends are nothing to worry about, as long as helps by requesting what you need and can use from 
ou're keeping up with them! So here are three good vour distributor salesman, or direct from the manu 

‘“‘Prospector’s Tips for Profits” facturer. Be sure to use what you get—displays can’t 
l. Be more attractive to women! sell goods (and prod ice profits . when thev’re gather- 
Not In a way your wife would object to, but In store ing dust in your receiving room 

layout, lighting, neatness and in the color and display The first step in utilizing these tips (or anyone 


’ , 


of the lines yi carry—be attractive Women like else's advice,) 1s to make certain you follow through 


bright, cheery shi Dppilly pla es and colort i| merchan- Attractive display ~ and good merchandise won ft do 
dise. the job alone unless someone is appointed to follow 

(;roup your nousewares up front near your windows ip on inventors ntrol and maintenance of you 
where lady SI DvVers DPAaASSINY DY Vlii norice ina ‘ome nousewares aepariment 
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for better merchandisin 


e ¢ a collection of practical and effective 
display ideas that have strong sales impact 


County Herdwore Corp... Mt. Vernon. N. Y 
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Alameda Hardwore, Corpus Christi, Texas 
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H how to use the Hardware Age 


P Housewares Promotion Planner 


by J. R. KEAGY, store management editor 


Profits are never accidental. They result from care- 
ful planning. Your housewares department can be 
made more profitable if you follow a specific pro- 
gram for promoting it. 


A simple, easy to use method for setting up such a 
program is presented in the HA Housewares Pro- 
motion Planner on the following pages. This Promo- 
tion Planner is designed especially for small and 
medium-sized stores that do not have a full-time 
advertising man on their staffs. 


The Promotion Planner gives you key information 
for each month that is needed to make intelligent 
advertising plans. The seasonal trends of house- 
ware sales for each month are also shown as a 
guide in setting up the ad budget. 


Suggestions are also given for various store pro- 
motions that will give you the benefit of a tie-in 
with national and seasonal events. The Planner also 
provides space for calculating your ad budget on 
the basis of the volume of housewares sales ex- 
pected for a given month. 


Using this Promotion Planner on a regular basis 


will give you all the benefits of a consistent, planned 
promotion, with very little effort on your part. 


planning is the key to better profits 








this Promotion Planner makes it easy to plan your housewares promotions a 
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HARDWARE AGE 


HOUACUHVIEA 
™ 


Promotion Planner : OS ee 

has 25 business days iad 
JAN UAR including 4 Saturdays @;45678 
6.8% of year’s weddings @ 10 1 12 13:14 «15 
8.5% of year’s birthdays at) 17 18 19 20 21 22 
6.5% of year’s hardware sales B 24 25 26 27 28 29 
6.8% of year’s housewares business 0 31 




















rh | nromotion New Year's Day ; Inventory Clearance Sale; March of Dime: 
Jan. 2-31; Take Tea and See Week, Jan. 14-22. 


fe ; ~*~ 

Schedule an inventory clearance sale TO dozens oft them.”’ In ads and window and 
begin the first weekend after the comple- point-of-purchase ecards kid the owner or 
tion of inventory taking. For a different housewares buyer about his bad judg- 

approach call it a “Big Lemon Sale,” a ment. Take Tea and See Week offers a 

“White Klephant Sale” Or a “Cats ind theme for et promotion on many Tena brew ; 
Dogs Sale.” Use a sub-head such as ing and food serving items. which wil! 
“Everyone Loves a good dog—we've got make a fine setting for a window display 

ViverlListl chedutl mnie; ol Lem i ¢) ' 

4 

: 

_ 

7 

: 

; 

t 

_ 

: 

’ 
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Our housewares volume last January: “ of 1954 total 





Our housewares dollar volume last January: > 










Our housewares sales quota this January: > 






Our housewares advertising budget this January: 3 
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Sonn a oe ee a ee 

FEBRU AR has 24 business days ieee « 
including 4 Saturdays : 

6.8% of year’s weddings * cs Fa. 2 

7.7% of year’s birthdays % 14 15 16 17 18 19 

6.5% of year’s hardware sales @ 21 2 23 24 25 26 

6.5% of year’s housewares business 7) 28 


Junior Achievement Week, Jan. 30-Feb. 1; Lincoln’s Birth- 
day, Feb. 12; Boy Scout Week, Feb. 6-12; St. Valentine’s Day, 
Feb. 14; Washington’s Birthday, Feb. 22; Pancake Day, Feb. 22. 


This month of Presidents’ birthdays to promote housewares and gifts with ad- 
offers a chance for an Honest Values vertising that suggests “Gifts For the 
Sale, to run Feb. 12 to 22, spanning two Best Girl.” Get enough red heart-shaped 
week-ends. Ads and window displays can boxes to string up in the windows and to 
feature portraits of Washington and Lin- use as gift boxes. Feature heart-shaped 
coln. Copy should recall their honesty and cake pans, cookie cutters, moulds and 
integrity. Valentine’s Day is an occasion other items. 


Our housewares volume last February: we... 6 Of 1954 total 
Our housewares dollar volume last February: $ 
Our housewares sales quota this February: $ 


Our housewares advertising budget this February: &...... 
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L Aung 

$e ees 
M A RC has 27 business days : eo 
including 4 Saturdays ner" 

6.5% of year’s weddings 6 ee 
8.3% of year’s birthdays 3 14 15 16 17 +1 19 
7 4% of year’s hardware sales @ 2 2B 4B 26 

7.5% of year’s housewares business mM 2 29 3 3 


—_ 




















Spring housecleaning time; Red Cross Month; National 4-H 
Club Week, Mar. 5-13; Girl Scout Week, Mar. 6-12; Camp Fir 
Girls Week, Mar. 13-19; St. Patrick’s Day, Mar. 17. 


This is the beginning of the Clean-Up, weeks which can be used as hooks on 
Spruce-Up season, so plug housecleaning which to hang housewares promotions. In- 
equipment and materials. Forty-three per vite local groups to submit samples of 
cent of the vear’s advertising on house their work and handicrafts as focal points 
hold sundries is sold in March, April and for windows in which housewares can also 
May. Time it to the first day of Spring be shown. Young homemakers can be in 
which provides you with a good ad and vited Lo put On} store demonstrations, 
window theme. There are several youth using vour housewares and appliances 

Our housewares volume last March: “% of 1954 tota! 


Our housewares dollar volume last March: § 
Our housewares sales quota this March: §$ 


Our housewares advertising budget this March: § 
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HARDWARE AGE 


Housewares 
Promotion Planner 
has 26 business days 


A 3 RI including 5 Saturdays 


7.7% of year’s weddings 
7.5% of year’s birthdays 
8.5% of year’s hardware sales 


8.3% of year’s housewares business 


Holidays and 
special promotion 


opportunities : Apr. 16-23. 


Promotion ideas 


Have you Ft ‘ognized tne great sales 
possibilities in promoting housewares for 
the Easter holiday? It’s a festive time 
that calls for large family dinners and a 
resumption of home entertaining. Borrow 
one of those luscious-looking, simulated 
glazed hams from your butcher to use as 
a focal point in a window display of 
Kitchen tools, bake ware, carving sets, 
china and glassware. Brand Names Day 


Housewares advertising schedule and 


Store meeting dates and subiects 


Discussion Leadet 


Our housewares volume last April: 


Our housewares dollar volume last April: $ 


cm 7 eye 5 

E23 
@.415678 9 
@ ii 12 13 14 15 16 
@ is 19 20 1 2 2 
@su27 #8 DY 


Wallpaper Spring Festival; National Hobby Month; Easter, 
Apr. 10; Brand Names Day, Apr. 14; IRHA Hardware Week, 


is an excellent time for a good institu- 
tional ad and a window featuring as many 
nationally known brands as you carry. Of 
course, you’ve made all arrangements for 
Hardware Week, starting April 16. Be 
ready to promote fans with the first few 
days of sustained warm weather. More 
than 85 pct of the year’s advertising on 
fans and electric heaters is done in the 
next three months. 


items to teature 


» Of 1954 total 


e*seeevreevneeeeneneneneee 


eee eevee eeeeeee 


Our housewares sales quota this April: $.............. 


Our housewares advertising budget this April: $ 
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HARDWARE AGE 


HUACLA 


Promotion toms . no 
as usiness 

MA sists taunts Ors ee 

8.6% of year’s weddings 4 70 N 2B 1 

7.8% of year’s birthdays % 16 17 18 19 20 2 

9.2% of year’s hardware sales 2 23 24 25 26 27 2B 

8.9% of year’s housewares business DR » 31 








Hold ing Baby Week, May 1-7; Home Demonstration Week, May 1-7; 
spe promotion Can Opener Week, May 1-7: Mother's Day, May 8: Frozen Food 
opportunities Week, May 7-14; Memorial Day, May 30. 
: mhvaartad ; Tt kK 

This is a month full of promotional op- There’s a great deal of advertising and 
portunities for housewares. The biggest display material available from manufac- 
is Mother’s Day. Feature the scores of turers. Memorial Day opens the big sell- 
housewares, giftwares and china and glass ing season for outdoor cooking and serv- 
items which make acceptable gifts. Don’t ing items. But, all month, promote house- 
overlook another fine merchandising op- wares for bridal showers and wedding 
portunity in Baby Week. You've lots of gifts and electrical appliances. Ten per 
items for babies. Can Opener Week is a cent of the year’s advertising of toasters 
new national promotion which was suc- is done in this month, indicating the busi- 
cessfully used by many stores last year. ness generated by weddings. 
Pol Veit advertising schedul ind ttems to teat 

'¢ ' ité ' "4 
Zz. ‘ ‘ ‘ tee 
Our housewares volume last May: i % of 1954 total 


Our housewares dollar volume last May: &...... 
Our housewares sales quota this May: 6§.............. 


Our housewares advertising budget this May: $. 
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HARDWARE AGE 


7 H QUACLHUEA 
7 a "3 
Promotion Planner eos ae 
JUN has 26 business days ve See 
including 4 Saturdays 
11.2% of year’s weddings @o78 9 wt 
7.8% of year’s birthdays 12 13 14 15 16 17 18 


8.8% of year’s hardware sales QOnrnrn na ua a 
9.0% of year’s housewares business b 27 28 29 30 


nrom . Dairy Month; Father-Son Week, June 12-19; Father’s Day, 
| June 19. 


74 









srides, parents and friends make this make her want to buy her housewares 
one of the top sales months, but not from your store. For a wonderful Father’s 
enough hardware stores are devoting at- Day promotion borrow a male mannequin, 
tention to the business potential of the dress him with a chef’s cap and a gener- 
month. Advance planning pays big divi- ous white apron, put barbecue tools in his 
dends. Make sure that everything pur- hands and have him officiating over an 
chased as a gift to a bride be in perfect artificial steak, on a brazier. This is the 
condition and beautifully gift wrapped. fan month—55 pct of the year’s fan news- 
Start a Bride’s Register. The gift should paper advertising appears in June. 







Qur housewares volume last June: ™ of 1954 total 


Qur housewares dollar volume last June: 


“ee eeeeeeeneeee 


“eee eeeneeeneeeee 








Our housewares sales quota this June: 


Qur housewares advertising budget this June: 


TS SF Se ae Se ae re ee er Ser er er er er Cer Cc er Cr Cc rE hCUc CUCU OO CU rr CU Kr CU OC Cr CU FT Hr Se CO Cer Se er Cr Cer CU rr Ce Cer Cr reer Cer CO wr eer er ert er erie er ee wer eae eee eee Se a 


HARDWARE AGE, JANUARY 6, 1955 





HARDWARE AGE 


has 25 business days 


J U L including 5 Saturdays 


8.8% of year’s weddings 

9.0% of year’s birthdays 

8.1% of year’s hardware sales 
7.1% of year’s housewares business 


Picnic Month: Ice C 
National Ice Tea Time, 


Beach and picnic supplies and all kinds 
of housewares used at picnics and for out- 
entertaining should be promoted 
heavily from the beginning to end of July. 
Ice Cream Festival and Ice Tea Time are 
two other opportunities to merchandise a 
great many related housewares items. 


door 


Qur housewares volun 


aes Be oe 

. 3 
S9@5 678 9 
11 12 13:14 «15 16 
71819 20 21 2 2B 
6607 BY 3 
7 


ream Festival; Independence Day, July 4; 
July 8-22; Farm Safety Week, July 24-30. 


Beverage sets, bar accessories and all 
kinds of vacuum bottles and jugs and in 
sulated food containers should be pushed 
this month and next. Canning and pre- 
serving is still a substantial source for 
substantial housewares volume. Paper 


products are in strong demand in July. 


1e last July: 


Our housewares dollar volume last July: $ 


Our housewares sales quota this July: $ 


1955 
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Our housewares advertising budget this July: 


, of 1954 total 























fetes ees es eS eS eS eS eS eS eS ee ee ee eee eee ee ee 








2 2 eg fF eRe TThUrSThUrThUhDTUrThUrDTCUrTmhUrErmUDhmUmDrhmUrDhmUrrmUrrrhUrrhUrr lmhUr rmhULrlmhUrlmhUmLrrmUmLhULDrZThCUmrhUmrhUDlhUmDlLUD.Lh UD Ue UD 8 UD Oe D8 8 8 DD De 


. ' 
’ ; 
' ‘ 
HARDWARE AGE 

_ 

’ 

' 

: — Howseuranned 

t 

; a 

‘Promotion Planner 
ae se 2s a. 2 3 
7 AUGUS has 27 business days we eee : 
_ + . 

: including 4 Saturdays 

a ek = & s 
9.4% of year’s weddings 

' 

; ’ ; “u 

9.2% of year’s birthdays 15 16 17 18 19 20 
: 

' . . 

8.3% of year’s hardware sales @Onnus oD 
_ 

: 6.9% of year’s housewares business Rn 29 30 31 

; 

' 

; Holidays and 

; special promotion te { ream Festival ; Sandwich Month; Cherry Pie Time, Jul) 
; 7. 15 to Sept. 15. 

opportunities 

x 

: 

_ 

Vromotion ideas 

4 

Not everyone will be going away on fortable by using your fans, beverage sets, 
vacation and will be in the market for luncheon sets, salad bowls, etc. If there's 
camping and touring necessities, but even much tourist trade, try to attract it by 
: those staying in their own backyards will interesting window displays. Make a real 
be buying a lot of this same merchandise. pre-Labor Day promotion on summer 
Let your ads and window displays sug- goods at bargain prices. Begin to push 
yest how they can be cooler and more com- lunch kits in back-to-school] ads. 

_ 

_ 

Housewares advertising schedule and items to teature 

; 

' 

’ 

_ 

' 

’ 

' 

t 

_ 

’ ; 

: Store meeting dates and subjects 

t 

_ 

; 

_ 

i 

: 

Lise ussion Leade! 

_ 

; 

: Qur housewares volume last August: of 1954 tota 
_ 

i 

Our housewares dollar volume last August: §.............. 

_ 

’ 

' Our | ewares sales , his A nict- @& 

: r nousewares Saies quota this AUGuUst: >......... 

: 

. . > . . 

; Our housewares advertising budget this August: §.............. 

; 

' 

_ 

_ 
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SEPTEMBE 


8.7% 
8.9% 
8.4% 
8.2% 


of year’s weddings 
of year’s birthdays 


of year’s hardware sales 


Better 


‘aaa Week, Sept. 


plugging Fall housecleaning ne- 


Begin 


cessities right after Labor Day. This is 
the fourth best month of the year for 
with 11 pct of the 


nousenoid sunaries, 
this line. Save-aA- 
Week is a promotion designed to en- 


but can 


andwartiat ; 
irs aavervuising On 


VCdal 
Wife 


| ‘ } 
courage tne use OL paper Dlates, 


~ ( he dute 


subjects 


ne dates and 
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Qur housewares volume 


Our housewares dollar volume last 
Our housewares sales quota this 


Our housewares advertising budget this 
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of year’s housewares business 


Breakfast M 
1-11; 


Pave 


be used to move 
ucts 
ment is good for promotion 


til the end of the year 


last 


> her ey ser 3 


has 25 business days ae 
including 4 Saturdays 


@@.:.i1 38 910 
@ 12 13 14 15 6 «17 
@is nnn wr 
@ um 7 2B 29 30 


onth; Labor Day, Sept. 5; Child Safety 


-A-Wife Week. sept. 8-17. 





a lot of other 


items. 


paper prod 


and related Bathroom CeGUulp 
from now ul 
more tna! 
10 pet of the this 
l-month period. Food preserving product 
should be promoted this month. 


HeCauUse 


year s volume is done In 


and items to feature 


September: “A of 1954 LOTA! 
September: § 


September: $ 


September: $.. 
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HARDWARE AGE 
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| a 


MDM DTIOK vntn 


n 
has 26 business da % 

OCTO BE including 5 Saturdays 2 osiadidcnta dali 

8.6% of year’s weddings 910 11 12 13 14 15 

8.7% of year’s birthdays G 17 18 19 20 21 22 

8.9% of year’s hardware sales 2 24 2 26 27 2 29 

8.4% of year’s housewares business 0 31 


Popcorn Fall Festival Month; Cheese Festival Month; Cran- 
berry Festival Time Month; Fire Prevention Week, Oct. 9-15; 
Donut Week, Oct. 17-23; Honey Week, Oct. 24-30. 


This month has more national promo- kitchen and other parts of the house. 
tions which can be tied into houseware Plagued by soaped store windows each 
sales than almost any other in the year. Hallowe’en? Avoid it this year by invit- 
Popcorn, cheese, honey, cranberry and ing school children to draw to their 
donut celebrations are some which can be heart’s content and offer small prizes for 
used for the promotion of countless house- the best drawings. Keep the store lighted 
wares items. Use Fire Prevention Week that evening and surprise the kids by 
a8 an occasion to stress safety in the offering them cider, popcorn or donuts. 


Our housewares volume last October: © of 1954 total 
Our housewares dollar volume last October: 
Our housewares sales quota this October: 


Our housewares advertising budget this October: 
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Coser et ee ee 
| NOVEMBER trisions servi Lm yee 
8.0% of year’s weddings a eS 

8.1% of year’s birthdays B 1415 16 17 18 19 
8.5% of year’s hardware sales n 1 2 2B w 25 26 
9.0% of year’s housewares business @ 28 29 30 








Girl Scout Week, Oct. 30-Nov. 5; Turkey Time, Butter-Baked, 
Nov. 1-30; 4-H Achievement Day, Nov. 12; Thanksgiving Day, 
Nov. 24. 


Run big housewares ads in the two the Christmas savings checks will be dis 
weeks preceding Thanksgiving. In the tributed and have ads ready to run at that 
first one feature kitchen tools and other time. Heating pads are advertised more 
items for food preparation and serving. heavily in November than in January or 
Follow it up with another featuring china, February. It is the biggest month for 
glassware, silver and carving knife sets them and for cooking utensils and rates 
and similar serving equipment. Start as the second best advertising month of 
early to advertise layaways on your big- the year tor toasters, electric irons, elec 
ger-ticket items such as electric house- tric clocks, mixers and waffle irons. It 
wares. Check the banks to learn when ranks second as a housewares month 

Our housewares volume last November: ..... “ of 1954 total 


Our housewares dollar volume last November: §... 
Our housewares sales quota this November: $... 


Our housewares advertising budget this November: $ 
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HARDWARE AGE 


Houseuranes 
Promotion Planner 


DECEMBE 


8.8% of year’s weddings 
8.4% of year’s birthdays 
10.9% of year’s hardware sales 


13.4% of year’s housewares business 


Holidays and 
special promotion 
opportunities: 


Promotion ideas 


Make every effort to get your share of 
Christmas savings club funds. Find time 
somehow during the busy holiday season 
to do a little advance planning for specia! 
promotions to be held immediately after 
Christmas, for the clearance, not only of 
toys and other seasonal merchandise, but 
also of the same housewares items which 


has 26 business days 
including 5 Saturdays 


[ae. 82 tf .s 

Se 3 
@5 678 9 10 
@ 12 13 14 15 16 17 
@i9 20 n 2 2B 24 


@@u x» 3 31 


Eggnog Days, Dec. 1-31; Christmas, Dec. 25; Stock Reduc- 
tion Sale, beginning Dec. 27; New Year’s Eve, Dec. 31. 


you featured as Christmas gifts. Cooking 
utensils have a strong sale this month, 
which is the second best of the year, with 
better than 14 pct of the year’s advertis- 
ing. It is biggest ad month of the year 
for most electric housewares, including 
toasters, irons, hot plates, clocks, mixers 
and waffle irons. 


Housewares advertising schedule and items to feature 


Store meeting dates and subjects: 


Discussion Leader 


Qur housewares volume last December: 
Our housewares dollar volume last December: $ 
Our housewares sales quota this December: $ 


Our housewares advertising budget this December: $ 


*. of 1954 total! 


eee eeeeenee eee 


see ee ee eereeee 


eevee eeeeeveeeer 
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whats new 








to boost your sales in 5 


3 new volume builders 


to help you meet and beat your ’55 sales quotas 


| et 5-PIECE AUTOYRE-FAIRFIELD “Starter Set”’ 
new : 


smartly packaged. Boosts unit sales—brings re 
peats for matching accessories—enters gift 
and ‘‘do it yourself” market 


i - SS FAIRFIELD CLOSET LINE Here is the unique 
new: 


functional beauty —design, quality, value you’ve 


been waiting for! Six handsome closet line items 
packaged in colorful shadow boxes 


a first in 
the field! 


new ] INDIVIDUALLY CARDED — [very item in popular 
° 


2500 line now individually carded. Speeds self- 


service buy! ig. (uts unit sale Costs. 


backed 


by Autoyre National Advertising to pre-sell, re-sell more 


customers than ever! 





to meet and beat your ’55 sales quota: 


airheld CLOSET ACCESSORIES 


top quality « smartly styled « sparkling lustre chrome 
matched design for multiple sales! 

















SLACKS RACK No. 6990 Holds 3 ors. slacks in minimum space. Fluted 


bers prevent slipping, swing out individually for easy selection. $2.50* 





OVER -THE-DOOR HANGER No. 6952 Adjusts to fit securely over 


any standard door, without screws. Holds 9 garments neatly. -$2.95* 
ov) 





TWIN CLOSET HOOKS No. 6906 Keeps robe ats. night 


S. be) Ae el) e 


liotnes 


. , a) |) 4 .@M lemme? iia $) 7S” per c sir 


NANCY MASON SELECTIONS — engineered by Autoyre for maxi- 
mum closet efficiency! Autoyre is past master at making small 
space go farther—making accessories do a great selling job 
for you year after year! 


STURDIER! Fairfield accessories are crafted of heavier gauge 
metal—for years of rugged service. These are truly permanent 
closet fixtures you'll be proud to sell. 


LUSTRE CHROME! Jewel-like finish adds sparkling beauty to 


closets. Your customers will like that “Tiffany look!” 


hae 
os 























| 


TIE RACK WNo. 6995 Hinge raises the complete array for quick 


selection. Folds down to keep ties neat, orderly. $2.95* 





CLOSET DOOR HANGER No. 6954 Holds 9 garments properly 


spaced to prevent crushing. Affixes to door or wall. $2.95* 








TWIN CLOSET RINGS No. 6910 For towels, ties 


nm guest room and closets. Packaged in pairs. $2.95* per pair 


1a’, + mee) 186 iaeal 


MATCHING DESIGN! Adds to smart, orderly look of closet— 


encourages multiple sales, repeat sales! 


“SHADOW BOX" PACKAGING! Autoyre’s award-winning pack- 
aging stylists bring to each unit unusual beauty —showman- 
ship—salesmanship! First in the field! 


PLUS—A SOLID 5-YEAR GUARANTEE! This 
new Autoyre-Fairfield Closet Line will build 
substantial new volume for you with minimum 
effort. Be sure to see it... stock it... display it! 

















to meet and beat your ’55 sales quota: 
every item in popular price line 
carded in 55 for fast self-service selling! 
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22 proved volume builders 
improved with attractive merchandising cards 


MATCHING DESIGN—LUSTRE CHROME FINISH! Every item in 
this popular line carries the unmistakable imprint of Autoyre 


quality ... offers customers 22 ways to add sparkling beauty to 
bathroom, kitchen, closet! 


PRICED FOR VOLUME SALES! Designed as economy-companions 


to the famous Autoyre- Fairfield line — priced to satisfy the 
most value-wise customer. 


ALL CARDED FOR FAST OVER-THE-COUNTER SALES! 
Attractively designed merchandising cards with price spots cut 
your selling time and costs! Screws attached firmly to cards. 


ge 2 new 2100 line Towel Bars in right Cadmium Finish 


a (3) 


= 


“ss ‘ees 


No. 2117 TOWEL BAR, 24’'—39c ea.” 


No. 2112 TOWEL BAR, 12°'—25c ea.” 


- low. pried for 
a; maximum volume 
and profit! 








mew! to meet and beat your ’55 sales quota: 


esoxefar/ichd matching bathroom set 
in handsome self-selling gift display package 





Unit No.4853 . —ie 5 essential 


include Ss” 


ala laltiaaaitiaes | bathroom accessories 


2. TOILET TISSUE HOLDER 

3. TOWEL BAR, 18" 

4. TUMBLER AND TOOTH- , 

BRUSH HOLDER AN EASY $5.95" UNIT SALE. Five favorite accessories — proved “most 

likely to succeed” by records of consumer-buying—are grouped and beautifully 

ponte on ney packaged in one $5.95 unit to boost your volume. 
You'll sell this unit for modernizing bathrooms—for new home owners, summer 
cottages. You’ll sell it to “do-it-yourself” fans. You’ll sell it for gifts—it’s so beau- 
tifully packaged! As a “Starter Set”—it will build repeat sales... because it will 
bring customers back for additional matched Autoyre-Fairfield accessories! 


’ 
LEW, — | | Se 
As essential as the tub or shower itself — the sturdy 


° e | new Autoyre-Fairfield GRAB BAR helps prevent 
Css, I€, ( ra ar accidents. Extra-long, extra-strong screws assure 
4\- 





sturdy fastening to bathroom wall. Matching Fair- 


No. 4008 — $1.39" Ly field design, Lustre Chrome Finish. 


= 


better-than-ever-national advertising support! 's ee 


©’ 
, “~r 
Years of consistent national advertising in multi-million circulation ines =s--=- Nite OO« 
year©rs of “heads-up” designing, styling, craftsmanshi have ‘Stab- Z ad 4 ~ @ 
lished cor mer acceptance of the Autoyre name, Autoyre products ith no y i — 
other line in this field can you count on so large a pre-sold market. Continuin; . } \2 \MERICAN HOME 

our policy of consistent outstanding national advertising exclusive with ww ath “ss 


Autoyre—our bigger- ver program for ‘55 includes 


FOR MAXIMUM VOLUME AND PROFIT— STOCK THE FULL AUTOYRE LINES! pe 


DON'T miss seeing ali these 
outstanding Autoyre news 
headliners at the HOUSEWARES 
SHOW — NAVY PIER, Chicago— 


THE AUTOYRE COMPANY, OAKVILLE, CONN., U.S. A. 
rrer of Bat Kite} Closet Accessories 


4 


Jan. 13-20, "55 BOOTH #380 Wo ld’s larde i manutract 















Chicago Housewares Show 


May Draw 10,000 Buyers 


National Housewares Show, Jan. 13 to 20, 
will have more than 600 exhibitors, in 
Navy Pier and Drill Hall. Independent 
Exhibit at Hotel Morrison 







































Nearly 10,000 buyers of house- dent Housewares Exhibit, Inc., show was conducted by the Na- 





wares, from many foreign coun- will be held at the same time, in tional House Furnishings Manu- 
tries as well as every state in the the Hotel Morrison. facturers Association. These 
country, will flock to Chicago, the In this show nearly 300 exhibi- shows continued for years until 
full week from Thursday, Jan. 13 tors will have displays in open they outgrew the hotels in which 
to Jan. 20, for the greatest exposi- booths on the 2nd and 3rd floors they were held and in 1947 the 
tion of its kind to be held this and in rooms on the 4th, 5th and first open-booth type show was 
year. 6th floors. held in the Philadelphia Conven- 
The lines of more than 500 man- Show hours at the Navy Pier tion Hall 
ufacturers and importers will be and Drill Hall will be from 9 to The following year a two-a-year 
displayed in Navy Pier, while an- 5 o'clock, daily. The show will be policy was inaugurated with one 
other 118 exhibitors will show in closed Sunday. show being held in Chicago in 
the adjacent Drill Hall. This will The Independent show will be January and a summer show, in 
be the 22nd National Housewares open until 9 p.m. on Jan. 15, 14, Atlantic City, in July. 
Exhibit, sponsored by the National 17 and 18. Other days it will close The National Housewares Man 
Housewares Manufacturers Asso- at 6 p.m. ufacturers Association has a mem- 
ciation. The first housewares show was bership of 125 manufacturing 
Another housewares show. un- held in Chicago, in 1928, with 115 companies and is operated as a 
der the auspices of the Indepen- manufacturers exhibiting. This non-profit corporation. 





National Housewares Show Exhibitors 


The following is a complete alphabetical listing of exhibitors at the Navy Pier and 
Drill Hall, Chicago. While every attempt was made to make it as complete as possible, 
HARDWARE AGE assumes no responsibility for omissions or errors. Boldface type under 
company names shows you where to locate the advertisements of show exhibitors 


A Booth No. Booth No. Booth No. 
Abco Metal Products, Inc. C-326 Aluminum Goods Mfg. Co. 156 American Windshield & 
Ace Products Co. C-509 Aluminum Specialty Co 778 Specialty Co. R45 
Aids For Good Housekeep- Alvin Sales Corp. 1151 Amerline, Inc. C-541 
ing 575 American Casserole & Ames Co., O 1256 
Aladdin Industries, Inc. 507 Specialty Co., Inc. 1019 Ames Shower Curtain Co., 
Aladdin Plastics, Inc. C-1012 American Electrical Appli- Inc. 1x0) 
Allied Basket Co. 1034 ance Corp. 1280 Appliance Corp. of America. 11536 
All-Luminum Products C-1009 American Family Scale Co. 1031 Aristocrat Clock Co 688 
See advertisement on page 67 American Gas Machine Co. 234 Arlington Mfg. Co., Inc 758 
Allura Products, Inc. 167 American Sponge & Chamois Arnel-Plastron, Inc 10% 
Aluminum Cooking Utensil Co., Inc. 1155 Arnold, Ince. 1254 
Co. 715 American Tack Co., Inc. 995 (Continued on page 128) 
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ALUMINUM 
HARDWARE 


RUST-PROOF 
in BRASS, BRONZE or 
ALUMINUM FINISHES 








AL2660 DOOR STOP 


AL6660 
COAT AND 
HAT HOOK 


Al 6800 
HAND RAIL 
BRACKETS 








Protect your reputation as a supplier 
ef builders’ herdwere with reliable 
rust-proof cluminum hardwere by 
SAFE... since 1849. 
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Order from your jobber. 
PADLOCK and HARDWARE CO. 
LANCASTER, PA. 
C 


Housewares Show Exhibitors 





Booth No. 
Artbeck Corp. 117 
Artcraft Wire Works 1012 
Artloom Carpet Co. 1242 
Artsam Co., Inc. 294 
Artwire Creations, Inc. 330 
Arvin Industries, Inc. 473 
See advertisement on pages 166 & 167 
Asquith Associates, Inc. 881 
Stee] Products 
Mfg. Co. 121 
Atlas Tool & Mfg. Co. C-51 
Auerbach & Co., T. H. x 
Automatic Controls Corp. C-1036 
Automatic Wire Goods Mfg. 
Co., Inc. 478 
Autoyre Co. 380 


Associated 


See advertisement on pages 123, 124, 125 & 126 


B 


B. W. Molded Plastics 980 
Babcock & Preuss 423 
Badger Basket Corp. 1022 
Bailey Mfg. Corp. 989 
Ballonoff Metal Products Co. 872 
See advertisement on page 199 

Bar-B Bowl Div., Keystone 
Lamp Mfg. Corp. 1260 
Basca Mfg. Co. 1252 
Bates Art Creations, Inc. 704 
Beacon Plastics Corp. 469 
seacon Wax Co. B89 
Beh & Co., Inc. 633 
Bellaire Enamel] Co. 674 

selmont Co., Div. of Ridge 
Tool Co. 492 
See advertisement on pages 16 & 17 
Benjamin & Medwin, Inc. 849 
serns Mfg. Corp. 496 
C-1005 
Big Boy Mfg. Co., Ine. 572 

Birmingham Stove & Range 
Co. 832 


Better Housewares Co. 


Bissell Carpet Sweeper Co 656 
Blisscraft of Hollywood 1009 


Block Mfg. Co. C-448 
Block & Co. 309 
Block, J. & I. 848 
Block & Sons, Inc., M. 645 
Blossom Mfg. Co., Inc. 163 
Bogene, Inc. 1114 
Boker & Co., Inc., H. 327 

See advertisement on page 207 
Bonley Products Co. 910 
Boonton Molding Co. 455 
Borg-Erickson Corp. . 245 
Bostwick Laboratories, Inc. 504 
Branchell Co. 1143 
Brearley Co. 267 


See advertisement on page 136 & 137 


Booth No. 

Briddell, Inc., Chas. D. 864 
Bridgeport Brass Co. 1050 
Bromwell Wire Goods Co. C-457 
Brown, Inc., John Clark 445 
Bruce Co., E. L. 392 
Buckeye Aluminum Co., Div. 

Mardigian Corp. 740 
Burgess Vibrocrafters, 1008 
Burlington Basket Co. 655 
3urns-Strauss, Inc. 579 
Burns Mfg. Co., Inc. 699 
Burroughs Mfg. Corp. . C-520 
Burr-Southern Corp. 1221 
3usch, S. J., Div. John Hull 

Cutlers Corp. 
Buxbaum Co 


C 
4 
Cadie Chemical Products, 

Inc. 

“al-Dak Co. 

See advertisement on page 163 
‘amfield Mfg. Co. 437 
‘ampro Co. 585 
‘apitol Products Co., Inc. 961 
vardinal China Co. 1029 
‘arlisle Mfg. Co. C-316 
‘arlson Products, Inc. 1157 
‘asco Products Corp. 299 
vase & Sons Cutlery Co.,W.R. 279 
entral States Paper & Bag 

Co. 501 
‘entury Plastics Products, 

Inc. 9338 

See advertisement on page 214 
‘entury Product Works, Inc. 1163 
‘ertified Home Products 969 
‘hain Store Age | 958 
yhelsea Fan & Blower Co., 

Inc. 1219 
yhemex Corp. 1117 
theney Metal Products Co. 1138 
‘hicago Electric Div. of Silex 

Co. 145 
‘hicago Metallic Mfg. Co. 685 
‘incinnati Galvanizing Co. 172 
‘lark Co., J. R. 795 

See advertisement on page 23 
‘lean Home Products, Inc. ©-1008 
Products 

Co. H66 
lonial Copper & Brass 

Ware DOO 
olor Craft Co. 1264 
‘olumbian Enameling & 

Stamping Co., Inc. 808 
‘olumbus Plastic Products 

Inc. , 964 
‘omfort Lines, Inc. 981 
‘ontinental Can Co. 132 


See advertisement on page !9 


‘lub Aluminum 


(Continued on page 130) 
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FROM UNITED STATES PLYWOOD CORPORATION — 


It’s Weldwood Contact Cement, the newest 
Weldwood Wizard, with 1001 uses (see list 
at right). It can double your glue sales, and 
then some! You’ll sell it in pints, quarts, gal- 


lons (and in % oz., 1% oz. and 3 oz. sizes). 


Weldwood 


CONTACT CEMENT 


* Bonds instantly, permanently, on contact! 


* Works without clamps, presses, or nails! 


: 
: 
: 


DO-IT-YOURSELFERS GO FOR ALL THE WELDWOOD WIZARDS! 


FIRZITE® 

Recommend WHITE Firzite for 
a blond or pickled finish. A 
‘must’’ undercooter on fir 
plywood. Recommend CLEAR 
Firzite to tame wild grain on 


fir plywood. 


Weldwood 

PLASTIC RESIN GLUE 
Lorgest selling wood give. 
Highly woter-resistont. For 
hobbyists, home owners, car- 
penters, etc. 





Weldwood . 
PRESTO-SET GLUE 


The perfected white liquid 
give. Ready to use. Sets fast 
Bonds like magic. 


SATINLAC ® 

Recommend it for thet mod.- 
ern notural wood finish. Pre- 
serves the wood. 





*T rademark 
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] 1001 uses in home, shop, ga- 
rage (for bonding wood, alu- 
minum and other metals, cloth, 
felt, paper, leather, fiber glass, 


rubber, etc.). 


9 For beautifying with Micarta, 


Formica, etc. 


3 For applying plywood wall 
panels without nails. Revolu- 
tionary for'do-it-yourselfers”! 


Which Size Will Sell Fastest? 


Pint, quvort ond gallon cons, 
oll with handy applicetor. 


25¢ and 60¢ Botties with brush; 


35¢ tubes. 


‘ 
eaten 
“ee 


‘& 


i 


STOCK ALL SIZES! 


Heavily advertised in national! 
magazines and hobby beoke, 


> 





and to your builder, contractor, 
industrial customers. And the ads 
all eay “at your hardware store’. 




















UNITED STATES PLYWOOD Corp. 7 
SS WwW. 44th St. N.Y. &%. N. Y., Dept aol 
Send catalog sheets of your products | 
| 
STORE ; 
| 
NA 
ME itt _ 
! 
| 
ADORESS a = | 
| 
CITY & STATE “fs 





pean an an en emnemenemensiieenamenel 
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CARBIDE ® 


KNIFE SHARPENER 


Everyone wonts a sharp knife — and 
they can have them when you sell Aladdin 
Knife Sharpeners. Sharpens any knife in 
three seconds with three light strokes. It's 
the ‘carbide jewels’ that do the trick — 
that make this THE sharpener for bigger 
profits 

lt hos EYE-APPEAL and SALES-APPEAL. 
Aladdin Sharpeners come in red and yel- 
low kitchen-decorator colors. Gift-pack- 
oged in see-through acetate shells. 
Nationally advertised to retail at $1.95 


THIS COLORFUL 
METAL 
MERCHANDISER 
and 
DEMONSTRATOR 
FURNISHED 


Your customers SELL 
THEMSELVES from this 
self-service merchoan- 
diser 


COSTS YOU ONLY $31.22. You MAKE 
$15.58 PROFIT. SAMPLE DEMONSTRATOR 
AND MERCHANDISER FREE 
(You buy contents — 24 shorpeners — only). 
Reames eS ye RNR cma 
NEW ENGLAND CARBIDE TOOL CO., INC. 

60A Brookline $¢.. Combridge 39, Mass. 


Please send me 
with FREE somople 
chandiser at $31.22 
Bill through my jobber sthewn below 


| Aleddin Sharpeners 
monstrotor ond mer 


NAME 
COMPANY 
STREET 

ciry 

JOBBER'S NAME 
ADDRESS 
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Housewares Show Exhibitors 





Booth No. 

vontinental Scale Corp. 225 
yooper Thermometer Co. 844 
See advertisement on page 203 

vopper Brite, Inc. 523 
Jorbin, Inc., R. K. 567 
vorcoran Mfg. Co. 1259 
orning Glass Works 649 
See advertisement on pages 32 & 33 

Cory Corp. 624 
Coughlan Co., G. N. 234 
Cromwell Silver Corp. 970 


D 


Damar Products, Inc. 1109 
See advertisement on page 214 

Dapol Plastics, Inc. 513 
Daton Co., Inc. 678 
Davies Molding Co., Harry 324 
Davis Mfg. Co. 865 
Dazey Corp. 203 
See advertisement on page 74 

Dennis Mitchell Industries. C-504 
Department Store Economist 771 
Deshler Broom Factory 316 
Detecto Scales, Inc. 814 
Diehl Mfg. Co. 1122 
Dominion Electric Corp. 238 
See advertisement on page 27 

Dorby Co. 616 
Dor-File Mfg. Co. 1216 
Dormeyer Corp. 291 
See advertisement on page 215 

Drazan, N. E. 358 
Druid Hill Park Seed Corp. 1140 
Du-All Mfg. Co. ' 863 
Du-Bell Sales Corp. 1231 
DuBoff & Co. 312 
Du-Fold Mfg. Co. C-537 
Du Pont de Nemours & Co., 
Inc., E. I. C-465 
See advertisement on page 6! 
Duralast Corp. 461 
Durst Mfg. Co., Inc. 905 
Dustmaster Corp. 1250 


EK 


Eastern Metal Products Co. 1042 
Easy Day Mfg. Co. 595 
Edlund Co., Ine. 438 
Ehrlich, Lou 940 
Ekeo Products Co. 103 
Electric Steam Radiator 

Corp. , CB12 
Elm Jay Metal Products Co. C-453 
Embree Mfg. Co. 419 
Emceo Porcelain Enamel Co., 

Inc. C-1040 
Emerson Electric Mfg. Co. 950 


Booth No. 
3rushes, Inc. 955 
See advertisement on pages 38 & 39 
Empire Oil Co. 1159 
Emson Products Corp. 571 
Endust Corp. 1142 
Englishtown Cutlery, Ltd. 396 
Enoz Corp. C-456 
Enterprise Aluminum Co. 819 
Enterprise Mfg. Co. of Pa. 304 
Ettinger Co., S. M. 910 
Everedy Co. R60 
E-Z-Do, (Decorative Cabinet 
Corp.) 956 


2 
Falco Products Co. 974 
Farber, Inc., S. W. 729 
Farber & Chevlin, Inc. 1025 
Fasco Industries, Inc. 229 
Federal Enameling & 

Stamping Co. 237 
Federal Tool Corp. 794 
Feemster Co., W. R. i189 
Ferry-Morse Seed Co. 421 
Filray Co. 1146 
Finders Mfg. Co. 360 
Fisher Plastics Co. 1251 
Fletcher Enamel Co. 755 

See advertisement on page 15! 
Flexi-Mat Corp. 1152 
Foley Mfg. Co. 721 
Food Co. Appliance Corp. 1167 
Forman Family, Inc. 764 
Fredonia Seed Co. 1248 
Fresh-nd-Aire Co., Div. 


Empire 


Cory Corp. 
Frigid, Inc. 


(; 
zy 
G-H Specialty Co. 298 
G & S Metal Products Co. 583 
Gailstyn Co., Inc. 945 
Gardex, Inc. C-505 
See advertisement on pages 53. 54 & 55 
Garner & Co. 708 
Gem, Inc. 1217 
General Electric Co., Small 
Apphance Div. 
General! Slicing Machine Co.., 
Inc. 
General Textile Co. 
Geuder, Paeschke & Frey Co. 
See advertisement on pages 
Gibraltar Household Prod- 
ucts Co., Inc. 620 
Gilbert Co.. A. C. i184 
Gilton Mfg. Corp. 449 
See sdvertisement on page Tf! 
Gits Molding Corp. 549 
Glamorene, Inc 1127 
Glidden Co. 1004 
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Housewares Show Exhibitors 





Booth No. 
Golden Star Polish Mfg. Co., 
Inc. 614 


Goodrich Sponge Products 

Div., B. F. 1238 
(,oodwin of California, Inc. 584 
Goshen Churn & Ladder, 

Ine. : 921 
Gosling Co., J. C. 310 
Gotham Industries, Inc. C-528 
Gray, Co. 1040 
(;reat States Corp. L170 
Griffith Laboratories, In 401 
Griswold Mfg. Co 403 
Gustin-Kramer Co 1028 


H XN P House Furnishing 


Co., Ine. 464 
Haddon Products, Ince. 517 
Hall China Co 345 
Hamilton Beach Co., Div. 

Scovill Mfg. Co 157 
Hamilton Glass Co., Inc. 404 
Hamilton Import Cor; 1255 
Hamilten Mfg. Corp. 367 
Hamilton Metal Products 

Co. ; 868 
Hlampden specialt Prod- 

ucts, Inc 1272 
Hancock Corp 1173 


Hancock Mfg. In 1024 
Handy-Andy Specialty Co., 


Ine. 705 
Handy Things Mfg. Co 248 
Hankscraft Co 756 
Hanson Scale Co. 189 


HARDWARE AGE 769 
Harris Hub Bed & Spring 


Co. . 1223 
Hart Products 1121 
Harvell Mfg. Corp C-977 

See advertisement on page 37 
Harvey Mfg. Co. C-976 
Harville Rose Service 1130 


Heller & Sons, Morris 456 
Heller Hostess W are, Inc. 344 


Herculean Appliance Corp 44% 
Herman’s Novelty Mfg. Co. 328 
Herold Products Co., Ine. 1174 
Hertzberg & Son, Inc., H. 661 
Heyman Glass Co., Inc 854 
Hillside Metalware Co. 1020 
Hirsch Mfg. Co 1282 
Homak Mfg. Co 506 
Hoover Co 164 
Hosid Products, hl 

Glamur Diy 1175 
Houseware Sales Corp 714 
Houseware Trading Corp. 1010 
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KESTER a 
SOLDER Ase. NS 


-: | SOLID WIRE | o NS = Z sae 
Make sure S S 
youve got all 1|O ~ 


ESTER SOLDER 


Products 
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You re la : yr gynrit ¢ r) : Te Ot nroht ible older calles if vot Tt nf tOck thie 
. . | 
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KESTER SOLDER COMPANY . 4207 WRIGHTWOOD AVENUE, CHICAGO 239, ILLINOIS 
NEWARK 5, NEW JERSEY + BRANTFORD, CANADA 








RED HEAD 


LAWN TRIMMER 


Ele awn trimmers are gaining popu- 
las ‘ wont be | ng until 
hat grass trimming is a thing of the 
past ) , at get a BIG hare of this 
busines ciling the new RED HEAD 
tr et M tactured by one of the 
midwest's leading metalworking firms. a 
fir with a tion for producing only 
the be RED HE AD trimmer /ooks 
quality and is q Look at these 
featur 


«/ Aluminum construction with beautiful, 
eye-catching anodized finish 


\/ Sate soft iron blade that resists chipping 
\/ Tep quality 8000 rpm electric motor 
\/ Weighs only 3% pounds 


\ Retails at only $19.95! 


ee ee Ce “" 
! See It At The 7 
| 
‘Garden Supply Shows: 
| CHICAGO, JAN. 10-12 | 
7 BOOTH 74 : 
| NEW YORK, FEB. 1-3 | 
BOOTH 171 7 
| or write for details 
| | 
} | 
ee ee 








The CINCINNATI 
VENTILATING Co. 


THIRD & MADISON, COVINGTON, KY. 
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Housewares Show Exhibitors 





Booth No. 
Howard Dustless-Duster Co. 856 


Hull Cutler Corp., John 332 
Hunter Metal Industries, 

Inc. 915 
Hutzler Mfg. Co. 915 


I 


Ideal Rubber Products Co. 1177 
Imperial Knife Associated 

Cos,, Inc. 520 
Ingraham Co., E. 1033 
Inland Mfg. Div., General 

Motors Corp. 1249 
International Appliance 

Corp. 777 


International Molded Plas- 
tics, Inc. 

International Silver Co. 

lona Mfg. Co. 

lronees Co. 

Irvin Ware Co. 


—_s 


I~ 
a) 


ad 


x * * * 


eS ove 
72 
— 
ae 


= 
~] 
ao Ww =!) 
vl 


J 


Jacobus’ Sons, Inc., A. G. 343 
Jay Broiler Co. Div. of Roto- 

$roil Corp. of America 1202 
Jeannette Glass Co. 587 
Jet-O-Mat, Inc. 1162 
Jiffy Enterprises, Inc. 528 
Johnson Seed Co., J. Oliver 318 
Johnston Corp., Gaston 1032 
Jones & Laughlin Stee] 

Corp., Container Div. 530 


K 


Kalamazoo Vegetable Parch- 


ment Co. 686 
See advertisement on page 138 
Kamenstein, Inc., M. 682 
Kamkap, Inc. 680 
Kaplan & Sons, Inc., Joseph 
A, , 709 
Karoff Originals, Ltd. .... 566 
Keller Mfg. Co., H. V. 765 
Kellogg Brush Mfg. Co. 364 


See advertisement on page 135 


Kenner Products Co. .C-1033 


Kenro Corp. 1110 
Kentley Corp. 600 
Kenwood Ceramics, Div. of 
Shawnee Pottery Co. 1208 
Kesco Mfg. Co. 1154 
Kidde Mfg. Co., Inc. R06 
Kilgore, Inc. 909 
Kimberly-Clark Corp. 951 
Kisco Co., Inc. 384 


Booth No. 

Kitchen Aid Electric House- 

wares Div. Hobart Mfg 
Co. 193 
Kleinert Rubber Co., I. B. 284 
Knape & Vogt Mfg. Co. 124 
Knapp-Monarch Co. 648 

Knickerbocker Metal Guild, 
Inc. 417 
Knickerbocker Rubber Co. 433 
See advertisement on page 164 
Kord Mfg. Co., Inc. 936 
Kordite Corp. 920 
Kreamer, Inc., A. 221 
Kromex Industries 197 


See advertisement on page 215 


L 


La Belle Silver Co., Inc.. 407 
Laitner Brush Co. 512 
Lakeside Mfg.. Inc. 1123 
Landers, Frary & Clark 07 


> 
See advertisement on pages 4, 20 & 74 


Lasko Metal Products, Inc a yA 
Lau Blower Co. 541 
Lawson Co., F. H. 228 
Leiner & Co., Geo. S. 681 
Leinwand, Morris 1134 
Leipzig Co., A. 32 
Leipzig & Lippe, Inc. C-313 
Le John Mfg. Co. C-1024 
Levitz, Harry 773 
Levy Sons, I. 789 
Lewal Industries, Inc. C-536 
Lewis Steel Products Corp. 350 
Lifetime Cutlery Corp. C-1013 
Lincoln Metal Products 

Corp. 420 
Lisk Savory Corp. 200 
Loeb, Inc., Ben S. 695 
Loma Plastics, Inc. 1149 
Lonergan Mfg. Co. 1237 
Lorch & Co., Inc., H. 441 
Loroman Co. 925 


Lowry Iron Works, Inc., Jeff 1169 


Luce Mfg. Co C-1016 
Lux Clock Mfg. Co., Inc. 535 
M 
Magicolor Co. llo 
Magla Products 1215 
Majestic Silver Co. 992 
Mandeville & King Co. 826 

Manning-Bowman Div., 

McGraw Electric Co. 186 
Markel Electric Products, 

Inc. : 1205 
Markt & Hammacher Co. 599 
Marlun Mfg. Co., Inc. 837 
Marshallan Mfg. Co. 340 


(Continued on page 134) 
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Het Carriage pl ivs 


youn? \liss Ameri a. 


' 
see the sensation: 


Strollers. de ied to ste “ Qe A arts of little mothers 


and to ee ,roiur ~ 


= eb ert Deo i { arriaves 4 ‘ 
lors and the same stur 


name svnonvImmoeus Ww 





Don't miss the 


makes all conventional types 
obsolete by comparison 


here’s a top profit team 








a mighty important part in the make-believe of this 
and like ne r real-life Mom, she prefers a agour 
line of Siebert Doll C arriages 


le, with new, happy 
construction that have made the Siebert 
» word Carriages. for real babies. 





"New Look” 


in Velocipedes, 
"Golden Arrow’ with the 
design for the future which 











nd TROLER 


age, Tram 












SIEBERT 


WITH: 


LOW PRICE FOR FAST TURNOVER 
2. PROMOTIONAL PRICE FOR 
BUILDING STORE TRAFFIC 
3. FULL RANGE OF PRICES TO 
FIT EVERY PURSE AND POCKETBOOK 
ALL ADDS UP TO BIG PROFITS 


ds 
> 


See all the big, profit-making hits _ 
in the complete new line of »¢ = 
Siebert Carriages and Strollers ak 
like this easy to push 
Stroller. 


44'.4 
DIXIE BELLE 









S cm. & ~ ¥ 
Good Housekeeping 
— ae 










Be sure to take a LONG LOOK 


at the Feature-packed Siebert TRAIN-A- 
BIKE KING that has youngster capturing 
looks and parent stopping safety. 





Stroll in to See SIEBERT 


PERMANENT SHOWROOMS 
Spece 1537, Amer can 
Spece 305. New York Fu 


Spece 908. Wester 


Sth Ficor, louthers Purn 


Write Dept. HA 1-6 


2 Fr . 
—y A~ Bidg.. "High Poi nt, N.C 
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There's a “New Look” in the new Free Siebert Catal og and 
the new Free Ad Mat Brochure. Send for your 


O.W. 









GARDNER, MASS. 



































Here’s your next 
caster customer 


Ads with pictures like this in The 
Saturday by ening Post are doing a real 
selling job for you. 

Year in, year out, dealers tell us 
these Bassick ads in the Post are send- 
ing people into your store for easy- 
rolling “Diamond-Arrow” casters with 
two-level ball-bearing construction and 
rubber-cushion glides. What’s more, 
Bassick’s the only caster manufacturer 
giving you this kind of backing. 


The rest is 


aeeess (esmtom GLtets 


up to you ro ol 


Display Bassick te 


glides and casters on 
your counter. ? 
It’s like signing 
your name to Bas- 
sick’s continuing Post 
campaign. And it re- 
minds people you 
carry a complete line 
of the glides and casters they want. 
Don’t overlook this easy way of getting 
your share of pre-sold Bassick cus- 
tomers. Ask your distributor about 
Bassick’s self-demon- 
strating glide and cas- 
ter displays today. 


cae | 


— ae 


Tue Bassick COMPANY, 
Bridgeport 2, Conn. In 
Canada: Bel)cville, Ont. 


RATS. 4 


A DIVISION OF 


MARME WORT LIDS OF CASTICS §«©6—( MAKING CASTERS DO BORT 


75 YEARS OF CASTER LEADERSHIP 
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Housewares Show Exhibitors 





Booth No. 
Martin Rubber Co., Inc. C-1037 
Marvin Mfg. Co., W. B. 834 
Mason Co., L. E. 937 
Mastercrafters Clock Co. C-972 
Master Metal Products, Inc. 144 
See advertisement on page 75 
Mastur Mfg. Co. 901 
Mayer Co., Inc., William F. 317 
Maynard Mfg. Co. C-449 
Maywood Furniture Co. 1218 
McGraw Electric Co., 
sersted Mfg. Div. 128 
McKee Glass Div., Thatcher 
Glass Mfg. Co., Inc. 735 
See advertisement on page 4! 
Meb Sales & Mfg. Co., Inc. 1244 
Melcor, Inc. 1179 
Mell-Hoffman Mfg. Co. 996 
Merit Creations, Inc. 519 
Merit Enterprises ~ 211 
Metalcraft Mfg. Corp. 859 
Metallizing 
Co., Inc. ; 1278 
Metaloid Co. 924 
See advertisement on page 36 
Metal Ware Corp. 468 
Meyer of California, Fred 1021 
Meyer & Sons. Inc.. W. F. 825 
Midwest Mower Corp. 829 
Mimar Products, Inc. 1164 
Modern Carpet Sweeper Co., 
Ine. 
Modernage Aluminum 
Products 


Engineering 


Modglin Co., Ine. 
Monarch Cabinet Corp. 
Moore & Mfg. 

Co. 
Moritt Products Co., Inc., 

ae : 1261 
Mouli Mfg. Corp. 1005 


See advertisement on page 202 


Enameling 


Munising Wood Products 

Co., Ine. B85 
Murphy-Phoenix Co. 308 
Mystic Foam Corp. 244 
Mystik Adhesive Products 588 


N 

Nassau Sponge Co. 
National Brush Co. 
National Can Corp. 
National Food Slicing 

Machine Co. 
National Potteries 
Nationa! 

Inc. 
National Products, Inc. 
National Silver Co 


Presto Industries, 


Booth No. 


Naxon Utilities Corp. 377 
Nesco, Inc. 673 
Nevco Wood Products Co., 

Inc. 1181 
1279 


1277 


New England Mop Co. 
New Line Industries, Inc. 
New York Lumber & Panel 
Co. 
New York Standard Mfg 
Co., Inc. 
Nicro Steel Products Co., 
Div. of Cory Corp. 624 
Norben, Inc. 551 
Norris-Thermador Corp. U-445 
Northern Electric Co. 1000 
Notion Accessories, Inc. 1226 
Nott Mfg. Co., Inc. 1180 
NuTone, Inc. 660 


Nvlonge Corp. 1212 


Meet us at booth 769 


When your feet get tired; 
when you want to make a 
phone call, or just talk busi- 
ness, HARDWARE AGE invites 
you to drop by its booth, No. 
769, on Navy Pier, to avail 
yourself of its facilities. 


O-Cedar Corp. 

Oneida, Ltd. 

Orman Co., Leonard 

Osrow Products Co., Inc. 

Oster Mfg. Co., John 

Ox Fibre Brush Co., Ine. 

Oxford Metal Spinning Co., 
Inc. 


Pp 
P. B. R. Mfg. Co. 
Palace Metal Products, Inc. 1285 
Paper Specialty Co. 1036 
Para Mfg. Co., Inc. 745 
Paragon Electric Co. 840 
Parker-Gaines C-1029 
Parker Mfg. Co. RRR 


See advertisement on page |1%°9 


1268 


Parker Metal Decorating 
Co. 768 
Parrish Co., J. Shepherd 
Patent Novelty Co. 
Pearl-Wick Corp. 
Peerless Electric, Inc. 
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Housewares Show Exhibitors 





HARDWARE 


Booth 


Peerless Mfg. Corp. 
Pelouze Mfg. Co. 1118 
Pennsylvania Engineering 


(Continued on page 138) 


HARDWARE HUMOR 


No. 
393 


Co. 618 
Peoria Metal Specialty Lo. 741 
Perleide Mfg. Co. 1007 
Personal Products Corp. 570 
Peters Stamping Co. 1139 
Pfaltzgraff Pottery Co. 879 

hoenix Table Mat Co. 37 

ittsburgh Coke & Chemical 

Co. 1276 
*las-Tex Corp 485 
Plastic Dispensers, In 1178 
Plastic Metal Mfg. C: 493 
Plastics Mfg. Co. 516 
Plastray Corp. 933 
Plaut & Lederman 782 
Pollard Co., Frank L. -460 
Poloron Products, Inc 275 
Pomerantz, Inc., Julie 460 
Postley, Inc., John 8S 900 
Premier Mfg. Co 285 
*ressing Supply Co. 841 
Pretty Products, Inc. 925 
Prizer-Painter Stove Works, 

Ine. 1131 
Proctor Electric Co 690 
Progressus Co. 913 
Prolon Plastics, Pro-phy-lac- 

tic Brush Co 1124 
Quaker Stretcher Co. 897 
Qualcast, Ltd. 1017 

iality Molding Co C-1004 
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> WNew lok for 
(a an old favorite 


Ju Ge Vile Kellogg 


COPPER SCOURING MOP 
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JUMBO SIZE 
LONG HANDLE 
PROTECTION FOR HANDS AND NAILS 


SEE IT AT Has all the well-known scour- 


THE SHOW ing action of double-woven 
Zezens. a no-rust copper strands... 
364-366 





Now bigger, long-handled, 
Also new at the show this complete for complete protection from 
assortment of fast sellers with a cuts, scratches, broken nails. 
smart new display rack. 

A sure-fire seller and think 
what the higher unit does for 


your dollar-profit at a nice 


fat 3 TAG ' 


W rite us today for details 


W xiloge @ Brushes 


SELL KELLOGG famous name... famous brand 
America’s leading line of hovse- eLLOGG BRUSH MFG. CO. 


hold brushes ... sold in more 
stores than any other brand Westfield, Mass. 
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Ugain i (G55 
YOU GET SO MUCH MORE... 


CORONET — MODEL 400 


Retail $895" 


SLIM, TRIM DESIGN, 
SPACIOUS PLATFORM 


Counselor, and on/y Counselor, offers 
true, slim-line design ... Models 400 
and 600 stand just 14" high. Plenty 
of standing room, too, for the plat- 
form on each model is over 105 sq 
in. of surface. Such constant advance- 
ments in design reflect Counselor's 
dedication to a continuing policy 
that offers you the finest and most 


positive selling points in the scale | 
held 
(Counselor CAPRI— MODEL 600 
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HERE'S WHY. 


A 


Pk 
COUNSELOR /  cteec 


” 


MODEL 400 


Point for point, the Counselor Coronet has more positive sales features than 
any bath scale regardless of price. Here's what makes the Coronet move of 
your shelf: Exclusive panoramic magnifying lens, largest dial numbers, and Line- 
©-Site Indicator make weight reading easy and accurate ...low, tip-proof 
styling and wide, spacious platform provide greater safety and add to the beauty 
of the scale 
and long service life. Dealers everywhere report that the Coronet (because of 


these plus-value features) is outselling other scales as much as 6 to 1. Better 


unparalleled mechanical construction assures the most accuracy 


order the Counselor Coronet now and get started on making some handsome 
profits yourself 


NEW COUNSELOR Capré MODEL 600 


imaginatively created for modern tastes, the new Model 600 Capri is the one 
scale that completely outdates all other $7.95* scales in styling, accuracy, and 
quality. A sister model to the incomparable Coronet, this latest Counselor is 
the answer to widespread demand for a finer scale at a competitive price. You can 
be sure more sales are yours with Counselor because Counselor gives you the 
plus-value features that assure consistent turnover. 


COUNSELOR Capré PLUS-VALUE FEATURES 


@ Exclusive “clear-view'’ magnifying lens @ Triple-plated chrome dial head 


ip- f — just 1%" high 
© Vip-preet design _ ' ‘s @ Scuff-resistant, anti-skid pebbled rubber 


@ Line-O-Site Indicator for accurate reading mat 


@ Spacious platform 107 sq. in. of surface 


®@ Monotrol movement for precision weight 
®@ No-mar piastic feet transfer 
| 


All Counselor Scales available in: White with Black mat: also Suntan, Burgund Green, Blue 


Yellow, Pink with matching rubber mats 


AGAIN THE MOST AGGRESSIVE SPRING 
ADVERTISING PROGRAM IN THE SCALE FIELD! 


Counselor sets the pace for spring promotion by pre-selling your customers with 
the most aggressive national advertising campaign in the scale held. Nine of Amer- 
ica’s leading publications with a viewing potential upwards of 90,000,000 


will carry big-space Counselor ads in their pages. Add to this the proved point 


of-sale material and merchandising aids and you can readily see that Counselo 


COUNSELOR 


puts everything in your tavor for a continuing 


; 


selling season. Get full details from your jobber 
or write the factory direct 


* All Prices: Far West 50c higher. Prices higher in Canada 


a , a 

- mein 

Gerd Hoeekeering ) P= THE BREARLEY CO., ROCKFORD, ILL. 
| =. 
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Order from your wholesaler 
now. Packed one gross traps 
(36 packages) in re-shipping 
container. 


PRACTICAL— 
CARRIES COMPLETE 
INSTRUCTIONS FOR 
BAITING AND 


ICTOR 4-PACK 


HELPS YOU SELL 


MORE MOUSE TRAPS! 



















FREEZER 
PAPER 


Home freezer-owners 


Popular, Profitable @P Paper Maids are economy minded. This 








BAKING 
cuPS 


ALSO: Pie Tepes, Gift Wraoe 


KALAMAZOO V 


SHELF PAPERS 


3 grades, many colors 


cy Wened, Ploce Mots 


EGETABLE P 


fact, plus KVP nationally- 
known quality and KVP 
national advertising, ac- 
counts for the rapidly in- 
creasing sales of KVP 


Freezer Paper. It's top pro- 


DUSTING tection and the price is 
PAPERS right. Feature a colortul 


display of fast-selling 
KVP Freezer Paper and 
the other AVP © Paper 


Maids” ror steady turn- 


} HEAVY over at good profits. 
WAXED 
PAPERS SEND FOR SAMPLES 


ro enhoid Porchment 


PARCHMENT e KALAMAZOO, MICH. 
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Housewares Show Exhibitors 





Booth No. 
Quittner Mfg. Co. R92 


R 


Ransburg Co., Inc., Harper 


J. 333 
fansom Brush Co. . 197 
Redmon Sons & Co., W. C 786 
teed & Barton 563 
teflecto Letters, Inc. 325 
Regal Ware, Inc. 212 
Regent Cutlery Co. 1176 
Regina Corp. 128 
tenuzit Home Products Co. 116 
Republic Molding Corp. 424 
tevere Copper & Brass, Inc. 640 

See advertisement on pages 24 & 25 
teyman Mfg. Co., Inc. 984 
Rhodes, Inc., M. H. 1168 


See advertisement on page 758 


te 


You're welcome 


You're Welcome to make 
use of the phone which we 
will have in our booth, No. 
769, Navy Pier. You’re also 
welcome to try our comforta- 
ble chairs. 


oe CS et ce tc 


Rich, Inc., Howard B. ('-444 
Richbilt Mfg. Co. C-320 
Ritzenthaler, John 289 
tival Mfg. Co. 150 
Robbins & Myers, Inc., Fan 

Div. 553 
Roberts Colonial House 1240 
Robeson Cutlery Co., Inc. 779 
Robeson Rochester Corp. C-1032 
Robinson Knife Co. 965 
Robinson Sponge Co., Inc. 846 
Rochester Can Co., Inc. 836 
Rogers Plastic Corp. C-461 
tona Plastic Corp. (-102Z0 
Royal Chrome Housewares, 

Ine. 389 
Rubon Woodfinishing & 

Products Co. . 253 
Rug-Sheen, Inc. 1275 
Russakov Co. of America 185 


‘ 


S 


Sabino, Antonio T. 1263 
Safeway Products Div., 

Yorkville Paper Co., In 1144 
Salmanson & Co., In 349 
Sanitary Receiver Co., Inc. 744 
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Housewares Show Exhibitors 
Booth No. 
Sani-Wax Co. R33 
Sanjo Utility Mfg. Co., Inc. 1156 
Savarese, Vincent A. 1246 
Schiller and Asmus, Inc. 873 
Schlueter Mfg. Co. 696 
Schroeder & Tremayne, Inc. o2] SELL THE “Tt hd LINE OF 
Schumacher Co., F. E. 49] 
- emacs % —; oe ELECTRICAL WIRING DEVI if 
Seal Sac, Inc. LS! y 
Selfix Products C 1245 * that offers more for today’s selling needs. Complete line 
Sessions Clock Co. QR) ‘ faster turnover—low cost selling—large profit margin— . 
,' . 7 > mine . effective display. Over 1400 guaranteed quality EAGLE 
Seth Thomas Clocks C-525 electrical devices. 
Seymour Tool & Engineer- SOLD EXCLUSIVELY THROUGH WHOLESALERS 
ing Co., Ine. C-535 r 
Sheridan Silver Co., Inc. 960 
Sherwin-Williams Co 100 a / 
Signal Electric Div., King , 
Seeley Corp. 1105 A COMPLETE FLECTRICAL DEPT 
Silex Co. 15] ACE 
See advertisement on page 35 ON A SMALL SP 
Silver-Chamberlin Co. 136 
Sinclair Industries, Inc. 505 
Skalny Basket Co., L. 972 | ew 
Slip Seal Co. 1170 — 
se 
ie em rea ior 
Son-Chief Electrics, Inc. S15 Jun 
Spaulding Industries, Inc. 1265 CURRENT TAPS ELECTRICAL 
Specialty Steel & Wire Prod- c 
icts Corp. 997 ' TREASUR 
Sperti Faraday, Inc., Cooper CHEST 
Hewitt Electric Div. 249 
Stainless Ware Co. of 
. ae . °. ps15 
America S36 Cat. N 
Stanley-Oliver Mfg. Co. B84 - 
, ‘ Sellin 
Starbrand Corp 1214 Self-S« . Merchandiser 
Ste; . tric Mf , — Permane nt onl 
s eam Ble Uri Mfg. ( U ( =) 10) 4 f 24 E r’ Lay Electrica 
o ve ‘ 
Steam-O-Matic Corp. 148 Household Nece -ssities 
Stellad Products, Inc. 1253 Th H e 
Sterling Plastics Ce 1229 trical For e om 
Stern, A. W. 271 Everything rT fast selling populor priced 
; " t of os , tota! 
Stern-Brown, Inc (UU An assorimen om fuses to extens —_ a 
. : 9 electrica! supplies ADY PACKED in METAL dis 
Stetson China Co 124] ing 257 units Ate nae conveniently marked for 
Sunbeam Corp. C-828 play, with os ge guidance. Space sty 
‘ ' 
Q, ne Chee | - customers on , . 
. inti ~e - 414 = vided for price oe oe 28" High 
Superior Electric Products ° |_90" Wide 
3 - 979 = rieovy Gouge = tails——or write ws Today’ 
orp. | ,; oe See your Jobber for dete 
Superior Fireplace Co. 126% re 
Superior Plastics. Inc. C-513 ll 
Supreme Products, Inc. 1269 FACIE me ‘ 1 enaines 
Sutton Corp., O. A. 772 tion experts ond experienced factory e: 
Swing-A-W ay Mfg { } ] ‘é syee quamty- conscious. va > 2 Gl . mre ot re 
See advertisement on page 6 nian attractive haved D, nn 
Ow | 3} modern pionts tno ¢ / ft 
: ste , ’ wit etner 0 os? ‘ rew CHa is or mw 


SOLD THROUGH 
WHOLESALERS 
ONLY 











Taplin Mfg. Co. 569 


See advertisement on page 292 


Taylor Instrument Cos. 169 es ) : 
mi aAKers ic. 1120 

mantra By EAGLE ELECTRIC MANUFACTURING CO., INC. 
eiecnron Vept., weneral | . am cry 6c: ae YaOe 


Elec Co , S01 


Tel-Tru Mfg. Co 434 _ oe ts wot au\ féccdeat 
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oe). ||) Ci Ry NEW SALES AIDS for dealers 


8 FULLY VENTED HEATERS 


a 


> 000 BIU to 85 000 BT 
23 UNVENTED HEATERS 


nv 
100 6B to 50C BIU 


Write your jobber or direct for complete catalog 




















The ONLY sweeper unconditionally 
guaranteed for 10 Years 


and guaranteed for Life against mechanical defects 


FOR DETAILS SEE CARD PACKED WITH EACH SWEEPER 


E.R. WAGNER MFG. CO., MILWAUKEE, WIS. 


| 
| 


Housewares Show Exhibitors 





Booth No. 
Tetfoam Corp. 1013 
Textile Mills Co. 256 
Thermo Rite Mfg. Co. 1172 
Thompson Corp., George S. 892 
Thurmauer Co., Inc., G. M. 208 
Tipon Corp. 1150 
Tip Top Brush Co., Inc. 1271 
Titan Mfg. Co., Ince. U-452 
Toastmaster Products Div., 
McGraw Electric C: 186 
Toastswell Co. 372 
Toledo Guild Products, 1016 
Transparent Specialties 
Corp. 
Tricolator Co., Inc. 28 | 
Trimble, Inc. 1273 
Tri-State Plastic 
Co., Inc. 
Tropic-Aire, Inc., McGraw 
Electric Co. 186 
Tuco Work Shops, Inc. 971 
Turner & Seymour Mfg. Co. 300 
Tu-Way Products Co. 270 


, C-529 


Molding 
C-969 


U 
Ullman Co., Inc. 919 
Union Steel Products Co. 176 
See advertisement on page 57 
United Plastic Corp. 1113 
L. S. Associates, Inc. 1247 
U. S. Electric Mfg. Corp. 268 
U. S. Stamping Co. 141 
United Wire Goods Mfg. Co., 
Inc. 763 
Utica Cutlery Co. '-968 


Vv 
Valley Forge Creations, Inc.C-1041 

See advertisement on page 26 
Vaughan Mfg. Co. 1211 
Vermillion Co., Inc. W. R. 444 
Victor Products Corp. 931 
Victory Mfg. Co. 452 
Victory Plastics Co. 537 
Vivitex Corp. 465 
Vogue Mfg. Co. 173 
Vollman & Sons, Inc., S 954 
Vollrath Co. 180 


Voos { >). 622 


W 
Wagner Mfg. Co. : 636 
Wagner Mfg. Co., E. R. 220 

See advertisement on page 149 
Wallace & Sons Mfg. Co., R. 196 
Wallkill Machine Works, Inc. 529 
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Housewares Show Exhibitors 












Booth No. 


Wari! y Products Corp. 4?7 
Washington = YOUR CUSTOMERS 


Washington Steel Products, 
over | Famuon 


picnickers, fishermen, 





—— 
a 












Weber Bros. 
Wecolite Co. 





Metal Works 

























“Using FRI 


GEE F 
made a por mEEZE, | 


Wienman Brothers, Inc. 

e Weiss & Klau Co 
Welch Co., W. W. 
Welmaid Products, Inc. 
West Bend Aluminum Co. 
Westclox, Div. of General 









table retrigerato, 


dn) 
Id for Only $} 49” 












hunters, campers, work- 












ers and school children 








Time Corp. 
Western Woods, Inc. 
Westinghouse Electric Corp. 
Wheeling Corrugating Co. 
White Studios 
Wickford Fabrics Corp. 
Wilmart Products Corp. 
Wilshire Mfg. Co 


with lunch boxes, will 
see the FRIGEE FREEZE 
story in such publica- 
tions as LIFE, LOOK, 
POST, COLLIERS, AND 
many other leading na- 


tional magazines. Also, 



















































- . , , " an . Using F , 
Wilson Specialties Co., Inc. 962 / POrtabie 16 metropolitan news- 
Wisconsin Aluminum Foun- Idea} papers in key cities will 
' a<s 4 [ , 
dry Co., Ine. volo RE-USa — cover the nation with 
e* : o : ‘ . ‘ . mn , 
W isconsIn Ho isewares CO. 443 To BLE FRIGER 80-inch ads on June 30. 
Wiss & Sons Co., J. 977 ttc 1 , 
just , After Smaller advertisements 
See advertisement on pages 62 & 63 'e-freeze your c 
a — no fen Lasts a jig B : on other dates. 
Wolfe of Sheboygan L125 etime e sy 
Wolff Products Co. 800 T ) T T > 
Pee aaen a WARNING! 
See advertisement on page [5 e 
Worcester Felt Pad Corp. 751 MR. DEALER, if you value your customers, 
Worldsbest Industries. Inc. 710 do not sell them an inferior liquid product. 
FRIGEE FREEZE is an exclusive formula 
y chemical gelatin, nof a liquid. FRIGEE 
| FREEZE stays colder longer 
Young Co., J. H C-1028 | 
One of the nation’s leading testing lab- 
- oratories in an officiel report stated 
Z that on a warm day, June 2, 1954, 
Zachman & Co. 435 after 7 hours in a cardboard picnic 
Zeen Chemical Co 393 box, the contents within the FRIGEE 
Zenith Metal Products Co 985 FREEZE can were stil] frozen solid. 
Zim Mfg Co. 252 After 17 additiono! hours, the 


temperature within the picnic box 


HARDWARE HUMOR 


had risen only 6° 





¢ New York Zimes Ask jobber-sclesman for full 


C. ' ’ ae porticulars. Quart size $1.49, 
* 





a 4 = 20Ston Batty Globe Pint size 79c, lunch box 
’ < AY o «2 Peitieet. . » size 59c 
" . f wr . ‘ ” : 7 
\ ) y eA A “ : é Ny : 
aa, = / ~\ af Z ZS By : ae | Tribune 
| \ Z 2 A —J £ — 
nN 1 ii 4 LF 


j 
(4 VA". 
YGF TT 
° ie | 
> — a | 


fp, ae 
, 








. | 








b] 


te Sy cath 0 tia ~~ : ae ' 
EARL SCHEIB FRIGEE-FREEZE INC., Home Office, 434 S. Robertson 


Los Angeles, California — Factories: Los Angeles - Chicago 
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 & & GENERAL * * *& 
“DE LUXE” 


if (GED 

“ me 

or te” «x 
; ee 

orang: 

Re , w 





Thies etwur 


verted int 


metal construc 


tired whe: 


agitator 


Pi 


Also... 
3 New 


* * & GENERAL x * * 
“SPECIALS” 


HOME BARROWS 


The 


ith the Camolate Line of 


x x x GENERAL hk 

















XE the 
with all 
Colorful 

nexe handles 
ad seamless 

Kubbe handi« 


rr 
} SMe 


INDIVIDUAL 
CARTON 


12°" DIAM. 


tl AL, hed | . POPULAR 
ately ; if 4 ty ; is at 
Equipped with 12” x 1.75”, 10° x 1.75 E-2 ROLLING 
2.75” cushion tire h ee wit) 
ag SEDs ne nag meng WHEEL MODEL 
nad bay gauge ag are ’ ~ —— 
' rl me : ‘ : ' 
Shipped in individual cartons or “KID” (trays nested, 
and parts flat carton packed.) 
* ° COMBINATION 
’ 
TENDER” srncane 
And 
LAWN CART 
iy muiti-purpose spreader S quickiy 
a conventional iawn cart. Heavy gauge ribbed 
tion Rasy rolling, heavy duty 10° rubber: 
‘8 Setentificeally designed Spreader Agitator 
for accurate calibration in feeding seed, fertilizer, et : sive wl ina 
bearings. Colorfully painted in bright green at range baked name 


DEALERS AND WHOLESALERS—Write for colorful descri 









ive litereture 
complete line of GENERAL HOME BARR ws. 


DES MOINES, IOWA 
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Daily Newscast 
Sells Hardware 

Each day, 52 weeks of the year, 
the Wm. Rathsack & Sons Co. In 
Manitowoc, Wis., tells of outstand- 
ing national and local news events 
on its 15-minute radio program on 
station WOMT in that city. Mani- 
towoc has a population of 22,000. 

Three one-minute 
introduce the program, 
in two parts and conclude it. 
news 


commercials 
divide it 
Local 
is given seven minutes on 
this program. 
The firm, 

Co., 
wholesale 


program 


affiliated 
Chicago, 


with Cotter 
dealer-owned 
that the 
many peo- 
ple come in to buy special offerings 
advertised only on that program. 


Po 


house, knows 


pays, because 


Rathsack’s program costs $12.60 
per day on Cur- 
rently the firm’s advertising budget 
is a figure between l* and 2 pet 
volume. Each Wednes- 
day the firm uses a display ad in 
a Manitowoc daily newspaper. A 
monthly ad features one or two spe- 


a contract basis. 


of its sales 


clal seasonal 
Rathsack’s 
ter & Co. 
postal box 


items. Twice a year 
distributes 5,000 Cot- 
in Manitowoc to 
holders. 


Aug. 2 


catalogs 
office 

The firm’s Sunday. 
ing commercial was: 

“Do 
that 
months 
Then 


way 


open- 


you have a decorating job 


you have been dreading for 
perhaps even years? 
new economical 


to do your decorating over a 


discover a 


weekend. You'll find it easy and 
fun too. Just drop in at Rath- 
sack’s to see the new easy-to-apply 
paints that will transform any 
room in your home in only a few 
hours’ time. 

“The paints are available in 
beautiful decorator colors. And 
that’s not all . they are so won- 
derful to use because they are 
odorless easy to roll on 
and they cover your walls in one 
coat. You'll find everything you 


need to do a complete decorating 
job at Rathsack’s. Paint cleaners 
roller and tray and everything 
to speed up your job. 
“Rathsack’s can tell 
much paint you will need 
you ll 
Just try 


you how 

and 
be amazed at the low cost. 
being a week-end decora- 
tor and discover how much fun and 
satisfaction it 


is.’ 
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Ftdmont Manufacturing Company, Coshocton, Ohio 


For news about garden and household gloves, see next page 


*e ff 8 © @ @ > 2 . * 
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¥ Mh 
| AMELIVING - 









hiaulify/ 





ev da bee ame: De ttre 


ARALDITE Ta 


Men's size and style 98c retail, MFT. 


new @ir! friday 


makes rubber gloves old-fashioned 
$1.19 MFT (full 50% mark-up) 


Fresh, bright, new colors .. . A plastic coating that resists snags 
and tears, won't slip on wet dishes, is not affected by soap or 
grease, and far outwears rubber... A knit lining that insulates 
hands in hot or cold water, makes the gloves eas\ on and off vet 
flexible and with fine sense of touch. 

Packed 4 dozen, medium or large sizes, solid or assorted, in 


assorted colors. Include with your Green Thumb order. 


mAs Edmont coated fabric gloves 


World's largest selling line 


































MULCHER 


supplied with each 
mower at no extra 
cost...easily 
attached. Eliminates 
leaf-raking; pulver- 
izes leaves to small 
particles. 





Savage Presents... 
its SELF PROPELLED model 


THE 20-INCH 
SAVAGE ROTOR CHIEF® Twenty, Model 89R 


Gasoline-powered by lightweight 2 hp Briggs & Stratton 


Dealers who saw this at the October Show 
said “This is the finest!” And they LIKED 
ITS PRICE... especially since it comes with 
attachable leaf mulcher AND retrievable 
starter AT NO EXTRA COST! Let this 
fine new Savage mower pull you into new- 


high sales volume this Spring. See it at the 


4-cycle engine with retrievable starter 



















Chicago Garden Supply Trade Show, Jan, 
9-10-11-12. We'll be looking for you at 


BOOTH 47 
See also the rest of the Savage line, which 


now offers 6 power mowers (including an 






electric), 4 hand mowers, 2 lawn sweepers. 








Faster order filling highlights 


New Bigelow 


New million dollar 
plant with modern 
handling equipment. 
merchandise storage and 
order identification 
system and order han- 
dline methods is 
located on outskirts 
of Boston 


Faster filling of orders that will 
provide a service to attract more 
business from old customers and 
get new customers, and more ef- 
ficient handling of inventory to re- 
duce outs and back orders, are 
major improvements in warehouse 
operation that Bigelow & Dowse 
Co., hardware wholesaler in Boston, 
expects to achieve in its new plant 
which was opened last week 

The move to a new industrial de- 
velopment on the western perimeter 
of Boston, on route 128, a super- 
highway that circles the city, also 
fulfills another Bigelow & 
objective: a location away from con- 
gested city wholesale district traffic 
for ease in handling company and 


Ly wse 


carrier trucks and with ample park- 


146 


r facilities for will call customers. 
Features of the new warehouse 
are. 

A floor conveyor truck system for 
transporting merchandise from re- 
ceiving docks to storage and from 
storage to the shipping platform; a 
code identification number system 
for storage areas keyed to order 
forms: 
item at one location with no reserve 
stock 
house crews, one for storing mer- 
chandise, the other to pick orders; 
special carts with built-in ladders 
pickers to 


complete inventory of each 


areas; two separate ware- 


for order reach top 
shelves. 
Features of the building are: 
Size, 250 x 400 ft; 
crete block with brick facing and no 


walls of con- 


& Dowse Warehouse 


hvdra il} 
Cal Spo 
L00,000 sq 
12,000 sq ft for 
and conference room; 
in storaye area 

“The first step in 
volume is to provide 
handling an increase 
H. Watts, vice-pres 
eral manager, explain 
reason for operating from a new 
warehouse representing a $1,000,- 
000 investment in land, building and 
equipment 

‘An increase in volume through a 
warehouse not capable of at 
the added 


and aelayvs filling oraers. Regular 


anding 
strain hampers shipping 
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orders are delayed and old cus- 
tomers do not get good service.” 
Mr. Watts knows of what he 
speaks. The old warehouse set up 
consisted of four buildings, not all 
connected. The shipping department 
had one elevator to upper floors, 
one dock for inshipments and an- 
other for outgoing merchandise. 
“The only way to make a profit 
in wholesaling is to increase the 
efficiency of 
Watts adds. 


warehousing,” Mr. 


12 Minute Tour of Plant 


The storage area, in nine sections, 
is grouped around the floor con- 
veyor truck system which makes 
one large loop through the ware- 


house and through the shipping de- 


partment. The handling of incoming 


merchandise, filling orders and 
transporting goods to the shipping 
department centers around this 
loop 

The floor conveyor is an endless 


‘hain, 900 ft. which moves at the 


rate of about SO ft per minute. A 
4 ’ : 7 4 + . 
°e% “ | ‘ .¥ "  . 
I ‘ ry makes a COT it oe Cir ' 11) 
> « 
bout 12 minutes. 
lr} onvevor fleet consists of 200 


‘ — = : 
] he nall >i io ruckKs if) be 
| ‘ — | 
’ , . , ? } ls . 
nanvnAinly ne 100] ‘ 125 available 
reid ) ( Ke] ; } fil] ng 
rey ~ 
A +, } ry ’ ’ ‘ ab ‘ 
entre} ’ rie |} ’ oy the , > 
+h, ate . r} eetiy Dp r) 
j , s | ‘ : . ‘ 
agroppea i] LO ul ‘ i : I _a wh 
| ry” 
> » . . > . . vs ‘ 
le next lug tha mes along. Ts 
reTmTd ‘ ‘ -,y cK , 7 ’ ’ 1} “i al ; 
iil . a LUCA, % s siiet aiitu 
Line t! i SI ‘ a> ‘ DY hand 


I he ? rié —é iS re ar cy icre 
atta were assiyneda ne! nandise 
? 4 + se maecraanl « ] 
i nes T) it ica Ol I nell arrivai and 


> | 
Yinly docks. 


d i 
Ir} ) Bs ’ - 2a ’ nnine "Ole 1t 
Lit a-Si t 1 UCA SI! IVPIN--Tecel\- 
ri dock iy s&s lf iT tne 


warehouse with the shipping de- 


partment separated from the stor- 


age area. Just outside the shipping 
department, along an end of the 
warehouse are three sections for 
broken carton merchandise stored 
n shelving. This location was se- 
lected 297 «€6cTNe lines ’ yreatest VOl- 
ume nave tne snortest distance to 
move te storage mn tne conveyor 


system. 
The railroad siding vith six 


Spots, is aiong tne iong side or tne 
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warehouse opposite the truck ship- 
ping-receiving dock. Sections 4, 5, 
6 and 7 contain merchandise gen- 
erally received in freight cars, and 
these are along the conveyor con- 
venient to the railroad siding. 

Section 8 for floor covering and 9 
for appliances are near the center 
of the warehouse, near the truck 
merchandise can be 
brought in with short hauls of fork 
lift and hand trucks. 


1. ™ 
dock, SU 


Each aisle in each section is as- 
signed a letter. 

Each shelf, floor and pallet Space 
area 18 assigned a figure. 

A combination of these three 
comprise the identification number 
The first figure always is the sec- 
tion number, followed by the aislk 
letter, and the precise area figuré 

For instance, 2F3522 is an item 
in section 2 (broken carton shelf 
shelf 3522. That 


identification, plus the quantity de- 


area), aisle F, 
sired, is all that the order picke 


needs To know 


Orders Reveal Stock Area 


The use of identification numbers 





starts with the salesmen’s pric 
sheets. The master price sheet 
made up of removable cards, a lin 
f tnis cara zg es tne nan | re 
item, mManutacturer 8 number, ware 
is¢ storage area id I Lio? 
imber, and prices. 7] n 
neet ; dupl ited D i offset ry 
pl ess lf Tnere sng 1 Tye ‘ 
a Varen je | rave iren i¢ } 
tion numobdel ew ra wouid 





be prepared for the master sheet, 
which can be duplicated in a few 
minutes and new sheets quickly 
distributed. 

In writing an order, salesmen put 
down the warehouse storage area 
identification number and quantity 
The name of the item and manufac- 
turer’s number are included to help 
the dealer identify the item. The 
order does not have to be written 
so storage area identification num- 


bers come in any sequence. 


Goods Flow to Conveyor 
The original copy of the order 
received at the warehouse is 


stamped in, goes through the credit 


department, then to a desk man for 
editing, adding of any back orde! 
Dill of 


items and addressing the 


lading 


The original then goes t tne reg 
istration office where if 18 assigned 
i spot on the shipping department 

: , ™ 
floor TO! ASSemMmoDI\ cy? Ali Hoxes, 
cartons and items mprising the 
ordel 

i he the re rat Tic< 
the order D pneumati ipe | rhe 
irst f i>] | | trie tart t 
actu filiiy Keach ect 
pari Line rae | en 
; ’ ' ‘ ’ f} 
rial} ! tL DiaC?} 

Tne next sectio}? in? | mit ec 
rder reaches th . part 
nent 

I yr ifiSla ‘ ‘ i 

n order tor n 

Lit 31.2.5 and 9 












desk for sections 1, 2, 3, the broken 
curton sections. The order picker 
takes the original form and pulls 
all items beginning with 1 and 

Merchandise goes to a counter in 
this area for checking and packing 


in shipping containers, then all 
cartons are placed On a conveyor 
truck, and the blackboard marked 5 
when the truck yoes on the con- 
yveyor, 


Order pickers in 


truck pass, but those in 


section 5 
spot their number and look at the 
order form. If only a few items are 
ordered, these may be pulled and 
placed on the truck which remains 
on the conveyor and 9 is chalked on 
the truck blackboard. If there are 
many items ordered, the truck will 
be taken off the conveyor. loaded 
with merchandise and returned 
with 9 chalked on the blackboard 
Sections 6, 7 and 8 let it pass, 
but section 9 spots its number. 
items from that section are placed 
on the truck which then goes to the 
shipping department where the 
truck is taken off the conveyor. 
boxes, cartons and items are put in 
the storage space designed previ- 
ously by the registration office, the 
paper work completed, and the 
order is ready to load on a truck. 


Back Orders Picked Up 


The duplicate order form is 
stamped in and sent to accounting 
to be held until the original order 
goes through the warehouse pro- 
cedure and is returned to the office. 
Out of stock items are marked on 


148 


rr" 4% i? ; 
Floor conveyor trucks handle goods 
n and out of storage areas. 


the original copy. These are trans- 
ferred to the duplicate if the items 
are to be back ordered. The dupli- 
cate copy then goes to the desk men, 
to be held until the next order 
comes in from that customer. The 
duplicate copy of the first order thus 
becomes an addition to the second 
order to pick up back orders. 

The duplicate order also is used 
to maintain the inventory system. 
The original order from the ware- 
house procedure goes to the tally 
section which Reeps track of mer- 
chandise sent out. Every two weeks 
tallies are pulled for the purchasing 
department to post on stock record 
cards, kept in a loose leaf binder, 


for buyers’ records in reordering. 


2 Crews Handle Stock 

Will call orders telephoned in are 
handled as regular orders. In the 
shipping department these orders 
are stored in a section separate 
from truck deliveries. 

Will calls for which customers 
wait are picked by special messen- 
gers who cover all the storage sec- 
tions. 

The handling of merchandise in 
and out of the storage sections is 
the responsibility of two separate 
crews. 

One crew checks all shipments 
received, transports them by con- 
veyor trucks, fork lift trucks or 
hand trucks to their respective 
areas and puts them in stock. Older 
merchandise is pulled forward, new 
merchandise stacked to the rear. 

The other crew picks orders only. 





Order c s have ladder on 


, ° 
end ror reachina TO © 


These men do not put stock away, 
rearrange it, or handle it except to 
take it off shelves, pallets or bins. 

The arrangement assigns specific 
responsibilities for stock handling 
and keeps order pickers on their 


basic job of filling orders. 


Shelf Area Is Flexible 


The storage sections have been 
arranged so that the entire maxi- 
mum inventory of each item can be 
kept at one place. There are no re- 
serve stocks, hence no danger of 
items being marked out when ample 
inventory may be in some other 
section of the warehouse, or time 
wasted by order pickers checking 
two, three or more possible loca- 
tions 


The broken carton sections have 
shelving with horizontal and verti- 
cal dividers. By shifting dividers, 
any given area can be increased or 
decreased to take Care of changes in 
quantities comprising maximum iIn- 
ventory. 

The broken carton sections have 
a fleet of 25 hand trucks for order 
pickers to use in bringing merchan- 
dise to the section packing counter. 
At one end of these trucks there is 
a short ladder, normally in the up 
position so the truck can be wheeled 
about. If an item is on a shelf above 
the picker’s normal reach, he steps 
on the ladder. His weight moves 
the ladder down and it rests firmly 
on the floor. The’ ladder adds some 
four feet to his reach, and makes 


(Continued on page 208} 
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SAVES TIME. Provides faster service 


makes it possible to cut more pipe much quick- 


er and easier than working awkwardly from a 


cumbersome coil on floor or shelf. 


»9AVES LABOR. Ends coil handling—keeps 
it orderly for display, storage and instant use. 
One man can unroll and cut any amount to 
length in a “jiffy” because PLASTEX is MEA- 
SURE MARKED every 10 feet. 


MINATES REMN Holds big 
jumbo coil from which more pipe can be cut 
without short remnants often left when cutting 


smaller coils. 


to the modern, profitable, easy 
way of stocking, displaying and 
cutting PLASTEX MEASURE MARK- 
ED PIPE. Contact your wholesaler 


=a eee 7 or send coupon for details at once, 
® TAKES UP SMALL SPACE 


Requires only 30” x 54” floor 
space, actually less than coil 
laying down. Sturdy all steel 
construction with attractive signs 


front and back. THE PLASTEX CO 


402 Mt. Vernon Ave., Columbus 3. Ohio 


a 

/ . i want fo know how ! can get the new PLASTEX 
DISPENSEREEL for maximum convenience in selling 
PLASTEX Measure Marked PIPE 


NAME 


HOLDS 600’ COIL in all pop- 
ular PLASTEX sizes, %”—1”—14", for 
farm and home water line installations. 


FIRM 


PLASTEX 


THE PLASTEX CO. 
402 Mt. Vernon Ave., Columbus 3, Ohio 


TYPE OF BUSINESS 


ADDRESS 


— a SS SS 
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Tools—tlectric 
BLACK & DECKER ELECTRIC TOOLS 


évindors D ( 
ane 
ening Tools 
PLETE PARTS & REPAIR SERVICE 
T OUR FACTORY GRANCH 
“WHERE TO BUY THEM” 
: f RY sie ‘SERVICE 
| BLACK & DECKER MPG CO ‘ 
' a SA Amar 04° 
‘ OTIFE TS . | 
| AL EXANDER-SEEWALD CO 
| 7 Pohtiree SW 
| EZELL EQUIPMENT Co wees 
*S Peters “” as" 
SOUTHERN BEARINGS & PARTS CO 
a9 Pchtiree © e 
TOUCHSTONE PAINT & co 
7? Sore GS 


raon-4] 47 


_Amar -6& 1 


: 


vi ‘i DISTRIBUTORS 
BECK & GREGG HARDWARE CO 
whe Ww 
BOYKIN TOOL & SUPPLY CO 
: tieand & 
FULTON SUPPLY CO 
“> Nee w~ 
MAXWELL & HITCHCOCK INC 
is mere NW 


WAinut - 2016 
LAma Ad}! 
MAin- 340 
Amar 433! 

WAinut-225< 


-WORSEY HARDWARE CO . 
2?s Maeretta SW MAie- 092 


TES HARDW co 


OE artre-084) 
FAirts-2574 
CAinows 827 6 
RAymad 3490 
CAthown 0414 
UTILITY LINE WHOLESALERS 
ECONOMY AUTO STORES imc 

» Whitenali $@ 
4? Vowe and Ay ML 

4 Var . aa 


: rt “A 
‘ov } 


> W Comt Sauer 
East Poot Ageliasce & Maréware 
> 8 Mew 
FLOWERS LUMBER CO 
2 eat AY 
= 


Sms Sere Sta 


SS? Gerde Bd Sw 
Smir Mardware & Suppty Co 
ha Main 




















Both sales and rentals increase 100 pct as 
result of continuous classified ad programs 


> 


y power tools throug! 

lv advertising to prospects most 

‘ly interested in buying or rent 
them, in a five-year perioa yer iS. 

Because Mr. Bate 


sale to the Bates Hard- nis advertising vbuaget 


almost a 100 pct increase 
0. ther hardware lines, 
This store, located at 1708 Howell funds available for powe1 
Mill Road in Atlanta, Ga., has only vertising caused him to 
nited advertising budget. The the Atlanta classified telephone C 
firm has found that its use of the rectory to get | 
classified pages in the local tele- advertising. 
phone book is one of its more effec- One of the classified 
tive promotions. ‘“Tools—Electric” and 
As a result of his success it] tion appears the trade 
this means of building power manufacturer whose 
sales, 2 R sates, co-owner of the the Bates store carries. 
store, calls power tools one of the trade mark and a line 
fastest growing lines in his store “Where to Buy Them,” the 
He also feels that supporting his store name, address and t 


own effort } the do-it-vourselt number are listed along with 
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Look at it this way... 





a 


% 5 Sis Pecks 
come f 5 seit A s 
pee man sae 


It’s easy to sell 


NMcCULLOCH 


Wie Cin 
THE NEW WAY OF CUTTING GRASS! 


The McCulloch twin-action Safety Mower does its cutting with high- 
speed {win cutters and four tiny safety blades! Inside each twin cutter , DEALERSHIP OPPORTUNITIES 
are wide support wheels on which the mower rides! This entirely A line of three 20-inch McCulloch 
: Safety owers 18 avai ble 
different construction creates a cutting action which combines the wh ~— 7 “ MeCul - faile A 
- . . ° nacvionaily rom i ‘ uU OC! qistrio 
best features of reel and rotary type mowers. (Customers instantly pengms ”. entiitice © ea ye 
. . x" utor ~ A ho pro, stat st : ized Ware 
recognize Its superior ad\ antages and are easily convinced to buy! housing and service Reta! price 


start at $119.50. Liberal dating 
plan. Backed by hard-hitting sale 
. . ¥ ’ . ; < : ‘ y fhe : ii Liiist “ai 
Sal Ss k eatures of thre Met ulloch Sate ty Mowe } promotion and advertising. Writ 
for coi plete aeta 
SAFETY I iny blades pivot harmlessly out of the way when they hit a 
solid object! 
: SMOOTH CUT Crass is cut ahead of all supporting wheels. Lawn 
marks are eliminated! - 
TRIMS OVER EDGES Because support whee Is are inside cutters, CN Ci A McCULLOCH 
cutting blades can overhang 1'2 inches on either side for perfect “ - | Mot Raaee 
- « Motor f OT pA ‘7; eeaeii 
. trimming. \e- LAWN MOWER DIVISION 
WON'T SCALP win cutters are smaller and supported in the center. _ , & LOS ANGELES 45, CALIF 
They ride up and over irregularities in the lawn! 
PICKS UP OR MULCHES Vacuuming-action of twin cutters throws Sead me complet 
clippings into regulation catcher. With catcher removed, clippings can not 4 poge 
be mulched by pushing mower backwards. t Vibe ~ ' 
CUTS CLOSE AS ONE-HALF INCH Finger-tip dials adjust cut M h sofety mower 
ting height from '% to 2 inches. No tools required! i like to see the 2 
GOOD LOOKING The smooth, modern design, rich yellow color, spat ‘ 
kling chrome, and solid quality look, are outstanding in any display : 
' ; NAME : 
ADORESS 
McCULLOCH MOTORS CORP. city 
Lawn Mower Division « Los Angeles 45, Calif. | ZONE__ STATE | 
| 
i escunsuppeennensaneasieen ee passant 
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NOW! 


ENTIRE 
MORRISON 
HOTEL 


5th 


NATIONAL 
INDEPENDENT 
HOUSEWARES 

EXHIBITS 


—— 5 


42 floors for buyers, agents, 

manufacturers’ representatives, 
exhibitors and exhibits. Exhibits 
on 2nd, 3rd, 4th, 5th and 6th floors. 


SHOW HOURS: 


Thurs. Jan. 13—10 a.m. to 9 p.m. 
Fri. Jan. 14—12 noon to 9 p.m. 
Sat. Jan. 15—10 a.m. to 6 p.m. 
Sun. Jan. 16—11 a.m. to 6 p.m. 
Mon. Jan. 17—10 am..to 9 p.m. 
Tues. Jan. 18—12 noonto 9 p.m 
Wed. Jan. 19—10 a.m. to 6 p.m 
Thurs. Jan. 20—10 a.m. to 1 p.m. 


INDEPENDENT 
HOUSEWARES 
EXHIBIT, INC. 


8 S. Dearborn, Chicago, Ill. 
Central 6-0693 & 0694 


local dealers selling the same brand. 

soon after listing his store in 
the phone book, Mr. Bates recalls 
that he and his partner, J. L. Nal- 
ley, were surprised at the number 
of telephone calls that began to 
come in for power tools. 

What’s more, Mr. Bates notes 
that these telephone callers are 
often definite purchasers instead 
of the type of prospects who are 
just “lookers” or may change their 
minds or require a lot of selling. 

He puts it this way: “If they 
bother to call, they’ll usually come 
to see us.” 

Since the special captions in the 
listing separate the manufactur- 
er’s local outlets for three different 
types of tools—automotive, indus- 
trial and utility, the prospect is 
guided to the right dealer for the 
right tool. And, as Mr. Bates says, 
“We don’t have to waste time an- 
swering calls for the big tools we 
don’t handle.” 

It is Mr. Bates’ belief that half 
or more of his power tool customers 
first found his store through the 
telephone book listings. Telephone 
callers are not necessarily asked 
what induced the call to the store. 
sut they often volunteer the infor- 
mation, saying, “I’m looking at 
your address in the ‘yellow pages.’ 
How do I get to your store?” 

There are also a number of 
calls that he receives from across 
town, which in Atlanta may mean 
seven or more miles away, the At- 
lanta classified book 
city and suburban 
miles. 


covering a 


radius of 25 


Serves a Wide Area 


The Bates 


amounts to a 


store what 
market 
from an outlying location on the 
city’s North Side. The store’s im- 
mediate neighborhood comprises a 


serves 


city-wide 


residential area on one side and an 
industrial development on the other. 

Street traffic as a source of sales 
is not overlooked since many house- 
holders pass the store on their way 
home from office and factory. Con- 
sequently, window displays of pow- 
er tools are carefully planned and 
there are also tie-in displays in the 
store. 

Electric drills sell best in the 
power tool line, 


: 
: 


with saws running 


second in popularity. But regard- 
less of which one attracts most 
ealls in any month, Mr. 
Bates is enthusiastic about all new 
He points out that a new 


single 


sales. 
customer is a cumulative asset to 
not only the store's power tool de- 
partment but to the store's entire 
business. 

“We expect to hear from that 
saw or drill customer again,’ says 
Mr. Bates. 
a few purchasers of a single tool 


He explains that quite 


wind up by buying a complete 


workshop, item by item, over a 
period of years. 

Starting with a drill, they may 
return for a saw or a disc sander, 
or perhaps the customer’s wife de- 
cides that a jig-saw is a natural 
birthday or Christmas present for 
her husband. In addition, of course, 
a new tool owner becomes a life- 
time prospect for the _ store's 
paints, sandpaper, and other re- 
lated items. 


How Do You Display 
TV Antennas? 


mn “Tate ~Cc 
iy GU ¢ . 


rare mre « 
'e.@ Ss a e 
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JOIN SPRINGFIELD'’S 
POWER DRIVE FOR 55 








g (ws 1) 
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Springfield 


NEW ROTARY TILLER FAMOUS 3000 SERIES LOW-COST SPRINGFIELD 


° ¢ Amazing flexibility and stability ¢ For service on farms, estates ¢ Small, but povrerful and rugged 


¢ Tines have lifetime guarantee ¢ 2.2% or 3 h.p. engine * Useful on lawn, drive, garden 
¢ No untilled center gap * New positive reverse (optional) ... three areas with one tractor 
¢ Adjustable width—7'” to 21%” ¢ 13 easy-to-hitch attachments plow, ¢ Attachments: tiller, cultivator, 
- ¢ 4-cycle engine with throttle and disc, cultivate, mow grass or rotary mower, snow or grader 
clutch control weeds, clean snow, saw, grade, blade 
e Attachments: roller, aerator, do other tough jobs ¢ Sturdy 2 h.p. engine. Clutch, 
edger, furrower, extra tines ¢ Power take-off throttle control 














POWERFUL PROMOTION i Potent national advertising 
Colorful window and wall banners 
Impressive 2-color counter cards 
Tell-all counter and stuffer folders 
Brand-new ad mats, photos, electros, 
Window decals. 


NO CHARGE FOR SALES HELPS § Ask your wholesaler or write to 
QUICK MANUFACTURING, INC., 3300 East Main St., Springfield, Ohio 
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OR 


EVERY HOME GARDENER 
A SURE PROSPECT 
for this 
Famous NORCROSS 





il 
it will pay you to feature this highly use- 
ful, versatile tool in your Spring garden 
showing. Every home gardener is a pros- 
pect 


lX-inch, revolving reel with saw-tooth car- 
bon steel blades Deouble-edge welding 
knife, adjustable for depth. 5-prong de- 
tachable cultivator Shovel attachment. 
Lawn mower handle, adjustable for height. 
Attractively finished 
OTHER POPULAR NORCROSS PRODUCTS 
* Cultivetors (1, 3, 4, 5 prong) * Weeders 
* Asporegus Knife * Full Line of Forks 


Cc. S. NORCROSS & SONS CO. 
Bushnell, Hlinois 
Ask your independent , 
Jobber 4 





a 


Quality Garden Tools 
Since 1891 








Marketing Methods 





Why Wholesalers? 


The important services performed 
by wholesalers in distributing 
hardware is being told in a series of 
pamphlets prepared by the 
National Wholesale Hardware Assn., 
on behalf of its 412 member 
wholesalers, and directed primarily 
to hardware manufacturers. The 
third pamphlet in this series 
discusses the role of the wholesaler 
in connection with credit and 
collections. The points covered in 


the pamphlet are summarized 
in this article 


The channeling of business through the hands of the hard- 
ware wholesaler with strong credit standing leaves the manu- 
facturer free to develop sound merchandising practices, which 
otherwise might not be possible if the manufacturer's sales- 
men or executive personnel, for instance, must devote much 
time to credit and collection problems. 

A manufacturer distributing through hardware wholesalers 
exclusively is able to handle all his credit and collection prob- 
lems with a handful of help, but the addition of thousands of 
retail accounts would require the employment of many more 
persons, expansion of office facilities, etc., and the credit and 
collection problem, which otherwise could be quite simple, 
becomes a complex, major operation. 

The financing problem is simplified for the manufacturer 
if a large part of his working capital is not tied up in 
counts receivable. Many manufacturers are able to 
large-scale operations on comparatively small capital, only 
because the wholesaler acts as banker by utilizing his own 
capital to extend liberal credit terms to retailers, while pay- 
ing the manufacturer within a much shorter period 

Seasonable goods frequently must be manufactured, sold 
and delivered well in advance of the retail selling season. To 
accomplish this, the wholesaler often can allow extended 
datings, terms and other benefits which keep the manuf 
turer’s products in good competitive position 


av 


feing represented by aggressive, efficient hardware whole- 
salers can reduce to a minimum a manufacturer's credit and 
collection problems, and increase to a maximum, his efficiency 


production, distribution and merchandising 


HARDWARE AGE, JANLARY 6. 





STOP TAKING A 












BEATING ON HOSE! 





Right now the garden hose market is in a fix! 
Many of you hardware men are frankly disgusted. 
You’re caught between cheap, poor quality hose, on 
the one hand, and high quality at unrealistic prices, 
on the other. We don’t blame you for being disgusted 
—you’re losing customers and money both ways! 


Here are some brass tacks about hose! There are 
many garden hoses being made and sold that are 
disgracefully short of meeting even minimum re- 
quirements. COLORITE refuses to compete with 
anybody on those terms! We offer America’s most 
complete line of garden hose 





and in every price 


range we guarantee to make the finest quality. Our 
economy hose competes in price with any made, 
but on our own terms—using fine materials and 
sturdy construction. At the other end of Colorite’s 
full 11 hose line, our premium hose is made of 
the finest virgin vinyl, manufactured to give the 
full inside diameter. 


We've been making hose for a long time. Long 
enough to know that you get what you pay for! 
Buy Colorite and you buy the assurance of the 
best hose made in all 11 price ranges. 


HERE’s coLoritE Ayner772s On/y Camplete Hose Line 








Opaque Garden Hose 


Transporent Hose 





FACTS BACK COLORITE SUPERIORITY! solid brass 








Lawn Sprinklers 


engineered, tested, and 





Resistance to Pressure: Colorite 
after test took 45°‘ to 64% 
water pressure than othe 





same price groups. 


Resistance to Weather: In laboratory 


in test 


greater 


fitted to Colorite’s exacting specifica- 
tions. Colorite’s reattachable couplings 


are designed for full, uninterrupted flow! 


brands in the 


Colorite’s confidence in its superior qual- 
ity is backed by an ABSOLUTE “NO- 
LOOPHOLE” GUARANTEE! If defects 


tests that reproduced the effect of years f 


of exposure to sun, rain, and freezing the 





; and did not crack, kink or chip! 
Sales of hose 
climb out of sight 
when you Carry 


temperature, Colorite came through with 
fiving colors. It kept the original color 


Coupling Specifications: Couplings are 


of any kind develop at any time during 
guarantee period, the buyer gets 
absolutely free repairs or a new hose! 
There's no ) pro-rated payment...this 
guarantee is absolute and unconditional. 


Write for free catalog: 


oe OLD TZ i ri ee PLASTICS OF NEW JERSEY, INC., 35-37 lowa Avenue, Paterson 3, WN. J. 


HARDWARE AGE, JANUARY 6, 1955 





155 





SURE SELLING 


SPECIAL SPRING 
Offer! 
40+10% 


FOR YOU! 


Retail Price ...79¢ 
YOUR PROFIT 36 


Just compare this to selling a 98¢ 
Pump Gun with a profit of only 
30-33¢! Bonide gives you and the 
customer more for your money! 


GARDANE 48% Chlordane in the 


6-01. bottle retails at $1.15 


BONDANE 5% Lindane in the 


B-oz. bottle retails at $1.25 


MALATHOX — 50% Malcthon in 


the 3-oz. bottle retails at 89c 
D-D-IDE — 20% DDT Emulsion in the 
B-oz. can retails ot 85c. 


GREENTOX 100% Active Liaquid 
Rotenone Spray in the 6-02. bottle retails 


ot $1.25 


Bonide has co complete Pesticide Line 
with the self-dispensing Squeeze Can; 
eliminates stocking dusters and refills! 


CONTACT YOUR DISTRIBUTOR 
FOR QUANTITY DISCOUNTS 
OR WRITE DEPT. A 


BONIDE 


CHEMICAL COMPANY 
UTICA 4, NEW YORK 








Letters to 


A Store Incident 


tee 
Litt} SS ae 
ron \ 








I've just sold those horse 


e got with opening stock. 


Dear Editor: 

l am sending you a cartoon which 
I think your readers may be inter- 
ested in seeing. I have based the 
drawing on a similar incident that 
occurred when my husband was in 
the retail hardware business. 

Sincerely yours, 
Mrs. Walter A. Prahl, Jr. 

Route 1, Box 736 


Duluth 11, Minn. 


the Editor 


A Family Tree 
Dear Editor: 


Thought you would like to see a 
picture of the huge willow tree 
across the street from my store. 

Planted in 1879 by my grand- 
father, this tree is 31 ft, 2 in. in 
circumference at its base. At my 
knee it is 26 ft, 9 in. The point 
at which I am holding the tape 
shows the circumference as 21 ft, 
4 in. 


I recall that 65 years ago, as a 


é a 
eo ¢ 
boy, | shot birds and squirrels in 
that tree with a sling shot. My 
sons have tried hitting birds :and 
squirrels with an air rifle. 

Yours, truly, 
Al Kom mers 

Kommers Hardware 
Fifth Avenue and Field St. 
Antigo, Wis. 
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Books for the Hardwareman’s Library 








“How to Refinish Furniture” by 
Louis Hochman. Here is a book 
for the hardware dealer’s business 
library and also an item for resale 
to do-it-yourself customers in the 
paint department. Pictures and 
texts show how to do a professional 
job of restoring, repairing and re- 
utilizing furniture that has sal- 
vagable value. Fifteen different 


finishes are included so a piece can 
be refinished to fit a number of 
Published by 
Areo Publishing Co., 480 Lexing- 
ton Ave... New York 17, N. Y. 
Pages: 144. Price: $2. 


decorative schemes. 


“Why the Small Fork Truck?” 
by Nathaniel Warshaw. The man- 
agement of a small or medium- 
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which is you ¢ 


old or new 












OLD-FASHIONED MOWER 


Made for the favored few. Built for the great 





LAWN-BOY 
modern america’s power mower 


















) , Mass-produced for millions of modern home 
estates of the past. Requires a chief engineer’s . : | : nea 
- owners in towns. suburbs, country asv to buy 
license. Hard to handle. Heavy on maintenance. , 
. .. easy to run _ easy to maintain 
Old-fashioned mowers collect dust sell oc- You can sell a dozen Lawn-Bov mowers while 
casionally. Never add up to big volume. you sell 1 or 2 of the other kind. 


Owner has no pride of ownership 
new to talk about. 


nothing 


And everv Lawn-Bov owner will be an enthusiastic 
salesman. sending friends and neighbors to vou 











ee 9 
A “DREAM” STRUCTURE 
A white elephant won't net you anything, even 
if you get a 90% discount. 
won't sell. no matter how 
attractive the “deal” looks on paper. 


“Distress merchandise” 





BIGGER ACTUAL DISCOUNTS 


You get a better buy on Lawn-Bov mowers, be- 
cause vou sell more. 
You 


Structure 


them the most 
the industrv. It 
money in vour pocket 


order on practical discount 


works FOR YO : 


in} 


puts 












A “PAPER” PROFIT 


Old-fashioned mowers 
volume.” Profits don’t 


are “bi ticket, small 


materialize! 


“7 
= 


Have power mowers been one of your 10 biggest 


departments? 


PROFIT IN YOUR POCKET 


Lawn-Boy profits are real and they add up to 
something worth while’ 
| awn-Bov can become one of the Digvest earners 


one Of the Digvest dep irtments OF vour DUSINGSS 











DWINDLING MARKET 


RAPIDLY EXPANDING MARKET 





Old-fashioned mowers were built for an order | awn-Boy customers are America’s biggest, fastest- 
generation tax-poor . . cutting down erowing class. There are millions of them 
retrenching. young in the age of accumulation “Do 
it-Yourselfers.” 
5-WEEK SEASON YEAR-ROUND SELLING 
With old-fashioned mowers, it’s a short season lawn-Boy mowers are sold in a steady stream 
. a long carry over. spring, summer and fall 
They mulch leaves, cut weeds, heavy fields, etc 
Ihey're an all-round, all-year appliance 















A subsidiary o 
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f Outboard, Marine & Manufacturing Co. 


LAaAwWn-BOoY 


modern americas power mower 


RPM MANUFACTURING COMPANY, LAMAR. MISSOURI 


Makers of 


Johnson nd fvinrude outboard moto 
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CUTTINGS wiTaout FAILURE 
PROVE LONG LIFE OF 


YTICA TOOLS 


All across the 

country where this 

automatic edge tester 

has been demonstrated with 
UTICA pliers, thousands have 
marveled at the rugged, long 
life of the UTICA 


cutting edge 


Pliers used ore standard, ovt of 
UTICA stock, and the wire is .080 
hardened steel plow wire (Rockwell 
“C” 47 Tensile Strength 224,000 
P.S.1.). 
least 100,000 cuttings—yet this mini- 


UTICA stondords require at 


mum is often exceeded in our con- 
tinving laboratory tests 

The secret is UTICA’s own process 
of extra hardening the cutting edges. 
Ask for UTICA, ond get the benefit 


of longer tool life. 


“UTICA” bwhen 
referring to the 
tine of hand 
tools) and 
“Utica Tools.” 
are Trade 
Marks Reg 
U.S. Pat. Off. 


DROP FORGE AND TOOL 


in Conade: ADLAM TOOL & SUPPLY CO. LTD., Moatrec! 
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wholesale 
the 


sized hardware ware- 


house, and also manayvement 
warehouses, will be in- 
this booklet. It 


and 


c 
t}i bigger 


terested in shows 


17 
: ’ ‘ 
‘> \\ SITiA 


medium - sized 


ss 


varehouses can use power equip- 
han- 
how 


used 
ma- 


efficient materials 
dling. The booklet 


the smal; 


ment for 
explains 
fork truck can be 


n trailers, how they 


smal) 


are 
aisle and 
they 
costs and maintenance 
hooklet 


source for use in 


neuverable in 


storage and how keep 


areas, 
down first 
expenses The 


reterenys eC 


also is a 
selec- 
Warshaw 
Materials Han- 
Division of the Market 
issued the book- 
of this 
obtained from the 
at Everett, Mass 


tion of equipment. Mr. 
is manager of the 
dling 
Forge Co. which 


let and copies 


28-page 
hooklet Can be 


company 


“Credit Manual of Commercial 
1955 Edition,” is of interest 
credit 
and 
companies as the 
compilation of federal and 
this subject. The 


also contains a 


Laws, 
to treasury and 


ment of 


manage- 
manufac- 
latest 

state 


manual 


wholesale 


turing 


iMaws on 
sora of the new 


tax law. The chapter on interna- 


tional trade Por ions 


has been re- 


written completely to include new 


developments in export and foreign 


assets. controls. reciprocal trade 


agreements and other foreign 


enactments. The manual also 


tailed 


ions TO 


tL} ade 
provides de 
sound 


linquent 


legal study of 


precaut prevent de- 
accounts from developing 
losses. Published by the 
National Association of Credit 
Men, 229 Fourth Ave., New York 
5, N. Y. Price: $10 


into total 


“Fairchild Tax Saver 
Louis Haimoff and 
These New York 
take the position that store owners 
and make 
capable of 
tax laws. 


Digest” 
Harold 
Gold. attorneys 
managers who policy 
decisions are under- 
For such deal- 
Tax Saver Digest has been 
explaining the 1954 Rev- 
Code and the new provisions 


tanding 
ers, the 
written, 
enue 
such as prepaid income, reserves 
instalment 
instalment 


for estimated expenses, 
method of 
income, 


reporting 
depreciation 


accumulation of profits, stock divi- 


allowances. 


DOOR-EASE° 
- — 
STICK LUBRICANT 
Nationally advertised 15c sell- 
er, comes 12 in display box. 
Hundreds of uses in home and 
shop. Also large 39c seller in 
metal container, packed 6 in 


display box. 
A 
Gs 


PRODUCTS 





American Crease Stick Co 
Muskegon, Michigan 


arse K-EASE C 


AMERICAD N Drip ie 











raphited Lock Fluid 
. Stream” can, 3% 


s Oil in4 oz.oiler, 29 








MALE 


Roofing 


Flooring 
Siding Underlay- 
ment 

Lead 


Head Pallet 


ba 


Screw 


Write 
for Samples 


W. H. MAZE CO. 


PERU, ILLINOIS 
EST. 1848 


Ring Shank 


“Producers of better nails 
for the better application 
of siding and roofing” 
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| LAST YEAR’S an) 
GETS A NEW NAME ~~ 
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SCREENING 


SOULE MILL, one of the two major producers of last season's hottest new 


















profit line . . . Fiberglas* screening . . . is now in full production under its 
own tradename “Soule” 


Here is screening that has everything for all your customers . . . and for 
you, too. Strongest popular screening yet made . . . Fiberglas is stronger 
: per pound than steel. Won't streak or stain .. . can’t rust or corrode even 


in sale spray or factory fumes. Takes a beating without bulging. Non-inflam- 
mable. Exclusive “Soularizing’’ process bonds vinyl-coated strands for per- 






= 5. 


) 2 manent, non-raveling neatness. Cuts like cloth, amazingly easy to install. 
; ~ acneen. 


Sparkling new Jobbers: A few choice territories are still open. Your inquiries are welcome 


sales helps ovoailable... 
Get of toa fast start now 


GET FREE SAMPLES, PRICES 


"TM O C F Corp. 








Segeresas—ss — =: eA SOULE MILL, NEW BEDFORD, MASS. 
3 ' , : : 
g+5 i Yes, I'm interested please rush samples, 
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STOCK 'EM... 
DISPLAY 'EM... 
AND YOU'LL SELL ’EM! 





POST 
No. 
201-N.E. 


There never was a bet- 
ter time to sell Kliein 
pliers—to the profes- 
sional workman ...to 
do-it-yourself shoppers. 
They both want qual- 
ity tools that fit the job. 

All Klein pliers are 
made of finest tool steel 
fitted— 
individually tested. 
Tops in quality “since 
1857." Keep a repre- 
sentative stock always 
on hand. You'll sell’em! 


— precision 












Write for your 
free copy of the 
Ne. 203 Klein Pocket 
Tool Guide 
Today! 
DISTRIBUTED 

THROUGH JOBBERS 


Foreign Distributor: 
International Stendard 
Electric Corp., New York 


wes KLEIN 2 
oor 
v RwWICK BOAD « CHICAS $3. ILlis 


dends, stock redemptions, em- 
ployee stock options, payments for 
cancellation and carryback privi- 
lege. Published by Fairchild Pub- 
lications, Inc., 7 E. 12th St., New 
York 3, N. Y., as part of its Tax 
Saver Service. Pages: 79. Price: 


$7.50. 


“Yale Hand Lift Pallet Trucks” 
is a brochure on a manufacturer’s 
line of handling equipment of in- 
terest to hardware wholesalers who 
use hand powered pallet movers 
along with fork lift trucks. The 
brochure illustrates uses of the 
hand trucks, lists specifications and 
contains a cutaway of the hydrau- 
lic and mechanical lifting mech- 
anisms. Available, without charge, 
from Yale & Towne Mfg. Co., 11000 
Roosevelt Blvd., Philadelphia 15, 
Pa. Pages: 12. 


~ 


“How to Organize A ‘How To’ or 
‘Do-It-Yourself’ Show” is a guide 
for hardware dealers, other retail- 
ers and 
in the 
show. 


manufacturers interested 
promotion of a “how to” 
It is based on the experi- 
American How-To 
visiting more than 30 


ence of the 
Council 
“how to” shows. 

The guide gives details on com- 
piling the list of prospective ex- 
hibitors, location of a show, date 
floor plan, rentals and 
commissions, admission fees, pub- 
licity and promotion and special at- 
Published by the Amer- 
ican How-To Council, 
ville, N. Y. 


of show, 


tractions. 
Pleasant- 


Pages: 16. Price, 50¢. 


“Fish Conservation Fundamen- 
tals” by R. W. Eschmeyer. Hard- 
ware dealers who consider fishing 
tackle a major line will want this 
booklet for their own use, and pos- 
sibly to sell or distribute to their 
better fishing equipment custom- 
ers. It is a compilation of articles 
in the Fishing Institute’s 
Bulletin by Mr. Eschmeyer, who is 
executive vice-president of the in- 
stitute. There are 14 chapters in 
this 30-page, profusely illustrated, 
heavy-paper covered book. Pub- 
lished by the Sport Fishing Insti- 
tute, Bond Blidg., 
D. C. Price: 
quantity 
more. 


Sport 


Washington 5, 
single copies, 
prices on 10 copies or 


25¢: 


Shawus 10k 
REFILLABLE 
FASTENER ASSORTMENT 


NO. AS 954 


ALUMINUM SCREWS 















Answers the Growin! 
Demand of the Big 
urself Marke’ 


A COMPLETE 
DEPARTMENT IN ITSELF ! 


‘na-it-¥o 
Do-it-¥ 


16 sizes of rustless Aluminum 
fasteners including wood screws, 
sheet metal 
screws and hex nuts. 


ASK YOUR JOBBER OR WRITE US 


Sshanme Ghat and. Sgheut Co 


NORWOOD, MASS. 


mochine screws, 








CHAIN 

TONGS 
“Reversible.” “Standard” and “Ideal” types. 
im all sizes. Jaws are drop ferged from spe- 


cial steel, are carefully milled, heat treated. 
hardened and tested. The Handles are forged 
spring steel. The Chains are preof-tested to 
2 3 ecataleg streneth (1.200 Ib. te 40.000 Ib.). 
“Reversible” Jaws give deuble jaw life. 
“Standard” Jaws have extra bearing on the 


handle and 


forged-imn chain guides. The 


=, “Ideal” Tenges have VY Shaped 
Write ter \ teeth for a sure grip eon irrecu- 
Cetelee 


lar shapes—fittings, etc. 


ARMSTRONG BROS. TOOL CO. 


The Teel Heider Peoepie 


S214 W. ARMSTRONG AVENUE + CHICAGO 30. LAL. 
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its Easy to Sell Customers Who... 


























Versatile, big capacity, produces perfectly smooth finishes 
every time. Lightweight, compact, sands flush to vertical 
edges and corners. Special lever permits 10-second belt 
changes. Precision-cut gears for rugged, non-stall operation. 
Enclosed momentary-contact trigger switch for touch control. 


New SKIL 2'4 Belt Sander 


Your ‘Do-It-Yourself’ customer. your local hobbyists, your 





small shops and manufacturers in your locality . . . they're 

. all ripe for the SKIL 24” Belt Sander! This sturdy, efficient 21 Power Tools in the Complete SKIL Builders Line! 
member of the famous nationally advertised and sold SKIL Z ~ a 
family is in great demand for every sanding and finishing we 
. oct de : . 
job. It’s ideal for furniture finishing, plaster walls, wall- - 





board joints, primer coats, boat building, all types of re- 


“ “~~ ; o. r \ 
4 > 
‘ H - - 
pair we rk. =. a ee ~~ 


Feature and promote this outstanding SKIL Belt Sander 





SKIL Sow SKIL Drill Kit SKIL Oscillating Sonder 











as well as the other 20 power tools that make up the SKIL 


Builders Line, most complete line anywhere. These big- 
volume, big-profit products are supported by effective na- 
tional ads... which pre-sell customers who come straight 
to you for their dependable SKIL tools. Plan on getting 





(a 


your share! BUILDERS TOOLS 
Made only by SKIL Corporation 


FOR COMPLETE INFORMATION ABOUT THE SKIL BUILDERS LINE, formerty SKILSAW, Ine 


5033 Elston Avenue, Chicago 30, I!linois 


GET IN TOUCH WITH YOUR SKIL WHOLESALER NOW 3601 Dundas Street West, Toronto 9, Ontario 


Factory Branches in All Leading Cities 
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(Continued from page 10} 


Booklet Tells How 
FREE! 


Sits eee Ge es ce To Cut Paperwork 
plete Industrie! Crayon 


Guide, end Price List, de- Hardware dealers can eliminate 
epee hag. mg up to 60 pct, and throw away a 
Dept. WA-44. third of their present business rec- 
ords by adopting an efficient sys- 
tem of managing their records, ac- 
cording to a new booklet prepared 
by the Small Business Adminis- 
tration 

Often, the booklet says, poor con- 
trol over invoices, sales slips, cor- 
respondence with customers and 
suppliers, employee records and tax 
records spell the difference  be- 
tween profit and loss. 

Each dollar spent on paperwork 
goes farther and lasts longer; fewer 


A i 1‘ : 
Por greater legiDility, nger wear on ALL types o? umber, 


haves” pe = nt yieces of equipment are needed and 
mark with AMERICAN LUMBER CRAYONS . . « specially pi jul} 


” ° ; > } . 7 > } 7)" ? 
; : : he he ) is us . : ‘ 
GCesigned tor the industry by crayon experts le room Ise he numbet ' 


people assigned to paperwork may 
+ , . 
the American Crayon Company f . be reduced, and the amount of time 


andusky, Ohio New York a 








the owner spends’ supervising 





paperwork operations is reduced. 


ae NEW The booklet, “Records Manage- 
ment in Smaller Stores,”’ contains 
| O W @ O S T a list of practical suggestions for 


improving small store records 


systems. It is available from any 
SBA regional office or the main 


office, Washington, D. C 


WILL BOOST 
YOUR PROFITS! FRB to Develop 


® BALL BEARINGS @ % a Better Statistics 
. ‘ _° , 

MODERN DESIGN Five task ZFroups nave  oveen 
> 

FOR ALL SKATE TYPES PEE SA ARI eae a A A 
names DY ne ederai veserve 
SAS carefully designed Skate Holder shown —_— ; . ‘ betanten « : 
with grinder comes as regular equipment with Board LO atte mpi Lo obtain a more 
alli Wissota Skate Sharpeners. Also may be acelnrate retire of sinece ernec-. 
purchased separately. It has a very wide and accurate picture Oo! bu: ape = 
accurate range of adjustment. The skate is tations consumer spendin y at- 
rigidly clamped to prevent movement or chat- sh om 1 — 
ter. Bottom surface is carefully machined terns, the Inventory situation, and 
A small investment now in a new Wissota ' “ae ther econo iC ve mnrts The 
Skate Sharpener will mean bigger repair de- For Fiat or Hollow Grinding other economic developments. Th« 
partment profits and more store traffic this 


fall and winter’ Easily and accurately sharpens regular hollow ground hockey, specially deep ground figures, or 
flat ground, narrow blade skates. Restores the original factory grinding. 


NOT ONLY A SKATE SHARPENER—tie model S10M shown above may also be used as an all around Groups will study the expecta- 
Toot Grinder! A wire brush wheel, saw gumming wheel or cloth buffer may easily be substituted. A sickle cone may ’ . , 
be used for sharpening mowing machine sections, using any Wissota Sickle Holder. tions or consumer spending, the 


studies will provide valuable infor- 


mation for hardware dealers 


The Wissota Skate Sharpener unit is mounted on a special board, complete with holder, two surface plates on outlook for savings: the outlook in 
which holder slides, a 1/3 H.P. heavy duty motor (packed separately), three vitrified grinding wheels and two . 
V-belts for the two separately driven spindles. Three wheels ac follows: 7xl‘«x5q@ for flat grinding, Sxlx5Sq for inventories: general business out- 
regular hollow grinding, 3xlx5q for deep contour hollow grinding 

look, and plant and equipment ex- 

S10M Skote Sherpener, Complete * ASK YOUR JOBBER OR penditure expectations. 

So See eee, hese testes WRITE FOR DETAILS! 
SAS Skete Holder, Only. (Also Sold Separately) Inventory statistics are among 
the most important areas of eco- 
nomic and financial analysis, par- 
ticularly as they point up fluctua- 
tions in the general business pic- 
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ture, tne Reserve Board believes. 
But it is dissatisfied with the work 
done so far in collecting and 
analyzing inventory data, and is 
seeking a better approact to the 


problem. 


, . Census Bureau Asks 
Quick Cooperation 
Census Bureau officials warn 
that the business census will be 
impaired unless businessmen fill 
and return promptly the forms 
they will receive early in 1950. 
The censuses are being taken 
with a “bare-bones” budget, and 
officials are fearful that they will 
not have funds to check incomplete 
or delayed returns which might 


seriousiy affect the value of the 


Hardware dealers will get a 
form prepared specially for harda- 
ware—-farm equipment—fuel and 
ice dealers. This is a change from 
earlier censuses when a general re- 
tail form was used and the dealer 
had to select the questions which 
applied to his business. 

Questions to be asked include 


the location and kind of business. 


— 


annual sales and receipts, payrolls 
and employment, number of pro- 
prietors and unpaid family work- 


MERCHANDISER 


A complete pattern 


display at all times 
Size: 17%” x 30” x 5'3” 


ers, form of organization, inven- 
tories, credit sales, accounts re- 
ceivable and operating expense 


(Resume reading on page 1] } 





HARDWARE HUMOR 


1 set each 


with on y clusive 


ge 
of the atte! 















Capture customer attention . .. get mass 





display while saving valuable floor space! 
Terrific for windows...sells Cal-Dak 
TV Tables from either side! It’s the 
proven successful way to build traffic 
and boost profits with CAL-DAK ... 
America’s most popular TV Tray Tables! 


ORDER TODAY FROM YOUR FAVORITE WHOLESALER! 






PLUS FREE 


@ Newspaper Mats 







@ Window Banners 
@ Full-Color Folders 










DROP SHIPMENT 
PREPAID DIRECT 
TO YOUR STORE! 







© Hardware Age, 1954 







Cookie sheet? Madam, you'd bet- 


> hr ao o ~ - 
fer try the ary goods sfore. 
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DOES IT AGAIN! 


KNICKERBOCKER... for 
over 51 years...has 7 
consistently led the house- 
ee ee 
tion of highest quality—low 
price rubber items 
favorites with millions of 
homemakers and dealers 

. the items below are 
sales-tested and guvar- 
anteed to continue 
a ee ee ite 
. fied customers 
a Lor you. 


3 New 
Traffic 
; Builders 


FAUCET STRAINER 


At last it’s here 
America has been waiting for 
a swing type faucet strainer to retail at 
39c. A combination spray or stream AT 
ANY ANGLE. Five assorted colors 
to blend with any kitchen. | 
doz. on individual cards 
to “‘self-selling”’ 
display box. 











No. 61 (INDIVIDUAL 
No. 60 (12 TO A CARD 


New Low Price 













New, impt wed, 





America s large st 
selling low price 


: 
acrator Faster sud 


> 


better rinsing 





filreered water. Pro 







duces foamy stream of airy 
water that saves soap, hot 


water, time temovabie brass 





screens give longer wear, easier to 





clean. 1 on individual display 





















card or 12 to “sale pulling” 
counter display 
card. 


OR ee: 







FAMOUS 
No. 12 BATH 
SPRAY DEAL 
Sell $1.00 
Sprays for 89c 
(at your normal 


profit) 






Newly designed 
“eve appealing’ dis 
play box 


you to show more! sel! more! 














enables 


. No. 12 deal contains assort 
ment of 24 bath sprays in the latest 
and most exciting pastel colors that 
tie-in with any room interior... 
included is the sensational 
new household color 
PINK. 
Order from Your Jobber 
Tedey or Write for Cetaleg 


Knickerbocker 
Rubber Company 


6101 S$. May S?# Dept PY chicege 21, 


SEE US AT BOOTH 433 
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Hardware and allied 
\ trade events up-to- 
date in each issue of 
Hardware Age 





Convention Check List 
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National Events 


American Hardware Manufacturers 
Assn in joint convention with the 
Southern Wholesale Hardware 
Assn., April 10-14, at the Palm 
Beach Biltmore, Palm Beach, Fla. 
Secretary, AHMA, is Arthur L. Paul St., Baltimore 18, Md. 
Faubel, 342 Madison Ave., New 
York, New York. Managing direc- 
tor SWHA, is T. W. McAllister, 
814 Metcalf Bldg., Orlando, Fla. 


9-11, at the Hotel Sherman. Chi- 
cago, and Jan. 31-Feb. 3 at the 71st 
Infantry Regiment Armory, New 
York City. Sponsored by the Gar- 
den Supply Merchandise, 1901 St. 


Hardware Week (irha) April 16-23 
Sponsored by the National Retail 
Hardware Assn., 964 N. Pennsyl- 
vania St., Indianapolis 4, Ind. 

Trade Continued on page 168) 


Garden Supply Shows, Jan. 
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Sheffield... the LEADER... is often copied... BUT 

NEVER DUPLICATED .. . has now developed the most 

sensational aluminum paint! Continued research by our 

technicians has developed an EXCLUSIVE formulation for 

FOR 1 SLL PIPES RED HOT that creates a FUSING ACTION that takes 

— AND FURNACES place when heat is applied resulting in a SMOOTHLY 

Pnaranteed by ON NN of nee FUSED ALUMINUM SURFACE! GET THE BEST... get 
ms Y '*ESHEFFIELD BRONZE PAINT © : the NEW RED HOT! 


USE IT EVERYWHERE 
GUARANTEED Wherever EXTREME HEAT IS REQUIRED 


* To Withstand at Least 1600° of Heat 
: @ FURNACES and BOILERS 
* Not to Discolor 


* Not to Blister.. Peel Off ..Chip..or Crack @ OVENS and STOVES 


* Insoluble in Ordinary Solvents @ HEATING PIPES and CHIMNEYS 


le ll, alll, ll. 


NRA ICA LY, Breit 2 PAINT CORPORATION . 


im 
ONE OF THE WORLD'S (A Acoveye 
MANUFACTURERS OF ALUMINUM PAINTS CLEVELAND 19, OHIO 
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aoe Arvin 
Gi) 20° window ventilating fan 


| ' “i =COMPLETE LOW-COST PACKAGE 


_—_ement~-Y includes side panels 
| : and brackets! 


Meets the modern “do-it-yourself’’ demand, with expanding 
panels any householder can install from inside the house, using 
just standard and Phillips-head screwdrivers. Fan has 3 elec- 
tronically balanced e!uminum airscoop blades, with noiseless 
rubber-mounted steel hubs. Quiet, weather-proof motor has vibra- 
tion-free 4-point cross-brace support. 3-speed switch. Fan lifts 
out and reverses quickly for intake or exhaust; safety grille can 
be used on either side. 8-ft. rubber cord. Gray enamel finish. 


yo 5 $4995 
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FOR WINDOW OR INSIDE USE — For real luxury at a budget price, 


you can’t touch this 20” de luxe model. Perfect for window exhaust 
or intake, and readily portable for use anywhere there’s an electric 
outlet. Weighs only 27 lbs. Has all the engineering and operating 
advantages of Window Model 7520, plus nickel-and-chrome safety 
grilles front and back, carrying handle, and two full-depth suction 
type rubber feet to keep fan always steady, avoid scratching. 


we — se I Model 7620 
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« 
WINDOW SIDE PANELS FOR MODEL 7620 

**Do-it-yourself’’ expanding panels fit any 
double-hung frame window sash 30” to 40’ 


wide. Inetalle from inside room with screw- 


drivers. Finiahed to match fan. Medel 601, $5.00. 

























PORTABLE PEDESTAL FOR MODEL 7620 © 


Sturdy, lightweight. vertically adjustabie. 
Chrome steel tubing above, gray enamel! below. 
Large rubber wheels. Fan rotates through 360° 


@ any desired angie. $19.95. 





Electric Housewares Division, 











“aD gz The most popular sizes — 
at the most salable prices! 


Portable 14° window or floor fan 


© 2 SPEEDS—AMAZINGLY EFFICIENT! ("<i 


This is the famous Arvin fan that sold itself com- 
pletely out of the market last year—with a de- 
mand far and away beyond the supply! Used 
for window exhaust or intake, or as a floor or 
table fan. Electronically balanced aluminum air- 
scoop blades. Weatherproof induction motor, no 
radio or T'V interference. Safety grille front and 
back. 2-speed switch. Carrying handle. Full- 
depth rubber suction feet prevent creeping and 


scratching. Gray enamel fin- 
ish. 8-ft. rubber cord. $ Q95 
Model 7414 2 


“DO-IT-YOURSELF” PANELS FOR MODEL 7414 — Anybody with a 
screwdriver can make a window unit out of Model 7414 with these ex 
panding metal panels, fitting any double-hung frame window sash 30" to 
40° wide. Finished in pearl gray to match fan. Mounting brackets in 
cluded. May be used on most prefabricated windows. Model 614, $5.00. 


MATS 


Free mate in 1, 2, 
, and 3-column sizes 
— 3 ’ ut zip in 
ae Mi) “ly . — nected ie siion : 
SLT I Ht ‘hi ,* ~ 
+t ast iff La Al . 
an) \ 
“iN aii MAILERS 


These hard-selling 





Quiet weather-proof motor 8-foot rubber-covered cord ’ _ | Po Tae envelope stuffers 
n . ; . streas ‘‘do-it-your- 


self”’ angle. 





Easily portable | 








Electronically balanced 
airscoop blades Easily reversible 

















FLOOR AND 
WINDOW DISPLAYS 


Window banners, 17° x 22" clinch atten- 
tion of passing prospects. No. 602 port- 


Arvin INDUSTRIES, INC., Cotumbus, Indiana able floor pedestal makes a fine dinplay 


for fans and 3-color cc unter display. 





(Continued from page 164) Chicago. Sponsored by the National 
Industrial Supply Convention, April Sporting Goods Assn., 1 No. La 
17-20, at Cleveland, Ohio. Spon- Salle St., Chicago 2, G. Marvin 
sored by the American Supply & Shutt, secretary. 
Machinery Mfrs. Assn., W. B. 
Thomas, Hunter- heen Associ- Toy Fair, March 7-16 at the McAlpin 
ates, Keith Bldg., Cleveland, busi- and New Yorker Hotels and in per- 
ness manager: the National Indus- manent manufacturers’ showrooms 
trial Distributors Assn., 1900 Arch at 200 Fifth Ave., 1107 Broadway 
St., Philadelphia, H. R. Rinehart, and other nearby locations. Spon- 
executive secretary; the Southern sored by Toy Manufacturers of 
Industrial Distributors’ Assn., 712 U. S. A., Inc., 200 Fifth Ave., New 
Volunteer Blidg., Atlanta, Ga., E. York City. 
L. Pugh, secretary-treasurer. 


National Builders Hardware Exposi- Regional Events 

tion, Sept. 18-21 at St. Louis, Mo. Ace Annual Convention, Jan. 23-26, 
Sponsored by the National Builders at Conrad Hilton Hotel, Chicago. 
Hardware Assn., managing direc- Convention manager, Arthur Kraus- 
tor, John R. Schoemer, and the man. 

American Society of Architectural 
Hardware Consultants, executive 
secretary, W. A. Mathewson. Ad- 
ministrative offices of both associa- Meeting, Jan. 31-Feb. 1, at company 
tions are at 420 Madison Ave., New headquarters, 41 Terminal Way, 


York 17, New York. South Side, Pittsburgh 19, Pa. 





American Hardware Supply Co. Mer- 
chandise Fair and Stockholders’ 


NEW FREE NO. 22 
STEP-UP SALES 
MERCHANDISER 


Speed up profitable. putty 
knife and scraper sales with 
this new, beautiful all wood 
sales merchandiser which 
prices — tool on display. 
The No, 22 stops the eye and 
starts the sale. Free with deal- 
er $28.89 tool assortment. 


National Fishing Tackle Show, Aug. American Supply & Machinery Mfrs. 
7-12, at the Conrad Hilton Hotel, Assn., Inc., regional meeting, Feb. 
Chicago. 28-March 1 at Philadelphia, Pa. 

Hunter-Thomas Associates, 2130 

National Hardware Show, Oct. 17-21 Keith Bldg., business manager for 
at the Navy Pier, Chicago. Spon- the Association. 
sored by National Hardware Show, 


Inc., 331 Madison Ave., New York Builders Hardware Conference (Pa- 

wanes OCt Soe v8. 17, New York. Frank Yeager, di- cific Coast), April 24-27 at the 
MASS. U. S. A. rector, Arizona-Biltmore Hotel, Phoenix, 

Ariz. Sponsored by the Southwest 

National Housewares & Home Appli- Chapter of the American Society 
Here’ 's something ance Show, Jan. 13-20, at the Navy of Architectural Hardware Consul- 
Pier, Chicago, and July 11-15, at tants with the assistance of the 


assistance 


yee Hall in Atlantic City, Builders Hardware Club of South- 

J. Sponsored by the National ern California and Chapter 18 of 

Cd y Be Manufacturers Assn., the National Builders Hardware 
a 


1140 Merchandise Mart, Chicago Association 


rj 54. A. W. Buddenberg, executive 
~ secretary. Coast-to-Coast Stores annual conven- 


tion and exhibit, Feb. 6-9 at the 

National Retail Hardware Association Nicollet Hotel, Minneapolis, Minn. 

annual congress, July 11-14, at Sponsored by the Coast-to-Coast 

| Hotel Statler, Buffalo, N. Y. Man- Stores Central Organization, Inc., 

nee = aging director, Russell R. Mueller, 29 Main St., S. E., Minneapolis 14. 

Flashlight |} attractively | 964 N. Pennsylvania St., Indianapo- 
Batteries | packaged | lis, Ind. 


oo 0 0 8 OS a, ae ee ae 


WRITE FOR CATALOG SHEET 





Cotter & Co. annual stockholders’ and 
ond Bulb WY | dealer meeting and merchandise 
a: / Retail Equipment Show — National show, Feb. 13-15 at company head- 
Retail Industry Show—of store, of- quarters, 365 E. Illinois St., Chi- 
fice and warehouse equipment, Jan. eago 11. 
7-11 at Madison Square Garden, 
New York City. Sponsored by Store Gift Show, Jan. 31-Feb. 11 at LaSalle 
Modernization Institute, 20 E. 55 


Hotel and Palmer House, Chicago. 
St., New York City. 


Sponsored by the Eastern Manu- 
facturers and Importers Exhibit. 
Southern Wholesale Hardware Assn. Under George F. Little Manage- 
in joint convention with the Ameri- ment, 220 Fifth Ave., New York 1. 
can Hardware Manufacturers Assn., 
There is a big and growing demand April 10-14, at the Palm Beach Gift Show—New York, Feb. 21-25, 
for this battery model of our popu- Biltmore, Palm Beach, Fla. Man- at the Hotel Statler, George F. 
lar Comet-style lantern. Low-priced aging director, SWHA, is T. W. Little Management, 220 Fifth Ave., 
~ highly decorative — year round McAllister, 814 Metcalf Bidg., Or- New York 1; Philadelphia, March 
gift appeal — matchless safety makes lando, Fla. Secretary, AHMA, is 27-30. Under George F. Little Man- 
it a sell-out for youngsters. Per- Arthur W. Faubel, 342 Madison agement, 220 Fifth Ave., New York 


fectly safe. Has ready emergency, Ave., New York, New York iN. Y 
utility value. Order from your Jobber. my . p ete Se 








R.E. DIETZ COMPANY Sporting Goods Show and Convention, Hibbard, Spencer, Bartlett & Co.— 
7 SYRACUSE 1, N. Y. Mica Feb. 6-10 at the Morrison Hotel, Auburn and True Value Associate 
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Every RiIGIb> 
Wrench Work- 


TESTED 
at the 
factory 














ie ad 


INSIDE-OUTSIDE 
PULL-PUSH WHITE TAPE 







Die cast case finished in heavy chrome 






Ae 































or zinc chromate, Automatic brake — RS is 

laceable blade. S | 

replaceable blade S ; 

~ 

No. 406 Made in 3 lengths — (6 ft.) Ns BS 
(8 ft.) (10 ft.) a | 
1? 7 eae ; "ed i 
wa S| 

r* ' ile 4 

—_— ; 


TTL 


A White Tape in Powder Bive, Copper 
Tone, Silver or Bright Plated Cases. 


eae 
"4 
3 





No. 380 — a 6 ft. tape designed for 
beauty as well as utility. ' 


you make more 


id ad Ye ae 


money selling the genuine 


"ade Pe 


No. 506W 


A 50 ft. WHITE Tape in durable 
leatherette case. Retoils at $2.98. 
Also No. 510W — 100 fr. WHITE 
Tape in bright finished steel cose. 
Retoils ot $4.98. 





ee aot ii 20 a 


yee 
oKAy 


|| [fs easiest to work with... . perfect 


balance...comfort-grip I-beam handle... handy 





ee ee 


pipe scale on hookjaw...easy-spinning adjust- 





ou! Se OO pe pes 
¥ oe 


No. 718 Utility Knife ing nut...clean grip on pipe, no slip or lock. 


> Fine quality, rugged, five extra | 
blades in handle — a quick seller at 75¢ lt laste longer » e efirst guaranteed hous- 


ing, won’t break or bind... ever. Every 


WALSCO PADLOCKS wrench individually tested before shipment 
Fine quality, sensible prices, good design . 


make the Walsco Line an easy one to sell. . and millions of them in use. Sizes 6” to 


60’’—end pattern, 6” to 36”. 


Backed by powerful RITA(ID advertising, 





ORDER 
‘ FROM you’re sure of profitable turnover . . . Order 
: YOuR ae 
pool today! 
i Congratulations to Hibbard, Spencer, Bartlett & Co. 1855-1955 
: WRITE FOR 
onsen THE RIDGE TOOL COMPANY - ELYRIA, OHIO, U.S.A. 
CATALOG. os A ee 
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McGill ‘CANT MISS 


mouse & rattraps 


Meieee: 
is 
o 


#3 f i 
Bee % 
ees, 4 


a | i : 
7 


Write 

Today For 
Complete 
Information 


McGILL METAL PRODUCTS CO. 


MARENGO -ILLINOTS 














Full “EVER-HANDY™ 
displays PAY-OFF ... 
ORDER refills TODAY! 


a A! 
THE EAGLE LOCK Co. 


Subsidiery of Bowser, Inc 
TERRYVILLE, CONNECTICUT 
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Dealers’ 2nd annual merchandise 
convention, Feb. 21-23, at company 
offices, 2201 W. Howard St., Evans- 
ton, Ill. 


Janney Dealer Show and meeting, 
Jan. 10-12, at the Calhoun Beach 
Hotel, Minneapolis, Minn. Spon- 
sored by Janney, Semple, Hill & 
Co., 22-26 Second St., So. Minne- 
apolis. 


New York Gift Show, Feb. 21-25 at 
the Hotels New Yorker and Statler, 
New York City. Sponsored by Na- 
tional Gift and Art Assn. under 
management of George F. Little 
Management, 220 Fifth Ave., New 
York 1. 


Northern Wholesale Hardware Co. 
convention and merchandise show, 
Feb. 20-21 at company headquar- 
ters 805 N. W. Glisan St., Portland, 
Ore. 


Our Own Hardware Co. Spring Con- 
vention and Trade Show, Feb. 16- 
18 at company headquarters, 618 
No. Third St., Minneapolis, Minn. 


Pacific Northwest China, Glass, Gift, 
Jewelry, Stationery, Toy and House- 
wares Show, Feb. 20-24, at Audi- 
torium. Olympic and New Washing- 
ton Hotels, and Terminal Sales 
Bidg., Seattle, Wash. 


Portland China, Glass, Gift, Jewelry, 
Stationery, Toy and Housewares 
Show, Feb. 13-16, at Auditorium 
and Plaza Hotel, Portland, Ore. 


Southern Industrial Distributors As- 
sociation, regional meeting, Jan. 
12-14 at the Edgewater Gulf Hotel, 
Biloxi, Miss. E. L. Pugh, 208 Peach- 
tree Arcade, Atlanta, Ga., is secre- 
tary-treasurer of the Association. 


Texas Wholesale Hardware Assn. an- 


nual joint meetings with the Texas 
Hardware Boosters Club, June 17- 
18 at Fort Worth. Secretary-trea- 
surer. Howard Weddington, 1427 
National City Bank Bldg., Dallas. 


Western China, Glass, Gift, Jewelry, 
Toy, Stationery and Housewares 
Show, Feb. 3-6, at Auditorium, Pa! 
ace, St. Francis, and Drake Hotels, 


San Francisco. 


Wickliffe Wholesale Division, Stam- 
baugh-Thompson Co., first annual! 
dealer show, Feb. 13-16 at ware- 
house, Hendricks Rd. near Meridian 
Rd., Youngstown, Ohio. 


State Events 


Alabama Retail Hardware Assn., 
March 1-3 at Birmingham. Exhibit 
and convention headquarters at 
Tutwiler Hotel. Secretary, Morris 
Jones, 409 N. 23rd St., Birmingham. 


Arkansas Retail Hardware Assn., Feb. 
13-14 at Little Rock, Ark. Exhibit 
at Robinson Auditorium. Convention 
headquarters, Marion Hotel. Secre- 
tary, J. Wayne Tisdale, 908 Rector 
Bidg., Little Rock. 


California Retail Hardware Assn., 
Feb. 13-16 at San Francisco. Ex- 
hibit and convention headquarters, 
Fairmont Hotel. Secretary, Krueger 
B. Jacobsen, 1355 Market St., San 
Francisco 3. 


Carolinas, Hardware Assn. of, Feb. 
22-24 at Charlotte, N. C. Exhibit at 
tadio Center. Convention headquar- 
ters, Charlotte Hotel. Secretary, 
D. W. Laws, 118% E. Fourth St., 
Charlotte 2. 


Connecticut Hardware Assn., Feb. 9 
at Hartford. No Exhibit. Conven- 
tion headquarters, Statler Hotel. 
Secretary, Ned tussell, Harris 
Hardware, Southport, Conn. 


Florida Retail Hardware Assn., joint 
convention with the Georgia Retail 
Hardware Assn., March 6-8 at At 
lanta, Ga. Exhibit and convention 
headquarters, Biltmore Hotel. Ex- 
ecutive manager for both associa- 
tions, W. W. Howell, P. O. Box 183, 
Waycross, Ga. 


Illinois Retail Hardware Assn., March 
8-10 at Chicago. Exhibit and con- 
vention headquarters at Morrison 
Hotel. Secretary, W. F. Ewert, 1194 
Merchandise Mart, Chicago 54. 


Indiana Retail Hardware Assn., Jan. 
25-27 at Indianapolis Exhibit at 
Murat Temple. Convention head- 
quarters, Lincoln Hotel secretary, 
W. J. Sheely, 964 No. Pennsylvania 
St., Indianapolis 4 

Intermountain Assn., Jan. 23-25 at 
Salt Lake City, Utah. Exhibit and 
convention headquarters at Hotel 
Utah. Secretary, Leon L. Weeks, 
308 Continental Bank Bidg.. Boise. 


. 
. ’ 
Idaho 


lowa Ketail Hardware Assn., Feb. 
8-11 at Des Moines. Exhibit at lowa 
Exhibit Bidg., State Fairgrounds. 
Convention headquarters, Savery 
Hotel. Secretary, Philip R. Jacob- 
son, Mason City, lowa. 


Kentucky Retail Hardware Assn., Jan 
31-Feb. 2 at Louisville. Exhibit and 
convention headquarters, Kent icky 
Hotel. Secretary, Edward Keiley, 


501 Republic Bldg., Louisville 


Louisiana Retail Hardware Assn. con 
vention, Feb. 6-7, at Alexandria. No 
Exhibit. Hotel headquarters, David 
QO. Mansfield, P. O. Box 1696, Jack 
son, Miss. 


Michigan Retail Hardware Assn... Feb. 
15-17 at Detroit. Exhibit at Masonic 
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CARBIDE ano CARBON CHEMICALS COMPANY 
A Division of Union Carbide and Carbon Corporation 
East 42nd Street [faq New York 17, N. Y. 


~ 


The term ‘Creag 








' 48 @ registered trade-mark of UCC. 


wewse New Way to Corto! Crabarass 


PREVENT it with CRAG HERBICIDE-1 


rede-Mork 
Your customers can prevent crabgrass in their lawns with safe, easy- 
to-use CRAG Herbicide-1. Here's why 

e CraG Herbicide-| kills crabgrass seeds as they start to sprout 

e Crabgrass does not get a chance to become a problem. 

e It’s easy to use. Simply mix CraG Herbicide-| with water and 
put it on with a garden hose sprayer, sprinkling can, or pres- 
sure sprayer. 

e It will not discolor established lawn grasses. 

e It’s safe—will not harm plants if it gets on the leaves. 

CRAG Herbicide-! can also be used around the home to prevent weeds 
in vegetable gardens, in flowers, shrubs, evergreens, hedges, walks, 
and driveways. 

Get your supply now. You'll make $10.78 on each case of six one 
pound cans and $7.20 on each dozen 4 ounce cans. That's 40% profit! 


New I-ib. size retails for $4.49, 
Treats 6,000 sq. ft. of lawn of 
12,000 sq. ft of garden. 


4 oz. size retails for $1.50. Treats 
1.500 sq. ft. of lawn or 3,000 
sq. ft. of garden, 

















APEX TIRE & RUBBER ; 


Cordially Invites You 
to inspect their complete, diversified 


1955 GARDEN HOSE and SPRINKLER LI 


yd 





at the 


INDEPENDENT HOUSEWARES EXHIBIT PPERLI7Zz¢ 


oO 


January 13 to 20 
MORRISON HOTEL, CHICAGO 
Rooms 587-588 
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FIND IT 


PROFITABLE 
to send us your Fence and 
Metal Specialties orders 








To cash in on this easy moncy send for litera- 
ture and familiarize yourself with the Stewart 
line. Then when you get an inquiry for some 
Stewart product you will be in a position to 
give the prospect the information he desires, 
and close the sale. Remember, you make no 
investment—you carry no stock. Every year 
more hardware dealers are making extra profits 
through this arrangement. Are you getting your 
share? Write for catalogs today. 


PSOE ME? MU 
Stewart tron Railing 
Stewort Chain Link 

Wire Fence 


Iron Picket Fence 


OTHER PRODUCTS: 
Stee! Flagpoles 
Wire Mesh Partitions 
Settees 
Window Guards 


THE STEWART IRON WORKS CO., INC. 
2237 Stewart Block, Cincinnati 1, Ohic 
Experts in Metal Fabrications since 1886 


LIGHT WEIGHT 
ADJUSTABLE 
EASILY STORED 
EASY TO OPERATE 
WASHABLE 
PRECISION MADE 


Parce?r San) (28 i. = "iw 
Seed spread by hand 
or fertiuhzer spreader seeding ehminated 
is costly, and patchy, Pertect spread and 
bare lawns result big savings by usin 

SEEDERF EDERWEELDER 


id M ‘ 00 se Mero 
coten Be le? eaen TO 
Seedeteede:weeder * 


Costly. wasteful hand 


50° 


} R. KRASBERG & SONS MFG. CO <RASCS 
2501 W. HOMER 5T.—CHICAGO 47, TLL. 


Temple. Convention headquarters, 
Statler Hotel. Secretary, Harold W. 
Schumacher, 1916 Michigan Na- 
tional Tower, Lansing 8. 


Michigan Hardware Employees Sales 
Study Course, Jan. 25-27 at the 
University of Michigan, Ann Arbor. 
Sponsored by the Michigan Retail 
Hardware Assn., 1916 Michigan 
National Tower, Lansing. 


Minnesota Retail Hardware Assn., 
Jan. 25-27 at Minneapolis. Exhibit 
at the Auditorium. Convention head- 
quarters, Curtis Hotel. Secretary 
C. J. Christopher, 2110 Nicollet 
Ave., Minneapolis 4. 


Mississippi Retail Hardware Assn., 
convention and exhibit, Feb. 27-28, 
at the Hotel Heidelberg, Jackson. 
Secretary, David O. Mansfield, P. O. 
Box 1696, Jackson. 


Missouri Retail Hardware Assn., 
March 8-10 at St. Louis. Convention 
and exhibit at Jefferson Hotel. 
Secretary, Harry Scherer, 812 
Olive St., St. Louis. 


Mountain States Hardware & Imple- 
ment Assn., Jan. 25-27 at Denver. 
No exhibit. Convention headquar- 
ters, Cosmopolitan Hotel. Secre- 
tary, Francis W. Reich, 1233 Spruce 
St., Boulder, Colo. 


Nebraska Retail Hardware Assn., 
Feb. 15-17 at Omaha. Exhibit at 
Municipal Auditorium. Convention 
headquarters, Fontenelle Hotel. Sec- 
retary, C. A. McCoy, 325 Insurance 
Bldg., Lincoln. 


New England Hardware Dealers 
Assn., Feb. 21-23 at Boston, Mass. 
Exhibit and convention headquar- 
ters at Statler Hotel. Secretary, 
A. C. MacHardy, 185 Dartmouth 
St., Boston 16. 


New York State Retail Hardware 
Assn., Feb. 14-16 at Syracuse. Ex- 
hibit at Auditorium. Convention 
headquarters, Syracuse Hotel. Sec- 
retary, Nicholas H. Kiley, Hills 
Bldg., Syracuse 2. 


North Coast Retail Hardware Assn.. 
Jan. 30-Feb. 1 at Seattle, Wash. 
Exhibit at Senator Auditorium. 
Convention headquarters, Olympic 
Hotel, Secretary, Martin W. Danko, 
Route 12, Box 109, Fife Sq., Ta- 
coma, Wash. 


North Dakota Retail Hardware Assn.. 
Jan. 18-19 at Fargo. Exhibit at 
Crystal-Avalon Ballrooms. Conven- 
tion headquarters, Graver Hotel. 
Secretary, Miss E. J. M’Grann., 
54% Broadway, Fargo. 


Ohio Hardware Assn., Feb. 7-9 at 
Cleveland. Exhibit, Public Audi- 
torium. Convention headquarters, 
Statler Hotel. Secretary, John B. 


Conklin, 198 So. High St., Colum- 
bus 15. 


Oklahoma Hardware & Implement 
Assn., Feb. 8-10 at Oklahoma City. 
Exhibit, Municipal! Auditorium. 
Convention headquarters, Skirvin 
Hotel. Secretary, Aaron Gritzmaker, 
515 Midwest Bldg., Oklahoma City. 


Pacific Southwest Hardware Assn., 
Feb. 22-24 at Long Beach, ‘Calif. 
Exhibit at Auditorium. Convention 
headquarters, Wilton Hotel. Secre- 
tary, Otto H. Grigg, 416 W. 8th 5St., 
Los Angeles 14. 


Pennsylvania & Atlantic Seaboard 
Hardware Assn., Jan. 10-12 at Phil- 
adelphia. Exhibit at Convention 
Hall. Convention headquarters, 
Bellevue-Stratford Hotel. Secre- 
tary, Leslie W. Jenness, 1616 Wal- 
nut St., Philadelphia 3. 


South Dakota Retail Hardware Assn., 
March 29-31 at Sioux Falls. Ex- 
hibit, Coliseum. Convention head- 
quarters, Cataract Hotel. Secre- 
tary, O. R. Baily, 1300 So. Jeffer- 
von Ave., Sioux Falls. 

Tennessee Retail Hardware Assn., 

Feb. 20-22 at Chattanooga. Meet- 

ings and exhibit at Lookout Moun- 

tain Hotel. Secretary, Morris Jones, 

P. O. Box 784, Nashville. 


Texas Hardware & Implement Assn., 
Jan. 31-Feb. 2 at Dallas. Exhibit, 
Baker Hotel. Convention headquar- 
ters, Baker and Adolphus Hotels. 
secretary, Ray M. Souder, 822-823 
Texas Bank Bldg., Dallas 2. 

Tri-State Hardware & Implement 
Assn., Feb. 7-8, at Amarillo, Tex. 
Convention and exhibit at Herring 
Hotel, Amarillo. Secretary, M. D. 
Shepherd, Canyon, Tex. 


Virginia Retail Hardware Assn., 
March 6-8 at Roanoke. Exhibit at 
American Legion Auditorium Con- 
vention headquarters, Roanoke Ho- 
tel. Secretary, G. T. 
Jr., Scottsville. 


Omohundro, 


West Virginia Hardware Assn.. Feb. 
14-16 at Clarksburg. 
and exhibit at 
Hotel. Secretary, James C. 
ing, 1628 McClung St., 
1 W. Va. 


Convention 
Stonewall Jackson 
Field- 


Charleston 


Western Retail Implement & Hard- 
ware Assn., Jan. 17-19 at Kansas 
City, Mo. Exhibit at Auditorium. 
Convention headquarters, President 
Hotel. Secretary, W. J. Shaw, 3915 
Main St., Kansas City 2, Mo. 


Wisconsin Retail Hardware 
Feb. 1-3 at Milwaukee. Exhibit at 
Auditorium. Convention headquar- 
ters, Schroeder Hotel. Secretary, 
H. A. Lewis, Stevens Point, Wis. 


Assn... 
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QBURGESS FLASHLIGHT BATTERIES) ro S HARDWARE 
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it’s time > tien teak 0 Mp foum the ell. (‘( 
man and started selling Burgess Flashlight Batteries! 

With those familiar black and white stripes, they're naturals \ 2 
for quick, easy impulse sales. That's why Hap and thousands of 
other hardware dealers across the country are sold on Burgess Batteries. See for yourself! 
Stock ‘em . . . display ‘em. . . you'll sell ‘em! 


The attractive = a 
Burgess 7152 f 
light displayed “2 

ecotertftul 
eS eard. Uses 
Burgess No. 7 cells 
for repeat business 


48V 


Burgess Flashlight Batteries 
are shipped in !2 and 48 
pack counter display cartons 
to make your selling job eos 
ier. 


BURGESS BATTERIES 


The 250! counter dis- 
pioy features nine, ali- 
chrome Burgess flash- 
lights A variety of 
lights for every cus 
fomer need 

























TUT 


Burgess National Advertising Pre-Sells Your Customers! Look 
For Burgess In Leading Consumer Magazines and Metropolitan 
Newspapers . . . Radio and TV, Too! 





BURGESS BATTERY COMPANY ercerorr, n.mois 











~» HIRSH UPRIGHTS 


AND YOUR OWN LUMBER (new or used) 
















Hirsh Steel Shelving Uprights incorporate the latest 


advances in self-service engineering. Add your own 





lumber and you hove attractive, fully adjustable 


shelving with huge merchandise capacity. 





* it’s EASY! e it’s ECONOMICAL! 
*°iT’S PROFITABLE! 
Act Now! * NO SPECIAL TOOLS OR SKILLED LABOR 
Maii Coupon NEEDED! 


wor Hirsh shelving also availabie in complete units — , 


Literature! 






S. A. HIRSH MFG. co. HA-| 
805! Central Park Ave., Skokie, tHlinois 

Gentlemen: Please send me complete information 
obout HIRSH STANDARD STEEL SHELVING 
UPRIGHTS 


Nome 


“= 
ne, 








Store ’ 
Address — 
City Zone Stote____. 
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Cutlery Set Special 


> New cutlery handle is incorpo- 
rated in special cutlery set fea- 
tured for Hardware Week. Of fine 
grain hardwood pressure - fused 








@ For more information on these products and services 
use free post card on page 177. 


(Continued from page 13) Window Control 
rings for guest towels, packaged as Stainless steel Quicki window 
a pair; twin closet hooks for hang- control automatically anchors it- 
ing robes, pajamas and outerwear; self to sash or frame. Designed 
slacks rack that holds three pairs 
of slacks folded over free-swinging 
arms; adjustable over - the - door 


hanger, and a closet door hanyer ee Conreet. 
¥ c ‘ ‘ ” 


with an arm that folds in close to 


door when not in use. Items are ii re | with svpnthetic resins, the handle 
) h 


finished in lustre chrome and pal K waterproof, Sp it-pre 


ized in shadow-type boxes in black oS tain-proof. Has a 
limed oak with ; req platform ———— | is shaped LO give 


Autoure Co h- hand grip. Handle 
or O19 Windew, 


For more data circle Neo. 8 on posteard, p. 177 4 nently cured te blade 





compression Yr 





CONSISTS OT one 


All-Purpose Tea Kettle 814 in. blade; 
| lar ‘ , 6 in. blade; one 
Revere Ware all-purpose z for new or old single or double hung thy : | 
in. blade. Retail 
iy pe ria Knit Asst 


For more data circle No 


’ 


kettle is stainless teei WILN a CO vVINndOws, it is avallable in L's and 
Has a 5-qt. capaci l in. widths. Lists for 25¢ a pai 
l'wo doz pairs to display vssieae, 
ldeal Brass Works. Ine. 


For more data circle No. 11 on postcard, p. 177 


Copper Plated Ware 


Added to Beautyw 
Graduated Pail Pe en ae 


Added to line of Cream City gal- opper plated 


opper Ki 


vanized ware, this graduated pal 
has measurement markings em- 
bossed on inside in both pecks and 
quarts. Available in 8, 10, 12 and 
14 qt. sizes, pail is for genera! 
ousehold and farm use. Thre 
or label is attached to each pal 

and a large spout for easy filling euder, Paeschke & Frey Co. 

ind pouring. Heavy bakelite grip For more data circle No. 12 on postcard, p 

with a non-skid thum! 

mounted on handle. Retail 

$9.95. Revere Copper & Brass, Inc. 


For more data circle No. 9 on pestcard, p. 17 


Mop Assortment 
An assortment for Hardware 

Week of four different styles of | nein , tarnish lacquer finish. Has triple 
mops consists of a baker’s dozen ADUAI 4 coated white porcelain inner pail 
for the price of 12. One free mop is | aa 0 . which resists stains and acids and 
included, made of Saran. Also fur- | holds 14 qt. Can also has built-in 
nished free is a floor rack to hold , 3 defumer feature which uses chlo- 
the mops. Du-All Mfg. Co : rophyl deodorizer. Also new is Cop- 


, : m ° ’ pT) ré : ; hy Lo . T. } roo 
Fer more data circle No. 10 on pestcard, p. 177 a pel Qus en waste basket, and three- 
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O. 
MACKLAN BURG-DUNCAN Cc 


MOULDING 


















Nu ART 


METAL 
MOULDING 
AND TRIM 





Available in 
Alacrome 
Stainless Steel 
and Brass 


OVERHEAD Type 
FOR ¥, of }* 1%” 
DOORS—SINGLE 

AND BY-PASSING 


~~ {i ~~ 








Ly - 
tr Vy 5 ») MISCELLANEO 
LMU 42s 
mes YY > 
FOUNDATION VENT GRILLE = SHELF SV WAY adiuUsTABLe 
AND ADJUSTABLE SHUTTER = BRACKETS SHELF SUPPORTS 


1 "MACKLANBURG 
DUNCAN CO. 


wants cryagas Oo 





















BUILDING 
SPECIALTIES 












MACKLANBURG-DUNCAN CO. 
OKLAHOMA CITY 1, OKLAHOMA 


Leaders in the Building Specialty Field 
for 35 years 


4 


America’s Most Complete, 
Best Selling Line of 
QUALITY BUILDING SPECIALTIES 












i 
sj 2AHY 


US BUILDING ITEMS 


Sli ding Door 


HARDWARE 











FLOOR Type 
NOISELESs 
EQUIPMENT 


—— 


LETTERS 


, 
: ) M-D NUMBERS AND 


Wu ART an | 

NUMBERS 

AND LETTERS ee 

3 ¥/, ff 2 Y, af ] Y, 7 a, ; \ 

STAINLESS STEEL a 
* BRASS - 

z | BRONZE 


= ay Nu Lume REFLECTING 


NUMBERS AND LETTERS _ 
3%", 24," 


; ] /P 4s 











>. 2 
d — 
= — , 


SINK FRAME © 





DEALLRS 


Order Today! Your order ship- 
ped same day it is received! 
All M-D preducts ore fast 
sellers, nationally advertised. 
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WHAT'S W 





way paper dispenser with shelf cop- 
per plated in front and ebony black 
on top and sides. Dispenser can be 
used for paper towels, waxed paper 
and aluminum foil. Comes with wall 
attachment fixtures as well as a 90 
ib strength adhesive. Copper King 
lists for $10.98; Copper Queen and 
dispenser list for $5.98 each. Lin- 
coln Metal Products Corp. 


For more data circle No. 14 on postcard, p. 177 


Vine Lopper 

VL27 vine lopper is for light 
garden pruning requiring a two- 
handed shear. Tool has a forged and 
tempered blade and hook. Blade, 


with a 2% in. cut, engages hook 
with hold-fast serrations. Saddle 
finish, 18-in. hickory handles are 
double riveted to the tangs for extra 
strength. Suggested retail price is 
$2.40. Columbian Cutlery Co. 


For more data circle No. 15 on postcard, p. 177 


Sauce Pot; Double Boiler 
Two new models of Hallite sauce 
pots by Wear-Ever are the No. 
2122% (illustrated), with a 2™% 
qt. capacity, and the No. 2123%, 
with a 3% qt. capacity. Retail 
prices are $6.75 and $7.75, respec- 
tively; slightly higher West of 
Rockies. Shaped like tureens, the 
Sauce pots can be brought from 
the range to the table; keep food 
hot for second helpings. Another 
new Hallite item is No. 2452% 
double boiler with a 2%4 qt. capac- 
ity, retailing at $9.95; slightly 
higher West of Rockies. Al! three 
items have tarnish-proof, copper 


176 


colored Alumilite finish covers. 
Cooking Utensil Co. 


For more data circle No. 16 on postcard, p. 177 


Aluminum 


New Freezer Tape Roll 


New 98¢ roll of freezer tape has 
free metal dispenser and new pack- 
aging. Dispenser is packed in the 
core of the tape to prevent loss or 
damage. Contoured thumb grip 
prevents slipping, and makes it 


simpler to tear strips of tape. Tape 
is cello-wrapped in frosty white and 
ice blue colors. Newly designed 12- 
roll display box has easel at bottom 
which tilts 74% x 7% in. unit for- 
ward. Mystik Arhesive Products. 


For more data circle No. 17 on postcard, p. 177 


Cast Aluminum Hardware 


Added to line of cast aluminum 
hardware are 45 new specialty 
items in two new finishes. Fin- 
ishes are Burnished Bright Chrom- 
ium, and Full Polished, Anodized. 
Included among the new additions 
are many numbers previously avail- 
able only in cast brass and cast 
bronze. H. B. Ives Co. 


For more data circle No. 18 on postcard, p. 177 


Door Latch; Hinge Set 


Two screen hardware items of- 
fered as Hardware Week specials 
are the No. 1280% brass door 


latch and the No. 
1158 spring hinge set. For screen, 
storm or combination doors that 
open out, latch is designed to fit 
any door °4 to 1% in. thick. It is 
specially priced at $2.69; regular 
value, $3.65. Spring hinge set 
consists of one pair No. 158 full 
surface, loose pin, spring tension 
hinges; one 4%4 in. door pull; and 
one 2% in. hook and eye. Pack- 
aged one set in a box with screws, 
priced at 49¢ a set; regular 65¢ 
value. Stanley Works. 


For more data circle No. 19 on postcard, p. 177 


(illustrated ) 


Fireplace Tools 

Three fireplace tools—a _ shovel, 
brush and poker—feature leather 
handles. Strips of smooth natural 
cowhide are wrapped around the 
handles, with leather loops to hang 
tools on individual wall brackets. 
Chrome plated steel shafts contrast 
with the black finished iron of the 
working parts. Brush is 34 in. 
long; double-pronged poker, 
in. long; shovel, 21 in. long. I 
Hanging Wall Set retails for ap- 
proximately $39.50. Howard Mi- 
ler Clock Co. 


For more data circle No. 20 on postcard, p. 177 
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Please use this P. O. 
Box Address for Quick 
Check Cards Only 









































CHECK CARD 


AN EXTRA 
HARDWARE AGE SERVICE 


A successful hardware dealer keeps up to date on 
What's New in merchandise. The Quick Check 
Card on the bottom of this page will help you get 
more information on new products described in this 
issue, quickly and easily. HARDWARE AGE brings 
you more new product descriptions than any other 
magazine. The Quick Check Card service will now 
get you all the information you need, quickly. 
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New York, N. Y 
BUSINESS REPLY CARD =o 
No postage necessory if mailed in the United States ee 
POSTAGE Witt BE PAID BY a 
HARDWARE AGE in 
Post Office Box 60 paste 
Village Station —— 
NEW YORK 14, N. Y. 
1/6/55 


Postcard valid @ weeks only. After that tterhe want 
Please send me further information on the WHAT'S NEW items, code numbers 
for which | have circled below. 

1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 
16 17 18 19 20 21 22 23 24 25 26 27 28 29 30 
31 32 33 34 35 36 37 38 39 40 41 42 43 44 45 
46 47 48 49 50 51 52 53 54 55 56 57 58 59 60 
61 62 63 64 65 64 67 68 é9 70 71 72 73 74 75 
76 77 78 79 80 81 82 83 84 65 84 87 a8 89 90 
91 92 93 94 95 96 97 98 99 100 107 102 103 104 105 





YOUR NAME ... ccc ccc e ccc ccwwnnees WYTTTTTTILT TTT) TITLE wcccccccecccccces 


eee @®eeeeeeveeeeneeeeaeeeaeseeeeeeweeweeeeeeeeneeeeneeeneeteeeeeeeneeeee *eeneereeeeeeeeee 






FIRM ADDRESS ....cce«-s Perr TTT TT TTT TT TTT TTT ree secccees TTTTTTTTiT 
Se: Ps 6.0 006 0600000060000000600 00800 andthe 











ee eS ee 


Here is Your Quick Check Card 


What it is... How it works 


Each issue brings you dozens of descriptions of new products, new dis- 
plays, etc., in the “What's New" columns. You get more of these in 
HARDWARE AGE than in any other magazine. 


When you want more free information on any of these products, simply 
mark a circle around the same number on the post card as appears 
under the individual item description. 





Drop the post card in the mail box. No postage is needed. You will 
quickly receive, free, complete details on the product from the manufac- 
turer. You may circle as many items as you wish. Separate information 
will be sent you on each item. 





Be sure to give your full name and address on the post card. Print or type 
it clearly. We cannot service post cards with incomplete addresses. 
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Pos.cord valid 8 weeks only. After that use own letterhead fully describing item wonted 1/6/55 "4 
Please send me further information on the WHAT'S NEW items, code numbers 

for which | have circled below. A big help for busy deal- 
Bos pen Se ee See mse me oe Oo ers. Use this card for free 
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UMO?TtU 
BUILDERS’ HARDWARE 


for Permanence 









The charm and comfort of a home is 
largely governed by what we put into 
drafting board 
to the final installation of the hard- 





it. From the architect's 





ware, quality and skilled workman- 







ship are of utmost importance. 


Over 50 years of manufacturing ex- 
perience in this specialized field has 
established a buying preference for 
National of Sterling, Illinois, wherever 
hardware is sold. 


The complete National line embraces 


practically every hardware require- 


ment for the modern home of today. 









| 


ah, 
* oad 









mime 
gee as 


ee 2 


NATIONAL 





HARDWARE AGE, JANUARY 6, 1955 









——— i 


TTT Tony 
aia : 










i ieee HT, 


BUILDERS’ 
HARDWARI 


APT poe 
mbtks: a Tati! tb ] 
TESTER EBS = 
MBE Gea 6g 


“GW we ca if (8 £2. 7 2 
as [ee 


thom ee tert 


“ = te ree 
, = he Sis 
ape thde el | E 
IEE OO pene 140K) 
MEIETEY a oe UPL lal: 











o., Sys 
#8 ae 

















































+ it I =i! ‘eeu al, 


ti(ve 


MANUFACTURING C 
ha = aes © @ 


iILLING-IS 

















dl p> y, Y yf 
SBE) / 


=~ \ i , 
> DISPLAY 
. BOX 


i 
Lb 
Hf 


,..t0 sell 


ANCHOR 
snaps! 


Why? Look at the market you have! 
Hardly a customer comes into your 
store who hasn't some use for ANCHOR 
SNAPS. They're handy wherever 
rope, leather, or chain needs a quick- 
hitching device. Hundreds of uses 
on farms, ranches, on boats, and in 
the home. They even use ‘em as 
belt attachments for key chains! 


“display Box No, 1 contains the most 
popular swivel and open-eye sizes. 
Just give them a prominent spot 
on your counter, and your selling job 
is done. Order from your jobber today. 


Display Bex Ne. 1 contains: 


~ Ve", No. 5037 Open Swivel Eye Snaps 
« Ve, Neo. 437 Swivel Eye Snops 
~ Ye", No. 231 Open Eye Snaps 

1 doz., 4%", No. 225 Swivel Eye Snaps 


’ 


i-@ 
> 





® For more information on these products and services 
use free post card on page 177. 


Baby Bottle Sterilizer 


New model No. 5357 baby bottle 
sterilizer has a rustproof alumi- 
num rack and holds eight bottles. 


Made of polished aluminum, ster- 


ilizer has a capacity of 7 qt. and 
used for standard or ter- 
minal sterilization. Directions for 
stamped in cover, 
which can be inverted in sterilizer 
for storage. Sterilizer does double- 


can be 


sterilizing are 


duty as a large quantity cooker or 
for canning and preserving. Retail: 
$4.95. West Bend Aluminum Co. 


For more data circle No. 21 on postcard, p. 177 


. > 
Dry-Cleaning Emulsion 
Odorless dry-cleaning emulsion, 
Zeen, removes a 
wide variety of spots and stains 


called Odorless 
without causing fading or shrink- 
ing. It is safe for fine fabrics such 
as silks, satins, rayon, wool, velvet, 
etc. Comes in l-gal cans featuring 
a bright red trademark on a black 
background with white contrast. 
Zeen Chemical Corp. 


For more data circle No. 22 on postcard, p. 1 


Motor Boat Jacket 
Ta-Pat-Co motor boat jacket No. 
216 is filled with Java Kapok, seal- 
ed in Vinyl film closures to keep it 
dry. Outer covering material is 
durable Jeans Cloth in blue or 
orange. Continuous waist strap of 
l in. webbing is fastened in front 
with a harness snap and dee ring. 
Strap has adjustable pull-tabs to 


keep vest close fitting and comfort- 
able. Size fits everyone with chest 
34 to 54 in. Two small sizes for 
and 6 to 12 are 
17. Both adult and 
have Coast Guard 


children 2 to 


5 
designated No. 2 
rhs 


children’s mode 
approval. American Pad & Tezxtule 
Co. 


For more data circle No. 23 on postcard, p. 177 


Lantern; Cook Stove 

Two new products, a lantern (il- 
lustrated) and a one-burner cook 
stove, are for outdoorsmen and for 
emergency use around the home. 
leakproof, 
both products operate on the same 
TX-9 disposable steel cylinder of 


Instant lighting and 


propane gas which is burned 
by the master torch, making all 
fuel units interchangeable. During 
Hardware Week the lantern and 
master torch together will be of- 


fered for $14.95 retail; regul:~ 
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value is $16.90. Cook stove and 
master torch, worth $15.90, will sell 
for $13.95. Also offered as a spe- 
cia] combination package for Hard- 
ware Week, Kit No. 3D-200 con- 
sists of a TX-11 master torch plus 
a TX-300 flame spreader attach- 
ment and a small box of solder. A 
$9.15 value, it will retail for $6.95. 
Otto Bernz Co. 


For more data circle No. 24 on postcard, p. 177 


- a oe 
Picnic Grilles, Baskets 

Two new decorations in picnic 
baskets and picnic grilles are Black 
Tartan and Highland Green. Tartan 
design consists of black and white 





background accented in yellow and 
red. Trim is black with yellow 
plastic handles on the picnic basket 
and yellow metal handles with a 
black bail on the picnic grille. High- 
land Green (illustrated) is a green 
and white plaid with red accents. 
Basket has natural wood handles; 
grille has bright metal handles with 
a natural wood bail. National (‘an 
Corp. 


For more data circle Ne. 25 on postcard, p. 177 


. 7 
Fishing Float Cap 

New E-Z Wrap grooved cap for 
fishing floats features automatic 
float releasing. This enables float 
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ENAMEL 


Company 
AT 


NAVY PIER 
HOUSEWARES SHOW 
presenting 


TOP MERCHANDISING IDEAS 
PROMOTIONS YOU’LL WANT 


SPACE: 785-757-789 


SANLARY 13-20 











FLETCHER ENAMEL COMPANY * OUNBAR. WEST VIRGINIA 






WHAT'S NEW 





fishing in any depth of water, 
as float releases itself and the line 
can be reeled in all the way. Im- 
proved design cap permits easy yet 
firm attachment of float at either 
one or both ends. New cap is be- 
ing incorporated on all Lumi-Glow 
models and on all standard mode! 
floats, exception of % in. 
size. Dayton Bait Co. 


Fer more data circle No. 26 on postcard, p. 177 


with 


Home Hand Truck 


New hand truck, called “Trundle- 
Truck,” is designed for carrying 
trash cans, boxes and other weighty 
articles around the home. Has ad- 


justable safety hook and 3 in. hard- 
rubber wheels. Truck weighs 3 lb 
and is constructed of rustproofed 
steel. Will carry loads up to 100 
lb. It is 35 in. high and 13% in. 
wide at base. Folds flat for stor- 
age and lists for $3.98. Also avail- 
able is new model aluminum garden 
trellis, 6% ft high and lists for 
$6.98. Price on 3 ft model has been 
reduced to $3.98; 5 ft model to 
$5.98. P.B.R. Mfg. Co. 


For more data circle Ne. 27 on postcard, p. 177 


Hollow-Wall Screw Anchor 


Wallgrip hollow - wall screw 
anchors feature special ribs in the 
locking wings to provide a posi- 
tive stop and to prevent over-tight- 
ening. Reliefs at the knees of the 
locking wings allow them to ex- 
pand with a minimum of screw- 


182 


driver torque. Special wrench, sup- 
plied with each purchase, fits into 
holes in collar of anchor from the 
outside; prevents anchor from 
turning while tightening and slips 
out automatically when set. Wall- 
grips come in a full range of sizes. 
Also available is an envelope-size 
pamphlet on Neo-Grips cushioned 
expansion fastener for soft or 
brittle walls. Rocket Devices Corp.., 
Div. Star Expansion Bolt Co., Ine. 


For more data circle No. 28 on pesteard, p. 177 


Garden Tool Line 


New line of spade and shovels 
include seven items. Illustrated are 
top, garden spade; bottom, floral 
shovel. Tool heads are of heat 
treated steel, one-piece construc- 
tion, and finished in green and yel- 
low. Straight edge floral spade 
lists for $2.65. Gardez, Inc. 


For more data circle Neo. 29 on postcard, p. 177 


Paint Carton Mixer Clamp 


New type clamp enables heavy 
duty No. 33 paint conditioner to 
shake paint by the carton as well 
as by the can. Cartons are shaken 
at high speed in an upward, down- 
ward and outward motion. The 
force created by this motion pulls 
the pigment particles apart effect- 
ing a thorough mixing with the ve- 
hicle. No. 33 with the clamp also 
handles 2-gal and odd size cans. 
Without clamp it handles 5-gal cans. 
Red Devil Tools. 


For more data circle No. 30 on postcard, p. 177 


Hunting Scope 
New 2% 


hunting 


All-American 
features full 2% 
power anti-astigmatic lenses with 
all surfaces coated and color cor- 
rected for a clear, sharp image. 
Scope is protected throughout for 
all-weather hunting. 
with 


power 


scope 


Construction 


is rugged cushion-mounted 


lenses that are recoil proof. Ocular 
lens adjusts for the individual’s eye- 
Scope retails for $45.50. Ly- 
man Gun Sight Corp. 


sight. 


~~ 


Fer more data circle No. 31 on postcard, p. 17% 


New Fan Line 

1955 fan line comprises 12 new 
models including window ventila- 
tors, improved oscillating, station- 
ary, and all-purpose fans. Window 
ventilators include three reversible 
models in sizes from 20 to 12 in. 
for multi-room or single room cool- 
ing, and a Twin 1500 ventilator 
with versatile twin exhaust fans. 
Five oscillating fans are available 
in a three-speed 16 in. model, a 
and single-speed 
a 10 in. conventional and a 
rubber bladed model. Two 


two-speed 12 in. 
12 in., 
1O in. 
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FARM AND GARDEN BRAND 
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tated 


MOW-CYCLE. 24 


for complete lawn care 


ee eee (olortul Tell-All Labels 


It stopped folks at the National Hardware Show it 
will stop them on your floor. MOW-CYCLE 24 has 
everything that makes customers buy. Only riding lawn 
tractor with dual rear wheel traction and 4-wheel sta- 


Insecticides and Fungicides 
WEED KILLERS, HOUSEHOLD SPRAY 








Invite Home Gardeners to Help Themselves 


‘The Niagara line of packaged insecticides 


bility. Stylized modern streamlining; extra power: re- and fungicides is a ‘natural’ for self-service 
verse gear; twin-blade mowing attachment that cuts full stores. Every attractive label shows at a glance 
24° swath; complete shielding of all moving parts. Typi- what the contents are for and clearly states 


cal solid MOW-CYCLE construction, with price derived 
from real volume production 
These features make MOW- 


how, when and where to use. Home gardeners 
can and will shop from the shelves. You'll 


CYCLE 24 truly fit to head the make easy money just stocking and displaying 
only full line of tested and proven the complete Niagara line. Normal store trafhe 
riding lawn tractors on the mar- will do the rest Write tor price list today. 






ket. Attachments available for 
every lawn operation. 





Sp Niagara CHEMICAL DIVISION 

FOOD MACHINERY AND CHEMICAL CORPORATION 

Trade intormat 

pe a te yo naa Dept. 1-A 
Middleport, N. Y. 

















SELL THE LINE THAT SELLS FFSECLF 


MAKE BIG PROFITS f 







for transmission and 
seat j 7 

cutting bDiadcdes Most 
comiortaDie seat on 


tractor 








Tete! List 


$269.50 


Trector plus Mowing Attachment 






PROFESSIONAL 
MUSGRAVE MANUFACTURING COMPANY DUSTS AND SPRAYS 
Est'd 1927 © 2901 Columbus Avenve © Springfield, Ohio FOR AMATEUR GROWERS 
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WHAT'S NEW 





more information on these products and services 
use free post card on page 177. 


all-purpose fans come in two-speed 
and one-speed models, Stationary 
fan is an 8 in. unit. Illustrated is 
Model 2024 two-speed table or floor 
fan. Dominion Electric Corp. 


For more data circle Ne. 32 on postcard, p. 177 


Hardware Week Specials 

Hardware Week specials include 
Yankee-Handyman No. 433H spiral 
ratchet screw driver, regularly 
$3.98, for $3.69; No. 110, 7 in. 
block plane with 1% in. cutter, 
regularly $2.65, for $1.98: and No. 
1246 10 in. heavy duty box ratchet 
brace, regularly $8.65, for $6.98. 
Also available is new pocket book, 
“How To Work With Tools and 
Wood,” which lists for 25¢. Stan- 
ley Tools. 


For more data circle No. 33 on postcard, p. 177 


Garden Wheelbarrow 
First two of a new group of gar- 
den products to be known as The 


Modern Line are a wheelbarrow 


(illustrated) and a garden cart. 
Both are finished in garden green 
and canary yellow. Of all steel con- 
struction with heavy gage tubular 
undercarriage, legs and handles, 
the 4 cu. ft. barrow and 3 cu. ft. 
cart are both equipped with punc- 
ture-proof rubber tires and can be 
stored in a vertical position. Mod- 
ern Tool & Die Co. 


For more data circle No. 34 on peosteard, p. 177 


New Reel Line 


New reel line, called Monofil, is 
designed to permit the most efficient 
use of monofilament line. Reels 
are engineered so that even 10 Ib 
strand of monofilament line can not 
get in behind the spool flanges. All 
models feature chrome plated metal 
parts, star drag, and 3 to 1 ration. 
They are available in three sizes, 


from $9.00 to $12.00, and may be 
had in either color plastic or chrome 
plated metal spools. Capacities 
range from 225 to 565 yd of 12 lb 
monofilament. Penn Fishing Tackle 
Mfg. Co. 


For more data circle No. 35 on postcard, p. 177 


Hot, Cold Water System 
Rapidayton Hot’n Cold jet water 
system is a single compact electri- 
cal unit that will provide both hot 
and cold running water under 
pressure. Unit consists of a 1/3 





ie 


i 


m 


. 


<ms t-. 





h.p. capacitor motor, 4-gal. pres- 
sure tank for cold water, and a 
12-gal. hot water heater with ad- 
justable thermostat. System is 
available in shallow well and con- 
vertible jet models. Operates on 
110 AC current and will pump 
water from depths up to 70 ft. 
Retail, $159.50. Dayton Pump & 
Mfg. Co. 


For more data circle No. 36 on postcard, p. 177 


Aluminum Spray Enamel 
New finish, called Smudge-Proof 
Aluminum, has been added to the 
Spray Enamel line. Enamel is 
recommended for interior or ex- 
terior use on furniture, machinery, 
toys or any other place where 
bodily contact may occur. It is also 
non-toxic and safe for use in 
nurseries. Permite Paint Div., 
Aluminum Industries, Inc. 


For more data circle No. 37 on postcard, p. 177 


Portable Ice Crusher 
Portable ice crusher and bucket 
has baked white enamel body, with 
choice of red, white, yellow or black 
cup. Table-type 
be used 


ice crusher can 
anywhere. It 
coarse or fine. 


crushes 
Hopper holds four 
average size ice cubes, and the ice 
bucket cup will hold crushed ice 
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MOW-MASTER Power Mowers for ‘55 are For still greater profits, MOW-MASTER also 
unexcelled in STYLING, ENGINEERING and offers new additional discounts, dating pro- 
PERFORMANCE. Mow-Master has created a grams; an enlarged service program—price 
combination of eye appeal, new performance protection and new MOW-MASTER terms. 
features and attractive retail prices that will 
make MOW-MASTER mowers the sales leaders Write for all the details about the new 
for '55—and Mow-Master further helps you MOW-MASTER selling program for '55 and 
build power mower sales with strong, persuasive ask for the new retail Merchandising Guide. 
advertising, retail store promotional material Learn why other retailers are saying, "MOW- 
and local retail selling aids. MASTER HAS IT FOR '55.” 
es “oo 
A 
=, The New 


- 


“  Gilver Streamliner 


© Medel Ne. 194 Super-pewered with « Clinton 
All aluminum new lightweight 24 hp. 4-cycle 
engine to operate a 19” biode that completely 
pulverizes ... no grass blades lefti 

its style and power and eose of handling — plus 
the GRIND-A-LEAF® occessory, moke the Stream- 
liner a fast mover. Available with o 2-cycle engine 
as Model No. 1972. 


% 9 Rotary Mower Style Leaders 
2 Popular Reel Mowers 
% 14 New Performance Features 
¥% Attractive Retail Prices New y | 
¥% Enlarged Service SION ENGINES: PUL. | 
Program RATION INE ( ORPQO. 
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P field. For covering tables, desks, Faucet Strainer 
~ of a A AY Nv & W cabinets, walls, bureaus, etc., Decor- 
i ‘ ; Swingabout faucet strainer has 
Eze is available in a variety of 
rustproof metal lever control. Pro- 
decorator shades in prints, wood- i 
0 lized ‘ 4 duces wide spray or anti-splash 
from two full trays. Stainless oreo tie patterns, ee 
steel, self-feeding cutters keep as se Ai " waterpoes ni a0 
fingers safe. Lists for $8.95. mn ee ae em rs oe 
Swing-A-Way Mfg. Co. scu "mar s. omp ete, 1 us rate 
working suggestions are printed on 
protective paper backing. Material 
" ‘ is 18 in. wide, 25 yd. to the roll. 
Self-Adhesive Covering Retails at approximately 59¢ a yard. 
Decor-Eze is a self-adhesive viny] Bolta Products, Div. General Tire 
covering material with paper back- & Rubber Co. 
ing designed for the do-it-yourself 
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For more data circle No. 39 on postcard, p. 177 
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A ffi fe ge ge ae q Z dé g stream by turning lever. Strainer 
i ees @ 


also has flexible rubber neck per- 








bea eas ia mitting sprayer to be tilted so as to 
a mew division spray any part of the sink. Comes 
in five pastel shades and lists for 
for the manutacture of 39¢. Also available is Magic Miser 
hose nozzle which regulates water 
flow by means of a built-in valve. 


@ 
Can be used with or without 
as IC ar Cli (NEC sprayer and lists for 69¢. Anicker- 


hocker Rubber Co. 


For more data circle No. 40 on postcard, p. 177 


e 
and \ rinklers Rotary Power Mower 
Model 35 rotary power mower 


has a completely redesigned alumi- 
num alloy housing which incor- 
955 LINE NOW AVAILABLE porates a non-clogging side-exhaust 
grass chute. It encloses the one- 


, - whee piece cutting blade of high carbon 
For more than 45 vears. the American Biltrite Rub- 


ber Company has enjoyed an outstanding reputa- dion” quem 
tion for quality, leadership and service. As the 
world’s largest producers of shoe soling materials 
and rubber flooring, the company operates five plants 
throughout the United States and Canada. American 
Biltrite now proudly announces the formation of a 
new Extruded Plastics Division manufacturing plas- 
tic garden hose and sprinklers. We look forward 
to serving you, 


(lark F. Murdough Eliot G. Small 


AMERICAN BILTRITE 


RUBBER 5 nee ae 
(196% 


steel, and is equipped with heavy 
reinforced steel guards. Engine is 
° 1% hp four-cycle Briggs & Strat- 
attr RILTRITE ton, lightweight, vertical shaft, di- 
rect drive, available with either 
rope or rewind starter. Mower has 
18-in. cutting width and a cutting 
CHELSEA 50, MASSACHUSETTS height adjustment up to 2% in. 
Leaf-mulcher is included at no ex- 

tra cost. Blair Mfg. Co. 

' 
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RUBBER FLOORING . HEELS AND SOLES 
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WHAT’S NEW 








Closed-Back Shovel 
Star-Lite is a new line of light- 
weight, closed-back shovels. Includ- 
ing both round and square point 
models, with Dee or long handles 
in light and regular weights, the 
shovels weigh from 3% to 334 Ib. 


each. Blade and socket are one 


piece, with blade heat treated for 
strength. 
steel pad is 


Specially de- 
electrically 


maximum 
signed 





welded to back of blade to form the 
smooth closed-back 
Ingersoll Steel 


con- 
Div.., 


strong, 
struction. 
Borg-Warner Corp. 
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Beverage Cap 

Proper Stopper beverage cap is 
a double closure rubber cap which 
seals from within and from with- 
Cap has no metal or moving 
work; fits all standard 
three - color 


out. 

parts to 

bottles. 

4x6 in. 

two stoppers on a card retail for 
W. J. Ruscoe Co. 
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Carded on 
ecard, cellophane wrapped, 


PDE. 
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oiling required; self- 
trouble- 


pulley; no 
aligning centering pin; 
free rugged construction. Starters 
are individually packed in boxes 
complete with instruction informa- 
tion. Armstrong Products Co. 


Rewind Starter 


Bulldog rewind replacement 
starters are furnished in various 
types to fit popular makes of en- 
gines. For use on power lawn 
mowers, chain saws, pumps, garden 
tractors and other pieces of pow- 
ered equipment, starter can be 
mounted on almost any engine in 
less than 20 minutes. Features in- 
clude no meshing of teeth or pawls; 
high strength nylon pull cord; sim- 
plified cam actuated friction drive; 


ré pe 
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Heavy-Duty Flashlight 
Heavy-Duty 
bottom cap 


Eveready Flash- 
light has a tube and 
molded of ethyl 
will not shatter, crack or dent, and 


is resistant to high and low tem- 


cellulose, which 


starter 


standby conventional 



















lectro-Hoe 


No. 250 


retails $ 5 Oo 
only 


Powered by any popular 
14, * 


4” electric drill 


Here iS a rool that gardeners an lealers 
alike rave over! Electro-Hoe takes the 
work out of gardening and leaves just the 
tun. Thrifty price i, yet amply Capable 
to dig, culuvate and weed average garden 
| effective! 


and flower bed —eftfortlessly ar 


é é | ~o 
Sturdy. ightweight with spring steel Diad 


e Cultivates and weeds average 
garden and flower bed. 


e Digs furrows for bulbs and seeds. 


e Works in fertilizers and soil 
conditioners. 


Introduced this spring by Aff 
Notional Advertising in 7 
leading magazines 
Display Electro-Hoe! 
Distributed by gordening 
ond hardwore wholesalers. 





Ask your wholesaler or write for literature. 


W. R. BROWN CORPORATION 
2665 N. NORMANDY AVE., CHICAGO 35. ILL 


For Over 34 Years Makers of \Weedy Pamt Sprayers and Air Iools 














WHAT'S NEWER 








extremes. 
guard of polyethylene protects the 
lens and throws a 


perature Special lens 
powerful red 
light. Flashlight 
is available in both the two-cell 
(illustrated) and three-cell types, 
retailing at $2.50 and $2.75, re- 
spectively, less batteries. National 
Carbon Co., Div. Union Carbide & 
Carbon Corp. 


safety-warning 
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Copper Scouring Mop 

New jumbo-sized copper scouring 
mop has copper fastened in steel 
wires. Long handle provides pro- 






































tection against cuts, scratches and 
broken nails. Kellogg Brush Mfg. 
Co. 
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Surface Range Receptacle 


Improved surface range recep- 
tacle Cat. No. 112 features terminal 
as an integral unit with no loose 
washers, lugs or nuts to bother 
with. Top terminal lug opens 
quickly to allow free access of the 
cable. It then locks into position by 
a few turns of the single screw. 


188 






Made especially for electric range 
connections, receptacle has a bake- 
lite terminal block. It is rated at 





90 amp, 250 v and is available in 
black and ivory housing. Eagle 
Electric Mfg. Co. 
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Folding Tie Rack 
Lock-ty-Rack is a folding, alumi- 

num tie rack that holds 96 ties in 

separate positions between built-in 


































pins on three 10-in. rods. Rack is 
6 in. high, folds accordion-like flush 
to the wall. Comes equipped with 
two screws for attaching to wall, 
panel or door. Hardware Special- 
ties Mfg. Co. 
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Power Workshop 


Dyno-Mite Power Workshop con- 
sists of the No. 888 basic power 
unit, which is a three-in-one tool, 
and eight other attachments, all 
of which are direct-driven from 
the power unit spindle to avoid 
power loss. Attachments include 
the No. 881 bench stand; No. 882 













" 








5. 





7. 


orbital sander; No. 883 bench saw; 
No. 886 portable jig saw; No. 887 
jig saw table; No. 889 bench disc 
sander: No. 8810 bench grinder; 
No. 8811 portable saw; No. 8812 
sanding guide. Entire workshop 
lists at $131.55. Millers Falis Co. 


For more data circle No. 49 on postcard, p. 177 


* 
New Food Chest Line 
Streamlined 
toned ivory and coffee-brown color 


design and two- 


styling are featured in 1955 line 


of Little Brown jugs and chests. 





ae 


i 


Other features are rust-proof, hot- 
dipped interiors and 
convenient slip-in food tray; and 








galvanized 


an ice pick and combination bottle- 
can opener. One and two-gal size 
jugs have increased Fiberglas in- 
sulation, larger drinking cup and 
Tempseal for added im- 
He mp and (€\ 
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stopper 
proved efficiency. 


Correction 

In the Dec. 9 issue of HA, page 
124, it stated Oxco Speedy-Clean 
sponge mop lists for $2.98, follow- 
ing Hardware Week special price 
of $1.98. This is incorrect. The 
mop regularly lists for $2.49. Oz 
Fibre Brush Co. 
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Adjustable Pipe Vise 

This new Pipemaster vise auto- 
matically adjusts on pipe from '% 
to 2% in. and clamps on it with 
less than one turn of the screw. 





HARDWARE AGE, JANUARY 6, 1955 






Reichert 


PROVES 


There’s a World of Difference 
in Floats and Tank Balls 


in 


the Mew 
Spin Seat* 


Pat. Pend 

Spinning action guarantees sure closing 
—a positive seat always-——becovuse it 
revolves on flushing and seats in a dif- 
ferent position every time. IT’S EXCLU- 
SIVE WITH REICHERT. Fits all standard 
tanks. Made of live rubber for long, satis- 
factory service. 


The New Rite Seat* 


A positive closing live rubber boll that 
fits all standerd tanks. 
o 


Both ore attractively packaged in indi- 
vidual boxes, and in dozen-lot counter 
display cartons 


Reichert 
Solderless, Heavy Copper 
Floats 


The exclusive seam and spud nstruction provides 
strength where needed. makes them the world s strongest 
and most serviceable Every Reichert Float is thoroughly 
inspected and tested 





GUARANTEED LEAK-PROOF 
Instoll "Em and Forget ‘Em 
The ‘Federal — Slightly 


f esses the rigidity and strer 
factory service on any installation. Packed 100 of 12 to 
the Dox 


lighter than the “Toledo”, but 
ength for mpletely satis 


The “Telede —An extra heavy ' The 5° Reund—A genera! purpose float 
5 val for narrowest tank Vade with the weignt t pen and the Duoyancy 


withstand severes! se Packed 100 t lose any valwe. Packed /5 of 12 to 


or 12 to the box oom 
ynce 5” round. non-corrugated floats: and round floats 
, s 3%’ Humidifrer Float; 27" x 4°’ Humid- 
n tank, sump pump and humidifier floats to 


"Trademark Registered 


we 
= 


THE REIGHERT FLOAT & MFG. CO. 


“The Ouality VYame in the Plumbing Industry” 


2243 SMEAD AVENUE TOLEDO 6, OHIO 
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Points 


TO [Profits 





2YYOU: 


When you stock ond sell SEPT-X, you point the way to 
Profits-Plus! SEPT-X, ROOTO's great new “ONE OPERA- 
TION” home sewage system cleaner and conditioner, 
makes more money for you becouse it corries a mark-up 
of 66%%! SEPT-X brings profits because it makes 
satisfied customers—repeat customers—for you! 


Manufactured by the 
ROOTO Corporation, 
SEPT-X carries the same full 
gucrantee as the other 
quality products in the 
ROOTO line. Stock SEPT-X 
today. Order from your 
jobber or write for full in- 
formation. 


SEPT-X is packed six two-pound tng 
cans per case which becomes an | 
attractive Display Carton when 
opened. 





cEPT- 


Manufactured By 


The ROOTO Corporation «+ Detroit 21, Mich. 
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WHAT'S NEW 











Other features are: 3-way, long, 


tool-steel top jaw with milled teeth 


for long jaw life; reversible bot- 


tom jaws, and vertical benders on 
both sides of vise base. Spring 
under the self-locking hook keeps 
the top jaw housing tight and level. 
Erie Tool Works. 
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Bow Saw Blade 

New bow saw blade known as 
Super Sandvik No. 21 is made of 
highly tempered Swedish charcoal 


steel. Teeth are filed and precision 
set, then each tooth point is in- 
duction hardened for longer life to 
the cutting edge. Tooth arrange- 
ment of two cutting teeth ahead of 
each raker tooth removes sawdust 
faster, prevents clogging, and 
makes cutting easier. Blades are 
“4 in. wide and will not bind. Each 
blade is individually packed. Sand- 
vik Saw & Tool. 


For more data circle No. 53 on posteard, p. 177 





Power Garden Tool 
Electro-Hoe garden tool is pow- 
ered by any % in. electric drill. 


It digs, weeds and cultivates, 


| kh 


‘1a “ “ 





: Sue ss, 

ee ye ee 
breaking soil up with its six rotary 
tiller blades of spring steel. Light- 
weight tool retails for 
WwW, R. Brown Corp. 


For more data circle No. 54 on postcard, p. 177 


$22.50. 


Utility Cabinet 


This new utility cabinet holds 
paper towel rolls, and by inserting 
tube, cloth towel 
rack. It is mounted to wall surface 


by four screws through keyhole 


converts into 


slots. Can be removed without 


stock-pisPLAY SEAELTOON ror raster prorits 






TACKS 


TACK 


NAILS 





CUSHION HEAD 
EASY ON THUMBS 


THUMB TACKS 


UPHOLSTERY 


<@ sure Grip 


FURNITURE 


Te te bore 


Write For Complete Details Today 


- 6 BIG 


TRAFFIC 
BUILDERS IN 


SPACE SAVER 
DISPLAYS 


3 ser eee . 









TACKS 


IN HANDY 
VISIBLE TUBES ‘x 


BRADS (|= 


IN HANDY j <i 


> lfo- 
i “4cks 
log ¢ 














VISIBLE TUBES 





NAILS 


j tis] 
IN HANDY f me 
VISIBLE TUBES 
~~” 





SHELTON TACK CO. SHELTON, CONN. 
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copper cover which protects grind- 


a ing wheel from dust and grit. Re- 
tails at $14.95 with cord. Chas. D. 
Briddell, Ine. 


_ 
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. eo 

Mail Box Special 
Special display package of forged 
iron mail boxes is featured as a 
Hardware Week item. No. 95 pack- 

Electric Knife Sharpener : : 
= p age includes six mail boxes, plus 
Carvel Hall electric knife sharp- 
ener, in combination black, copper 


®@ For more information on these products and services 
, use free post card on page 177. 


and white, features an easy-to-use 
white on-off button, non-skid parts 
on bottom; detachable electric cords 
and special holes in the base plate 
for mounting on wall, and striated 





taking out screws. Has 14 x 20 
in. window with stainless steel rim 
and two bulb-edge glass shelves. 
Cabinet comes in Utility-S model 
with window glass mirror, and 
Utility-PL model with plate glass 
mirror. Ideal Cabinet Corp. , : 
For more data circle No. 55 on postcard, p. 177 . (Resume reading on page 13) 















an additional box free on an arbor 
green display board. Complete 
package, which has a retail value 
of $52.43, is offered for $29.70. 
McKinney Mfgq. Co. 


For more data circle No. 57 on postcard, p. 177 





SELF-ALIGNING 
THROUGH-BOLT LOCK SETS 








CYLINDER-IN-KNOB 
ENTRANCE SETS . 


BUTTON-IN-KNOB 
CHAMBER 
AND BATH SETS 








E-Zier to sell... 


E-Zier to install 
plus 
quality and price 
that can’t be beat! 








WRITE FOR LITERATURE AND PRICES 







HARDWARE AGE, JANUARY 6, 1955 191 


TO HELP YOU SELL 





(Continued from page 13) 


shelf hardware, furniture trim. cab- 
inet locks, 
lect-a-Pak 


cover. 


screws and bolts in Se- 


slide box with acetate 
Display board or panel with 
mounted hardware is free with pur- 
chase of any one of several assort- 
ments. Also available for each of 
the assortments is a painted ma- 
sonite illustrated ) 


ettering to indicate 


counter layout 


with proper 


i? 5 . - : 7 }. ' . 
display position for ea hardware 


’ 


— , 
, sot. io aloa 
» ACJUSLADIC Ciear VIASS 


pris e { 


i TaTYrY 
LLe qr 


ips and price tl Ket 
log price list No. 255 gives 
Select-a-Pak 


National Lock Co. 


on entire program. 
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Shelf Brackets Carton 
Nu-Way shelf brackets are now 
available in a yellow and black dis- 
play carton which has a die-cut 
cover that 


with a 


forms a display pane! 
messayve and an 
brackets in 


use. Carton measures 15x8°,x6' 


selling 
illustration showing 
in. It holds six pairs each of fou 
sizes: 4, 5, 6 and 8 in Divide) 


panels between the brackets show 


Oy 


“Mh \ 
re oF eee tne up 
wn MD -~ Susi 


7, 


the size in each compartment and 
allow room for pricing. Complete 
assortment lists at $19.80; no 
charge for carton. Macklanburg- 
Duncan Co. 
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Tube Sprinkler Package 
New self-displaying Take Home 
package for the 2-Tube Sprinkler 
features a carrying handle and a 
cut-out space to display the sprin- 
kler. Yellow and orange panels con- 
trast with the green color of the 
Krene vinyl plastic sprinkler. II- 
lustrations picture the sprinkler in 


ee" ed 


ome" 


use. Package is available in two 
sizes: the smaller accommodates the 
20 or 30 in. tube; the larger, the 
40 or 50 in. length. A. M. Andrews 
Co. 


For more data circle No. 60 on postcard, p. 177 


Sliding Door Lock Easel 
New easel display card features 
sliding door lock for by-passing 
closet doors. Red, white and black 
card measures 11x14 in., has large 
bottom for price. 
diagram of lock installa- 
tion and illustration of actual lock. 
Sterling 


white dot on 


Shows 


Card is free on request. 
Hardware Mfg. Co. 
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Paint Brush Merchandiser 

“Open House” paint brush mer- 
chandiser is a revolving self-service 
display that dispenses brushes auto- 
matically. Measuring 14x14x17, 
unit holds 10 doz. assorted brushes, 
sizes 1 to 4 in. Designed in the 
shape of a house, the merchandiser 
stocks a full line of wall, varnish 


and sash brushes. Display is free 
with initial order of basic brush 
Bake ;" Brush ("o. 


For more data circle No. 62 on postcard, p. 177 


Threaded Nail Display 


More than 50 samples of thread- 


assortment. 


ed and other special nails in the 
Stronghold line of 


shown in this 


fastenings are 
display 
Avallable without COST, 10 18 12x13 


two-color 





— ~ ee 
—_— mew fee 6 me Le 





in., colored green and black 
designed for counters or walls. /n- 
dependent Nail & Packing Co. 
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Dealer Sales Promotion 
New dealer sales promotion book, 
Your Moto-Mowe 
Sales and Advertising Guide,” out- 
lines all phases of the 1955 Moto- 
Mower 
cluding publication and newspape) 
advertisements, Yellow Page list- 
ings, television and radio The 


16-page promotional piece also lists 


titled. “I’m 


advertising program, in- 


Suggestions on saiesmansnip, con- 
les eetin : yo + wen . : : 

ducting demonstrations, and win 
Moto-Mower Co 


For more data circle Ne. 64 on postcard, p. 177 


aqaow daispiays. 


Humidifier Display 
Counter display for the 
Furnace Humidifier is in vellow. 
black, red and white, and measures 
20x24 in. 


"2200" 


Simulated cutaway fur- 
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NEW PROFIT FIELD OPENED! 
Metal Working in the Home with the 


Patent Pending 


eiT ROLLS 
eit FORMS 
e iT BENDS 


COMPLETE KIT 
RETAILS FOR 


es CONTENTS: 

G4 > A. Basic Metal 
— — Forming Tool 

— 8. 3 Tubing and Rod 
Rollers 

C. 3 Flat Metal Rollers 
D. 1 Sheet Metal Bender 
E. 1 Flat Metal Bending 


Wedge 
F. 2 Roller Handles 















: a 
THE METL-FORMER KIT 
THE METL-FORMER MAKES HUNDREDS OF USEFUL ARTICLES 
Now—the Metl-Former, handy, light- 


metal working tool, lets anyone make 
beautiful aluminum and wrought-iron 
magazine racks, planters, and other 
household furnishings—at home! 
The Metl-Former accurately rolls, 
forms, and bends metals by con- 
trolled tension. Inexpensive home 
metal working replaces costly metal- 
shop methods. 


Aluminum and steel manufacturers 
have prepared different size and 
shape home workshop Do-It-Yourself 
metals that may be wrought by the 
Metl-Former into home furnishings. 


Cash in today on the Metl-Former! 
Order now, for immediate delivery — 
the Metl-Former will make an ideal 
gift item any time. 





LOOK! A DRILL STAND ATTACHMENT, 100! 


An exclusive Drill Stand Attachment which fits 
into a drilled hole at the rear of the Metl-Former 
is only one of many optional, profit-making Metl- 
Former accessories. This attachment plus an elec- 
tric drill plus the Metl-Former makes an electric 
Drill Press that assures fast, accurate centering 
and drilling of an article while it is held secured 
in the Metl-Former jaws. 


4 Drill Stand Positioned in Metl-Former 

DEALERSHIPS AND A FEW SELECT DISTRIBU- 

TOR TERRITORIES ARE STILL AVAILABLE FOR 
METL-FORMER PROMOTION. 

WRITE FOR COMPLETE INFORMATION TODAY! 


SWAYNE, ROBINSON & CO. 


RICHMOND, INDIANA 
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ON LOST SALES 
because of HIGH COSTS 


“C’ CLAMPS ARE 
PRICED LOW FOR 


FAST TURNOVER, BIGGER PROFITS 


Your stock of “C” clamps need not be a “nec 
essary evil” for customers’ convenience only 

no profit. B&C clamps are priced right, 
leaving room for a good profit. B&C clamp 
are offered in a wide variety of jaw open 
ings and throat sizes. Frames are of specially 
heat-treated Malleable iron for exceptional! 
strength, elasticity and toughness. 





CLAMP 
ASSORTMENT 


{ OT iste of n> f lamp 


and Metal Display 


Ne aT d : i = Tf 


andard 





Package. 


See your jobber or write 


» BRINK . cOTTOn MFG 





Manufacturers of Clamps—Vises—Hand Tools 
for Production, Maintenance, Service, Since 1925. 

















193 


TO HELP YOU SELL 





nace plenum holds a “2300” hu- 
midifier and invites inspection of 
its construction and installation. 
Plenum is backed by a 20x28 in. 
poster depicting the benefits of 
home humidification. Illustrations 
show how humidifier can be in- 
stalled in round, sloping or straight 
plenums. Viking Air Conditioning 
Div., National Radiator Co. 
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Revolving Tool Display 


Revolving Servatool Salesmaker 
is a self-service unit, 28 in. wide at 


the base. Number and size of each 


tool is clearly indicated to facilitate 
re-ordering and re-stocking. /n- 
destro Mfg. Corp. 


For more data circle No. 66 on postcard, p. 


Wood Screw Dealer Chart 

Dealer chart gives complete in- 
formation on wood screws and stove 
bolts. Chart is of heavy cardboard, 
punched for easy hanging. Wood 
screw information includes: list 
price per gross for slotted steel and 
brass; net price per gross figured 
on basis of various discounts; how 


194 


to determine size, length and head 
style; pilot and shank clearance 
hole recommendations chart; ship- 
ping weights. Stove bolt informa- 
tion is similar to the above. South- 
ern Screw Co. 
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Lawn-Trimmer Display 
Point of sale kit for electric lawn 
trimmer models is offered at no 
extra cost. This floor piece stands 
40 in. high and comes in four 


colors. Holds one or two trimmers 
together with literature. Copy on 
display emphasizes sales points. Kit 
also includes window streamer, ad 
mat sheets showing free mats avail- 
able and a retail sales manual on 
“How To Sell More Garden Tools.” 
Seymour Smith & Son, Inc. 


For more data circle No. 68 on postcard, p. 177 


Can Opener Package 


New package design for line of 
can openers and kitchen aids con- 
sists of a red and white gingham- 
check. The design is also incorpo- 
rated in advertising to tie-in with 
the packaging. Edlund Co. 
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Sponge Cloth Packaging 
Sponge cloth for washing and 

wiping dishes, tile, mirrors, glass- 

ware, etc., now comes in new cello- 


- - 


OW! [RGus 


phane wrap. Display carton hold- 
ing 2 doz cloths in the 39¢ size is 
free with every order. American 
Sponge & Chamois Co., Inc. 


For more data circle No. 70 on postcard, p. 177 


Sash Lock Demonstrator 
Operating sash lock demonstra- 

tor is offered free with purchase 

window 


of three doz items of 


hardware. Demonstrator enables 


customers to test operation of the 
lock to see how securely it seals 
against 
rattles and drafts. 
Cabinet Hardware Corp. 


tampering, 
American 


the window 
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Glass Cutter Packaging 

Glass cutters are now individual- 
ly packaged in factory-sealed, cello- 
phane containers that protect the 
cutters from rust, dust, scratching, 
nicking or scoring. Tool number is 
printed on end of each package. 
Cutters are packed in 5°4x4'% in. 
matching display boxes, 1 doz. to 
Red Devil Tools. 


For more data circle No. 72 on postcard, p. 177 


a Dox. 


(Resume reading on page 14) 


HARDWARE AGE, JANUARY 6, 1955 




























HERE'S ONE DEPENDABLE SOURCE 
FOR ALL SCREEN REQUIREMENTS / 


Buy the complete range of best-selling screen goods from one well-known 
c manufacturer, The F. E. Schumacher Co. Schumacher supplies everything 
you need for successful screen goods selling . . . both wooden and metal 
rail types .. . and builds into them more than 65 years of manufacturing 
experience and quality. 





“REDDY-LOC" 


18x14 mesh wire cloth in natural 
finish wood frame. Corners glued 
- sii under pressure and nailed. Wire 
see oe | Bese cloth machine-stitched into frame. 
see Hears 3 eae! | Exclusive "“Reddy-Loc™ safety fea- 
ait ae sag ares se 3 ean ture. Self-storing, self-displaying 
: : area eas packaging. 


"“Metal-Rail” 

































Strongly built with heavy gauge 
galvanized or lithograph coated rails and kiln dried toxic 
treated wood ends. 18x14 mesh wire cloth machine 
clamped into metal rail. Self-storing, self-displaying pack- 





These fine window screens, plus Schumacher's fine screen 
doors or combination doors can put you in the best posi- 
tion for steady screen goods sales. Get in that position 


THE F. E. SCHUMACHER CO., KARTVILLE, OHIO 





DISPLAY IT 





merchandise the M&D way! Maxim 
ment is tailor-made for the store w 
service. M&D pre-built sectional eq 


stocking of merchandise. And, bec 
they permit greater traffic through 


GOOD REASONS 


store gift ware sec ® Low-cost installation — greater 
ore -—-. oh 
ble flexibility. 
the M& D wall fixtures ore er ea ‘ Siccuies Se ear ee 

: i. Oe vas li types of merchandise and the enamel finish. 

to the disploy  ® le of his gift items. © Perforated metal shelving for 

hove doubled the sate fast, flexible binning. 
© Perforated metal backing to 





Above photo shows typical hordw 


Write for illustrated catalog No. 100. 
M & D Displays are nationally repre- 
sented by the largest wholesale hord- 
wore houses. 





BETTER 


eutthe > DISPLAY FIXTURES and ACCESSORIES 


Sales rise and your profits with them when you display your 


um flexibility in this equip- 
ith complete or partial self- 
vipment can be assembled 


quickly by store employees, thereby reducing installation costs. 
M&D Fixtures require less maintenance and permit easier 


ause of their compactness, 
your store. 


TO STANDARDIZE 
ON M&D STORE FIXTURES 


accommodate clip-on hangers. 
talizati with econ- 





Depart 

omy of space. 
Standardization of fixture width, 
length and height. 


© Fast, economical store moderni- 


zation. 








MODERN STORE EQUIPMENT THAT STOPS THE CUSTOMER—STARTS THE SALE 
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Moore-Handley Hardware Wins All Prizes 
In National Pyrex Sales Contest for 1954 


All prizes in the national 
Pyrex Sales Contest for 1954 
were won by sales divisions 
of Moore-Handliey Hardware 
Co., wholesaler of Birming- 
ham, Ala. The Mobile divi- 
sion won the grand prize na- 
tionally and the Mobile, 
Nashville and Birmingham 
sales divisions won first, sec- 
ond and third prizes in the 
district contest. 

The contest was 
past performance and the 
awards made on the 
basis of the highest percent- 
age over sales quotas. Each 
of the Moore-Handley Sales 
Divisions participated in 
competition with each other 
and with all other Pyrex dis- 
tributors in the nation. The 
District Prizes were won in 
competition with other Pyrex 
distributors. 

W. W. French, Jr., presi- 
dent of Moore-Handley, ac- 
cepted a Steuben glass 
trophy from Jim Miller, 
Southeastern sales manager 
for Corning Glass Works, 
Corning, N. Y., on behalf of 
his firm’s Mobile division. 
The award was made at a 
luncheon at Birmingham’s 
Vestavia Country Club at- 


based on 


VM ere 


tended by H. E. Ross, Moore- 
Handley’s Mobile manager, 
Marshall Dyson, Corning 
Glass Works, and other 
Moore-Handley and Corning 
personnel. 

At the same luncheon, Mr. 
Miller awarded Moore-Hand- 
ley another Steuben glass 
trophy in honor of the com- 
pany’s admittance into Corn- 
ing Glass Works’ $100,000 
Club. This is made up of 
distributors who sell in ex- 
cess of $100,000 of Pyrex a 
year. 


Canadian Wholesaler 
Promotes E. Jarvis 


Wm. Stairs, Son & Mor- 
row, Limited, wholesaler of 
Halifax, N. S., has appointed 
E. G. Jarvis to the newly 
created position of assistant 
general manager of the com- 
pany. In this capacity, Mr. 
Jarvis will also assume the 
duties and responsibilities of 


manager, Stairs’ Hardware 
Division. 
W. J. Gibbard. assistant 


manager of Stairs’ Hardware 
Division, will take over the 
position of sales manager. 








Left to right: W. W. French, Jr., president of Moore- 
Handley; Marshall Dyson, Corning Glass salesman; H. E. 


Ross, manager, Moore-Handley's Mobile 


Division; Jim 


Miller, Corning Glass sales manager, Southeast. 
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J. J. Culberg Succeeds 
Brooks at Ekco Products 


John G. Brooks, vice-presi- 
dent of housewares sales at 
Ekco Products Co., Chicago, 
revealed recently he and a 
group of associates have pur- 
chased the Siegler Corp., 





CU LBERG 


J. J. 


Centralia, Ill., and that he 
has resigned from Ekco to 
become president and chief 
executive officer of the space- 
heating firm. 

Ekco’s president, Benjamin 
A. Ragir, announced the pro- 
motion of J. J. Culberg as 
vice-president of housewares 
sales, succeeding Mr. Brooks 
and the appointment of 
Donald R. Long, sales mana- 
ger of Ekco’s Geneva-Byes- 
ville division, to Culberg’s 
former position of assistant 
vice-president. Mr. Culberg 
came to Ekco as a salesman 
in 1947. Mr. Long joined the 
firm in 1946. 


Wiener, Hokin Buy 
Federal Enameling 


Charles Wiener and My- 
ron Hokin, Chicago and De- 
troit industrialists, have pur- 
chased the Federa] Enamel!l- 
ing & Stamping Div., Fol- 
lansbee Steel Corp., Pitts- 
burgh, for an undisclosed 
purchase price. 

Mr. Hokin is chairman of 
the board and Mr. Wiener is 
president of Detroit Brass & 
Malleable Co., manufacturer 





of plumbing fittings, with 
plants in Detroit and Wyan- 
dotte, Mich. 

Federal Enameling is the 


po! - 


largest producer of 
celain enameled kitchenware 
in the world. Mr. Wiene: 
started as a salesman fo 
Federal in 1930. He left the 
company in 1945 to go into 
business for himself. 

The purchased business 
will continue to be carried 
on in the name of Federal 


Enameling & Stamping C 

with its principal office and 
operations at McKees Rocks, 
Pa. Mr. Wiener as 
dent of the company will ac- 
tively be in charge of the 
business and all its opera- 
tions. Mr. Hokin will serve 
as chairman of the board. 


presi- 


O-Cedar Corp'n Appoints 
Regional Sales Managers 


O-Cedar Corp’n, Chicago, 
manufacturers of sponge 
mops, dust mops, polishes, 


and other household products, 
has appointed Arthur T. Bur- 
nett as regional sales mana- 
ger for the Kansas City ter- 
ritory. 

Mr. Burnett will supervise 
sales activities in the Kansas 
City, Wichita, St. Louis, 


Omaha, Lincoln, and North 
Platte areas. 
Herman Hayes has been 


named regional sales mana- 
ger for the Philadelphia ter- 
ritory. 

Mr. Hayes will be in 
charge of sales activities in 
the Philadelphia, Baltimore, 
Washington, D. C., Rich- 
mond, and Norfolk areas. 


———_— - - 


Duo-Therm Div. Enters 
Power Lawn Mower Field 


The Duo-Therm Div. of the 
Motor Wheel Corp., Lansing, 
Mich., has entered the power 
lawn mower field. 

The division will make and 
sell a complete line of rotary 
and reel power lawn mowers 
under the brand name Duo- 
Trim. 
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Behr-Manning Appoints 
Evans Vice-President 
Edwin C. 


Evans is now 


vice-president and assistant 
general manager, and Wil- 
ham I. Clark, Jr., assistant 
to the president, of Behr- 





EDWIN C. EVANS 
Manning Corp., Troy, N. Y. 
Mr. Clark is also secretary 
of the company. 

Mr. Evans joined 
Manning in 1934. In Janu- 
ary, 1953, he was made a 
director of Behr-Manning 
and in January, 1954, he be- 
came vice-president of the 
company. 

Mr. Clark 
Manning in 


Behr- 


Behr- 
was 


joined 
1933. He 





WILLIAM L. 


CLARK, JR. 


elected a director of the com- 
pany in 1952 and was ap- 
pointed chairman of the 
operating board in 1952 and 
in 1953. 

He served as assistant 
clerk of Norton Pike Co., a 
Behr-Manning subsidiary, 


from 1947 to 1952; assistant 
treasurer, 1947 to 1952; di- 
rector of the company from 
1949 to 1952; and was elected 
secretary of the company in 
1952. 


—_——— 





= 


General Electric 
Combines Clock Depts. 


The General Electrie Co.. 


Lock Department, Bridge- 
port, Conn., and the Tele 
chron Department, Ashland, 


Mass., have combined opera- 
tions. The merger combines 
the two units into one de- 
partment, the Clock and 
Timer Department, which 
wili be a part of the com- 
pany’s Small Appliance Divi- 
sion. 


A. F. Fisher, presently 
general manager of the Tele- 
chron Department, has been 
named general manager of 
the new Clock and Timer De- 
partment, which will have its 
headquarters at Ashland, 
Mass. 


—_———— + eee 


Stratton-Warren Pres., 
L. Stratton, Jr., Dies 


Leslie M. Stratton Jr., 49. 
president of Stratton-War- 
ren Hardware Co., Memphis, 
Tenn, wholesalers, died Dec. 
26. He also was chairman of 
the board of Stratton-Bald- 
win Hardware Co., New Or- 
leans wholesalers. 


Mr. Stratton began his 
business career in the groc- 
ery field with the Early 


Stratton Wholesale Grocery 
Co. with which his fathe 
had been identified. He joined 
Stratton-Warren in 1931, 
was named a vice-president 
in 1933 and became the com- 
panys executive vice-presi- 
dent in 1942. In 1949 he 
succeeded his father, the late 
Leslie M. Stratton, Sr., as 
Stratton-Warren’s president 
and as Stratton-Baldwin’s 
chairman of the board. 

An active participant in 
conventions of the Nationa! 
Wholesale Hardware Associ- 
ation and the Southern 
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Flanigan Ace Hardware Expands Store; 
Stafford Supply, Inc., Reorganizes Staff 


Wholesale Hardware Associ- 
ation, he had served one term 
as a member of the executive 
committee of NWHA. 
He served as President 
the Memphis Chamber 
(Continued on page 204) 


of 
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L. Nielsen To Head 
Gensco Tool Sales 


General Steel Warehouse 
Co., Chicago, has appointed 
Lawrence Nielsen sales 
manager of Gensco Tools, 
Div. of General Steel. 

Mr. Nielsen has been con- 
nected with the company in 


as 





LAWRENCE NIELSEN 


administrative capacities for 
the past sixteen years. 

He will 
bility for distribution of the 
company’s line of bow saws, 
pruning saws, chisels, 
builders’ hardware, wood 
screws, machine screws and 
hunting knives. 


assume responsi- 


wood 


| 


New Lad Mfg. Director 


Willard F. Rockwell, Jr., 
president of Rockwell Mfg. 
Co.. Pittsburgh, has been 
named a director of Lad 


Inc.. of Nashville, 
tool 


Mfg. Co., 
Tenn., a garden 
facturing concern. 


manu- 


A three- 
day grand opening sale was 
held recently by Flanegin 
Ace Hardware to celebrate 
its completed expansion pro- 


Loganspo? .. Ind. 


gram. 

The firm has moved into 
the next door space east at 
312 E. Market, an addition 
which almost doubles its 
street level front and display 
space. 

Two archways now con- 


nect the buildings. The new 
room is occupied by the toy 
and appliance departments. 


The grand opening  in- 
cluded specially priced mer- 
chandise, door prizes and 
favors. 

Fredericksburg, Va. 4 


preview opening was held re- 


cently by Stafford Supply, 
Inc., a Falmouth appliance 
and hardware business 


which has been reorganized. 
Thomas H. Smith, formerly 
associated with the Freder- 
icksburg Home & Auto Sup- 
ply, has been named man- 
ager, and Everett Carring- 
ton head of the sales force. 
The business has been in- 
corporated, naming H. H. 
Tyler, who founded it five 
years ago, as president. 


Fla.—Adams and 
Houser Hardware Co. opened 


Venice, 


a new branch store on the 
South Trail, recently. The 
store will be managed by 


(Continued on page 204) 


ae le 


Company Chenges Name 
Hollymade Hardware Mfg. 


Co., Los Angeles, manufac- 
turer of “Challenger locks, 
has changed its name to 


Challenger Lock Co., Inc. 
There is no change in 
management or financial 
structure involved in the es- 
tablishment of the new home. 





197 


COMPLET 





. 


PATIO GRILLS AND BRAZIERS 
POINT THE WAY TO INCREASED 
VOLUME, BIGGER PROFITS 


ROYAL CHEF, with 17 outstanding models, offers dealers a com- 
plete line of patio grills and brazicrs models for every taste and 
for every pocketbook. Ranging from small, handy and durable 
“take-it-with-you” models priced as low as $4.95 to luxurious 
beauties in the higher-priced field, ROYAL CHEF spells extra 
volume extra profit in the fast-growing outdoor grill market. 
You are assured of customer satisfaction, for every Royal Chef 
firebox is fully guaranteed for five years. 

What's more, you get an exciting variety of dealer helps, in- 
cluding national magazine advertising, newspaper mats, radio and 
television announcements, folders for 
dealer distribution, free cook booklets, 
and customer-making five year guarantee 


a r ” 7 ™~ 
cards for every Royal Chef firebox 


Ihe + \ 
ONLY line you need to really rack up AL ) CHEF 
terrific sales of patio grills and braziers is _~ 
ROYAL CHEF . . . consistent pennant 

winner in outdoor cooking leagues. 


CHATTANOOGA ROYAL COMPANY 
CHATTANOOGA 6G, TENNESSEE 


F LINE 
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Lawn-Boy 
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Mower Sales Meeting 
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J. A. Williams Co., Pittsburgh, and RPM Mfg. Co., Lamar, 
Mo., held a Lawn-Boy power mower sales meeting re- 
cently at the Westmoreland Country Club just outside 
Pittsburgh. One hundred twenty }. A. Williams dealers 
from within a 125 mile radius of Pittsburgh attended the 
meeting. Shown around a new Deluxe |8-inch Lawn-Boy 
at the J. A. Williams show are, left to right: Steve Briggs, 


vice-president, Outboard Marine & Mfg. Co. 
ertson, sales manager, RPM; 


; John Rob- 
Vaughn Border, advertising 


manager, RPM; Leroy Williams, president, ]. A. Williams, 
and Aaron Jaffe, a partner in J. A. Williams. 





Midland Names Morey 
Sales Vice President 


The Midland Co., South 
Milwaukee, Wis., has elected 
Harold E. Morey as vice- 


HAROLD E. MOREY 


president in charge of sales, 
a newly created office. 

Mr. Morey has been direc- 
tor of sales for Midland since 
March, 1954, and was for- 
merly associated with the 
Studebaker Corp., South 
Bend, Ind. 


Capewell Sales Post 
To William C. Heard 


The Capewell Mfg. Co., 
Hartford, Conn., has appoint- 
ed William C. Heard domes- 
tic sales manager. He will 


direct domestic sales of Cape- 
well’s line of hand and power 
hack saw blades, band 
blades, pipe fitters’ 
tools, ground flat tool 
and hammers. 

Mr. Heard comes to Cape- 
well after eight years at the 
Millers Falls Co., Greenfield, 
Mass. 


saw 
hand 
steel, 


——————_—__ - 


RB&W Advances Burdsall 
To Vice-President 


Russell, Burdsall & Ward 
Bolt and Nut Co., Port Ches- 
ter, N. Y., has elected Rob- 
ert H. Burdsall vice-presi- 
dent and secretary, and Wil- 
liam U. Cigliano vice-presi- 
dent. Mr. Burdsall is also 
manager of market develop- 
ment and advertising. 


Continental Can Elects 
Paper Container Head 


Lawrence Wilkinson has 
been elected group vice presi- 
dent of Continental Can Co., 
New York. 

Mr. Wilkinson, who has 
served as vice president in 
charge of finance since 1952, 
will direct the activities of 
the company’s fibre drum, 
paper container, flexible 
packaging and crown and 
cork divisions. 
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PRUNING 
Tigt 


Double the aa 


Number of Ui 
Parker 

Pruning 
Ee. . With this 
NEW DISPLAY 


SHE likes it to cut flowers because it’s so light, 
so easy to handle. HE likes it for pruning — also 
because it’s so light yet rugged enough to stand 
tough cutting. They both know the cutlery steel 
blade for what it is—a blade that stays sharp. 
The satin finish with enameled handle and the 
handy thumb lock rank high, too. 

You have a full measure of value and quality 
to sell in these other Parker Garden tools. 


A | Long Handled & 


ay : ) i 
Grass Shears 


y/ | Lopping Sheor J | 
Easy Cutting 


for heavy brush 
G-2 Y 
} 































Big Brother 

Pruning Shears 

9 oz., 842" long 
SP.2 28%" long 


P-50 


Tree Pruner 
for tree trimming 
and shaping 
98” long 

P-60 Y 


Hardened Steel 





Manufacturers of World-Famous Trojan Saw Blades and Frames 





twne 
PARKER MANUFACTURING CO. 


WORCESTER 1, MASS., VU. S.- : 
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BALLONOFF PRESENTS 





by Topper 






Well, this is Topper again . 
and I’m really blowing my top 
with excitement. What a year 
this will be for Ballonoff dealers! 


7 7 * 






We here at Ballonoff, world’s largest maker of stove 
pads and all-purpose mats, have more ideas than you 
can count. Pro-Tex has the biggest valves, best pro- 
motions and newest ideas and they're all going to 
mean bigger Pro- 
Tex sales and prof- 
its for YOU. 





We don’t want you 
to miss a single one 
of them. So we're 
starting a special 
club just for you. 





* 





. * 







The “Ear-To-The-Ground Club’’. 
That's the name. 


Membership is FREE. We invite YOU to join. 


In fact, when you join, you receive a Spe cial surprise 
gift from the folks at Ballonoff. 


* * * 


All you do is fill in the special coupon at the bottom 
of the column. We'll send your FREE gift and you'll 
get advance news on our plans for 1955 while they're 
still red hot. And be sure and give us your jobber’s 
name—we'll keep him informed too so he can take 
care of you on these Pro-Tex profit promotions. 


So sign up, fellows .. . put your pen to this paper 
and you'll have your ear to the ground! 






BALLONOFF metal products co. 
Cleveland 15, Ohio 


Offices in principal cities in the 
United Stetes. {n Canede: Conediean 
Hovseweres, Lid, 20 Wellington $., 
Terente, Onteric 


PLEASE WRITE CLEARLY SO 
I WON'T MAKE A MISTAKE! 


Okoy, Topper 
Send me my special FREE gift ond moke me o member of your 


Ear-to-the-Ground Club” 
My Nome 
Store Nome 
Street Address 
City 
My Jobber ls 


lone Stote 


Ideal Jo) 


No. 1229—OK HOUSEHOLD MEND-IT-KIT 


Complete on handy, colorful, self-selling display card! 
Extra value for your customers—extra volume for you! 


includes: 


Household Cement — crystal-clear mend for glass- 
ware, china, plastics, leather, paper, fabrics, in 
4” x %” tube. 


Liquid Solder — fixes plumbing, toys, furniture, 
cooking utensils, cabinets. In 4” x %” tube. 


Carbon Tet —for cleaning surfaces and fingers. 
Pius instructions for use 


25‘ ADHESIVES 


TOPS IN QUALITY, MARK-UP AND SALES! 


TIP -TOP LIQUID SOLDER 

The original and still first in sales. Repairs leaks in plumb- 
ing, radiators, tanks. Makes speedy, powerful bond to 
metals, wood, glass, tile. Waterproof, gasoline-proof, quick- 


drying. 12 big 4%” x 1” tubes on self-selling display card. 


(2004 «c= 
cS quzr 4 
Ne. 1201 
TiP-TOP HOUSEHOLD CEMENT 
Assures permanent bond to glass, china, fabrics, plastic, 
wood, leather —“mends a million things.” Crystal-clear, 
waterproof, flexible. Displayed the same as +1200. 


samples available for your salesmen without charge 


TIP-TOP PRODUCTS CO. « OMAHA 2, NEBR. 
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E Z Paintr Appoints 


| General Sales Manager 


E Z Paintr Corp., Milwau- 
kee, has appointed Arnold W. 
Brumm general manager in 
charge of sales, and Emery 
J. Langteau has been named 


ARNOLD W. BRUMM 


national field sales manager. 

In addition, the company 
has formed a Sales Develop- 
ment Committee which will 
function in the planning and 
expansion of the sales pro- 
gram on the regular line of 
the company as well as new 
products being developed. 
This committee consists of 
Mr. Brumm as chairman; V. 
T. Touchett, president of E Z 
Paintr; Mr. Langteau, W. V. 
Geehan, and R. L. Touchett. 


Washburn Co. Appoints 
Hess General Manager 


Robert G. Hess has been 
named general manager of 
the Washburn Co., Worcester, 


Mass., and its subsidiaries. 


ROBERT G. HESS 


Mr. Hess was Worcester Di- 
vision manager. 

He succeeds John S. Tom- 
ajan who will continue as 
president and a director of 
the company and as president 
of the Michigan Wire Goods 
Co., Niles, Mich., and as 
chairman of the board of 


News of the Trade- 


directors of Andrews Wire 
Works of Canada, Ltd., Wat- 
ford, Ontario. 

Michigan Wire and An- 
drews Wire are subsidiaries 
of The Washburn Company. 

Mr. Hess was elected a 
vice-president and director 
of the company in 1941. He 
will continue to hold those 
positions as well as general 
manager. 


—_— 


Joseph Tiers To Head 
Proctor's Eastern Sales 
Joseph Tiers is now East- 
ern sales manager of the 
Proctor Electric Co., Phila- 
delphia, manufacturer of 


JOSEPH TIERS 


toasters, irons, ironing tables 
and other housewares. 

He will supervise sales in 
New England, New York, 
Pennsylvania, and the Dis- 
trict of Columbia. 

Mr. Tiers joined Proctor in 
1935. Prior to his present ap- 
pointment he served as mer- 
chandising manager. 


Firm Changes Name 


United Metal Box Co., 
Brooklyn, N. Y., has changed 
its name to United Metal 
Cabinet Corp. The change, 
which is effective immedi- 
ately, was announced by 
Samuel Hammer, president. 

He said the new company 
name does not reflect any 
change in the firm’s policies. 


Penens Expands Plant 


Penens Corp., Schiller 
Park, Illl., broke ground re- 
cently on a new 80 x 100 ft 
plant addition. 

Additional equipment has 
been installed and it is antici- 
pated that the new facilities 
will be in operation by Janu- 
ary, 1955. 


HARDWARE AGE, JANUARY 6, 1955 








C. F. Murdough Gets 
American Biltrite Post 
Clark F. Murdough has 
been appointed sales mana- 
ger of the new Extruded 
Plastics Division of the 





Cc. F. MURDOUGH 


American Biltrite Rubber 
Co., Chelsea, Mass. 
Mr. Murdough has had 


many years of experience in 
the hard goods field and is 
well known nationally as a 
sales consultant. 

Eliot G. Small, general 
sales manager of the Special 
Products Division, has an- 
nounced that the company is 
now manufacturing a com- 
plete line of plastic garden 
hose, sprinklers, and special 
products for the 1955 season. 


American Kitchens Names 
Johns Sales Manager 
Mack Johns, Eastern divi- 
sion sales manager of Amer- 
ican Kitchens, Aveo Mfg. 
Corp., Connersville, Ind., has 


been named to the newly 
created post of sales mana- 
ger of kitchens. 

Mr. Johns, who has been 
acting field sales manager 
since June, 1954, was dis- 


trict sales manager in Kan- 
sas City and Midwest re- 
gional sales manager in Chi- 
cago, before returning to the 
home office as eastern divi- 
sion manager in 1952. 


Hardware Boosters Hold 
Annual Christmas Party 
held 
Christmas 
the 
York 


Hardware Boosters 
its 4l1st 
Party 
Hotel 
City. 

J. H. Taylor of the 
ley Works, and president of 
the Boosters, greeted the 
guests. 

The 
of I. } 


annua! 
December 15. at 
Roosevelt. New 


Stan- 
’ 


charge 
Atlantic 
’ 


Supply 


party was in 


schman. 


Hardware & 


Corp., 
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first vice-president of the 
Boosters, and chairman of 
the entertainment committee. 

Othere members of the en- 
tertainment committee were: 
H. A. McGavin, John H. 
Graham & Co., second vice 
president of the HB; Arthur 
Pope, Sargent & Co.; E. A. 


DeJongh, Skil Corp.; Stan- 
ley Palinski, Skil Corp.; 
Stanton Appell, Louis W. 


Appell Co. 

And, Edgar Grosnick, The 
Carborundum Co., and trea- 
surer of the HB; Kenneth B. 
Guy, Stanley Works, and 
secretary of the HB. 


— ___ 


Delta Power Tool 

Promotes |. G. Meyer 
Irving G. Meyer, Home- 

craft products manager for 


Rockwell Mfg. Delta 
Power Tool Div., been 


Co.’s 


has 





IRVING G. MEYER 


promoted to assistant to the 
vice-president in 
the division. 

He will be responsible fo: 
maintaining liaison 
the division’s national sales 
headquarters offices and five 
regional offices. He 
joined Delta in 1942. 


charge of 
between 
sales 


McClung Resigns from 

National Metal Products 
McClung has re- 
signed as vice president and 
director of purchases of Na- 


Sam C. 


tional Meta! Products Co.. 
Cannonsbureg. Pa. 
Fred Boyles is acting as 


head of purchases and Rob- 
ert Kern as manager of ad- 
vertising and promotion. 


Perkins Co. Meves 


Louis Y. Perkins Co., 
manufacturers’ representa- 
tives in New England since 
1930, announce that they are 
now located in their new and 
larger offices at 43 
Boston 15, Mass. 


Leon St . 
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FORMA 


HEPPNER 


SALES COMPANY - ROUND LAKE, ILLINOIS 





UP Sales and Profits 
in Tinware with 
nationally advertised 


MOULI LINE 


yew" KING SIZE 


SALAD MAKER 
SLICES + CHOPS + SHREDS + GRATES 


Non-slip rubber 
tipped fold-away legs 
. won't scratch... save 
—_ space 
individually packaged in $498 


RETAIL 
multi-color display carton , 


MO Li 


MANUFACTURING’ CORPORATION 





: 


| 
| 
| 


; 





e Efficient in operation. 
e Durable construction. 
e Smart styling. 


e Nine models in the 
popular price range 
—all good values. 


Again at 
Booth 569 
Navy Pier 


THE TAPLIN MANUFACTURING CO. 
NEW BRITAIN. CONN 


wtet lh‘ 








| tivities 
| Paramount Home Workshop 
| Co. 


| Chicago. 





Pittsburgh Screw Names 
J. Krause To Sales Post 


Pittsburgh Screw and Bolt 
Corp., Pittsburgh, has ap- 
pointed John Krause, Jr., as 
assistant to the general man- 
ager of sales. 

Mr. Krause had been as- 
sociated for 27 years with 


og te Bd dee % a 
yt - fi 


JOHN KRAUSE, JR. 


Oliver Iron and Steel Corp., 
having recently resigned 


| from the position of assis- 


tant general manager of 
| . 
saies. 


ideal Metal Products 


Names Sales Manager 


Stephen E. McPartlin, Jr., 
has been appointed as gen- 


| eral sales manager of Ideal 


STEPHEN E. McPARTLIN 


Meta! Products, Inc., Detroit. 

He will head the sales ac- 
of the firm’s new 
in 


from sales offices 


John H. Vier Joins 
Markel Electric Products 
John H. Vier 


named sales representative 
for Markel Electric Prod- 
ucts, Inc., Buffalo. He will 
act as an associate of Louis 
Stark who has represented 


has been 


News of the Trade—— 


Marke] 
years. 
Mr. Vier will cover metro- 
politan New York, North- 
east Pennsylvania, and 
Northern New Jersey. 


for more than 30 


——— 


Murphy Paint Acquired 
By Baltimore Firm 


The Murphy Paint Trade 
Sales Division of The Inter- 
chemical Corp., Baltimore, 
Md., has been acquired by 
the partners of Baltimore 
Paint and Colors Works. 

Milton W. Lightcap has 
been appointed president, 
and Henry Ritz vice presi- 
dent in charge of sales of 
the new company, which will 
be known as the Murphy 
Paint Corp. It will be lo- 
cated in a new plant at Mt. 
Winans, Baltimore. 


AS 


Western Tool Plans 
Building Program 


Plans an extensive 
building program to start 
early in 1955, along with the 
purchase of a 103-acre tract 
of land on the outskirts of 
Des Moines, have been an- 
nounced by Western Tool & 
Stamping Co., Des Moines, 
manufacturer of the Homko 
line of power lawn mowers 
and accessory equipment. 

Present plans call for a 
seven-year expansion  pro- 
gram, with building develop- 
ment of the first 25-acre 
tract scheduled to get under- 
way early next spring. 


for 


——2 


R. A. Clark Retires As 
Jacobs District Manager 


Raymond A. Clark, dis- 
trict manager of Jacobs Mfg. 
Co., West Hartford, Conn., 
has retired from the firm. 
He was with Jacobs for 30 
years. 

Mr. Clark plans to move 
to California. 


Hirsh Mfg. Co. 


The S. A. Hirsh Mfg. Co., 
Skokie, [il., manufacturer of 
prefabricated merchandising 
displays, has appointed Hu- 
bert Ballin sales representa- 
tive for Minnesota, lowa, 
Missouri, and Nebraska. 

Mr. Ballin will help dis- 
tributors and their custo- 
mers with special problems 
relating to self-service mer- 
chandising. 
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Tweedy, Descheneaux 
Form Sales Agency 


John N. Tweedy and Lee 
Descheneaux recently estab- 
lished the firm of Tweedy- 
Descheneaux & Co., manu- 
facturers agents, with offices 
at 4 Pearl St., Dedham, 
Mass. The firm handles 
builders’ hardware and hard- 
ware specialties in the six 
New England states, calling 
on hardware wholesalers and 
larger contract builders’ 
hardware distributors. 

Mr. Tweedy was formerly 
a partner in the firm of Bul- 
lard & Tweedy, recently dis- 
solved manufacturers’ agen- 
cy. Mr. Descheneaux was as- 


sociated with Bullard & 
Tweedy for seven years 
prior to formation of the 


present organization. 


Chicago Agent To Handle 
Great Neck Saw Line 
Rosenstiel Norton & Co., 
3951 West Lawrence Ave., 
Chicago, has been named ex- 
clusive factory representa- 
tives covering in Illinois and 


Wisconsin for Great Neck 
Saw Mfrs., Inc., Mineola, 
N. Y. 

Mr. Rosenstie] and Mr. 


Norton will handle the Great 
Neck line of hand tools. Both 
principles have had more 
than fifteen years experience 
with Montgomery Ward 
merchandisers and purchas- 
ers of hardware. 


as 


C. Folkestad Joins 
Chicago Sales Agent 


The N. B. Spurgeon Co., 
Chicago, manufacturers’ rep- 
resentative in the Middle 
West, has appointed Charley 
Folkestad, Minneapolis, as 
district manager, covering 
the Upper Mid West. 


Mr. Folkestad has worked 
the wholesale trade in that 


territory for nine years. 


New Sales Agent for 
Continental Can Line 
Lester A. Bricker and As- 
sociates, 1863 Wazee 
Denver, Colo., has been ap- 
pointed agent for the Deco- 





Street, 
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ware metal housewares line 
of Continental Can Co., New 
York. They will represent 
Decoware in the states of 
Colorado, Utah, Idaho, Mon- 
tana, Wyoming, Arizona and 
New Mexico. 

Mr. Bricker was formerly 
assistant buyer of the house- 
wares Dept., May Co., Den- 
ver. 


Roy W. Ebeling now 
Manufacturers Agent 


Roy W. Ebeling, 
sales manager of Superior 
Plastics, Inc., Chicago, has 
formed his own sales agency. 

Mr. Ebeling’s office and 
display room is in the Pitts- 
field Bldg. at 55 E. Washing- 
ton Blvd., Chicago. At the 
present time he is carrying 
two lines. Florida Aluminum 
Casting Corp. and Gleamit 
Co., Great Neck, N. Y. 


former 


C. S. Rude Joins 
Manufacturers’ Agent 


C. Stanley Rude has joined 
the L. R. Wulf Co., Minne- 
apolis manufacturers’ repre- 
sentative. 

Mr. Rude was formerly ad- 
vertising and information di- 


rector for the Otter Tail 
Power Co., Fergus Falls, 
Minn. 


Gries Reproducer Agent 

Gries Reproducer Corp., 
New Rochelle, N. Y., has an- 
nounced the appointment of 
Mirman & Peters Co., 
Angeles, to represent 
in California, Nevada 
Arizona. 

Gries 
popular 


Los 
Gries 


and 


the 
Alloy 
Nuts, 
Thumb 
tivets 
and 


manufactures 
GRC Zine 
Wing Nuts, Cap 
Thumb Nuts and 

Screws, Wing Screws, 
and E-Z Cup Hooks 
Utility Closet Hooks. 


Agent Moves 


Oliver A. Hahne & 
manufacturers’ representa- 
tives, formerly of 2000 Lin- 
coln Park West Building, 
Chicago 14, has moved into 
their own building at 856 W. 
Diversey Parkway. 


Co., 








Announcing 
THE 


itch fiela 
America s Finest 


OUTDOOR 
THERMOMETER 











Tremendous Sales Appeal! 
Great Gift or Utility Value! 


ABSOLUTELY RUST AND CORROSION PROOF 


LARGE TRANSLUCENT DIAL EASILY READ AT 
A DISTANCE 


BRACKET ADJUSTS 180 DEGREES TO PERMIT IN. 
STALLATION OF STORM SASH OR SCREENS 


THERMOMETER ADJUSTS IN COMPLETE CIRCLE 
FOR BEST READING ANGLE 


ACCURATE AND DEPENDABLE 


“a 


See it first 
at our Booth No. 844 


NATIONAL HOUSEWARES SHOW 
NAVY PIER, CHICAGO 
Jan. 13 to 20, 1955 


THE COOPER THERMOMETER COMPANY 
PEQUABUCK, CONN. 


SUGGESTED 
RETAIL 
PRICE 











—News of the Trade—— 


DEALER BRIEFS 


(Continued from page 197) 
Fred Corbett who wil! be 
sisted by his wife. 


AS- 


W aco. Tex. Gordon sar- 
rett has purchased the Good- 
Hardware in Bellmead, 
3125 Corsicana 
Personne! of the store 
the same, with W. 
and ©. W. Shot- 


| | ; . 
SAiIiCSCiICTRAS 


man 
located at 
Hwy. 
remains 
LD). saden 
well as 
Mich. Ford 
Hardware Co. is doubling its 
and having a new 
marquee and front built. All 
new modern fixtures will 
mstalled in the new section 
of the store. The added area 
is the 23 by 80 ft. room for- 
merly occupied by the IGA 
Store. 


Gaylord, 
Space 


pe 


Easton, Pa.—H. H. 
nett Hardware Co. has 
moved to new quarters at 
154 Northampton St. The 
move more than the 
company’s sales storage 


store’s 


Ben- 


doubles 
and 
space. This is the 


third loca 
foundi: y in 


ion since its 


1§6%. 


Ardmore 
cent 
Lyons 
West Lancaste: 
visitor to 
a free gift. 
the opening was 
Valspar 


Pa. 
oOpeninyg of 
Hardware 


At the re 
the 
Store, 
Ave., 
tore 
Highlighting 
the 
“Treasure 
containing a 


new 

26 
every 
the s received 
Lyons 
Chest” 
number of free 
prizes. 


Bradenton, Fila 
Hardware Co., 430 
St., has opened a 
addition and expanded 
store space and added to 
stock line 

The area, 
the provides another 
450 sq ft of space, a second 
entrance to the 
another display 
More 
for the housewares 
ment which will now include 
new gift lines including pot 
tery, wooden ware and dishes 


Battle 
Tw elft h 


new store 


new adjoining 


store, 
store and 
Window 
allotted 


depat , 


room has been 


Richmond. Mo. Feibert 
Craven has purchased the 
Willeford - Hilton Hardware 
store, Hardin, Mo., from Mrs 
Helen Patton. 

Mr. Craven was a partner 


204 


in the See and Craven Skel- 
gas service in Hardin, for a 
number of years. 


Peru, Ind.—John C. Cooke, 
owner of the Hard- 
ware here, has pur- 
chased the Durnbaugh Hard- 
ware Store in Wabash. Mr. 
Cooke took the Wa- 
bash store January 1. Merle 
Durnbaugh, owner of the 
firm since 1901, retire 
business. 


Cooke 


Store 


over 


will 
from 
V a. The 
Hardware 
out of husi- 


Frederick sburg, 
John F., Scott 
Store is going 
ness and has announced the 
beginning closing out 
sale. John B. Scott, son of 
the founder, and John F. 
Scott I], grandson, said they 
expect to have cleared 
their stock by spring. 


D. K. Ri- 
of Selins- 
grove Hardware Co., has an- 
nounced plans for the con- 
struction of a new store, to 


of a 


out 


Pa 


proprietor 


Sunbury. 


shell, 








Leslie M. Stratton, Jr. 
(Continued from page 197) 


(commerce in 1950. and was 
former chairman of the board 


of directors of the Memphis 


lL. M. STRATTON, JR. 
branch « 
serve Bank 
Mr. 
director f ne 2 
Nati Bank 


chairman of 


heen a 
and 


of 


nion 
Planters nal 
Memphis, the 
board of Central YMCA 
of Memphis, a 


>F 
‘~> 
. i* 


Steward ol 


be located at the rear of the 
Selinsgrove Toy and Gift 
Shop, 22 South Market St. 


Pottsville. Pa. The Ha- 
desty Hardware Co., Tama- 
qua, Pa., has opened a new 
branch store at 122 
Centre St. H. R. Fenster- 
macher is general manager. 


South 


The store will carry a com- 
plete line of hardware, acces- 
sories, appliances and plumb- 
ing and heating supplies. 


Glendale, Ariz.—A self-ser- 
vice store has been opened by 
O. S. Stapley Co. at 137 W. 
Main St. 

Completely rebuil! the 
store features priced mer- 
chandise, and _ directional 
markers for easy shopping 


Rich Hill, Mo. — Klumpp 
Hardware held open house re- 
cently to celebrate its 
orated store. 
were given away. 


redec- 


Door prizes 








St. John’s Methodist Church 
and President of the Porter- 
Leath Home, an orphanage. 

Survivors include: Mrs. 
Stratton; Leslie M. Stratton 
III, a vice president of 
Stratton-Warren Hardware 
Co., and a daughter. 


David H. Comstock 
David H. 
former president 
Line Co... Westfield, 
died November 5, 1954. 
was in the sporting 
industry for 


Comstock, 75, 
ie: 
Mass., 

He 
roods 
more than 5D 
years. 

Mr. caree) 
with Whip Co. in 

In 1912 he was named 


sales manager of one of the 


Comstock’s 
van U.S. 
LYOZ. 

company’s branch factories. 
He named 
its subsidiary, U. S. Line 
1918, and 


capacity until 1951 


was manager of 
remained in 
when 
became president of 

Mr. 
mer se ' 
tional Association of 
Tackle Manufacturers 


Comstock 


; +o. 7 
revary i 


A. W. Sellers Gets 
Werner Sales Post 


Arthur W. 
named general 
manager of R. D. Werner 
Co., New York City, manu- 
facturers of aluminum 


Sellers has 


been 


Sa ics 


— 
iaad- 


——— 7 


ARTHUR W. SELLERS 


ders, frames, Chrom- 
trim mouldings, clothes dry 
ers, etc. He will supervise 
and direct sales of the en- 
tire Werner line. 

Mr. Sellers was formerly 
Eastern district man- 
ager of the appliance divi- 
sion of Genera! Mills. 


screen 


sales 


Resinite Appoints 
Factory Representative 


John Winckler has been ap- 
pointed as factory sales rep- 
resentative for Southern Cal- 


JOHN WINCKLER 


Pratt & Lambert, Inc. 
Promotes T. B. Hubbard 


Suffa! . NN. 
] previousiy 


vy : ‘ . ' 
sae! ’ he 
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Dealer Factory Service Training Plan 
Inaugurated by Scott-Atwater Mfg. Co. 


A stepped-up factory-cen- 
tered training pro- 
gram, to provide the person- 
nel of its more than 3,500 
dealers with a thorough un- 
derstanding of the latest in 
outboard motor 
techniques, has been inaugu- 
rated by the Scott-Atwater 
Mfg. Co., Minneapolis, out- 


board motor manufacturer. 


service 


servicing 


The program, according to 
director of service D. C 
Chandler, wil! cost the dealer 
nothing. Each 


session or 
“clinic” will run one week 
“ach throughout the year. 
He said that the response 
from Scott-Atwater dealers 


has been very enthusiastic. 
“These training sessions in 
servicing do 
more than equip the dealers 
and their representatives to 
do a better job of inspecting 
and servicing motors,” 
Chandier pointed out. “With 
an increased familiarity with 
the entire Scott-Atwater line, 
they will naturally do a bet- 
ter selling job because they 


tecnniques W il] 


will be better acquainted with 
the product.” 

Chandler said all phases of 
the service end of the out- 
board motor business will be 
covered, including shop and 
classroom instruction and in- 
dividual work by students on 
running 


models. Complete 


coverage of propellers and 
other factors affecting boat 
and motor performance will 
also be included In orde. 


for all students to gain maxi- 
mum benefit. i] 


small. with 


classes Willi I 

no tnan 10 
to be enrolled at any ion 
tichard Anderson, field ser- 
vice 


more 
CeEcc 
engineer. will be in 


charge of classroom instruc- 


Atwater 1955 line, the larg- 
est in the out ara irket 
vi e idied, Mr. Chandle 

said 


J.B. Bowman To Head 
Ekco-Foil Sales Staff 


Reke Products Co.. Chi 
iL nas ea ‘ i i 
lar vrement ff for tne 
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ager. Mr. Maloney was 


formerly assistant to the vice 





JOHN B. BOWMAN 
president in charge of the 
Ekeo-Foil Div. 

Also added to the Div. is 
Jack B. Blane, advanced 
from assistant to the vice 





RAYMOND F. MALONEY 


in charge of kek ‘OS 


Ekco-F'oil 


president 
Ohio operations t 
sa ss 


Mr. 


enyineer. 
Bowman was 


previl- 


general sales manager 





B. BLANE 






—_— News of the Trade 


E. Harding Resigns As 
RB&W Sales Manager 


Emmet F. Harding has re- 
signed from his position as 
Port Chester, N. Y., sales 
manager of Russell, Burdsall 
& Ward Bolt and Nut Co. 

Mr. Harding was formerly 
vice president and sales man- 
ager of the Corbin Screw di- 
vision of the American Hard- 
ware Corp. He joined RB&W 
five ago when Ameri 
can Hardware decided to dis 
continue its Corbin Division. 

Mr. Harding an 
nounced plans for the future 
but intends to remain 
iated with the hardware in 
dustry. 


years 


, 
nas 


not 


ASSO) 


Thomas Names Maidment 
Sales Vice President 
Mfg. Corp., New 


“uty 
producer of plas 


Thomas 


ark. N. J 


tic toys and other products 
has promoted former toy 


Bert W 


preside: ’ 


ales manager 
Maidment to 
in charge of 


vice 


" ‘ = sol 
CU npany Saics 


Mr. Maidment has had 
more than 20 years experi 
ence in all phases of plastics 


products manufacture and 


mat keting. 


Somers To Head 
Grass Seed Sales 

Wiliam R. S¢ 
sistant manager of the Grass 
Seed Div., F. El. Woodruff & 
Sons, Inec., Milford, 
appointed 
givision to 
Daniel A. Johnson. Jr 


has been e 


ymers, as 


Conn 


, 
, 
nas veen manaye! 


. s ree : 
Vy tne suCcceeGd 


VW hi , 


lected treasurer of 


the company 
Mr. Somers has been asso 
clated with the company 
since 1934. He became as 
tant manager of the Grass 


Carborundum Co. Opens 
Two New Warehouses 


Phe { arhborund {4 

~. | ‘ 
VNiavartia i : 
] ’ gs? y 
aret I 

ois? 

iy | f ahi : | : nd na 
‘ Tva rend) Li¢ ‘ viriece! 
and ner serv ‘ 


Niagara Falls, as been 
named manager of the dis- 
trict. 


— 


E. Stell To Head 

New Garden Too! Div. 
Edwarda R. 

appointed 

the 


we 
Too 


Stell has been 
manager of 
formed Garden 


Modern Tool & 


sales 
new! 
Div. of 





ail 


EDWARD R. 


STELL 


Die ~ § leveland 


For the past five years Mr. 


Stel was with American 
Steel Scraper Co., Sidney, 
U.,as Vice president and gen 


eral manager 


S. Vandermiller Joins 

Quaker State Metals 

ha 
factory 


for the 


corrugated alu 


Sid Vandermiller heen 


appointed repvional 
sales representative 
new CTOSS 


minum roll roofing of Quaker 
Veta - { ‘}.. 


, 


State Lancaster, 
's territory 
will include Texas, Oklahoma 


Louisiana, and Arkansa 


Thermometer Corp. Adds 
New Building to Plant 
fThermomete! (orp of 


America, Springfield, O., has 


r\dded a 15,500 ft of space 
‘ . int 
New | niment | ) 
ere announce Ror “4 
er and Hen DeJong have 
Hee! put cnarge f thre 
Dunean Hine Div 
iohn Hobin and Sidne 
Weksier Ww ‘ urge of 
the Industrial and Commer 
i 1) y * } Via? h the 








ow! She Har H 


The Business Outlook—Markets and Price News 


(Continued from page 14) 
Motor Co., stated that he expects 
consumer expenditures for durable 
goods in 1955 to be slightly better 
than in 1954. He said he doesn’t 
think the auto industry will have 
much trouble in equalling the 1954 
mark. 

louis J. Paradiso, Assistant 
Director-Chief Statistician, Office 
f Business Economics, U. S. Dept. 
a Commerce, announced that he 
expects higher expenditures on 
consumer services and soft goods 
and further inventory liquidation. 
Mr. Paradiso said he 
personal expendi- 
tures for services to rise 
though we have stability in dis- 
posable income and 
tivity. 


expects 
consumption 


even 
total business 


‘Finished goods inventories,” he 
said, “are relatively high in rela- 


tion to sales. though they 
There is 
liquidation 
wil] continue in this area.” 

R. S. Alexander, Professor of 
Marketing, Columbia University, 
predicted higher consumer spend- 
ing and lower 


even 
have been coming down 
some indication that 


saving. 

‘Total retail sales for the first 
half of 1955 may be expected to be 
up slightly, maybe 5 pct, compared 
to the same period last year,” he 
ventured. “During the second half 
they should and move 
mainly sideways, perhaps a bit 
above, the second half of 1954.” 

The leaders among the regular 
stores, 


level out 


particularly department 
stores, are taking active steps to 
become price competitive in dura- 
ble goods with the discount houses 
If that is the case there ought to 
be some step-up in the 
durables.” 

A. D. H. Kaplan, The Brookings 
Institution, expects moderate gains 
in business activity, little 
in inventory. 

“Purchasers realize that 


volume of 


change 
capac- 
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1.4 Million Homes 
May Be Built in "55 

New housing starts in 1955 
may reach as high as 1.4 mil- 
John M. Dickerman, 
director of the Na- 
Assn. of Home Builders. 

Home construction in the new 
year should be at least as good 
1.2 million starts in 1954, 
Mr. Dickerman states. 

His forecast assumes that 
mortgage financing will be avail- 
able and there will be no disrup- 
tions in existing legislation 
which encourages the construc- 
tion of new houses. 


lion. SaVs 
executive 
tional 


as the 











ity generally is high and that am- 
ple supplies are 
stated. 


available.” he 


“Consumers are ready to pick up 
a bargain; they are not expect- 
ing sharp price declines though 
they would respond to the better 
buys that a buyer’s market may 
bring. 

“We can see a very fluid condi- 
tion,” Mr. Kaplan continued, “one 
that will undoubtedly burst forth 
into business expansion, enough to 
make the $500 billion GNP pros- 
pect of the next decade reasonable. 
But I don’t see that 1955 is going to 


take more than a moderate stride 


toward that target 1955 is not 
yet the year of the big push.” 

Summing up for the Forum, 
Martin R. Gainsbrugh, Chief Econ- 
omist of the Conference Board, said 
that there was a clear unanimity on 
continued price stability through- 
out the They also agreed 
that personal consumption expendi- 
tures might move up in the first 
half. Inventories are seen coming 
into better balance and may be- 
come a plus factor in the second 
half. 


vear. 


Dept. Store Sales 

Gained in December 
Department store sales in the 

week ended Dec. 11 in the United 

pet ahead of the year- 

Federal 


States ran 3 
ago volume, 
Reserve Board. 


reports the 


The heaviest gain for the week 

9 pct—came in Atlanta and 
Dallas. 

A detailed 
follows: 


breakdown of sales 


Federa gh ty xs Jan. 1 
Res ended to 
I 
Be 


,j , ec.11 De wc. 11 Dec. 11 


tianta 
(Chicago 
St. Louis 
Minneap: 
Kansas (it 


lLDalias 


Retail Sales Topped 
November 1953 Total 


Retailers across the nation sold 
$14.551 billion worth of mer- 
chandise during November—less 
than in October but more than a 
year ago—reports the Commerce 
Dept. in a preliminary estimate. 

October sales came to $14.667 
billion, while sales in November of 
last year ran $13.954 billion. 

In the hardware, lumber and 
building group, retail sales for No- 
vember dipped to $1.087 billion 
from the October figure of $1.178 
billion. In November, 1953, sales 
for this came to $1.042 
billion. 


categ: ry 


Demand May Boost 
Interest on Loans 
Higher 


interest rates may be 
forthcoming in the next few months 
high demand for 
mortgage money, the upswing in 


reflecting the 
business activity and the drop in 
personal sawngs, says one 
mist. 

Dr. Jules Il. Bogen of the Gradu- 
ate School of Business of New York 
University describes as a 
table flood” the supply of mortgages 
o finance new construction and the 


econo- 


‘* a0 
vel _ 


transfer of realty at high prices 
He estimates the gain for 
9 months of 1954 at nearly 
lion. 


the first 
$12 bil- 
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PUT THESE HANDY NEW GARDEN TOOLS ON 
DISPLAY—AND WATCH YOUR PROFITS GROW! 


eee = (ART 


WHAT’S BOOSTING 


IT’S NEW 
FITS ALL CARTS 
18x27", 2ix28", etc. 











Nine bushel capacity. Snaps in 95 | 
place on cart with spring clamps. $ | 
Folds flat for storage to 29 x 38 x 1". Galvanized / DEPENDABLE QUALITY 
steel rod and wire construction. A natural seller! LIST p 4 GENEROUS MARKUPS 


PERFECT FOR PROMOTIONAL TIE-IN SALES! REASONABLE RETAIL PRICES 
4. STRONG NATIONAL ADVERTISING 


J - Four profit-packed reasons why you should stock up on 
BOKER Tree Brand Cutlery immediately: Quality, 
markup, and retail pricing that work to your advantage 
PLUS National Advertising in the Saturday Evening 
Post, that brings them in asking for BOKER Tree Brand 


BARROW BASKET 


17 BU. CAPACITY 
HELPS SELL BARROWS! 












Collapsible wire basket of heavy 
galvanized steel fits standard 
wheelbarrows. Quickly attached 


—lightweight, only 12 Ibs. Grate 
available for “ane leaves, trash. Folds $899 WHAT A COMBINATION FOR PROFITS! 
LIST 


flat to 45 x 36x 2” for easy storage. 





PRAIRIE view 1, des 






EASY 
PINKING SHEARS 





POULTRY SHEARS Denehte bein 
Full mirror polished stainiess steel; ground precision 
no-siip knurled handies. Cuts bones stee! biades, Duraluminum handies 


and meat with equal ease. Fast- Lightweight, comfort-designed; sell 
moving gift item the moment customers pick then 


BRAND 


Wile eel ma adell 


MINI-PACS <r 


1'2 QT. SIZE VOLUME PRICED PACKAGES ?” light trimmers, 5” sewing scis- POCKET menves 





sors, 342” embroidery scissors, al! Sell then mce af yOu never 

* q three pieces nickeiplated. Handsome Carry ane other br ar d Fi ne steel and 

FOR CASH, CARRY, OVER-THE-COUNTER SALES ted ay we Cony ag Lg carry another brand! Fine steel and 
- appea' taste 


_—— a \ 
—~ ' 





= vavcan Vt The Saturday Evening 
° we TS SO 
; 7 
* ‘me 
| Recognized 
—— STEAK SET 
POTTING $Ott AFRICAN VIOLET SOML «= MICHIGAN PEAT Hollow-ground biades of stainiess 


stee!|. Pakkawood handies: serrated 
cutting edge. Women Duy them on 
sight 










ser tear 





















Ask your bber fc bow you fhe aa AALS Loe we 
BOKER TREE BRAND LINE na 


es Awe eble on Reaves! 





Brilliantly colorful Polyethylene Packages RETAIL 
3% PACKAGES IN A CARTON—Size 6‘: x 9% 
Write for Wholesale Prices , . H. B O 4 3 we & C O °; | N Cc . 


NATIONALLY ADVERTISED © POWERFULLY MERCHANDISED | ROKER 
MINI-PACS—Smal!! in size—Big in volume TREE BRAND 
All soils contain “High Nitrogen Michigan Peat 
Year-Round Profit-Makers—Fast Repeat Sales _235¢ 
Minimum order—4 cartons shipped any piace in , 

U. S. FREIGHT PREPAID 29¢ 
crTaan SH ,a7 
MICHIGAN PEAT INC. 6] West 44th St., Mew York, H. Y. ESTABLISHES 
101 Duane Street New York 7, N.Y 
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Million More Jobs 
Predicted for Year 


The number of employed persons 
in the United States is likely to 
rise by some 1 million during 1955, 
predicts the Prudential Insurance 
Co. of America in its economic 
forecast for the new year. 

The average earning wage prob- 
ably will increase by 5 cents an 
hour and the work week should 
continue at the present average of 
39.8 hours, say the economists of 
Prudential. 

“Unemployment during 1955,” 
they add, “will drop to about 4.3 
pet of the labor force, near normal 
for prosperous periods.”’ 

The study anticipates stability 
in consumer prices, noting how- 
ever that there may be a tendency 
for prices to “inch forward” later 
in 1955. 


New Orders Topping 
Increased Production 


New orders continued to outdis- 
tance higher 


production during 
November, 


reports the National 
Assn. of Purchasing Agents. 

The key buying group also says 
that prices are leveling out and in- 
ventory liquidation is terminating. 

As for estimated capital outlays 
in 1955, a total of 40 pct of the 
purchasing agents expect their 
firms to spend more than in 1954, 
while 25 pct think the expenditures 
will remain unchanged. 

Inventory control will continue 
to be a top policy, they add, because 
of the easy availability of replace- 
ments. 


Grants Use of Patents 
To Leading Competitors 

The Parker Sweeper Co., Spring- 
field, O., has announced the grant- 
ing of a license for manufacturing 
under several of its patents, to 
Western Tool & Stamping Co., Des 
Moines, Iowa, its oldest and lead- 
ing competitor. 

An agreement permits use of cer- 
tain Parker lawn sweeper features 
in Western’s lawn sweepers. 

Lawn sweepers which were 
originated by E. D. Parker, in 
1919, are now produced in seven 


208 


models by the company he heads. 
They range from a manual sweeper 
with a 20-in. sweeping width to a 
park or golf course trailer model 
that will handle up to 500 bu. of 
leaves and litter per hour. 


Bigelow & Dowse 
Opens New Warehouse 


(Continued from page 148) 


possible the use of shelves to the 18 
ft ceiling limit. Slow moving mer- 
chandise is stored on these upper 
shelves to minimize the use of 
ladders. 

The offices and service facilities 
on the warehouse floor have been 
arranged for the convenient move- 
ment of manpower. 

Employees, for instance, have an 
entrance that leads to the locker and 
wash rooms which they enter be- 
fore going out into the warehouse. 

Truck drivers have direct access 
from the dock to wash rooms and a 
pay station telephone. 

Will call customers waiting for 
filling of their orders have a place 
to wait by the office that takes their 
orders. 

The accounting department on 
the second floor is directly above the 
warehouse floor offices. Papers are 
handled back and forth by pneu- 
matic tube, saving the efforts of 
employees climbing stairs. 

The hydraulic ramps at the truck 
docks are for easier handling of 


plates connecting truck and trailer 
beds with the shipping department 
floor. 

There is ample light of the entire 
warehouse, and there are 2,000 
watts of lighting over each of the 
105 bays. 

Aisles are 5 ft wide in the broken 
carton shelf areas, 7 ft wide in the 
full carton storage areas. There is 
a 12 ft aisle flanking the floor con- 
veyor system. | 

The warehouse is heated with 
two large oil-fired furnaces, located 
in opposite corners. There is 
another heating unit for the up- 
stairs offices. Warm air is driven 
from the furnaces with low pres- 
sure blowers. 

For the safety of employees 
working on maintenance, the lines 
throughout the plant are painted 
distinctive colors. Red _ indicates 
water, yellow indicates a pneu- 
matic tube, and silver or gray in- 
dicates electrical wiring. 

The floor conveyor has shut off 
switches throughout the plant. A 
horn blows when there is an emer- 
gency shut down. The conveyor can 
be started only by the superin- 
tendent or his assistant. 


This is the first of two articles 
describing the new Bigelow & 
Dowse warehouse. The next 
article will be published in the 
Jan. 20 issue of HARDWARE 
AGE. 


HARDWARE HUMOR 
By Hardware Age 
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QUICK SERVICE — READY 
PACKED 


2 ALL ITEMS IN FULL VIEW 
3 SAVES SALES TIME 

4 NO PRICE WORRY 

5 NO LOSS IN INVENTORY 




























RIGHT PACKAGE ® 
RIGHT PLACE ® 


for REAL LIVE ACTION 


THE NEW HINDLEY PROFIT MAKER 








RIGHT PACKAGE — Red and White box with clean acetate 
sliding cover — designed to sell. 


RIGHT PLACE — locate in your glass partitioned counter 
display — Pic Pac will sell itself. 


For the best in Wire hordware ask your jobber for 
Hindley’s “Pic Pac’ or send us your name. 


HINDLEY MFG. COMPANY VALLEY FALLS, R. lI. 
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2a ST BETTER STORE 
>) Yenatl ia | FIXTURES 


a 
CORD WIRE | te cho 





IN SIZES 0 TO 6 INCLUSIVE 


ON SPOOLS, IND. BOXED 


Wr. Retatler: 


Why not buy the products 
which are beautiful to look at as 15° & 25° Cons 
well as being of the highest LOOSE > n 
quality. This, Mr. Retailer, = ne i 
means satished customers who 
will come back for more. We 
will be happy to forward our 
descriptive circular on our en- 
tire line of Spool and Coil As- 
sortments, Aerial Wire, etc., 
upon request. 


SOLD THRU JOBBERS 15’ & 25’ COUS 
ONLY! IND. BOXED 
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INTERCHANGEABLE — ADJUSTABLE 
PEG BOARD BACKS 
Write for catalog No. JH TODAY 


WIRE CORPORATION § W. C. HELLER & CO. 


N SL AND. NEW YC MONTPELIER, OHIO 





satel ay, 
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Wher. they EF they Bay 
Hall-Wessel | 


HALL-WESSEL 
COMPANY 

919-931 North Sth St. 

Philadeiphia 23, Pa. 


' 
GEO.s 


n Canada 
SHALL ECO. 
25 Grenville St. 

Export 
nA’. REIS, INC. 
' 
New York 6. N.Y 












YOU MAKE MONEY with new, Hall-Wessel hard- 
ware conveniences! Precision made, beautifully fin- 
ished, super-strong. Wide variety of fast-turnover 
utilities—in brass, chrome, bright zinc, cadmium or 
ebony. Customers choose H-W specialties for ex- 
ceptional impact and tensile strength. Attractively, 
Sturdily packaged for easy storage, easy handling, 
easy identification. TODAY—write for catalog and 
name of nearest jobber 


orente, | 


Broadway 
‘Worth asking for .. by NAMES ana" 
= | ay NS pee IE PP COLO!) Ty 7; 

[2 =F Ae" Day OPVU Le 


















and guaranteed by 


as advertised in.. 









© Guaranteed by © 
Good Housekeeping 


ya 
wr As avyranisto WES 





GOOD HOUSEKEEPING 

































































- Will net bind, 
stick or werp 


beoutiful, netural 
finish 


» weter 
requires no paint 


complete with working 
signal flag 


corrugeted bottom ... 
lock catch 






















end rust-proof, 








FAWSCO Manvfacturing Division HA.1-6-55 
Cuychogea Falls, Ohio 


Packed single, weight 3'/2; or 6 to carton 207. 








MAIL THIS COUPON TODA 


Address 


City 
Please print name ond oddress plainly 
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| 
| 
| 

Name 7 
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November Business 
Showed Improvement 
Both industrial 
tail sales picked up during 
the Federal! 
Board in its monthly review 
tional] business conditions 


and re- 


Novem- 


output 


ber, reports Reserve 


ot na- 


Construction continued at high 


> 


levels and bank loans to business 


increased considerably, noted the 
F.R.B. 

After 
factors, 
trial production 


reach 129 pct of the 1947-49 aver- 


SPasOladi 


adjusting for 
the board's index of indus- 
rose > points, TO 
ape. This was 6 points higher than 
last spring’s low at the bottom of 


a business decline. 


The number of private home 
starts, the report showed, increased 
to the highest seasonally-adjusted 


rate in some 54 months. 


Use of Electricity 
Sets New Record 
Electricity production reached a 


new high during the 
Dec. 11, according to the 
Electric Institute. 


The new record of 


Edison 
9.846 billion 
kilowatt-hours replaced the former 
9.612 billion kwh, 


in the preceding week. 


high of reached 


The latest weekly figure topped 
year-earlier electricity output by 
13.7 show the 
centage gain of any week during 
1954. 

In New 
son 0 of 


pet to highest per- 


York, Consolidated Edi- 

New York 
record l-hour peak load on its elec- 
tric This 
million kwh. between 
Dec. 6. 


reported a 


system. was the 3.020 
29 and 6 p. m. 


on 





Retail Stocks Lower 
At End of October 


After making allowances for sea- 
sonal factors, inventories of dura- 
ble-g ds retailers were down by 
$250 million, while stocks of non- 
durable-goods dealers declined 
$150 million during October. 

Inventories of the nation’s re- 
tailers stood at $22.6 billion at the 
end of October, estimates the Com- 
merce Dept. 

The declines 
took place in motor vehicles, food, 
apparel and general merchandise. 
Changes in stock in 
lines were minor. 


greatest inventory 


} . —-s ee. 
otner revaii 
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since 1872 














HOPKINS @ EXCLUSIVE MODELS 
MAKE SAFETY GATE SALES SOAR 


Hophins Magic Safety Gate 








l. 









Goes up in a jiffy without screws, 
hooks, clamps or tools. Closes by 
pressing down on its top rail 
Opens by pulling up. Patented, 
self-locking feature fixes gate 
firmly into opening. Rubber pads 
at ends protect surfaces of open- 





ing. Built in four sizes, each 
Hardwood 
construction. red plastic top rail 


adjustable up to 4 


NY = 











Estra-Profit Builder! 






































WORLD'S BIGCEST SELLER 


Made of seasoned hardwood slats 
43°’ long that are rounded on all 
sides and ends. firmly riveted at 
tops, bottoms and at cross sec- 
tions. Can be used indoors or out 
In sizes that will span openings 
ranging from 3 to 9 Ask your 
jobber for further information or 
write us for latest FREE catalog 


No-Mar Gate Mounting 


Holds expending type gate without screws. 


PERMANENT SHOWROOMS: One Park 


Ave 


New York City; American Furni- 


ture Mart, Space 312. Chicago; Southern 


Furniture Bidg.. 


7th Floor, High Point 


MANUFACTURING COMPANY 


“ 
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“Easy Does It” 













eddi-Moun 


The FREE-WHEELING LOCK 


is the ONLY cylindrical 
lockset of its kind that 


installs as ONE unit 


Free-wheeling knob spins when locked 
Locking push-button in knob 
Pre-assembled 
Always in perfect alignment 
Brass Latch 
5-pin cylinder 
Available with solid brass 
or aluminum trim 
‘ Fully guaranteed 


2 a oe 


INTERIOR 


SETS 
with Matching 
Solid Brass 
or Aluminum 
Trim for 
REDDI-MOUNT 


Available for 
Passage, Closet 
Bedroom: and 
Bathroom Doors 


J. CHESLER & SONS, INC. 


BROOKLYN 37, N.Y., U.S.A. 


THE TRADE CALLS 


for 
DYKEM ~ 
STEEL BLUE’ 2): 


making 
Dies and 
Templates 


opener package 8-oz. can fitted with 
Bakelite cap holding soft-hair brush 
for applyi ht at bench; metal sur- 
face ready for layout in a few minutes. 

dark blue background makes the 
scribed lines show up in sharp relief, 
prevents metal glare. Increases effi- 
ciency and accuracy. 


Write fer full information 
THE DYKEM COMPANY 
Estoblished 1920 
23058 North llth St. «© GS. Lewis 6, Me. 








GIBSON GRIPPER CLIPS 


Keep things in place! 


f a. i 
| | hedl : all 


*is keer gen 





New Display Carton | 
with screws. Packed o arge, all small 
of assorted (2 dozen 
small). 
Bright nickel finish 
No jutting points 
Need no adjusting 
Double spring for greater holding power 
Large size grips 4" 
Smoll size grips '/," to %" diameter 
Retails for i0¢ in East 


See your jobber or write 


GIBSON GOOD TOOLS, INC. 


80 PEARL STREET 
SIDNEY, NEW YORK 


wrge and Jozen 


to 14" diameter 








Consumer Spending Seen Rising 3% This Year; 
Business Could Top Record Set in 1953 


A top economist predicts that 
1955 may show business activity 
equalling, or even topping, the all- 
time record year of 1953. 

“Consumer spending in 1955 is 
likely to expand, possibly by 3 pct 
or so,” says Roy L. Reierson, vice- 
president and economist of Bankers 
Trust Co. 

Mr. Reierson expects gross na- 
tional product in the new year to 
rise “about 3 pct” above the $357 
billion estimated for 1954. 

Such a gain could bring the na- 
tion’s output of goods and services 
up to—or even slightly above—the 
record $365 billion reached in 1953. 

Contributing to higher personal 
incomes in 1955, the economist 
says, will be “increases in employ- 
ment, in hours 


average worked 


and in wage rates.” 


Farm Cash Receipts 
Lower for 11 Months 


Farmers, a influence in 
the nation’s spending picture, re- 
ceived $3.2 billion for crops and 
livestock in November, down 10 
pet from October and 6 pct lower 
than a year earlier, reports the 
Agriculture Dept. 


basic 


The survey shows that farmers 
received $27.2 billion in cash re- 
ceipts during the first 11 months 
of 1954. This was down 4 pct 
from the comparable period of 
1953. 


Slight Rise Noted 
in Unemployment 


The total of unemployed persons 
rose 152,000 during the month 
ended Nov. 8 to reach 2.893 mil- 
lon, according to a government 
survey. 

Employment, at the same time, 
fell 410,000 to 61.731 million, report 
the Labor and Commerce Depart- 
ments. 

Responsible for the job decline 
were seasonal drops in farm, con- 
struction and food processing in- 
dustries. Factory employment, on 
the other hand, climbed during the 
month. 

Despite the slight gain in unem- 
ployment, both Labor Secretary 


The market for durable goods, 
he adds, may be assisted by active 
residential building, new automo- 
bile models and energetic sales ef- 
forts. 

But Mr. Reierson hastens to say 
that possible clouds loom on the 
with the 
situation remaining the big ques- 
tion mark. 

Turning to the domestic front, 
he states that 
1955 will be significantly greater 
than in 1954 and the guaranteed 
annual wage is being pressed with 


horizon, international 


“labor demands in 


increased vigor. 

“Consequently, 
might subject industrial activity to 
serious interruptions, although this 
possibility may provide an incen- 


labor troubles 


tive to production and inventory 


accumulation in early 1955.’ 


James P. Mitchell and Commerce 
Secretary Sinclair Weeks said the 
month showed “further improve- 
ment in the job situation.” 
Unemployment figures, they ex- 
plained, usually show a 
spurt at this time of the year. 


bigger 


New York Area Leads 
In New Construction 

The New York-Northeastern New 
Jersey metropolitan 
the metropolitan centers in the 
United States in the volume of 
new construction for the past five 
years, reports Homer Hoyt Associ- 
ates, real estate economists. 

This area marked 460,000 new 
dwelling units for the period Jan. 
1, 1950, to Oct. 1, 1954. 

Ranking with 419,000 
new dwelling units was Los An- 
geles. The Chicago area came 
third with 189,000 units, followed 
by Detroit with 156,000 units. 

The New York-Northeastern New 
Jersey area has boosted the num- 
ber of its dwelling units Since the 
U. S. Census of 1950 by 11.65 pet. 

However, the report shows that 
Los Angeles was the fastest grow- 
ing metropolitan area with 1 mil- 
lion or more population, register- 
ing an increase of 27.57 pct in the 
number of its dwelling units for 
the period. 


area led all 


second 
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Westinghouse Expects 
Higher Sales in ‘55 
Westinghouse Electric 

shipped a record $1.6 billion worth 
of products in 1954 and 
higher demand for electrical 
pliances to help bring even greater 
volume in 1955, President Gwilym 


Corp. 


expects 
ap- 


A. Price said in a year-end re- 
view. 
He notes there are now 54 dif- 


ferent home appliances on the mar- 
1930. The 

estimates 
alone 


ket, against only 19 in 
Westinghouse president 
that air-conditioning 
will increase 1000 
decade. 


sales 
pet in the next 

Westinghouse expects the nation 
to buy 428 million electrical appli- 
ances over the next 5 years, which 
would mean a boost of 26 pct over 
the past 5 record-shattering years. 


Porter-Cable Head 
Sees Business Upturn 
An upswing in business is in the 
making for the next several years, 
starting with a modest but firm in- 
crease in 1955, predicts DeAlton J. 
Ridings, president of Porter-( 
Machine Co., Syracuse, N. Y. 
“1954 has been a year of adjust- 
ment and watchful waiting on the 
part of American Rid- 


‘able 


business,’ 


ings said. “Industry has adjusted 
itself to the cancellation of gov- 
ernment contracts and to fuller de- 


pendence upon normal 
markets. While 


allowed to dwi 


peacetime 
inventories 
ndle during the year 
indications of a revival were noted 
in the third quart 
turn for the 
fourth quarter 

So far as Port 
concerned, two major trends which 
started at the war's 


to boost 


were 


er and a definite 


better during the 


er-Cable itself is 
end continue 
usage of portable electric 
tools. 


The do-it-yourself movement has 


raised the number of home work- 
shops to more than 11 million, 
while amateurs last year spent 
$150 million for power tools com- 
pared to $6 million in 1947. 
Another big market for portable 
machines, the home building in- 


dustry, continues to thrive at the 
rate of about a million new homes 
annually. With birth rates holding 


high and the continued necessity 
do-it-them- 


for home owners to 








AQUA-LOOP combines 
of striking beauty with on amazing concept 
in aquerium design thet never fails to at- 
it is more then unusucl—it 
is the only creation of its kind in the world! 
Toke a close look at the AQUA-LOOP. 
keeps the water in the handie? And why do 
the fish swim through it? 
keep everyone guessing although the answers 
ore found in the lows of atmospheric pres- 


trect attention. 


Tropical fish owners 








The 


AQUA- 


a decorative piece 


AQUA.-1 


foo, w hike 


Whet 


These mysteries 





Remarkable New 


LOOP Aquarium 


sure! There's nothing mysterious, 


breakable polystyrene cleor plastic, 
LOOP sells on sight. The ‘‘Jupiter’’ 
three to four fish, retails at $3.98. 


handle AQUA-LOOP since i is ao dry 
easily stocked with other merchandise. 


nthe hoandte 


fish swim 


OOP becouse young tropice 


cvoid being devoured by their porents 


The ‘‘Venws,’ 


bracket, holds 


water 


at $2.98. 


The ‘‘Neptune”™ 
the ‘‘Jupiter 


This 
$2.49. 


Write for free 


ere 


a glamorous half-bow! 
with etched design on back and wall 
one-half 
and two to three fish, 


lon of water and two to three 
dainty equarium 


literature and price 


galion of 
retails 


a smaller size of Va 


holds one-half gal- 
fish. 
retails for 







information. 


FISHERIES 


DEPT. H-1, MERCERSBURG, PA. 
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however, 
about the profits dealers make by displaying 
the AQUA-LOOP. Beautifully desiqned in non- 


AQUA- 
model, 
shown above, holds one galion of water and 
1? isn’? 
necessary to heve a pet department to 
item, 


GO YOUR PROFITS 


WITH THESE 


DAMAR 


CLEANING AIDS 


New 
Standard 


Amazing vacuum-like Magnetik 
Sweeper gathers every particie 
of dict and dust magnetizes 
it so it can’t rise in the air 
2-pe. handle. Easel back dis- 
piay package 


Deluxe Model 
New Lew Price 
$3.50 Retail 


if > Draws Tarnish From 
~ 4 P 4 2 Silver Like Magic 
SS ye _SILVASTAR 


aS 


© Ne Rubbing © Ne Polishing 


© Ne Rinsing © Neo Oder 
Lowest priced on the mar- 
ket! Just drop it in dish- 
pan. Protects finest silver 
Each on card in poly- 
ethylene. $1.00 Retail 











Furniture Scratches Vanish 
IN ONE STROKE! 


Removes ugly surface scratches. 
Restores marred and faded spots 
Dozen in counter display dispen- 
ser. $1.00 Retail 


SEE US AT THE HOUSEWARES SHOW 
Booth 1109—Drill Holi, Novy Pier or write: 


DAMAR PRODUCTS INC., "x's: 


25-7 Damar Building, Newark 5. New Jersey 
iN WEST: 269 Merchandise Mart. San Francisco 


c,h ‘ 7?" 
a a 
: . a hb : 
SEATS 
: 4s " 
asl da. 


regiiy oniy one be ’ 


PURITAN 


most beautiful 
saleh SMe tslaliiel a’ 


they sell on sight 


CENTURY PLASTIC 
PRODUCTS, INC. 


selves, there is no end in view for 
either of these trends. 

Growing interest in gardens and 
grounds is an adjunct of the do-it- 
yourself market that also looks 
promising for electric tools, and 
Porter-Cable is now making five 
machines in this category. 


26° More Home Starts 
in November, Sets Mark 


The Bureau of Labor Statistics 
reports that non-farm home starts 
set a November record of 103,000 

or 26 pct ahead of the 81,500 
starts for the same 1953 month. 

Moreover, the BLS said, it “rep- 
resented an unusually small decline 
from the previous month when 
starts came to 106,000.” 

Usually, housing starts sink by 
10 to 15 pet between October and 
November. 

For the first 11 months of 1954, 
non-farm starts total 1.122 million, 
against the year-earlier figure of 
1.038 million. The full-year 1953 
total was 1.103 million. 

Private home starts in 
ber totaled 102,700, compared with 
79,900 a year earlier. On a sea- 
sonally-adjusted basis, November 
starts ran at an annual rate of 
1385 million—greater than the 
rate for any month since the sum- 
mer of 1950. 


Novem- 


Slight Rise Noted 
in Consumer Prices 

Consumer prices rose 0.2 pct dur- 
ing November, reports the National 
Industrial Conference Board after 
a survey of 10 major cities. 

Based on the January, 1939 dol- 
lar equalling 100 cents, the pur- 
chasing value of the dollar in No- 
This com- 
pared with 55.3 cents a year earlier. 

The survey showed housing costs 
unchanged during November. 


vember was 55.4 cents. 


. > 
$59 Millions Loaned 
> 

To Small Businesses 

Since the Small Business Admin- 
istration began its loan program 
in September, 1953, the agency has 
approved 1832 loans totaling $59.3 
million. In the weeks ended 
Nov. 380. 35 loans were an- 
nounced. 


two 
new 


GE to Sell Paints 
To Match Appliances 
General Electric Co., which turns 
out major appliances and also 
resins for paints, announces its in- 
tent to sell two 
products at the same time. 
The plan is called the “Mix-or- 
Match Color Choice” program and 


householder to match 


homeowners the 


allows the 


the kitchen with 
dishwash- 


up the color of 
the range, refrigerator, 
er or washer-dryer. 

available not 
such 


The appliances are 
only in white, but 
colors as turquoise green, canary 


also in 


yellow, petal pink, cadet blue and 
wood tone brown. 

Kitchen colors will be available 
based on G. E. 


through paints 


“Glyptal”’ alkyd resins. 


Mass Housing Leads 
In Heavy Construction 

Mass housing paced private work 
in heavy construction contracts 
for the week ended Dec. 16 with a 
total of $82.8 million, reports En- 
gineering News-Record. 

This brought the 1954 figure to 
date to a record $4.1 billion, or 23 
pet ahead of the previous high in 
1953. 

Meanwhile, 
tion 
Dec. 16 came to $272 million, post- 
ing a gain from the previous week’s 


$258 million. 


total heavy construc- 


awards for the week ending 


U. S. Steel Increases 
Price of Stainless 
U nited 


raised the 


States Steel 


prices of nickel-bearing 


Corp. has 


steel for an 


than 2 


grades of stainless 


average increase of “less 


pet.” 
The giant steelmaker also upped 
prices less than 1 pct on certain 
grades of alloy steel which contain 
nickel. 

These marked the first increases 
steel grades 


in major stainless 


since 1953. 


Wholesale Price Index 

The average of wholesale prices 
in the Dec. 14 stood 
unchanged from the previous week, 
reports the Bureau of Labor Sta- 


tistics. 


week ended 
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N OW 
CHASING 
sen & 


The ‘Romance’ starts 
: January 13-20 
@la-l- amiga lis | HOUSEWARES SHOW 








Attractive assortment of pictures 


lithographed on metal blanks Your Wholesaler NAVY PIER, CHICAGO 
permanently clenched into the face or Write Us 

of the flue stoppers. Folding wire 

fasteners attached to slots raised for References 


from the metal of the blank. 


Shipping We 


Blank . . 
Diameter Fasteners Per Doz. Per Get non it! 





No. 3 


Seas Ko DORMEYER 


tvory | 9-3/4" | 7° or 8 5 Ibs. 62 Ibs. 




















KINGSBURY & HURON STREETS « CHICAGO 10, ILLINOIS 
Packing — 1 dozen per carton, 1 gross per case. 




















Nationally Advertised Matched Housewares 


Kromex 


NEW DELUXE Fawidnay Pein 


r 


i  SUGA 


al 





®) 70 SELL FASTER 


to the “Do It Yourself” Market 


-KLEER-VISION "si" 


490 for Improved Picture and Sound 
nenueene SET 


. a) 


~ “Sa 
ae iw 








Watch sales zoom upward Thousands of Dealers 
| when your customers spot 
' the attractive Kleer-Vision 

counter display, the coils of 


Be Sure to Visit Kromex at the TV wire on individual cards. 


it's priced low, too! TV set Stondard 100 ft. coil 
NATIONAL HOUSEWARES SHOW owners will jump at the Suggested Retail $2.98 


Already Earning 
PLUS PROFITS 


chance to improve set per- 





3 Show Specials available only at formance for so little money. |Dealer cost $13.50 corton of 10 
BOOTHS 197-201 | Your wholesale distributor stocks it . . . Ask 


for it! Or write us for nearest distributor. 


KLEER-VISIONSztes Compan 


NAVY PIER * CHICAGO «+ JAN. 13-20 


K rOmMIeC NX Burgess Place eal puntain View 
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HEAT PROOF 


MATS 


In SIX 


* YELLOW 

* BLUE 

* GREEN 
GRAY 
RED 
WHITE 


STOCK AND DISPLAY NEW 
DAISY RUBBER MATS 


Write at once for Display Rack Deal. Pro- 
vides complete line of DAISY Rubber Mats 
in Vivid-X colors. Fast turnover — better 
than 45% profit. Tops in Quality. 


SCHACHT RUBBER MFG. CO. 


Dept. A . Huntington, Ind. 





Bewildered?? 


> o « « COM WERE. - 
WASHINGTON NEWS 
AND VIEWS on page 
10 of this issue. Here 
are accurate, authentic, 
easy-to-understand re- 
ports on the latest de- 
velopments in Washing- 
ton affecting hardware 


This helpful 


in each 


dealers. 
feature issue 
is another reason why 
HARDWARE AGE is 
the No.1 choice of hard- 
ware dealers through- 


out the nation. 











i 





Promotions 





Free Paint Kit Part 
Of Lowe Promotion 


Lowe Brothers Co., Dayton, O., 
paint manufacturers, have prepared 
a complete promotional package 
for dealers to help them introduce 
the new Decorama Color system. 

The package includes newspaper 
ad mats, radio spots, window dis- 
plays, posters and other point-of- 
sale material. 

As a special introductory promo- 
tional offer, Lowe Brothers has de- 
veloped a special “do-it-yourself” 
painting kit of seven items which 
the dealer can give to a customer 
free with the purchase of two gal- 
lons or more of interior finishes. 


Bissell Promoting 
Newly Styled Line 

The Bissell Carpet Sweeper Co., 
Grand Rapids, Mich., on Jan. 1 be- 
gan an increased consumer adver- 
tising and dealer promotion pro- 
gram to introduce its completely re- 
designed and re-priced line. 

In a letter to Bissell wholesalers 
dealers, M. R. Bissell, Jr., 
president, said the program will be 
three times greater than anything 
that has ever been done by any part 


and 


of the carpet sweeper industry. 

The new Bissell line will offer 
four models instead of the seven 
previously in the line. Each 
have distinctive features and 
be priced differently. 

Tie-in promotional material fea- 
turing Arlene Francis of the NBC 
Home Show and Dave Garroway of 
the Today show, which will be used 


will 
will 


all year, will be made available to 


dealers. 


Kitchen Cabinet 
Month Set for Fall 


September has been designated 


as the second annual National Steel 


’ 


Kitchen Cabinet Month and plans 
for aggressive promotion of it 
were initiated at the quarterly Sses- 
Kitchen 
Manufacturers Association, in 


Dec. 10. 


n of the Steel 


Cabinet 
Chi- 


S10) 


Caxy, 


Manufacturers’ New Merchandising Plans 


A complete package tie-in in- 
cluding point-of-purchase display 
materials, cooperative dealer adver- 
tising and national magazine pro- 
motion was presented. 

George J. Pazik, president of the 
Milwaukee Appliance As- 
sociation, told the manufacturers 
of the importance of sending good 
factory representatives to train re- 
tail salesmen. 

Mr. Pazik suggested that one or 
two people on an appliance dealer’s 
staff should be 
kitchen sales and planning; a com- 
plete kitchen display should be set 
up in the store and aggressive 
merchandising and promotion of 
steel kitchens should be carried 


Dealers 


trained in steel 


out. 

He also said dealer should main- 
tain good relations with carpenters, 
plumbers and others 
essential to complete kitchen. 


electricians, 


Broom Industry Will 
Promote by Television 


The Broom Manufac- 
turers comprised of 
manufacturers of brooms, sup- 
pliers of allied materials and grow- 
ers of broom corn, have contracted 
for a series of 14 film commercials, 
in their first venture into television. 


National 
Association, 


The association will provide the 


films—six 10-second spots, four 


20-second spots and four 60-second 
for its membership. Indi- 
will buy time on 


spots 
vidual members 
local and regional TV stations. 
The films will show uses of house- 
hold 


economy of use. 


brooms. stressing ease and 


‘Soule’ New Name For 
Fiber Glass Screening 
Mill, New Bedford, 


major producer of fiber 


Soule Mass.., 
glass 
screening, is iauncninyg its 1955 
trade 
network of 
. Vs : appointed. Soule 
Mill, one of the first 


fiber glass fabrics, started 


promotion under tne new 


name “Soule. A dis- 
1. 2 —— 
miiis i) Weave 
with the 
material in 1938. 


new 
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Magna Tite | 


* 560 MAGNETIC CATCH 


Check these fcaturcs 


* NEW! Vastly improved 
magnetic catch. with 
concealed, lifetime 
floating magnet—self- 
aligning to enlarged 
strike. Extra heavy duty 
holding power. 

* ECONOMY PRICED— 
and styled for speedy 
and satisfactory appli- 
cation on all types of 
cabinet door installa- 
tions. 


*% Available in aluminum 
or statuary bronze. 


Operating countcr displays * Packed 6 to shelf box 


SEE YOUR JOBBER—OR WRITE 


Toe ENGINEERED PRODUCTS CO, 


129 SMITH STREET FLINT, MICHIGAN 
















WRITE for 
7 





COMPLETE 
CATALOG SHEETS 
and PRICES 











PRODUCTS CO. 


OHIO 


$026 WOODLAND AVENUE CLEVELAND 4&4 














You Make News 


What you do is news to thousands of other 
hardware dealers who read HARDWARE AGE. 
They’re interested in knowing of your plans 
to remodel, of new partners, stores sold or 
bought, anniversaries, etc. 

Write us a short note about any of your 
activities you feel would be of interest to 
others who read the News of the Trade regu- 
larly in HA. Don’t worry about style. Just 
give us the facts briefly; we'll do the rest. Ad- 
dress your note to the Editor, HARDWARE AGE. 
100 E. 42nd St., New York 17, N. Y. 


- 














HARDWARE AGI 


1955 


. JANLARY 6. 


DOES 
WHAT 
IT SAYS! 


<RLLD 


ly % 


REVIVA 


by Jackson of London 








rs 
REMOVES—stubborn surface spots. 
CLEANS—dirt and grime 
POLISHES—+to high dry lustre, covering 
minor scratches. Triple-action tonic for 
marred furniture—For Varnished. Shel- 


CONSUMER TESTED 
and accepted for over 
Twelve yeors. Keep oa 
stock on hand; it's 
always in demand 











lacked or Lacquered surfaces—Al// in Nationally advertised 
One Bottle! 
Retails at $1.25 half pt.—$1.75 pt. —$2.75 qt. 
Packed | dozen to cart 


Trade discount 40% F.0.B8. Factory: Long ‘eland City, N. Y. 


Nel .@-1e], ie] Se), isle), Bi deleliias: 





68 WEST S8th STREET . NEW YORK 19. N.Y 














DL EASY To SELL 
TWO-WAY ACTION 
HAND CLEANER MAKES 


FRIENDS “2 PROFITS! 
i 


APPLY AND 





ha 
wator aves pet © 68 












WIPE DRY woul 
h HANDL-CLEANER 
RINSE WITH ) 
Law Lave 
WATER ~~ Ninacmonornt® 2 
Mr. Hardware Dealer, here is a fast 
selling, extra prof product you 
can't afford to overlook. Popular 
D-L Handi-Clearer fortified with 
Lanolin ... removes dirt, grease and 


grime without skin irritation. This 
cream-type cleaner can be used with NATIONALLY 
ADVERTIS EO 
or without water and you need only >, od ~~ , 
4 ; 7] 
. 3 : . 


display it for it sells on sight. 


FROM YOUR JOBBER OR 


. BANITE CO: 


ORDER 


CONTACT U 


BANITE BLOG 
BUFFALO 4_N.Y 


ep 





te 





SQUARESPRAY 


Famous model 433. If gets the cor- 
ners. Hookup in teondem or use to 
DG fertilize while you water. $2.95. 
* 


WATERSPIKE 


Ameozing mode! 553 
--2 way watering de- 
vice. Waters over- 
heod or flip valve for 
sub-surface irri 











gation directly ' —— 
fo roots 

$4.90 ec 
WATERFEEDER 
Mode! 954. Applicetor for cartridge 


type fertilizers. Attaches easily to 
faucet or hose. Use ony wotering de 
vice Ferti! ze while 
you woter. $).99 


WATERFEED 


Waoter soluble cort 
ridge type ferti 
lizer. 2 formulas, 
Ri 15-5-5 and 15-40 
* 10. No town burn 
Box of 20 cart- 
ridges $1.00 


PROEN 
PRODUCTS CO. 


9th & GRAYSON + BERKELEY 10+ CALIFORNIA 


Praen 











COUNTER DISPLAYS 
BOOST HOUSE NUMBER 
SALES! — 





attention 
display on your 


house number 
Premax 
Shown—Premax Hy-Caste, 


(set more 
with a 
counter 
4-inch, polished brass number. Ask 
your jobber about the entire Premax 
line, or write 


PREMAX PRODUCTS 


Division Chishoim-Ryder Co... inc 
5542 Highlcnd Ave. Niegere Falls, N. Y. 
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November Good Month 
For Chain Stores 

A nation-wide survey shows that 
chain store sales in November gen- 
erally rose above year-earlier levels, 
aided partly by one additional shop- 
ping day and colder weather this 
vear. 
toebuck & Co. 


sales up 5.6 


Sears, reported 
pet for the month, 
while sales of Spiegel, Inc., climbed 
8.8 pet. Montgomery Ward, Inc.— 
an exception to the 1954 sales 
its volume decline 5 pct. 

In the auto supply field, White’s 
Auto Stores, Inc., reported a sales 
gain of 18.3 pct. 


saw 


TV Set Sales 
Higher in October 

Retailers sold 799,164 television 
sets in compared with 
986,136 in September and 621,678 
during October of last year, re- 
ports the Radio-Electronics-Tele- 
vision Manufacturers Assn. 

October are for a 4-week 
reporting period, while September 
sales cover 5 weeks. 

Radio 
radios—followed a similar pattern. 
They totaled 570,285 in October, 
against 763,589 in September and 


October, 


sales 


sales—exclusive of car 


585,229 a year earlier. 


(Resume reading on page 15) 


HARDWARE HUMOR 














© Hardware Age, 1954 


'l hate to sell housewores. Hereatter 


vou se// the housewores and !'// stick 


i 
. Can | help you maam 


— 


7 Thea 








PIPE 
NIPPLES 


Steel, Brass 
Copper, Chrome 
Long Screws, Tank Nipples 

Gauge Siphons 


PITTSBURGH NIPPLE WORKS, Inc. 
1455 Spring Garden Ave., Pittsburgh 12, Pa 
6H 

















Do You Want To— 


* Sell or buy a store 


- Represent new accounts 


* Hire experienced 


hardware personnel 


* Dispose of surplus 
stock—distress 
inventory—job lot 


merchandise 


* Get sales representa- 


tion for your fine 


+ Get a job in the 
Hardware field 


THEN — 


Tell It To The Trade 
in The Classified 


Advertising Pages 
Of HARDWARE AGE 


Classified Ad. Dept. 


HARDWARE AGE 


100 E. 42nd Street 
New York 17, N. Y. 
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Now ou CAN MAKE MONEY on vicense outs 
~ e | 
CMéMdAMlEN FERRY STAINLESS STEEL PERMANENTLY RUSTPROOF 
C 


e-em # aS | LICENSE BOLTS SELL THEMSELVES—FAST! 


YOU MAKE $14.00 PROFIT 
| ON EACH DISPLAY CARTON 


i 










; AVAILABLE IN 4 SIZES 
TO FIT ANY SIZE CLOSET 


No. 10-18°— Extends 18” to 30” 
No. 10-30"— Extends 30” to 48” 
No. 10-48" — Extends 48” to 78” 
No. 10-72°’— Extends 72” to 108” 





RUST-PROoF 
THROUGHOUT 
i 





























Bt INDIVIDUALLY PAC 
yor * co KEP IN 
OUTS AMETES RRUGATED CONTAINERS 





Quality designed and beau- 
tifully finished for lasting 
service in modern everyday 
living such as you find 
in all Rockwood products. Per Carton: 
Cost—$21!.00 
Retail Value—$35.00 
Each Set Individually Packaged | 100 Sets 
In Plastic: Retail—35¢ per set Per Carton 






















" Soi one wall to the other . 


come between us 
Closet Rodi® 






6, ring will 
2 Rockwood 




























doth eed FERRY BROTHERS CO. 


U F 
OOD, PENNA. PHONE 2891 | 3474 Theurer Ct. Cleveland 9. Ohio 








$100,000,000.00 


INDUSTRIAL AND GOVERNMENT SURPLUS 
EVERY CATEGORY OF MERCHANDISE 


FOR SALE 


at a fraction of original cost 
at Fourth Annual 
TRADE SHOW AND CONVENTION 


of Institute of Surplus Dealers, Inc. 


FEBRUARY 20, 21, 22, 1955 


212 AAA Armory. 62nd St. & Columbus Ave.. New York City, N. Y 
A Few Booths Still Available 


For information Write, Wire or Phone inquiries to: 


INSTITUTE OF SURPLUS DEALERS 


673 Broadway, New York City, N. Y Aigonquin 4-4638 


The New 
“Tufboy’ 


HAS NEW EXCLUSIVE 
FEATURES 











TAPER PINS 


Complete stock, all sizes #7/0 through #14 
Special sizes to order 
Milled or Centerless Ground (Precision Type) 
Made to accurate tolerances. 




























Also Stanho Taper Pins made from selected 
screw stock, Monel, Brass, Aluminum 
or other metals. Clean bright finish 
—prompt shipments. ZA 






r Write for 


|. New double hook tip ’ ' 
2. Graduations and figures on both sides of blade a a description 
3. Military type lock and prices 


4. Right to left, left to right reading 


"You give two rule efficiency, one rule economy when you recommend 
this new Tufboy. 


~ Gin 


YORSE NA/L CORP 





uk 0! fod ll Dell bt ll De PRS G Paper aTy 
(@) MAsrER GUE MFG, CD. NC. Middictews Mew You (FE 


Litititililsi st  WOCS Sap Sets TAPE SURES Pili ii 
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Classified Opportunities Section 





Help Wanted, Accounts Wanted 
Business Opportunities 
Representatives Wanted, etc. 


Positions Wanted 


(Special! Rote) set solid. maximum 


Each additiona! word 


Allow Seven Words for Keyed Address 
or Your Address 





Set solid. maximum 50 words $5.00 
Each additions! word 10 


50 words $2.00 


BOXED DISPLAY AD RATES 
$8.00 per column inch 
5°, discount allowed for 4 or more con- 
secutive insertions of Boxed Display Ads. 


Cuts or special borders not accepted. 
Address your correspondence and replies to 


HARDWARE AGE 


Classified Opportunities Dept. 
100 East 42nd St., New York 17, N.Y. 


CLASSIFIED ADVERTISING RATES 


NOTE: Samples of merchandise, literature, 
catalogs, etc., will not be forwarded to box 
number odvertisers unless accompanied by 
sufficient postage for remailing. 


No agency commission aliowec. 


HARDWARE AGE is published every other 
Thursday. Classified forms close {5 days 
prior to publication date 


Remittance must accompany order in form 
of check or money order, not currency or 
stomps. 








Representatives Wanted 











Representatives Wanted Representatives Wanted 











ACE SALESMAN WANTED 
for the Chicago territory 


The man we want will handle our 
line exclusively. It’s a nationally 
known, nationally advertised line, 
one of the nation’s biggest names 
in its field, sold through housewares 
and hardware jobbers. We're look- 
ing for a young man (25-39) who 
can really sell and who's qualified 
for high earnings. This is a career 
job that pays salary and expenses 
the first year, working toward a 
straight commission basis soon after. 
Send full details for personal inter- 
view. Replies confidential. Box No. 
103, care of Hardware Age, 100 E. 
42nd St., New York 17, N. Y. 





SALESMEN NOW SERVING ELECTRICAI 


OR HARDWARE distributors wanted to follow 


Old and 
line includes post 
New and 

Territories open-—liberal com 
have follo g. Write personal 
ribe lines carried. Addre Box 
Harmpware Ace, ! East 42nd 
FR SS 


ures on OUTDOOR LIGHTING 
! t nit Popular Y* lin 
‘ and garden hghts. ete 

Lj 


riced 


wrk 








CABINET HARDWARE MANUFACTURER WANTS 
REPRESENTATIVE CALLING ON RETAIL LUM- 
BER AND HARDWARE STORES IN THE STATE 
OF OHIO. LIBERAL COMMISSIONS. ESTAB- 
LISHED ACCOUNTS WILL BE TURNED OVER 
TO ONE WHO '!S WILLING TO WORK. 
WRITE STATING AGE HOW OFTEN TERRI- 
TORY 1S COVERED AND LINES NOW CARRIED. 
Address Box No. 133, care of HARDWARE AGE 
100 East 42nd St.. New York 17, N. Y 








LLESMEN calling on hardware stores, lumber: 
ing supplies, etc., to handle complete line 
wire, cable, wiring devices, ap 
esale distributor; hberal com 
Address 


treet, 








Manufacturer's Representatives Wanted 


¥ . an 


jware lw ig } 


~ 


) ALSTON-LIMERICK CO. Dept. H, 
2253 Pleasant Avenue, Hamilton, Ohio 














$5 HARDWARE LINE: Have opet 


¢ eq territ es 1 
s represent 
s. We 
tact : 
lock 
Bath, B 
lines 1 


im buileds 


street New 


REPRI 


SENTATIVE WANTED IN EACH 
\ wh xclusive ad nal | 


wants ¢ iusiyv t ine otf 


rchandise to be sold direct t aucait 


> ‘ . 
ounts Repeats Vea! LTte?,T Veal in 
‘ ‘ . 4 
sot 


throug ibbers. Est 


nity 


hlish ’ 

letails of yourself to Address: Bo» 
,9nA 
; 


bi ARDWAREI \G! Fast 


ew York . — 








REPRESENTATIVES WANTED 
To Sell Geiger Counters 


Long established top roted manufacturer of radiation 
instruments now assembling sales organization to sell 
fine quality, medium-priced Geiger Counter direct to 
hardware, sports and dept. stores. Here is tremendous 
opportunity for wide-owoke representatives to cash in 
on uronium bonenta. Many deolers are now carrying 
our Geiger Counter and developing big sales volume. 
Liberal commission. Fully protected territories. Write 


giving full detoils ond references. Replies confidential 


Address Gen Ne. 143. care of HAROWARE AGE 
100 East 42nd St.. New York 17. N. Y 





Representatives Wanted 


PLASTIC HOSE AND SPRINKLERS 
Complete Volume Line Available At Once 


Most territories open. Highly rated multi- 
plant manufacturer will appoint top-notch 
representatives only. Must be experienced 
in wholesale hardware, housewores, super- 
market, drug, varieties and allied trades. 
Replies must contain complete information 
as to sales organization, territory, lines 
carried and references. Al! replies will be 
held in strict confidence. 
Write: Dept. SP 1, 
P. O. Box 228, Chelsea, Mass. 














~ WANTED TWO GOOD 
SATLESMEN that can sell well known line 
ROWARE AGE : bk » at na S ; New * 


4 


H A 
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TRAVELLING 


ANTED. Ay 


a a > 


LINT SALESMEN W 








TOP SALESMAN FOR DETROIT AREA 
Handling Our Line Exclusively! 
Selling to Housewares and Hardware Jobbers 
This is a career opportunity as a 
with 
manufacturer in its field 
idly established, 


salesman America’s leading 
. a sol- 
wide-awake firm. 
Nationally - advertised, comprehen- 
sive line, backed by a complete pro- 
motion program. Only young, hard- 
driving salesmen qualified for high 
earnings will be considered. Ages 
25-39. first 


year; straight commission basis as 


Salary and expenses 
soon as possible thereafter. For per- 
sonal interview in this city, write 
full details to Box No. 101, care of 
Hardware Age, 100 E. 42nd St., 
New York 17, N. Y. 











Dat 


SALES REPRESENTATIVI 


New | 





REPRESENTATIVE WANTED 


One of our 


on or familiar 


clients wants a man calling 
with any 2 or more or 


all of the following classes of trade 


| PLUMBING WHOLESALER 

2. ELECTRICAL WHOLESALER 

3 HARDWARE (BUILDERS) 

4 LUMBER-BUILDERS SPECIALTIES 
5. TILE DISTRIBUTORS 


They are smal! but fast-growing Ch 

cago monufocturers of an exclusive 

cadillac quolity ne of bathroom 
rabinets, spectacuicriy priced ond na 
tionally advertised 


A open territories ore protected under 
ontrect. Please No orm-chair sales- 
men or financially fat telephone artists 
They wont men with established lines 
who w grow with them and their line 
Please give complete territori 

age detoils in your ‘efter 

nterview w be crronged with 
pony president mn your city 
BURLINGAME-GROSSMAN Advertising 
207 S$. Webash, Chicago 4, | 
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Classified 





Opportunities Section 





Representatives Wanted 








MANUFACTURERS 
REPRESENTATIVE WANTED 


> . - ° o . - 7 
veral territ De tast be sap 
~ . + ae -+ ‘ . . 
— / ¥ ‘ Cu : ¥* 


. to Box HA 390. 221 
West 4ist y ie New York 36. N. Y. 





Representatives Wanted 





Accounts Wanted 














} , Care »T 
treet, New York 17, N 








STERLING HARDWARE 
REPRESENTATIVES WANTED 
Leading manufacturer of residential 
door hordware has some territories open and 
may moke changes others. Write and te! 
what lines you represent and territory you cover. 

STERLING HARDWARE MiG. CO. 
2339 Nelson Street, Chicago 1/8. Iilinois 


sliding 











AGGRESSIV! REPRESENTATIVES CALI] 
ING ON HARDWARE and bu supply ¢ 


ereq Reply t Meta lrin ly PrP QO RB 





PLASTIC PIPE REPRESENTATIVES WANTED 


For established pipe manufacturer expand- 
ing sales territory. Prefer applicants now 
contacting pump distributors, hardwore 
and plumbing and heating wholesalers. 
Give full details as to present lines and 
territories. 


Address Box Ne. 1/3, care of HARDWARE ~ E 
100 East 42nd St New York {7. WN 











SALESMEN WANTI 


CHEVRONS ; ei 4 nackaged 





SIDELINE SALESMEN WANTED 


Prominent manufa rer paint brushes expanding 
distributia Has open tert ries for aggressive 
paint hardware or especiaity salesmen now calling 
n retail trade (paint, hardware, dept. steres. lumber 
jealers, et Compiete quality line in beth bristis 
and nvlen ompetitivels riced “trong home -e 
racking Top wom issions Write full detalles in 
‘on fidence 

Address Box Na t47. care of HARDWARE AGE 
100 East 42nd St.. New York 17, N. Y 
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1955 





\INT BRUSH MANUFAC? R’S REI 
} » NTATIV\ I t 1 I ‘ 
( | Rov 
M . VA 
! .' } \ riA ‘ARE 
\ Las New \ k \. Y 
Accounts Wanted 
GOLDEN OPPORTUNITY 
FOR MANUFACTURERS 
ry eT ‘ re af Manufactur 
oe tat res zg to the Hardware RE 
TAILER Five cKeriack ering n - 
area in tt ‘ is . selling Lire fro 
Manufacturer to Reta r We ar seeking aggre 
manufacturers wit 
R. i. DAVID & co. Adv. Agency 
510 No. Dearborn Street, Chicago 10, Illinois 











ATTENTION MANUFACTURERS hstab 

he nates ° , , ;, 

S . \I {) lk 

‘ : x ‘ . ZS A ‘ e is 

ve ‘ ‘ 

‘ " \\ ~ yw re \ . 

B . } HiARDWARE AG! bas 
s Ni ) N. 





REPRESENTATIVES 


Covering all classes of jobbers. Can render reliable 
aggressive service. We are national distributors with 
established actively operating branch offices in New 
York, Philadeichia, Detroit, Cleveland and Louisville 
We carry the account or you can bill direct 
Inquiries invited Write ANCO Corporation 
Wood Street, Pittsburgh 22. Pa 
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TOP EARNING SALESMAN 


to handle nationally known line 
exclusively 


This spot is for the St. Louis area only 
You'll be selling to housewares ond hord 
ware iobbers who know us os well as their 
own nomes. We're one of the nations 
leading man 4acturers in our field, hove 
on all-inclusive line ond back you up with 
a vigorous promotion program We want 
a young, aggressive man, 25 to 39, whos 
ooking for a real career. You !! get sa! 
ary and commission the first year and 
soon go on straight commissior Write 
fully in strictest confidence to Box No. !0C 
core of Hardwere Age, 100 E. 42nd 5t 


New York 17 N Y 











Classified Opportunities Section 


Help Wanted Positions Wanted Positions Wanted 


’ 
’ 


MANAGER-BUYER, 30; Experienced hard- SUCCESSFUL SUB-CONTRACT SALES 
| ware, portable and stationary power tools, auto | MAN in builders hardware, holl il WOTK 

SALESMAN FOR ATLANTA AREA | accessories, tires. College graduate (Business Ad- | windows, bathroom accessories, et 

| ministration), dynamic sales promoter, newspaper | struction industry (com 


A t t { and direct mail advertiser, aggressive merchar over five 
op man wan aiser, versatile. fi rrs ’ VW : 


narriea, veteran | relocate turers 




















“A meta A, 


Fast preferable Desires position with unlimited 


to handle our line exclusively potential. Address: Box No. 110, care of Harp loval a 


us 


. RD nd pronft nsciou 
ware Ace, 100 E. 42nd Street, New York 17, are of HARDWARE AGE, 
es \ , 


W t ho k —_ 
e wan whe ows how ————————————— = 
— 6 oe » Snows a0 | SO YOU WANT TO RETIRE, MR. RETAII 
to sell to housewares and hardware || ER. I will bring to your business the energy 
jobbers. We're a leading manufac- | | #@¢ "esourcetulness you had at 40 along with at 
; , | 15 years well-rounded retail hardware experience. | 

turer in our field ... widely known, [| | Not available for several months, but let’s talk it | me 
solidly established. Our line is over now. Address: Box No. 134, care of Harp Business Opportunities 


WARE AGE, | East 42nd Street. Ne rork 17 
heavily promoted and nationally ad- A ‘ 4 ect, on \ arte 


iN. Y 
vertised. This is a _ high-earning WANTED: Position by man with twenty (20 SALES AND SERVICE con 
career spot and we want a man years experience in the field of hardware, plumbing ff i well organized 


»f : , and heating, and electrical appliances. Can furnish 
Ww > =| ‘ “ . } > » : : _ ; : 

ith tale nts : to matcn. He should the heat f references as to ability and salesman 
be between 25 and 39 and wil! start shit Connecticut and Massachusetts territories 


with salary and expenses, working oe Box nn Uh a AGE, 
| ‘aet 4/nq Str 4 New ) > in: ie , 








al 


toward straight commission so ee 
& = CCN | AM SEEKING A POSITION WITH A 
after. For personal interview, write well established manutacturer as traveling sales 
and tell us all about yourself, to mi ul ew York ag — Western Pennsy 

. , < : $s territory lave consistentiy cults 
Box No. 102, care of Hardware Age, | and id wholesale hardware houses and 
100 E. 42nd St., New York 17, N. Y. plumbing and heating supply jobbers for the past 


These valuable and friendly accounts 











ll prove special interest to you. If you are 
SALESMAN WITH FOLLOWING IN | iMterested please write t — yo a yp Bae 
NORTHEAST PHILADELPHIA. also Central l, care of HARDWARE AGE, 100 Last 4énd Street, 
mG raster? Pent sVyivatl i D old estat sneq Hard vies . rs I N ¥ 

letails i » Ad YOUNG MAN, 30, EXPERIENCED SELI 
TLARDWaARE AGE, | ING TO the Hardware & Housefurnishing trad 
lite in the Metropolit 


sence Y HARDWARI 
wont cent towt 
iltanm area New y rk W ould like - 
ent Manutacture in the Hardware or 
n ng held on ‘ ussion basis 


: 
e 


107, cat t Har 
treet. New York 17 

REPRESENTING TWO NATIONAI 
INTERNATIONALLY known lines in the 
ware field, one of these for 38 years. Would 
represent one more 1uy rer in tne 
Area New Yor 


> 
1 stt : 


DWARE AGE 
N 





Hardware dealers all over the country have discovered that it pays 
to keep your eyes on Hardware Age for ideas and advice that mean 
more money in your pocket. Help on store management problems, 
merchandising ideas, market news, more new merchandise descrip- 
tions than published by any other hardware magazine, and news 
of other hardware people are just a few of the regular features 
of Hardware Age that have caused more dealers to invest in sub- 
scriptions to Hardware Age than to any other hardware magazine. 


HARDWARE AGE 


The Hardware Dealers’ Magasine 
100 E. 42 St. New York 17, N. Y. 
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Adjust the CLIP 





to HOLD the TOOL! 
PLATT 


A-D-J-U-S-T-AB-L-E 
FINGER GRIP CLIP 


Holds Anything with a Handle 
KEEPS SHAPE permanent!/y! 


JUST TURN THE SCREW . 








@ EASY TO INSTALL 
@ EASY TO ADJUST 
@ A PLEASURE TO USE 





THAT'S ALL YOU DO 
Ask Your Jobber 


A. |. PLATT CO. 


170 Kenwood Avenue 
Fairfield, Connecticut 











—— 


HARVEST BIG 


Dy with the new WALKER 


Peo sttt SALES 







GRASS STRIPPER 


The high price of good grass seed makes this item 
hotter than a pistol! Now—instead of paying big 
money for commercial seed— your customers can 
gather their own blue grass and other expensive 
lawn seeds . and the only cost is a few hours 
labor. Made of sturdy, lightweight aluminum 
with plastic covered handle, the Walker Grass 
Stripper weighs only 2 Ibs. An easy swing re- 
moves and gathers seed. Includes complete in- 
structionsforuse. Nationally advertised in 
American Home, Better Homes & Gardens, 
House & Garden and Household Magazine. Ter- 


Just $}]% list rific profit margin! Write or wire today for all the 


money-making details! 


Walker Mfg. & Sales Corp., 1709 Penn, St. Joseph, Mo. 


—_— 


ie 









SAF GARD 


PRES-VAC MILK AND CREAM PASTEURIZER 





d Pasteurizes Up to 2 


—— Fs Gallons in 24 Minutes 


Pre srized heating de- 

atr ve all miik-Dorne 

disease germs faster and 
sur ‘ » 


‘U })\ delicious flavor 
‘ L ’ year guarantee 

‘ Write for FREE smee sheets 
snd cuculers Dept. |-HA 
Model P-3000 2 gals. cop 
f.o.b. factory $37.50 










GAFGARD 


GRAND SHE 
PRODUCTS 
Division , 


ET METAL. 
COMPA 


Melrose Park, I/limous 











WHAT'S NEW? 


Turn to pages |77-178 of this 
issue. The Quick Check Card 
properly filled out will bring 
you quickly the details on 
new products that interest 
you. 


IT'S QUICK—IT'S FREE 





ROGERS GLUE 
BUILDS BUSINESS 
FOR YOU... 


Gaclusivel 
A 
You'll find Rogers is profitable to handle 


so easy to stock, display and sell. 
And here's how it pays you, exclusively. 





1. Exclusive protected profits — Rogers 
is sold only to the hardware trade . . . you're protected 


from competition from syndicate store group buyers, 


chain stores and mail order houses. 


2. Backed by national advertising Rogers reaches 
millions of customers and potential prospects every 
month with national advertising, This advertising cre- 
ates demand, makes customers ask for Rogers, makes 
more general business for you. 


3. Rogers Glue — Rogers sales are steady sales : 
because consumers know that Rogers 
proves best by actual test is the 
strongest and purest liquid fish 
glue on the market today. 






Hop on the Rogers bandwagon today 

for those extra sales and profits 
plus trafhe that famous Rogers Glue 
can bring you. Order today through 
your jobber, or if he is unable to sup 
ly you, write us immediately 








Over 3.885 ibs 
Shearing Strength per Square inch 


ROGERS 


ISINGLASS & GLUE CO, 
GLOUCESTER, MASS. 































































































“SPIN-JOY”™ 





THE FULLY GUARANTEED 


LIST PRICE $6.50 


Embodying all the refinements of high-priced mode's 
* Full bole pickup * Finger-tip anti-reverse switch 
* Sensitive brake button * Aluminum spool—Nylon 
gear * Weight ONLY 5'/2 ounces * Handsomely 
finished in jet black and emerald green. 


Caco 


ae 


ASK YOUR JOBBER FOR A DEMONSTRATION—TODAY 


or write us for the name of your nearest distributor 


Manufactured for and distributed 
exclusively by 


THE AMERICAN 


1167 Mission Street 


Est. 1894 


SPINNING REEL 


IMPORT COMPANY 


Sen Francisco, Calif. 
A proud record of 60 years of service to the Fishing Tackle Jobber 
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arco AMERICAN CHAINS 


for Farms, Homes, Industry 


products and Transportation a Index to Advertisers 
oe 


for Steady Profits all year ‘round— 
Buy AMERICAN 
Display AMERICAN 


in this sales-making Standp A E 


co Sell AMERICAN All-Luminum Prods. Eagle Electric Mfg. Co 
order from your AMERICAN CHAIN wholesaler American Biltrite Rubber Co Eagle Lock Co., The 
be American Chain & Cable Co Edmont Mfg. Co 
American Chain Division American Crayon Co.... Empire Grushes. tac 


AMERICAN CHAIN & CABLE American Fixture & Mfg. Co Engineered Prods. Co 


Korrect-Way Prods 








York, Pennsylvania * * Bridgepert 2, Connecticut American Grease Stick Co 
ae — American Import Co 

American Pad & Textile Co 
Anchor Wire Corp 99 Fawsco Mfg. Div 
Animal Trap Co. of America Ferry Bros. Co 
Apex Tire & Rubber Co Fletcher Ename! Co 
Aristo-Mat Co 
Armstrong Bros. Tool 160 
Arvin industries, Inc 166-167 
Autoyre Co., The , 124-125, 126 








Goardex, inc 

Gardner Wire Co 
Now demanded by millions for houseplants, flowers, vegetables, lawns. Geavchrome Co.. The 
gardens. Produces vigorous, beautiful growth in all plants quickly. Pays U C © Poesch & Fr Cc 
dealer 33! profit. Attractively packaged for display. Does not deter “+ B veudce Gescnke ey -o 

lorate, is clean, odorless and SAFE. Dissolves instantly in water for use - 2e Ball t bson Good Tools, Inc 
l-oz. makes 6 gallons liquid plant food iy allonoff Metal Prod 
Retails Your Cost 


’ 


okt. 10c 12 to case wt. 7 Ibs $4.80 case 


espie Varnish Co 
et UE, Banite Co iton Mfg Corp 
Bassick Co., The 


can 25 % to case wt. 12 Ibs.... . . $6.00 case * Guaranteed by * 1 eason Corp 

can SOc..... 24 to case wt. 14 Ibs . $8.00 case Good Housekeeping. Belmont Co., The, Div. Ridge Too raham Co., Inc., John H 

can $1.00 12 to case wt. 16 Ibs $8.00 case © 43 covrenate Co 16-17 
Also packed in 10-ib., 25-Ib., 50-Ib. and 100-ib. drums Black & Decker Mfg. Co 47 

lf your jobber cannot supply you, order direct. Boker & Co., Inc., H 207 


HYDROPONIC CHEMICAL CO., Inc., Copley, Ohio, U.S.A. 


reenlee Too! Co 
riffin Mfg. Co 





Bonide Chem. Co 156 
Brearley Co., The 136-137 
Brink & Cotton Mfg. Co., The 193 
Brown Corp., W. R i187 Hall-Wesse! Co 


COMPLETE STOCK OF GARDNER'S SPRINGS | S.cr%Sw, <0 % Soy oh 


Heineke & Co 
Heller & Co... W. C 
Hemp & Co. Inc 

; - Cc Heppner Sales Co 
4 COMPLETB 


STOCK! Boxed re- Cal-Dok Co., Inc., The Hindley Mig. Co 
Carbide & Carbon Chem Hirsh Mtg. Co., 5. A 
ee Belen Cacbidn & ’ Holthouse & Hartup, inc. 
Corp 17 Hopkins Mfg. Ce., L 
Century Plastic Prods.. Inc Huenefeld Co., The 
Chattanooga Royal Co Hyde Mfg. Co 
Springs—-order from Chesler & Sons. Inc.. J ? Hydroponic Chem. Co., Inc 
your jobber or Chicago Roller Skate Co 25 Hy-Ko Prod. Co 
write us today! Choremaster Div 


Cincinnati Ventilating Co 
Twe and one-drawer cabinets also available. The 





4-drawer cabinet No 932 contains 402 precision-made industrial 


type plated Springs. 127 different sizes, in coded compartments .. . 


fills shipped at 
once from stock. 
Be ready to fill prac- 


tically every call for 


Clark Co.. The. J. ® 
. 1329 Se. CICERO AVE. . 
, In n n 
Gardner Wire Co. CHICAGO 50, ILL. Cle k Mig. Co - oy i a Se 
Coburn Prod. Div ” 
ingersoll Stee! Div 
Institute of Surplus Dealers 











Coleman Co.. Inc., The 
Colorado Fuel & Iron Corp 


Backed by Advertising in House Beautiful, Colorite Plastics of N.J., Inc 


House and Garden and Many Other ee se : 
é ontinertal Can Co J 
National Magazines Cooper Thermometer Co Jackson of London Prods 
Corning Glass Work : 


Council Tool Co. The 
om 
. Koiser Aluminum & Chem. Corp 
Kalamazoo Vegetable Parchment 
Dameor Prods - 2 Co 
Dazey Corp 74 | Kellogg Brush Mfg. Co 
Decto Prod. Co 225 | Kester Solder Co 
Dico Mfg Co 142 Keuffe!l & Esser Co 
© ; Dietz Co. &. E King Cotton Cordage 
Kieer-Vision Sales Co 


Domes of Silenc 


: . - alc M > 
Dom nion Electr Cc Corp . e & So 5 o h os 


HAVE SEEN THE “PROFIT LINE” SINCE 1888 in fine Knickerbocker Rubber Co 


duPont deNemouwrs Co., Inc Korrect-Way Prods 
aKa FOR QUALITY THE WORLD OVER’ Dvkem Co.. The eens Maen 
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Index to Advertisers 











Fast, smooth-operating tools. 
Enclosed spiral or open spiral types. Attractive 
L S green plastic handle. 
Landers, Frary & Clark 4, 20, 74) Safgard Div 223 
Lantern Bracket Co -» 226) Safe Padlock & Hdwe. Co 128 


Lockwood Hdwe. Mfg. Co........ 9] Savage Arms Corp., Lawn Mower Pe GREENLEE 
| Co., Div 145 






































Schacht Rubber Mfg. Co 216 oA. yp Bera mgr 
Scheib Frigee-Freeze Inc., Ear! 14) 
M Schumacher Co. F. E 195 GREENLEE TOOL CO., 1813 HERBERT AVE., ROCKFORD, IL. 

M & D Display Co 195 | Scott-Atwater Mfg. Co Inc 84-87 

Mackianburg-Duncan Co 175} Sharon Bolt & Screw Co 160 

Marshalitown Trowel Co 226 | Sheffield Bronze Paint Corp 165 

Martin Stmpg. & Stove Co 140 Shelton Tack Co 190 

Master Lock Co '! | Siebert Co. O. W 133 is 

wener Mote! Free : “ Siegler Heater Corp., Div. Siegler 

Master Rule Mfg. Co r 219 Enamel Range Corp %-77 

Maze Co. W. H 158 Silex Co The 35 

McCulloch Motors Corp S| — 2? 

McGill Metal Prods. Co 170 Skil Corp 161 

Melnor Meta! Prod. Co nc 56 

Metaloid Co., The 34 | *levmoker Lock Co mn, Va 

Michigan Peat, Inc 207 | Smith & Co. D. 8B 224 

Miller & Co., Inc., Robert E 226 | Soule Mill 159 


aon ten Ga mt re ageing “ did you hear about the new CHICAGO skates 


2! Sports Afieid 
Mt. Parnell Fisheries 213 | Standard Horse Nai! Corp 219 



























































cm 
Mutlins Mig Corp 30 Stewort iron Works Co inc The 172 made just for our size 7 
Musgrave Mfg. Co 183 | Stratton & Terstegge Co 84 
Swayne, Robinson & Co 193 
Sw ng A Woy Mfg Co 6 ne —- a 
” Syivania Electric Prods., Inc 3! “ « eTCxS ~) SCRAPER 
DECTO-STICK 25‘ 
Nat | Hed Coro 19) 
onal Hdwe FURNITURE + aed 
Nationa! Lock Co 42-43 REPAIR KIT i 
National Mfg. Co 179 T + pe < , = 
Notional Screw & Mfg. Co., The 227 soa Filling =< Coloring ne Sosttinn 
New England Carbide Too! Co 130 Taplin Mfg. Co., The si DENTS NICKS. GOUGES Bs INo Heet Required 
Niagara Chem. Div 1g3 | Tate Co., E. H a | eecTe eA tS : Cotors Easily Blended 
Norcross & Sons Co.. C. §$ 154 Thatcher Glass Mfg. Co., Inc An ingeniously compounded stick ai 
North & Judd Mfg. Co 180 McKee Div 4| that fills and colors Nicks, Dents LT ( Sit} 
Tip-T Pr > and Gouges in natural-finished or hi 
p-Top Prods. Co 200 
‘ stained woodwork, furniture, Te S| 
True Temper Corp 80-8! leather or plastics. Easily applied 
Will not bleed or shrink akes 
any finish. 
P Cellophane bag contains 4 sticks 
=" (dark mahogany, light mahogany, walnut and 
Parker Mfg. Co 199 U maple), scraper and instructions. 12 kits on 
Pittsburgh Nipple Works, Inc 218 display card. 
Gann So, a ania tnnes tte || & “DO IT YOURSELF” REPEAT ITEM 
Piatt & Co., Arthur | 223 | United States Plywood Corp 129 SOLD THROUGH JOBBERS 
Plymouth Rubber Co 64 | United States Rubber Co . 
sence ge: Bani ag we be Bh - DECTO PRODUCTS COMPANY, SALEM 54, MASS. 
Premax Prods. Div 218 | Utica Drop Forge & Tool Corp 58 
. Proen Prods. Co 218 
Propulsion Engine Corr 185 


Proto Tools 
v 









Valley Forge Creations, Inc 26 








VOLUME! 
® QUICK TURNOVER! 
* SMALL INVESTMENT! 
FULL 40% — PLUS GROSS PROFIT! 






Ww 










| Wagner Mfg. Co. E. R 140 
- Walker Mfg. & Sales Corp 223 








































} Worren Too Cor 44 BULL DOG CREAM REMOVER 
RP fg. C 4 
M Mig. Co 1S? | Removes ever 70 coots of point, varnish, et: 

enn Stee 83 Woterbury Lock & Specialty Co 
ney-O.Nae. Os | The “9 BULL DOG LIQUID REMOVER 

vil > | 
en a a - > k | Weber Engineered Prod. inc 64-45 Siewer drying — fester ecting 
eicher loc Lo 189 | 

3 » | Wen Prods ine or SEND TODAY FOR BULL DOG HOLD TITE 

Revere Copper & Brass, Inc 24-25 Cleans end dulls old finishes witheut removing! 

: Western Tool & Stmpg Co 5? FREE (ILLUSTRATED 
Rhodes, Inc. M. #H 78 wieadnatieiall” a FOLDER. = BULL DOG BRUSH CLEANER 
Ridge Too! Co., The 169 | eationd Tube Co 68 4 Fest, strong, therewgh ection. 
Rockwood Mfg. Cc 219; Wiss & Sons Co., J 62-63 J rK 
Rogers Isinglass & Give Co 223 | Wissota Mfg. Co 162 = BULL DOG CORPORATION 
Rooto Corp 189 | Wooster Rubber Co. The ig jd 135 DEY STREET o@ JERSEY CITY. & | 
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YOU'LL BE PROUD 





This heavy duty tractor 
clevis is just one of more than 
100 different Moline clevises 





100 ways to 





make a profit! 


You can do it with the Moline clevis line 


Yes, sir, the Moline line offers you over 100 different clevis 
styles .. . 100 different ways for you to make a sale and 
gain a profit. Each Moline clevis is made to take heavy 
duty—to do a dependable job for 
your customers. These strong, high 
quality clevises have pleased old 
customers and won new ones for over 
a quorter century. It will pay you 
100 ways to stock up with Moline 
clevises now and be ready for the 
busy season ahead. Write today for 
catalog and prices. 


MOLINE IRON WORKS, MOLINE, ILL. 


Distributed by Jobbers all over the country 











TO SELL 







New All-Purpose 


ILANTER 
















BUILT TO LAST 







A bracket designed and t 
and simplicity under the 












BRACKETS 


Get Your Share of Increasing Sales! 
NO TOOLS REQUIRED @® QUICK SET-UP 
@® CLAMPS TO ANY SURFACE UP TO 3%" THICK 
@® TILTS TO ANY POSITION @ NO LOOSE PARTS 
- 


IF YOUR DISTRIBUTOR IS UNABLE TO SUPPLY YOU, GIVE 
US THEIR NAME AND MAIL YOUR ORDER DIRECTLY TO. 


V.S. PAT. nO 
2,6546.337 










® LOW COST 


Fits 1 or 2 Mantle Coleman Fits 1 or 2 Mantle Kamplite 


ested for complete adaptability, durability, 
rugged conditions met by outdoor men 


This bracket reduces fire potential while using gasoline lanterns 
indoors or out by providing sturdy attachment and platform. 


No More 


Broken Or Lost 5 — 
Lanterns “as Ne, 








LANTERN 


BRACKET CO. 






142 SOUTH 26TH ST 


OLEAN, N.Y 











F am MARSHALLTOWN 
TROWELS 





MARSHALLTOWN TROWEL COMPANY «+ MARSHALLTOWN, IOWA 














Ye Guncil, foot 


ATLAS DIGGER — FORESTRY TOOLS — BUSH HOOKS 
DISTRIBUTION THROUGH JOBBERS 




















RUBBER CUSHIONED ' REGULAR 
One set on a card. ! One set in a box. 
12 cards in a box. 12 boxes in a 
Si 1%", 1%", carton. Sizes — 
11/16", 1", 4" 1%", 1%", %”, 
’ ’ ’ 4”. \’" 





**. : %”. 








; Ask your jebber. 
DOMES of SILENCE Divisiee o¢ ROBERT E. MILLER & CO., INC., 35 Pearl St., New York 4, N. Y. 


NATIONALLY ADVERTISED DOMES OF SILENCE FURNITURE GLIDES 



























if be is sot supplied, write 









, FURNITURE LEVELER 


Adjusteble Com- P 
bination Leveier 

and Glider for 
Uneves and VUe- 
steady Fureiture 


SIZES—1” base, 
4 on card; 1%", 
2on card: 14", 
2 on card. 
Drive into uni- 
versal socket or 
5/16" hole. 
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STANDARDIZE ON “NATIONAL’’ 
..». for the most complete line 


Because National makes the most complete line of fasteners 
produced by any single manufacturer... vou can benefit by 
one-source buying of the highest quality fasteners. With the 
entire line packaged in sturdy boxes with color-coded labels 
ror tast identification, vou | keep your stock hand ing costs 
to a minimum... another reason why it pays to Standardize 


on N tional. 


THE NATIONAL SCREW & MFG. COMPANY 
Cleveland 4, Ohio 


Pacific Coast: National Screw & Mfg. Co. of Cal. 
3423 South Garfield Ave. « Los Angeles 22, Cal. 


Notions 


Chester Hoists 





anytime ...anywhere... 


KING-SIZE 
BURNER 
ar all 
‘ 
L 


VOL 


ROOM HEATERS 


/ 


\ 


Available in 10 Models 
for ANY need! 


Pe Ce 
: 
: 
wes ede «oe — o 


sells! 


Record-breaking year ‘round sales... yours with BOSS, 


the world’s only truly complete line of Kerosene Cooking and 


Heating Appliances. BOSS sells any 


time, anywhere, because 


there’s a BOSS for every budget . . . every season. 


BOSS offers you over 30 world-famous ranges, stoves, ovens and 
room heaters... backed by powerful promotions and advertising 


lions around the globe. 


Stock the BOSS line... sell the BOSS line... for 
year ’round profits. 


See BOSS Ranges, Stoves, Ovens and Heaters 
at HIGH POINT MARKET, High Point, N. C., Janu- 
ary 17 through 27. Booth Nos. 47 and 48, 8th floor, 
old building. 


THE HUENEFELD CO. 
CINCINNATI 25, OHIO 











